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ntroducing  new  Pantene  Styling 


The  Pante  ne  Pro-V  success  story  now  enters  a  new  chapter  with  the  launch  of  Pantene  Styling. 
A  range  which  combines  Pantene 's  uniquely  formulated  Pantyl  B  pro-vitamin  complex  and  the  style  creation  and  hold  you 
would  expect  from  a  world  leading  brand  at  the  leading  edge  of  hair  care  technology. 

By  stocking  the  new  Pantene  Pro  V  Styling  range  (aerosol  and  non-aerosol  hairspray,  mousses  and  gel)  you  can  offer  your 
c  ustomers  the  unbeatable  combination  of  great  styling  control  AND  healthy  looking  hair.  Pantene  Styling  not  only 
nourishes  the  hair,  but  actually  helps  protect  it  against  the  damage  caused  by  styling. 

Healthy  looking  hair  and  even  healthier  looking  sales  are  both  claims  that  Pantene  can  support 
so  \\  liile  the  public  are  really  getting  their  hair  into  shape,  you're  looking  healthier  too. 


Trom  June  onwards  people  will  be  asking  you  Jbr  Pantene  Styling. 
Act  now.  Telephone  091  279  2000  (ask  for  Customer  Services) 
for  range  details  and  early  stock  delivery. 
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Doctors  may  in  future  write  private  prescriptions  for  NHS 
patients  at  the  patient's  request  or  with  their  consent.  A 
"quick  reference  checklist"  has  been  sent  to  GPs  by  the 
NHS  Executive  outlining  what  can  and  can't  be  done  (see 
last  week  p840).  It  is  generally  agreed  that  the  circular 
clarifies  what  has  been  a  grey  area.  For  pharmacists  that  is 
all  it  does.  The  non-committal  comments  from  the 
pharmacy  representative  bodies  make  it  abundantly  clear 
that  the  "clarification"  has  been  less  than  welcome.  But 
no  doubt  the  NHS  Executive  thought  through  the 
consequences  of  its  edict  before  sending  it  out! 

Until  the  mid-1980s  the  Pharmaceutical  Society  used 
to  issue  guidance  on  fees  for  dispensing  private  scripts. 
They  were  widely  used.  But  it  was  a  period  when  the 
professions  were  under  intense  scrutiny  from  the  likes  of 
the  Office  of  Fair  Trading.  The  Society  was  given  to 
understand  that  issuing  such  guidance  might  be  seen  as 
anti-competitive,  and  having  taken  legal  advice,  stopped 
doing  it.  Other  professional  groups  such  as  the  British 
Medical  Association,  faced  with  similar  pressures,  also 
stopped  issuing  fee  guidelines.  The  subject  has  been 
re-examined  by  Council  within  the  last  six  months,  but 
still  finds  its  hands  are  legally  tied. 
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This  might  increase  the  competitive  edge  among 
individual  practitioners  but  it  could  sow  considerable 
confusion  among  the  public.  Pharmacists  might  be 
advised  to  circulate  details  of  their  private  dispensing 
charges  to  local  GP  practices.  How  else  can  a  GP  hope  to 
know  whether  a  private  script  is  likely  to  undercut  the 
NHS  prescription  charge?  Imagine,  if  you  will,  your 
typical  two-minutes-before-closing  patient  faced  with  a 
bill  for  £5  having  been  assured  by  his  GP  that  it  would  be 
cheaper  privately!  "Antihypertensives,  was  it,  Sir?" 

There  are,  of  course,  other  deeper  issues.  In  essence  the 
"clarification"  is  a  political  decision  which  could  be  seen 
as  the  first  step  towards  charging  patients  for  the  true  cost 
of  their  medicine.  It  gives  government  an  excuse  to  drive 
the  prescription  charge  up,  on  the  grounds  that  patients 
will  not  have  to  pay  the  full  price  for  expensive 
medication,  nor  the  prescription  tax  where  the  cost  falls 
below  £4.75  (or  whatever).  That  the  pharmacist  may 
charge  a  fee  may  conveniently  be  forgotten. 

C&D  is  investigating  whether  it  may  legally  produce 
guidelines  for  professional  fees  as  a  disinterested  party, 
something  which  is  not  possible  for  the  representative 
bodies.  Watch  this  space! 
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Hugh  Mullan,  owner  of  T.R. 
Millman  in  Egham,  Surrey,  is 
successfully  campaigning  against 
the  Boots'  store  which  has 
opened  next  door  to  his 
pharmacy. 

His  battle  is  receiving  strong 
backing  from  concerned  towns- 
people who  have  voiced  their 
support.  Some  5,612  people  have 
signed  a  petition  protesting  at  the 
opening  of  the  Boots'  branch, 
including  broadcaster  Frank 
Muir. 

Mr  Mullan  says:  "Boots  are  a 
bit  taken  aback  by  the  ferocity  of 
the  battle  we  are  giving  them." 

He  first  heard  of  the  company's 
plans  when  he  noticed  an 
application  for  planning  per- 
mission in  the  local  paper  just 
before  Christmas  last  year.  In 
January,  he  received  a  letter  from 
Boots  asking  if  he  wished  to 
dispose  of  the  business  he  has 
owned  for  the  past  32  years.  He 
refused  and  a  non-contract 
pharmacy  opened  at  the  start  of 
May. 

Customers  entering  Boots 
with  a  prescription  were  being 
asked  to  sign  a  leaflet  stating  that 
the  granting  of  a  contract  is 
"necessary  and  desirable".  This  is 
despite  the  presence  of  a  Lloyds 
pharmacy  on  the  other  side  of  the 
High  Street  and  two  further 
pharmacies  within  a  two-mile 
radius  of  the  town. 

Boots  deny  customers  have 
been  asked  to  sign  a  petition  and 
say  that  their  customers  "seek  a 
total  pharmaceutical  service 
from  Boots  the  Chemists  and  this 
includes  NHS  dispensing". 

Angry  Millman's  customers 
have  demanded  a  Boots'  boycott. 
One  letter  sent  to  the  company 
denounced  its  actions  as  "des- 
picable and  sickening"  and 
expressed   the   hope  that  the 


Independent  takes  on 
the  Boots  next  door 


people  of  Egham  would  refuse  to 
walk  over  the  doorstep. 

A  planned  picket  by  customers 
outside  the  store  on  its  opening 
day  was  curtailed  by  Mr  Mullan. 
"If  Boots  want  to  be  un- 
professional, we  do  not,"  he  says. 

Support  for  Millman  has  also 
come  from  local  CPs.  A  retired 
CP  wrote  to  the  local  Press 
saying:  "I  have  always  been  able 
to  rely  on  the  invaluable  help  of 
the  pharmacist  at  the  priv- 
ately-run pharmacy.  This  service 
will  be  lost  forever  if  the  national 
firms  are  allowed  to  sweep  the 
High  Streets." 


Glaxo  offer  apologies  over 
ten  for  nine  confusion 


Glaxo  have  written  to  customers 
to  "offer  their  apologies  for  any 
confusion  that  might  have 
arisen"  over  the  recent  ten  for 
nine  promotion  on  Zantac 
(Business  News  May  14,  p829). 
However,  some  pharmacists  still 
feel  aggrieved  and  one  wants  the 
promotional  material  examined 
by  the  Advertising  Standards 
Authority. 

Glaxo  say  the  offer  was  aimed 
at  "smaller  customers  for  whom 
the  10  per  cent  discount 
represents  a  saving  on  their 
normal  terms  on  Glaxo  products. 
It  is  from  this  section  of 
pharmacy  that  we  have  had  many 
requests  for  extra  discounts  and 
this  was  our  attempt  to  meet  this 
demand".  A  spokesman  for  Glaxo 
told  C&D  that  the  offer  had 
"proved  very  popular  with 
smaller  customers". 

However,  Graham  Phillips,  a 
pharmacist  with  three  shops  in 
Hertfordshire,  believes  apologies 


are  not  enough.  "We  bought 
Zantac  stock  in  good  faith  that 
the  saving  was  extra  discount  and 
this  is  how  it  was  interpreted 
across  the  board.  It's  no  good 
writing  to  tell  us  the  offer  is 
outside  the  normal  terms  after  we 
have  bought  in  the  stock." 

In  his  opinion  the  original 
promotional  material  should  be 
examined  by  the  Advertising 
Standards  Authority  as  it  did  not 
state  the  promotion  was  outside 
the  normal  trading  terms.  He  has 
also  referred  the  whole  matter  on 
to  the  National  Pharmaceutical 
Association. 

Glaxo  were  asked  by  Mr 
Phillips  if  they  were  willing  to 
include  the  promotion  in  the 
normal  trading  terms  but  they 
declined. 

From  June  1,  Mr  Phillips  says 
he  will  no  longer  buy  UK  packs 
where  he  can  source  parallel 
imports,  not  just  for  Zantac  but 
across  the  entire  Glaxo  range. 


The  constituent  MP,  Sir 
Michael  Grylls,  has  also  taken  up 
Mr  Mullan's  case  with  Dr  Brian 
Mawhinney,  Minister  for  Health. 

Dr  Mawhinney 's  response  out- 
lined the  arrangements  for 
control  of  entry  and  pointed  out 
that  non-contract  pharmacies  are 
not  governed  by  these  reg- 
ulations. He  acknowledged  that 
the  MP's  and  Mr  Mullan's 
comments  on  this  matter  will  be 
noted  during  the  Department  of 
Health's  current  examination  of 
control  of  entry. 

Unexpectedly,  Millman  is  thriv- 
ing since  its  plight  became  the 
focus  of  media  attention.  "People 
are  rallying  round  and  our 
prescriptions  seem  to  be  going  up 
month  to  month,"  says  Mr 
Mullan. 

He  confesses  he  has  been 
overwhelmed  with  the  feelings  of 
people.  "We  did  not  think  we  were 
held  in  such  high  regard." 

Unichem's  director  of  sales  and 


Mr  Mullan  outside  his  shop 

marketing,  Tony  Foreman,  bel- 
ieves that  Boots'  policy  is  "totally 
unacceptable".  They  will  be 
supporting  Mr  Mullan  by  advising 
on  layout,  merchandising  and 
window  display  and  supplying 
own-brand  goods  which  compete 
and  undercut  Boots'  own-label. 


Independent  numbers  to 
fall  in  the  future? 


The  growth  of  pharmacy  mul- 
tiples will  result  in  the  reduction 
of  the  number  of  independent 
pharmacies,  Tony  Philp  of  Ster- 
ling Health  told  delegates  at  a 
Proprietary  Association  of  Great 
Britain  meeting  last  month. 

He  predicted  that  strong 
retailers  will  become  even 
stronger,  POM  to  P  switches  will 
be  increasingly  important  and 
that  growth  may  come  from 
garage  forecourts. 

It  was  recommended  that  the 
PAGB  should  "identify  the 
winners  among  independents 
and  work  with  them",  while 


developing  stronger  contacts 
with  wholesalers  and  multiples. 

Peter  Hinkley  of  Smithkline 
Beecham  believed  that  product 
support  information  was  import- 
ant, particularly  for  POM  to  P 
switches.  With  this  in  mind, 
industry  training  courses  should 
cover  the  NHS  and  the  role  of  the 
pharmacist  in  primary  healthcare 
and  distribution. 

Warner-Lambert  Health  Care's 
Pierre  Essaye  said  the  main  task 
facing  the  industry  was  to  "obtain 
more  selling  space  for  OTCs  in 
pharmacy",  with  a  target  of  50  per 
cent  of  available  retail  space. 
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Pharmacists  and  GPs  share 
dispensaries  in  Barnstaple 


Sharing  a  dispensary  with 
dispensing  doctors  is  the  latest 
trend  in  Barnstaple,  Devon. 

Two  dispensing  practices  shar- 
ed a  health  centre  on  one  side  of 
the  town  until  four  years  ago.  One 
practice  then  relocated  to  a  new 
surgery  on  the  outskirts  and  a 
Lloyds  Chemist  relocated  along- 
side. It  was  agreed  that  the 
dispensary  would  be  "shared" 
between  the  two  parties. 

A  similar  situation  has  now 
arisen  in  the  other  practice  since 
it  moved  to  new  premises  last 
November.  The  dispensary  is 
shared  with  the  relocated  Parr- 
Warwick  Pharmacy. 

Pharmacist  Phil  Saveker  says: 
"We  had  a  small  dispensing  only 
practice,  so  we  either  accepted  or 
went  out  of  business." 

The  pharmacy  shares  the 
dispensary  with  the  surgery  staff, 
although  they  are  paid  separately. 
Stock  is  owned  by  Mr  Saveker, 
who  bills  the  doctors  for  drugs 
used  on  a  monthly  basis. 


The  doctors  dispense  for  those 
living  in  rural  areas  around 
Barnstaple.  Mr  Saveker  estimates 
that  this  accounts  for  around  25 
per  cent  of  all  scripts  written  by 
the  surgery.  He  dispenses  the 
bulk  of  the  remainder  and  also 
dispenses  for  other  surgeries  in 
the  area. 

He  points  out  that  the  system 
is  easy  to  run,  with  prescriptions 
divided  into  pharmacy  and  doctor 
dispensed  prescriptions  at  the 
point  where  they  are  handed  out 
to  the  patient.  His  staff  some- 
times dispense  doctors'  prescrip- 
tions and  vice  versa. 

He  says  the  arrangement  is 
very  amicable,  although  he  is 
aware  that  some  people  may 
interpret  the  situation  as  an 


approval  of  doctor  dispensing. 
"But  if  you  know  the  situation,  it 
is  slightly  different,"  he  adds. 

A  similar  system  operates  in 
the  Lloyds  pharmacy,  now  part  of 
the  Litchdon  medical  centre. 

Christine  Huxtable,  chief  dis- 
penser for  the  doctors,  confirms 
Lloyds  rent  the  dispensary  pre- 
mises from  the  doctors,  although 
stock  is  owned  by  the  pharmacy. 

"Prescriptions  are  kept  sep- 
arate and  worked  out  as  a 
percentage  basis  at  the  end  of  the 
month,"  she  says.  Around  one- 
third  of  prescriptions  issued  by 
the  doctors  are  dispensed  by  their 
own  staff. 

Steve  Axon,  secretary  of  the 
Pharmaceutical  Services  Negoti- 
ating Committee,  says  that  such 


situations  are  something  that 
PSNC  has  not  deliberated  upon. 

"If  dispensing  is  taking  place 
from  the  same  premises  as  the 
pharmacy  there  can  be  no 
perceived  reason  why  dispensing 
by  doctors  is  at  all  necessary,"  he 
says. 

•  Dispensing  doctors  in  Chew 
Magna,  Avon  are  opposing  an 
application  for  a  pharmacy  in  the 
village. 

Pharmacist  Sibbat  Syed's  appl- 
ication has  been  referred  to  the 
Appeals  Unit  to  determine 
whether  it  prejudices  medical 
services.  If  the  appeal  fails,  the 
application  is  to  be  considered  by 
the  Family  Health  Services 
Authority  on  the  grounds  of  its 
necessity  and  desirability. 


Chaotic  premises  earn 
pharmacist  a  reprimand 


A  London  pharmacist  who 
allowed  her  pharmacy  to  deter- 
iorate into  a  "state  of  chaos"  has 
been  allowed  to  continue  prac- 
tising by  the  Statutory  Comm- 
ittee of  the  Royal  Pharmaceutical 
Society,  meeting  last  Tuesday. 

Mrs  Shirley  Davies,  48,  trading 
as  E.  Maguire  Chemist,  at  213 
Shirland  Road,  Maida  Vale,  was 
ordered  to  clean  up  the  premises 
following  a  visit  by  a  Society 
inspector  in  May  1991 

The  inspector,  Ms  Janet  Edg- 
ington,  told  the  Committee  that 
the  shop  had  a  "bizarre" 
appearance,  so  cluttered  with 
boxes  of  stock  and  advertise- 
ments that  there  was  barely  room 
for  any  customers.  She  described 
the  dispensary  as  "totally  chao- 
tic", and  was  appalled  by  the 
possible  dangers  apparent. 

She  said  boxes  of  stock  had 
been  left  in  front  of  a  lit  gas  fire 
and  a  live  plug  was  draped  over  a 
damp  draining  board.  A  fridge, 
toilet  and  hand  basin  were  also 
filthy.  Elsewhere  in  the  actual 
shop  and  storeroom,  boxes  of 
stock  blocked  access  and  added  to 
the  confusion. 

Five  visits  in  total  were  made 
between  May  1991  and  January 
1993.  Ms  Edgington  said  im- 
provements were  made  over  this 
period,  including  an  extension 
built  onto  the  back  of  the 
premises  for  storage  purposes. 
However,  a  further  serious 
decline  in  standards  was  reported 
in  January  1993  and  the  case  was 
then  referred  to  the  Statutory 
Committee  for  a  hearing. 

Mrs  Davies  blamed  the  con- 
dition of  the  pharmacy  on  the  old 
structure  of  the  building.  The 
Committee  also  heard  that  the 
pharmacy  had  suffered  two  major 
floods  and  four  raids  by  armed 


robbers,  and  that  during  one  raid 
Mrs  Davies  was  herself  tied  up 
and  threatened. 

Now,  however,  new  decor, 
fittings,  reorganisation  of  stock 
and  a  new  computer  system  make 
things  much  easier,  she  told  the 
Committee.  A  cleaner  is  also 
employed  on  a  daily  basis.  "I  have 
taken  all  the  complaints  very 
seriously,"  she  added. 

Announcing  the  Committee's 
decision,  chairman  Mr  Gary 
Flather  QC  said:  "Those  days 
when  the  state  of  the  premises 
were  frankly  appalling  are  gone 
and  they  are  now  in  a  state  that  is 
acceptable.  The  Committee  feels 
it  would  be  quite  wrong  to  strike 
off  Mrs  Davies.  So  she  will  be 
given  a  reprimand." 


Chemist  <£  Druggist  deputy  editor  Patrick  Grice  (second  right)  with  the 
speakers  at  last  week's  C«£/?/Roche  Consumer  Health  pharmacy  training 
seminar  on  "Antioxidants":  Dr  Martin  Suter  (left),  a  Roche  research 
associate  based  in  Geneva:  Dr  Catherine  Rice-Evans,  reader  in 
biochemistry  and  director  of  the  Free  Radical  Research  Group  at  Guy's 
Hospital;  and  (right)  Rob  Elliott,  marketing  manager  at  Roche  Consumer 
Health.  A  synopsis  of  the  presentations  appears  on  p90 1-903 


Error  hands  addict  methadone  bonanza 


A  drug  addict  was  wrongly  given 
vast  amounts  of  methadone 
tablets  by  a  bungling  pharmacist, 
a  disciplinary  tribunal  heard  last 
week. 

After  misreading  the  woman's 
prescription,  33-year-old  Vipul- 
chandra  Patel  of  Beckway  Road, 
Norbury,  London,  supplied  more 
than  1,000  of  the  heroin  sub- 
stitute tablets  over  and  above  the 
prescribed  dose. 

The  Statutory  Committee  of 
the  Royal  Pharmaceutical  Society 
heard  how  between  March  4  and 
April  17,  1993.  at  his  Prentis 
Pharmacy  at  240  Streatham  High 
Road,  Mr  Patel  supplied  1,465 
Physeptone  tablets  instead  of  293. 

He  reported  his  error  after  a 
friend  who  worked  at  St  Thomas's 
Hospital  spotted  his  mistake 
during  a  visit,  and  he  was  later 
arrested  and  charged.  On  Mav  21, 
1993,  Mr  Patel  admitted  'four 


charges  at  Camberwell  Magis- 
trates Court  of  oversupplying  the 
tablets  to  Elena  Gaffuri  and  asked 
for  16  similar  offences  to  be  taken 
into  consideration.  He  was  fined  a 
total  of  £720. 

Mr  Josselyn  Hill,  for  the 
Society,  told  the  Committee: 
"The  whole  case  is  about  a  very 
bad  mistake  by  Mr  Patel  in 
supplying  Physeptone  to  an 
addict  on  daily  prescriptions. 

"Physeptone  tablets  are  only  in 
the  strength  of  5mg.  the 
difficulty  was  that  Mr  Patel  was 
dispensing  these  tablets  as  if  they 
were  Img.  He  was  giving  five 
times  the  number  and  they  were 
all  supplied  to  one  person,  one 
addict,  on  a  daily  basis,"  ex- 
plained Mr  Hill. 

Detective  sergeant  Gwyn  of  the 
Scotland  Yard  chemist  inspection 
unit  told  the  Committee  he  was 
contacted  by  Mr  Patel  who  fully 
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admitted  his  error.  "As  soon  as 
Mr  Patel  discovered  what  he  was 
doing  wrong,  he  made  every 
effort  to  contact  my  office  and  the 
Society." 

Ex-Boots'  relief  manager  Mr 
Patel,  who  bought  the  pharmacy 
in  October  1989,  told  the  hearing 
he  made  an  honest  mistake. 

Committee  chairman  Mr  Gary 
Flather  QC  said:  "This  error 
continued  daily,  almost  as  if  in  a 
groove,  for  six  weeks.  What 
happened  when  it  came  to  light, 
and  the  Committee  accepts  this, 
is  that  Mr  Patel  was  deeply 
shocked  and  told  as  many  people 
as  he  could  the  nature  of  his 
mistake.  It  was  a  bad  mistake  to 
make  and  probably  due  to  the 
inexperience. 

"What  we  shall  do  is  take  no 
further  action  in  this  case  and  let 
Mr  Patel  continue  in  what  is  a 
very  promising  career,"  he  said. 

885 


Lloyds'  man  loses 
dismissal  claim 


A  district  manager  of  Lloyds 
Chemists,  sacked  when  women 
staff  complained  of  being  sexually 
harassed,  has  lost  his  claim  for 
unfair  dismissal. 

A  Birmingham  tribunal  also 
rejected  Ogmore  Okoro's  claim  of 
racial  discrimination. 

The  panel  ruled  managers  at 
Lloyds  Chemists  acted  fairly  in 
dismissing  Mr  Okoro,  aged  34,  of 
Tideswell  Road,  Great  Barr,  after 
seven  women  claimed  he  took 
advantage  of  them  on  weekly 
visits  to  four  shops  in  the 
Birmingham  area. 

Tribunal  chairman  Christo- 
pher Tickle  said:  "Several  of  the 
complaints    were    so  serious, 


dismissal  was  the  only  action  a 
reasonable  employer  could  have 
taken." 

The  tribunal  earlier  heard 
women  staff  say  Mr  Okoro  used 
his  physical  stature  and  position 
to  take  advantage  of  them. 

On  one  occasion,  it  was  said,  he 
walked  into  a  changing  room 
while  women  were  undressing 
and  carried  out  a  staff  search. 

Mr  Okoro  was  sacked  after  an 
investigation,  following  a  com- 
plaint made  by  one  woman, 
revealed  several  alleged  incid- 
ents, some  of  which  "bordered  on 
indecent  assault". 

Mr  Okoro  claimed  unfair 
dismissal   and   racial  discrim- 


ination against  Lloyds  Chemists. 

He  denied  sexually  harassing 
the  women  and  claimed  his 
superior,  Ian  Townsend,  orch- 
estrated a  campaign  against  him, 
trying  to  "undermine"  his  pos- 
ition at  work. 

He  claimed  Mr  Townsend 
treated  him  unfairly  because  he 
was  black  and  said  on  one 
occasion  he  told  him  to  "speak 
English". 

A  spokesman  for  Lloyds  says: 
"We  agree  with  the  comments 
the  tribunal  chairman  has  made 
in  upholding  our  actions." 

The  case  has  not  been  referred 
to  the  Royal  Pharmaceutical 
Society's  Statutory  Committee. 


Pharmacy  destiny  held  in 
community  hands 


"Your  destiny  is  not  in  my  hands, 
it's  in  yours,"  said  David  Sharpe, 
chairman  of  the  Pharmaceutical 
Services  Negotiating  Committee, 
at  the  National  Pharmaceutical 
Association's  regional  dinner  in 
Birmingham  last  week. 

Mr  Sharpe  was  addressing  the 
thorny  issue  of  how  to  raise  the 
PR  image  of  pharmacy.  He 
believed  the  best  PR  comes  from 
12,000  community  pharmacies 
and  stressed  the  importance  of 
Pharmacy  medicines  in  this 
battle. 

The  practice  of  having  pharm- 
acists authorising  a  P  medicine 
sale  by  responding  to  a  buzzer  or 
the  waving  of  medicines  in  the  air 
"brings  dishonour  on  the  pro- 
fession", he  warned.  Consumers 
need  to  be  made  aware  of  the 
special  significance  of  P  medi- 
cines, and  of  the  added  value  the 
pharmacist  can  bring  to  their 
sale,  he  said. 

Mr  Sharpe  asked  that  every 
time  a  P  medicine  is  sold,  the 
counter  assistant  should  ask 
patients  whether  they  wanted  to 
speak  to  the  pharmacist.  "This 
will  bring  to  the  attention  of  the 


Mrs  Vaughan-Williams  and  NPA 
Board  member  David  Thomas 


public  that  P  medicines  are 
different  from  those  they  can  pick 
up  off  the  supermarket  shelf,"  he 
said.  It  will  emphasise  that  the 
pharmacist's  input  is  important 
as  well. 

It  is  not  only  the  general  public 
that  requires  its  perception  of 
pharmacy  to  change,  but  also  the 
Treasury,  said  Mr  Sharpe.  The 
Treasury  believed  that  pharmacy 
does  not  give  value  for  money 
because  "it  looks  upon  us  as 
having  purely  a  supply  function", 
he  said. 

It  was  difficult  making  the 
Treasury  aware  that  the  service 
function  pharmacy  provides  is 
equally  important,  he  said.  "The 
problem  we  have  as  negotiators  is 
to  prove,  statistically  and  scien- 
tifically, that  the  service  function 
does  something  that  is  value  for 
money:  patient  outcome." 

Without  practice  research  to 
evaluate  the  effect  of  pharmacy 
intervention  on  patients'  welfare, 
pharmacists  will  not  make  the 
progress  they  deserve  and  will  not 
improve  their  remuneration,  Mr 
Sharpe  warned. 

Another  speaker  at  the  dinner, 
chairman  of  the  Birmingham 
Family  Health  Services  Authority 
Christina  Vaughan-Williams,  out- 
lined ways  in  which  FHSAs  can 
work  with  community  pharma- 
cists to  provide  an  effective  NHS 
service  to  patients. 

"As  FHSAs  we  can  work  with 
and  through  you  to  improve  the 
NHS  pharmaceutical  service,"  she 
said.  She  believed  changes  need  to 
be  approached  in  a  partnership 
manner  rather  than  in  an 
adversarial  way. 

"We  need  to  work  creatively  on 
the  changes  ahead  and  that  you 
are  seen  to  be  an  integral  and 
equal  member  of  the  primary 
healthcare  team,"  she  concluded. 


Green  Cross 
goes  to 
Bayer  pic 

The  Pharmacy  Support  Group's 
Green  Cross  Award  goes  this 
month  to  Bayer  pic. 

The  award  panel  of  ten  prac- 
tising community  pharmacists 
thought  Bayer  had  developed  a 
sound  OTC  marketing  strategy 
for  their  year-round  products  and 
continued  "to  enjoy  good  re- 
lations with  their  pharmacist 
customers  whom  they  clearly  see 
as  essential  partners". 

In  launching  the  OTC  Can- 
estan  range,  Bayer  had  had  to 
overcome  unusual  and  unexpect- 
ed difficulties. 

"Despite  the  perceived  risk  of 
breaking  the  psychological  bar- 
rier of  £5  purchase  value  and 
involvement  of  additional  mar- 
keting costs,  the  company  allows 
above  average  margins  for  its 
pharmacist  partners  in  recog- 
nition of  their  efforts  to  educate 
the  public,"  the  panel  of  judges 
decided. 

In  contrast,  the  panel  felt  that 
Schering-Plough  Ltd  did  not  face 
comparable  difficulties,  but 
seemed  to  be  financing  their 
promotion  of  seasonal  products 
(Clarityn)  with  inadequate  re- 
turns in  terms  of  percentage 
margin  and  cash  value. 

In  giving  the  company  this 
month's  Wooden  Spoon  Award, 
PSG  said:  "A  question  was  raised 
as  to  whether  the  bonus  system  is 
designed  to  distract  attention 
away  from  the  reduction  in 
margin.  The  panel  did,  however, 
recognise  efforts  made  by  the 
company  to  produce  promotional 
literature  and  materials." 
•  The  PSG  is  advising  pharm- 
acists to  remove  sweets  from  till 
points  and  to  concentrate  more 
on  promoting  only  pharma- 
ceutical products. 


Folic  call 

A  call  for  folic  acid 
supplements  to  be  made 
available  on  the  NHS  for 
women  planning  a  pregnancy 
has  been  made  by  the  Drug 
and  Therapeutics  Bulletin. 
Trials  involving  thousands  of 
women  showed  that  those 
who  took  folic  acid  had 
between  60  and  70  per  cent 
fewer  pregnancies  affected 
by  neural  tube  defects. 
•  GPs  can  prescribe  folic  acid 
as  a  food  supplement  to 
women  planning  pregnancy, 
the  Department  of  Health  has 
announced. 

Tampon  bill 

Ms  Dawn  Primarolo,  Labour's 
Shadow  Health  Minister,  is 
seeking  to  introduce  a  bill 
requiring  tampon  packaging 
and  advertisements  to  carry 
health  warnings.  Ms  Primaro- 
lo will  ask  the  Commons  to 
give  her  leave  to  bring  in  the 
bill  on  June  28.  It  has  no 
chance  of  becoming  law. 

Medicine  value 

Guidelines  on  carrying  out 
economic  evaluations  of 
medicines  for  the  NHS  have 
been  produced  by  the 
Association  of  the  British 
Pharmaceutical  Industry  and 
the  Joint  Strategy  Group  of 
the  Government. 

Healthy  diet 

The  latest  Pharmacy 
Healthcare  campaign  focuses 
on  healthy  diet  under  the 
catchphrase  "Weighing  Up 
Your  Options".  A  further 
"Smart  Cookies  Don't  Burn" 
campaign  against 
overexposure  to  the  sun  is 
scheduled  for  June. 

Carer  card 

Carers  for  elderly,  disabled  or 
ill  relatives  are  being  offered 
an  emergency  identity  card  so 
that  the  person  being  looked 
after  will  not  be  left  alone  if 
the  carer  is  ill.  The  cards  are 
sponsored  by  Sterling  Health. 

Advert  pulled 

A  pharmaceutical  industry 
advert  placed  in  the  national 
Press  by  the  ABPI  has  been 
withdrawn  after  the 
Advertising  Standards 
Authority  decided 
information  it  presented  on 
the  annual  cost  of  NHS 
medicines  was  flawed. 

Halcion  case 

Judgment  was  due  this  week 
after  C&D  closed  for  press  in 
the  long-running  Halcion  libel 
case.  Professor  Ian  Oswald  is 
being  sued  by  Upjohn  after 
claiming  that  information 
relating  to  its  top-selling 
hypnotic  Halcion  had  been 
deliberately  suppressed. 

Ozone  and  hayfever 

Ozone  is  too  plentiful  at 
ground  level  for  hayfever 
victims.  A  study  in  rural 
Oxfordshire  found  that  50 
patients  allergic  to  grass 
pollen  had  worse  symptoms 
when  levels  of  ozone  were 
higher. 
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Milks  scheme 
next  year  at 
earliest 

The  long-running  saga  of  the 
national  welfare  milks  scheme  is 
unlikely  to  reach  a  conclusion 
before  next  year. 

John  Braithwaite  of  the  De- 
partment of  Health  confirmed 
that  discussions  are  "plodding 
their  steady  way  forward". 

Although  all  interested  parties 
are  hoping  for  an  early  date,  a 
potential  Autumn  start  is  now 
impossible  because  the  regul- 
ations have  to  be  laid  before 
Parliament  before  the  Summer 
recess. 

•  Removing  wholesalers  as  a 
level  in  the  bureaucracy  of  the 
scheme  has  been  deemed  work- 
able, according  to  the  Scottish 
Department  Executive. 

Commons 
questions 

Some  £2.78  million  has  been 
earmarked  for  expanding  needle 
exchange  schemes  through  phar- 
macies during  1994/95.  as  part  of 
the  Department  of  Health's  plan 
to  increase  the  range  of  drug 
misuse  services  on  offer,  accord- 
ing to  a  written  response  to  a 
question  posed  by  Labour's  David 
Blunkett  during  Commons  Ques- 
tion Time.  Specific  funding, 
totalling£25.24m,  has  been  given 
towards  the  costs  of  health 
authorities  assessments  of  the 
needs  of  drug  misusers. 

•  Paracetamol  induced  deaths  in 
England  and  Wales  have  in- 
creased from  491  in  1988  to  585 
in  1992. 

•  The  Department  of  Health  has 
admitted  that  it  has  not  estimated 
the  possible  savings  that  could  be 
made  if  doctors  and  pharmacists 
were  obliged  to  prescribe  and 
dispense  the  cheaper  available 
forms  of  a  compound. 

•  Extending  nurse  prescribing  to 
non-fundholding  practices  will 
be  considered  following  the 
results  of  eight  pilot  projects. 

Vetting 
nutritional 
therapists 

A  scheme  has  been  set  up  to 
protect  the  general  public  from 
treatment  by  unqualified  nut- 
ritional therapists. 

The  Society  for  the  Promotion 
of  Nutritional  Therapy  has  put 
together  a  directory  of  practi- 
tioners who  use  nutrition  as  a 
therapeutic  tool.  To  be  included, 
the  nutritional  therapist  must 
provide  proof  of  qualification 
from  one  of  three  schools  with 
the  most  comprehensive  syll- 
abuses and  highest  standards. 


Couldn't 
agree  more... 

Like  Anne  Robinson  on  BBC's 
"Watchdog"  programme 
(Monday  evening  May  16  and 
C&D  May  21.  p841)  I  am  also 
amazed  at  the  premium  price 
customers  are  prepared  to  pay 
for  branded  OTC  drugs  when 
there  are  perfectly  adequate 
generic  alternatives.  The 
exposure,  however,  exploded 
like  a  damp  squib  because  the 
next  day  the  expected 
avalanche  of  customers 
demanding  generic  alternatives 
never  materialised. 

The  principal  criticism  from 
"Watchdog"  was  that 
community  pharmacists  do  not 
unilaterally  attempt  to 
persuade  customers  requesting 
branded  products  that  the 
generic  equivalents  are  better 
value  for  money.  Anne 


Robinson's  survey  has 
obviously  never  penetrated  into 
the  depths  of  my  urban  jungle 
because  1  have  trained  my  staff 
to  always  offer  our  own  generic 
equivalents  when  applicable, 
and  that  of  course  is  the  point. 

Most  customers  do  not  want 
to  know  about  cheaper 
generics.  They  have  already 
been  convinced  by  intensive 
consumer  advertising  that  it  is 
this  brand  they  want.  Any 
attempt  by  me  to  dissuade 
them  is  an  infringement  of 
their  civil  liberties  and  a 
confidence  trick  by  a 
"shopkeeper"  trying  to  sell 
them  inferior  goods.  After  all, 
what  do  I  know  about  drugs! 

But  when  the  opportunity 
arises,  I  do  always  offer  a 
generic  brand  and  thereby 
build  up  that  vital  customer 
loyalty  base.  I  know  this  is  the 
only  way  to  ensure  my  own 
long-term  success  and  I  do  not 
need  Anne  Robinson  to  tell  me 
how  it  should  be  achieved.  Yes, 
many  customers  do  pay 
through  the  nose  for  expensive 
medicines,  but  that  is  their 
decision  and  I  seldom  find  it 
appropriate  to  antagonise  them 
by  deliberately  criticising  their 
choice  of  brand. 

How  much  do 
you  charge? 

At  last  the  rules  on  the  writing 
of  private  prescriptions  by 
doctors  for  NHS  patients  have 
been  clarified  (C&D  May  21, 
p840).  It  seems  that  they  may 
legally  provide  private  scripts 
for  drugs  which  would 
otherwise  be  more  expensive 
on  NHS  prescription. 

This  is  fine  as  far  as  it  goes, 
but  defining  what  will  be 
"more  expensive"  will  be  a 
problem  unless  they  sit  down 
with  a  calculator  and 
theoretical  pharmacy  fee 
structure  every  time  they  feel  a 
private  script  is  warranted. 

The  danger  will  be  two-fold. 
The  doctor  may  merely  look  up 
the  cost  price  and  use  this  as  a 
basis  for  telling  the  patient 
how  much  they  should  expect 
to  pay,  or  some  entrepreneurial 
pharmacists  may  take  a  lead 
from  drug  stores  in  the  United 
States  and  start  to  publish  lists 


of  "our  price"  for  commonly 
prescribed  drugs.  The  number 
of  scripts  for  which  this  ruling 
will  apply  may  only  be  small, 
but  careless  action  now  by  only 
a  few  doctors  or  pharmacists 
could  cause  immeasurable 
professional  damage. 

1  appreciate  that  the  Royal 
Pharmaceutical  Society  is  no 
longer  able  to  recommend 
dispensing  fee  scales,  but  it 
should  not  be  beyond  the 
ingenuity  of  the  two  professi- 
ons to  draw  up  mutually 
acceptable  guidelines  within 
which  both  pharmacists  and 
doctors  are  able  to  work.  These 
guidelines  should  maintain  the 
professional  dignity  of  both 
professions  while  preserving 
the  patient's  right  to  a 
reasonable  private  charge. 

Still  time  to 
put  our  case 

I  was  not  aware  that  the 
Department  of  Health  and  the 
British  Medical  Association 
were  regular  readers  of  this 
column,  but  their  recent 
agreement  on  out-of-hours 
medical  services  ( The  Guardian 
May  20)  will  encourage  the 
setting  up  of  a  network  of 
primary  care  emergency 
centres  where  patients  will  be 
expected  to  go  at  night  or  over 
weekends  and  bank  holidays. 
My  sentiments  entirely  and 
recorded  three  months  ago  in 
C&D  of  February  26. 

But  if  such  a  radical  change 
in  emergency  primary 
healthcare  services  is 
envisaged,  why  was  community 
pharmacy  not  also  consulted? 

Our  emergency  service  is 
fragile,  based  on  ad  hoc 
voluntary  schemes  haphazardly 
spread  across  the  country.  To 
their  credit  most  do  work  and 
provide  24-hour  pharmaceuti- 
cal cover,  but  how  much  better 
it  would  be  if  that  cover  could 
be  properly  co-ordinated  with 
the  medical  equivalent. 

I  suspect  that,  as  usual,  it 
has  not  occurred  to  either  the 
Department  of  Health  or  the 
BMA  to  discuss  these  proposals 
with  pharmacists.  But  since 
the  proposals  must  still  be  in 
their  formative  stage,  it  is  not 
too  late  for  that  involvement. 
Our  representative  bodies 
should  already  be  hammering 
on  the  Department's  door 
because,  without  pharmaceuti- 
cal involvement,  a  golden 
opportunity  to  establish  a 
unique  primary  health 
emergency  service  will  have 
been  irrevocably  lost. 
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SB  extend  vaccine  range 


Smithkline  Beecham  have  ex- 
tended their  range  of  vaccines 
with  two  new  products  —  Havrix 
Monodose  and  Fluarix. 

Havrix  Monodose,  a  one-dose 
formulation  of  hepatitis  A  vac- 
cine, replaces  the  previous  two- 
dose  primary  course  which  had  to 
be  given  4-6  weeks  before 
travelling.  Havrix  Monodose  can 
be  given  to  patients  2-4  weeks 
before  departure  and  will  provide 
immunity  for  at  least  a  year.  A 
booster  of  Havrix  Monodose 
given  6-12  months  later  is 
expected  to  extend  immunity  for 
up  to  ten  years. 

Havrix  Monodose  is  for  intra- 
muscular use  only.  Before  using 
the  vaccine  the  syringe  must  be 
well  shaken  to  obtain  a  slightly 
opaque  white  suspension.  The 


basic  NHS  price  of  a  pre-filled 
syringe  is  £21.60. 

Original  Havrix  will  remain 
available  for  a  limited  period  for 
the  convenience  of  those  patients 
who  have  already  started  a 
vaccination  course. 

Fluarix  vaccine  is  a  new 
inactivated  split  virion  con- 
taining strains  of  influenza  virus 
recommended  by  the  World 
Health  Organisation  for  the 
coming  year.  Fluarix  is  re- 
commended as  prophylaxis  ag- 
ainst influenza  in  those  groups 
regarded  as  being  at  special  risk 
—  the  elderly  (over  60  years  of 
age),  patients  with  cardiovascular 
disease,  metabolic  disease  (dia- 
betes), cystic  fibrosis,  chronic 
respiratory  diseases,  chronic  re- 
nal insufficiency  and  congenital 


Medical  Matters 


or  acquired  immune  deficiency. 

A  single  dose  of  0.5ml  is 
administered  by  intramuscular 
or  subcutaneous  injection.  The 
basic  NHS  price  for  one  pre-filled 
syringe  is  £5.18. 

The  company  are  supporting 
the  new  vaccine  with  a  new 
scheme  "Fluarix  Options".  This 
will  include  preferential  dis- 
counts, credit  terms,  convenient 
delivery  times  and  a  range  of 
other  offers  such  as  enabling 
practices  who  have  not  used  all 
their  flu  vaccine  to  return  5  per 
cent  of  the  total  purchased  at  the 
end  of  the  season. 

Pharmacists  will  also  be  offer- 
ed what  is  described  as  a  "tailored 
attractive  financial  package". 
Smithkline  Beecham  Pharma- 
ceuticals. Tel:  0707325111. 


Early  steroids  for  childhood  asthma 


Using  inhaled  steroids  according 
to  present  paediatric  asthma 
management  guidelines  may  lead 
to  slower  and  ultimately  less 
improvement  in  lung  function  of 
asthmatic  children,  conclude  the 
authors  of  a  new  study. 

Doctors  in  Denmark,  who 
followed  the  progress  of  asth- 
matic children  for  up  to  seven 
years,  found  that  high  dose  drug 
treatment  with  inhaled  corti- 
costeroids should  ideally  be 
started  after  the  initial  diagnosis 
and  stepped  down  once  the 
symptoms  improve.  This  method 
is  at  variance  with  the  re- 
commended step-up  approach 
Currently  normally  adopted  in 
asthma. 

They  also  found  that  inhaled 
budesonide,  in  doses  up  to 
400mcg  per  day,  does  not  stunt 
long-term  growth  in  children 
with  asthma.  Early  intervention 
with  budesonide  may  prevent  the 
development  of  irreversible  air- 
way obstruction  and  reduce  the 
risk  of  undertreatment. 

The  study  also  refuted  the 
suggestion  that  a  child  on 
continuous  treatment  with  in- 
haled steroids  would  require 
higher  doses  after  a  few  years, 
increasing  the  risk  of  systemic 
side-effects. 

The  treatment  group,  who 
received  an  inhaled  cortico- 
steroid (budesonide),  via  either 
Nebuhaler  or  Turbuhaler,  had 
fewer  acute  attacks  and  required 
less  emergency  hospital  visits 
than  the  control  group  who 
received  theophylline,  (32-agon- 

888 


ists  and  sodium  cromoglycate. 
The  study  also  revealed  that 
children  who  were  switched  from 
the  Nebuhaler  to  the  Turbuhaler 
device  were  able  to  reduce  their 
doses  of  budesonide  by  50  per 
cent  and  yet  experience  an 
improvement  in  asthma  control. 
This  evidence  suggests  the  Tur- 
buhaler is  more  effective  than  the 
Nebuhaler. 

Chief  medical  advisor  to  the 
National  Asthma  Campaign  Dr 
Martyn  Partridge  welcomed  the 
new  research  as  "it  confirms 
some  earlier  research  suggesting 
that  early  intervention  with 
inhaled  steroids  may  in  some  way 
'switch  off  or  at  least  minimise 
asthma.  Although  the  research 
was  conducted  using  budesonide, 
benefits  may  also  apply  to  other 
steroids". 

In  the  UK,  a  stepped  plan  has 
been   devised   by   the  British 


Thoracic  Society  for  the  man- 
agement of  chronic  asthma  in 
childhood.  This  stepped  plan 
begins  with  "occasional  use  of 
relief  bronchodilators"  and  pro- 
gresses up  to  "high-dose  inhaled 
steroids  and  bronchodilators"  as 
symptoms  worsen.  "Children 
should  start  treatment  at  the  step 
most  appropriate  to  the  severity 
of  their  condition". 

The  guidelines  agree  that 
"inhaled  steroids  are  the  main- 
stay of  preventive  treatment". 
However,  they  also  advise  using 
"the  lowest  dose  that  provides 
acceptable  control  of  symptoms". 

Dr  Partridge  says  the  con- 
clusion of  the  study  advocating 
early  intervention  with  inhaled 
steroids  "is  not  contrary  to 
British  guidelines  which  clearly 
state  that  people  with  asthma  can 
either  step  up  or  step  down  their 
treatment". 


Cutivate's  new  generation 


The  incidence  of  eczema  has  been 
doubling  every  15  years  since  the 
Second  World  War  and  it  is 
estimated  that  five  million  people 
in  the  UK  will  suffer  from  eczema 
at  some  time  in  their  lives. 

At  a  time  when  skin 
preparations  are  being  targeted 
for  the  selected  list,  Glaxo  have 
affirmed  their  confidence  in  the 
market  by  launching  the  steroid 
fluticasone  propionate  in  a 
topical  presentation  —  Cutivate 
cream.  (Script  Specials  April  30, 
p716). 


It  is  said  to  have  a  number  of 
advantages  over  Betnovate  (be- 
clomethasone  valerate):  a  more 
tolerable  side-effect  profile,  once 
daily  application  and  less  skin 
thinning.  A  study  found  that  after 
eight  weeks'  application  there 
was  8-9  per  cent  thinning  with 
Cutivate  compared  with  16  per 
cent  with  Betnovate. 

Glaxo  plan  to  introduce  other 
preparations  of  Cutivate  over  the 
next  18  months  to  three  years  and 
anticipate  a  gradual  switch  in  GP 
prescribing  from  Betnovate. 


Accupro  40mg 

Parke-Davis  have  extended  the 
Accupro  (quinapril)  range  with  a 
40mg  strength.  The  basic  NHS 
price  for  28  tablets  is  £9.75. 
Parke-Davis.  Tel:  0703  620500. 

Upjohn  Harmogen 

Upjohn  are  now  responsible  for 
the  sales,  marketing  and 
distribution  of  Harmogen  which 
was  previously  available  from 
Abbott  Laboratories.  The  NHS 
price  for  100  x  1.5mg  tablets  will 
remain  at  £11.23.  Upjohn  Ltd. 
Tel:  0293  531133. 

Primolut  N  news 

Schering  have  reintroduced  the 
100  tablet  presentation  of 
Primolut  N  and  reduced  the 
prices  of  the  range.  The  basic 
NHS  prices  are:  30,  £2.16;  100, 
£7.20;  and  500,  £32.70  which 
gives  a  20  per  cent  reduction  on 
previous  prices.  Schering  Health 
Care  Ltd.  Tel:  0444  232323. 

Salivace 

Salivace  is  a  sugar-free 
formulation  of  artificial  saliva 
(100ml,  £4.95).  It  is  approved  by 
the  Advisory  Committee  on 
Borderline  Substances  for  the 
relief  of  dry  mouth  as  a  result  of 
"radiotherapy  or  sicca  syndrome". 
Penn  Pharmaceuticals  Ltd.  Tel: 
0495  711711. 

Pabrinex  IM  back 

Pabrinex  Intramuscular  Injection 
(vitamin  B  and  C  injection)  has 
been  re-launched  into  the  UK  by 
Link  Pharmaceuticals.  It  is  an 
equivalent  product  to  parentrovite 
which  was  voluntarily  recalled  in 
November  1992.  It  is  indicated  in 
the  rapid  therapy  of  severe 
depletion  or  malabsorption  of  the 
water  soluble  vitamins  B  and  C. 
The  basic  NHS  price  for  ten  pairs 
of  Pabrinex  IM  High  Potency 
Injection  is  £19.42.  Link 
Pharmaceuticals  Ltd.  Tel:  0403 
272451. 

Soframycin  drops 

Roussel  say  that  the  10ml 
presentation  of  Soframycin  eye 
drops  will  be  available  from  June 
1.  The  NHS  price  for  the  new 
10ml  size  will  be  £2.69.  Roussel 
Laboratories.  Tel:  0895  837602. 

Ismelin  eye  drops 

Ismeiin  eye  drops  5ml  will  be 
discontinued  with  effect  from 
June  20.  It  may  be  dispensed  for 
patient  use  as  long  as  stocks  last. 
CibaVision  (UK)  Ltd.  Tel:  0489 
785399. 

Ventolin  solution 

Allen  &  Hanburys  are 
discontinuing  Ventolin  Respirator 
Solution  in  the  community  from 
May  31.  The  company 
recommends  that  patients  using 
the  solution  be  prescribed 
Ventolin  Nebules.  Allen  & 
Hanburys.  Tel:  081-990  9888. 
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Ocular  hay  fever  distress...  NOW 


Unlike  sodium  cromoglycate  eye  drops  which  may  have  to 
be  used  before  the  onset  of  symptoms  for  best  effect1 ... 

For  the  fast  relief  of  distressing  ocular  hay  fever 

symptoms...  NOW 


TRIVINEANTISTIN 


EYE  DROPS  FOR  HAY  FEVER 


Works  fast  in  RED,  itchy, streaming  eyes. ..and  lasts 

C^BAMSIOn  Bed  Marlrndale  The  Extra  Pharmacop 

OphthalmiCS  Flanders  Road  Hedge  End  Southampton  SO30 2LG  Tel.  0489  785399  (Admin.)  Fax:  0489  785245  30th  edition  1993. 1 142-1 145 
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Numark 
boost  own 
brands 

Numark  are  capitalising  on 
the  growing  popularity  of 
own-brand  products  with 
the  introduction  of  a 
cut-price  range  of  "Value 
Pack"  products.  They  are 
also  offering  a  no-quibble 
money  back  guarantee  on 
all  Numark-branded  goods. 

Their  mini  own-brand 
range  will  focus  on  heavy 
price  marking  to 
distinguish  it  from  the 
existing  products  and  will 
come  in  distinctive  red  and 
green  packaging. 

Baby  toiletries  and  paper 
products  are  some  of  the 
items  in  the  range,  which 
will  not  feature  in 
Numark's  monthly 
discount  programme. 

From  June,  pharmacists 
will  be  able  to  make  an 
average  of  20  per  cent 
POR,  compared  to  35  per 
cent  on  Numark's  existing 
own-brand  lines. 

Prices  will  be  cut  heavily 
to  compete  with  discount 
retailers,  says  Numark's 
marketing  director,  David 
Wood. 

Numark's  second 
own-brand  boost  is  the 
introduction  of  a  100  per 
cent  money  back, 
no-quibble  guarantee 
across  the  board  (except 
medicines  where  it  will  not 
apply  for  legal  reasons). 

When  a  customer 
returns  an  own-label 
product,  the  retailer  notes 
their  details  and  the 
reason  for  the  return  on  a 
pre-printed  form.  The 
retailer  refunds  the  full 
retail  price,  with  no  till 
receipt  necessary.  Numark 
will  credit  retailers  the 
trade  price  excluding  VAT. 

PoS  information  packs, 
including  shelf  display 
cards,  strutted  till  cards, 
and  promotional  stickers 
are  available. 

Also  new  is  Brandline,  a 
monthly  magazine 
detailing  just  own-label 
products  and  current 
special  offers. 
•  Own-brand  packs  of 
slimline,  press-on  sanitary 
towels  with  wings  are  the 
latest  new  products  to  join 
the  Numark  stable. 

Actif  come  in  regular 
and  super  absorbency,  are 
individually  wrapped  and 
retail  at  £2.39  for  a 
14-pack.  Numark.  Tel: 
0827  69269. 


Junifen  goes 
from  POM  to  P 


Junifen  suspension  has 
switched  from  POM  to  P. 

The  launch  of  a  100ml 
consumer  pack  (£2.65) 
means  that,  for  the  first 
time,  ibuprofen  is  available 
as  an  OTC  medicine  for 
children  aged  from  one 
year. 

It  is  indicated  for  the 
reduction  of  fever  and  the 
relief  of  mild  to  moderate 
pain  associated  with 
earache,  sore  throats, 
headache,  colds  and  flu, 
and  minor  aches  and 
sprains. 

In  promoting  Junifen, 
Crookes  Healthcare  will  be 
stressing  its  superiority  as 
an  antipyretic.  Clinical 
trials  have  shown  that 
ibuprofen  acts  more 
quickly,  is  more  effective 
and  lasts  longer  than 
paracetamol  in  lowering 
temperature. 

Another  advantage  is 
that  the  same  preparation 
can  be  given  to  all  children 
in  the  family  between  one 
and  12  years  old.  A 
flat-bottomed  plastic  spoon 
allows  accurate  dosing  of 
2.5  or  5ml. 

The  orange-flavoured, 
sugar-free  and  colour-free 
suspension  contains 
lOOmg  ibuprofen  per  5ml 
and  the  dose  ranges  from 
2.5  to  10ml  three  to  four 
times  daily. 

The  formulation  is  the 
same  as  the  Junifen 
suspension  which  has  been 
available  on  prescription 
for  four  years.  The  150ml 
bottle  will  remain  available 
for  dispensing,  but 


Junifen 

Suspension 


Fever  and  Pain 
Relief  for 
Infants  and 
Children 


Crookes  warn  that  this 
presentation  is  not  suitably 
labelled  for  OTC  sale.  The 
new  pack  is  the  same  price 
per  ml,  giving  a  30  per 
cent  trade  margin.  An 
introductory  offer  gives 
pharmacists  40  per  cent 
POR. 

Public  relations  will 
target  the  key  healthcare 
professionals,  including 
practice  and  community 
nurses  and  dentists,  and  a 
pharmacy  assistant's 
training  module  will  be 
available  in  the  next  few 
months.  Literature  and 


Zorbit's  sales  scheme 


Zorbit  Babycare  have 
launched  a  sales  initiative 
for  larger  retailers  and 
wholesalers. 

To  be  in  the  Zorbit 
Assured  Retailer  Scheme, 
retailers  will  have  to  invest 
£175  in  stock.  Zorbit  will 
then  introduce  them  to 
their  nearest  Gold  Star 
wholesaler  to  ensure 
product  availability,  and 
will  direct  customer 
inquiries  only  to  assured 
stockists. 

The  assured  stockist  list 
will  also  be  circulated  to 
the  mothers-to-be  who 


enter  a  prize  draw  in 
Zorbit's  1994  cot  and 
nursery  bedding  brochure. 

The '16  Gold  Star 
wholesalers  have 
committed  themselves  to 
stocking  90  per  cent  of  the 
entire  product  range  at 
any  time,  in  return  for 
promotion  by  Zorbit. 

Country  Cousins  is  the 
latest  addition  to  the 
company's  nursery 
bedding  range  and 
includes  changing  bags 
and  nappy  stackers.  Zorbit 
Babvcare!  Tel:  0942 
497191. 


growth  charts  will  be 
distributed  to  GP 
surgeries. 

Crookes  are  not 
advertising  Junifen  on 
television,  in  the  belief 
that  it  should  be 
recommended  by 
healthcare  professionals 
who  can  advise  on  its 
appropriate  use.  Crookes 
Healthcare  Ltd.  Tel:  0602 
507431. 


New-look 
Caladryl 

Caladryl  lotion  and  cream 
have  been  repackaged.  The 
new  look  is  being  phased 
in  to  the  trade  at  the 
moment. 

Both  products  are  now 
presented  with  individually 
colour-coded  liveries  of 
orange  and  blue 
respectively. 

The  new  look  is 
designed  to  highlight  the 
formula  and  its 
applications  in  skin 
irritations  and  itching. 

The  move  coincides  with 
consumer  demand  for 
ailment-specific  products, 
sav  Warner-Lambert 
Health  Care.  Tel:  0703 
620500. 


Dettol's 

antiseptic 

adverts 

Reckitt  &  Colman  are 
launching  a  £750,000 
advertising  campaign  for 
Dettol  in  the  women's 
Press  at  the  end  of  May  to 
highlight  its  use  in  a  range 
of  common  children's 
accidents. 


The  adverts  aim  to 
demonstrate  the  important 
antiseptic  role  of  the 
product  in  treating 
domestic  injuries. 

A  series  of  five  striking 
colour  photographs  of 
children  with  tattoo-like 
transfers  will  depict  typical 
hazards  encountered. 

Supporting  the  pictures 
is  the  headline  "Life  hurts, 
Dettol  heals"  and  a 
reference  to  the  Dettol 
Help  Desk  which  provides 
information  leaflets  on 
preventing  accidents  and 
treating  cuts  and  grazes. 

There  is  also  a  poster 
blitz  of  the  images  in  the 
Yorkshire  TV  region. 
Reckitt  &  Colman 
Products.  Tel:  0482 
26151. 


Caladryl 
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SensorExcel  betters  the 
best  a  man  can  get 


Gillette  are  upgrading 
their  wet  shave  Sensor 
razor  system  with  the 
launch  of  SensorExcel. 

The  new  razor,  which 
will  be  available  to  the 
pharmacy  trade  from  the 
last  week  in  June,  features 
a  "revolutionary"  skin 
guard  comprising  five  soft, 
flexible  microfins  made  of 
elastomer,  a  rubber-like 
material. 

These  microfins  gently 
stretch  the  skin  causing 
the  beard  hairs  to  spring 
upward  so  that  the  hair 
can  be  cut  further  down 
the  shaft,  giving  a  closer 
shave  and  less  skin 
irritation,  claim  Gillette. 

SensorExcel  also  offers  a 
new  Flexgrip  handle  and  a 
larger  Lubrastrip.  The 


Super  G 
on  screen 

Fujifilm's  award-winning 
TV  commercials  for 
Fujicolor  Super  G  print 
film  have  returned. 

New  60-  and  10-second 
versions  of  the  "So  real, 
it's  unreal"  advertisement 
appear  in  a  nationwide 
campaign,  which  also  uses 
cinema  advertising.  Fuji 
Ltd.  Tel:  071-586  5900. 


From  mid-.Mav.  Warner 
Lambert  will  be  offering  free 
cinema  tickets  with  every 
two  purchases  of  Listerine 
Original  and  Coolmint 
200ml.  The  new  pack 
design  features  Clifford  and 
Cool  Eddie  promoting  the 
tickets  to  the  value  of 
£3.75.  The  flashed  packs 
present  a  visible  on-shelf 
display.  Warner-Lambert 
Health  Care.  Tel:  0703 
620500 


original  Sensor  cartridge 
system  is  retained. 

The  new  system  comes 
onto  the  market  four  years 
after  the  introduction  of 
Gillette  Sensor,  which  the 
company  claims  has 
expanded  the  wet  shaving 
sector  by  £39  million  and 
moved  the  systems  sterling 
share  from  51.8  (1989)  to 
63.6  per  cent  (1993).  One 
in  every  three  systems' 
razor  sold  is  a  Sensor. 

The  total  shaving 


market,  excluding  Boots,  is 
now  worth  over  £l()lm, 
with  systems  taking  69  per 
cent  sterling  sales, 
disposables  26.5  per  cent 
and  double  edge  4.9  per 
cent.  Gillette  are  hoping 
the  new  razor  will  boost 
the  market  by  a  further 
£4m  in  its  first  year.  The 
18  months  sales  estimate 
is  five  million  units. 

The  aim,  explains  trade 
marketing  manager  Colin 
Peacock,  is  to  persuade 


On  TV  Next  Week 


GTV  Grampian 

C4  Channel  4 

STV  Scotland  (central) 

B  Border 

U  Ulster 

Y  Yorkshire 

BSkyB  British  Sky 

G  Granada 

HTV  Wales  &  West 

Broadcasting 

A  Anglia 

M  Meridian 

C  Central 

CAR  Carlton 

TT  Tyne  Tees 

CTV  Channel  Islands 

GMTV  Breakfast       W  Westcountry 

LWT  London  Weekend 

Television 

Aquafresh: 

All  areas 

Beconase  Hayfever: 

CAR 

Colgate  Great  Regular  Flavour: 

All  areas 

Gliss  Corimist: 

C4,  GMTV 

Macleans  Active  Mouth  Guard: 

All  areas 

Mum  Aerosol: 

All  areas  except  CTV,  CAR 

Nivea  Creme: 

All  areas  except  C4,  GMTV 

Nivea  Visage: 

C4 

Oxy: 

All  areas 

Pepcid  AC: 

All  areas  except  CAR,  GMTV 

Proflex: 

C,  M,  C4,  A,  HTV 

Radox  Showerfresh: 

All  areas  except  HTV,  CTV,  W,  CAR 

Rennie: 

C4,  GMTV 

Scholl: 

C,  A,  M,  CAR 

Slim  Fast: 

All  areas 

Soft  &  Gentle: 

All  areas 

Tagamet  100: 

All  areas 

men  to  trade  up  from 
low-value  disposables  and 
to  convert  existing  Sensor 
users  to  the  new  premium 
product. 

SensorExcel  will  be 
priced  at  £3.49  (rrp) 
including  two  cartridges. 
Replacement  cartridges 
cost  £3.65  for  five  and 
£6.85  for  ten. 

Gillette  will  be 
supporting  the  brand  with 
an  £8m  promotional 
campaign.  National 
television  advertising 
breaks  in  the  last  week  of 
July  and  will  continue  into 
the  second  week  of 
September  using  "the  best 
a  man  can  get"  theme. 

The  TV  ads  will  be 
backed  up  by  a  96-sheet 
poster  campaign.  Gillette 
UK  Ltd.  Tel:  081-560 
1234. 


MatwaB 
essences  ... 

Stamford  Brands  have 
launched  a  new  range  of 
aromatherapy  body  spravs 
with  a  £250,000 
advertising  campaign. 

Each  of  the  four 
Saint-Cloud  Aroma- 
therapie  sprays  contains 
natural  essences  of 
flowers,  herbs  and  spices. 

The  advertising 
campaign  will  run  in 
consumer  women's 
magazines  such  as 
Cosmopolitan,  19,  Looks, 
Mizz  and  Company. 

Nightclub  promotions 
will  be  giving  away 
money-off  vouchers  and 
samples.  Stamford 
Brands.  Tel:  0780  66787. 


Combe 
colours  up 
the  beard 

New  from  Combe 
International  is  a  facial 
hair  colorant  for  men 
which  is  available  from 
early  June. 

Just  for  Men  Brush-in 
Colour  Gel  has  been 
introduced  for  the  hard  to 
colour  hair  of  moustaches, 
beards  and  sideburns.  The 
gel  is  brushed  in,  left  for 
five  minutes  and  then 
rinsed  out. 

The  range  consists  of 
four  shades:  natural  light 
brown,  natural  medium 
brown,  natural  dark 
brown/black  and  real 
black. 

Each  pack  provides  for 
up  to  four  applications  and 
retails  at  £5.45. 

Combe  say  that  75  per 
cent  of  men  have  never 
previously  coloured  their 
facial  hair. 

A£l  million  national  TV 
advertising  campaign 
starts  in  August.  Combe 
International  Ltd.  Tel: 
081-680  2711. 


New-look  packaging 
for  the  Oxysept  range 

From  the  end  of  July 
Oxysept  products  will  have 
new-look  packaging  which 
will  be  introduced  in  two 
phases. 

At  first,  new  Oxysept 
bottles  will  be  found  inside 
the  original  packs  with 
redesigned  boxes  being 
brought  in  gradually. 

The  new  packaging, 
developed  through 
research  with  lens  wearers, 
is  being  used  by  the 
company  worldwide  for 
easy  recognition  by 
consumers. 

There  is  an  in-pack 
leaflet  to  explain  the 
changes  to  customers.  The 
basic  colour  codes  remain 
the  same.  Allergan  Ltd. 
Tel:  0494  444722. 


0XYSEPT.1 

Disinfecting 
Solution 
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Lanacane  Powder. 

Triple-action  formula 
to  stop  itching  fast. 

1.  Medicates  -  cooling 
menthol  instantly  soothes 
irritated  skin 

2.  Absorbs  moisture  and  odour  - 
with  a  pharmaceutical  grade 
cornstarch,  6  times  more 
absorbent  than  talc. 

3.  Dries  -  with  the  special 
action  of  zinc  oxide  to  help 
prevent  irritation. 


New  from  Combe  International.  The  makers  of  Lanacane  Creme.  The  No.  1  Antipruritic. 

Combe 


Lanacane 

MEDICATED  BODY 
POWDER 

Triple  Action! 

^Medicates  2. Absorbs 
3.  Dries 

use  Daily  for  Soothing  and 
Cooling  Relief  of  Itchingr 
and  Minor  Skin  Irritations 

NETWT.175g.  ,544000 


Lanacane  Powder. 

Twin-action  advertising 
to  boost  sales  fast. 

National  Press  Advertising  - 

£300,000  campaign  runs 
June  -  December.  (82%  of  all 
adults  will  see  the  press  ads  at 
least  1 0  times). 

2.  National  Radio  Campaign  - 

runs  peak  summer  period  June 
-September  (48%  of  all  adults 
will  hear  the  radio  commercial 
at  least  1 2  times). 


international  ltd. 


Cacherel's 
'forbidden 
fragrance' 

Last  weekend's  television 
teaser  advertising  for 
Eden,  Parfums  Cacharel's 
new  fragrance,  now  gives 
way  to  a  Channel  4  and 
ITV  launch  campaign 
expected  to  reach  over  17 
million  women  and  12 
million  men. 

A  Press  campaign  runs 
until  December  in 
women's  magazines,  with 
advertisements  and  four 
million  scent  strips. 
Support  in  the  first  three 
months  also  includes 
advertisements  in  The 
Sunday  Express,  Daily  Mail 
and  The  Times.  The  total 
spend  is  over  £3m. 

Eden,  described  as  "the 
forbidden  fragrance",  has  a 
new  blend  of 
oriental-floral-aquatic 
notes,  the  latter  being 
water  lily,  lotus  and 
flowering  rush. 

The  soft  green  opaline 
bottle  is  made  to  resemble 
jade,  agate  or  marble,  and 
an  irregular  pigment 
blending  process  gives 
every  bottle  a  unique 
appearance. 

Prices  start  at  £17.50  for 
the  3()ml  eau  de  parfum 
spray.  Prestige  and 
Collections  Ltd.  Tel: 
081-979  6699. 


PMC  expand 

The  Perfumery  Marketing 
Co  have  entered  into  a  sales 
agency  agreement  with 
Laughton  &  Sons  to 
distribute  into  pharmacies. 
PMC  handle  the  Bilange 
range  of  sponges  and 
toiletries  and  the  Anna 
Paghera  fragrance  range. 
Their  latest  acquisition,  the 
Radius  toothbrush,  is  being 
distributed  by  Laughton 
from  June  1.  Perfumery 
Marketing  Co.  Tel:  081-241 
0011. 

Six  for  five 

Weleda  have  launched  a  six 
for  five  offer  for  their 
anthroposphic  digestive 
remedies.  Melissa  Comp, 
which  retails  at  £3.65  for 
25ml,  is  being  offered  for 
£11.50  for  a  half  dozen 
bottles,  a  POR  of  38  per 
cent.  Carminative  Tea, 
which  contains  chamomile 
and  fennel;  and  Clairo  Tea, 
based  on  senna  and  aniseed, 
are  both  offered  in  six  packs 
for  £11.20  trade,  a  POR  of 
33  per  cent.  Both  teas  come 
in  50g  cartons  with  a  5ml 
measure.  Weleda  (UK)  Ltd. 
Tel:  0602  309319. 

Jiffi  support 

The  Jiffi  De  Luxe  condom 
brand  is  to  have  £500,000  of 
advertising  support  this 


Cannon  Babysafe  go 
for  Disney  Classics 


Cannon  Babysafe  are 
launching  a  new  Disney 
Classics  "double  feature" 
range  of  feeding  bottles 
and  trainer  cups  into 
independent  outlets  from 
June  1. 

Bambi,  Dumbo  and  the 
Aristocats  are  appearing  on 
Cannon  Babysafe's  8oz 
bottles  with  silicone  teats 
(£1.79).  They  are  available 
to  the  trade  in  a  12-bottle 
tray  comprising  four  of 
each  of  the  three  designs. 


Bambi  and  some  of  his 
friends  are  also  featured  on 
a  new  range  of  Avent 
Training  Cups  (£2.99) 
which  include  a  Soft  Spout 
Trainer,  a  Sealable  Trainer 
and  a  Sealable  Juice  Cup 
with  straw  and  sealable  lid. 

An  "Avent  Naturally" 
dispenser  featuring  Bambi 
characters  and  containing 
three  of  each  trainer  cup 
will  also  be  available  to  the 
trade.  Cannon  Babysafe. 
Tel:  0787  280191. 


Enterprise  shampoos 


Barclay's  new  haircare 
range  comprises  three 
variants  of  shampoo  and 
conditioner,  designed  to 
cater  for  all  hair  types. 

Mallow  and  Honeysuckle 
is  for  normal  hair,  Rose 
and  Elderflower  for  dry 
hair,  and  Apple  and 
Rosehip  for  frequent  use. 


Summer.  The  brand  will  be 
seen  on  48-sheet  poster 
sites  nationally  and  on 
London's  Underground.  Jiffi 
De  Luxe  advertisements  will 
also  be  carried  in  the  style 
and  music  Press  during  the 
Summer,  and  a  further 
budget  is  being  placed 
behind  a  radio  campaign 
aimed  at  the  youth  sector. 
Sime  Health  (UK)  Tel: 
071-403  1234. 

Cash  back  offer 

Waymaster  are  offering 
consumers  a  £2  cash-back 
offer  on  the  Nouveau  or 
Fridge  water  filters.  The 
offer  runs  from  the  start  of 
June  to  the  end  of 
September  to  coincide  with 
the  Summer  sales  peak.  The 
consumer  completes  an 
in-pack  redemption  form 
and  sends  it  to  Waymaster 
with  proof  of  purchase 
enclosed.  The  promotion  is 
supported  by  flashed  boxes 
and  in-store  display 
material.  Waymaster.  Tel: 
0705  476000. 

Lashings  of  value 

The  Outdoor  Girl  range  of 
herbal  extract  mascaras  will 
be  reduced  by  60p  to  £1.79 
(for  12ml)  from  mid- 
September  for  eight  weeks 
while  stocks  last.  The  range 
consists  of  High 


Recommended  retail  prices 
range  from  £0.59  to  £0.69 
for  a  250ml  bottle. 

The  products  contain  no 
animal  ingredients  and 
none  have  been  tested  on 
animals.  Bottles,  labels  and 
caps  are  recyclable. 
Barclay  Enterprise.  Tel: 
0782  784444. 


Performance  Mascara,  Pure 
Lash  Mascara,  Lashings 
Mascara,  and  Total  Lash 
Mascara.  Procter  &  Gamble 
Ltd.  Tel:  0202  524141. 

Robinson  wipes 

Robinson  Healthcare  are 
offering  two  packs  of  their 
Soft  &  Gentle  100  Baby 
Wipes  at  a  promotional  price 
of  £2.99.  The  offer  gives  a 
59p  saving  to  consumers. 
Robinson  Healthcare.  Tel: 
0246  220022. 

Free  film 

Agfa  are  looking  to  boost 
sales  during  the  Summer 
with  a  three  for  the  price  of 
two  offer  on  their  Agfacolor 
print  film.  A  further  bonus 
is  the  company's  offer  on  its 
XRG  film  which  gives  three 
free  extra  prints  on  a  roll  of 
24.  The  offers  run  until 
September.  Agfa-Gevaert 
Ltd.  Tel:  081-560  2131. 

Bunny  on  box 

Duracell's  Boxing  Bunny 
will  be  back  on  television  to 
support  battery  sales  this 
Summer.  The  campaign  will 
run  throughout  June  and 
July  on  Channel  4,  ITV  and 
satellite.  This  is  the  third 
year  running  that  Duracell 
have  advertised  during  the 
Summer.  Duracell  UK.  Tel: 
0293  517527. 
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Unipath  take  the 
education  route 


Unipath,  who  have 
recently  taken  over  the 
marketing  and  distribution 
of  Replens  and  Feminesse 
from  Columbia 
Laboratories,  have 
produced  an  education  and 
merchandising  package  on 
the  problems  of  vaginal 
dryness  and  odour. 

Consumer  leaflets 
entitled  "Vaginal  dryness 
is  only  natural"  and 
"Vaginal  odour  can  be 
prevented"  are  presented 
in  a  shelf  dispenser  which 
also  holds  packs  of  the 
products. 


Unipath's  research 
shows  that  women  lack 
information  about  vaginal 
health  and  that  they  prefer 
information  to  be  available 
at  point  of  sale  without 
having  to  ask  the 
pharmacist. 

The  company  has  also 
produced  at-a-glance 
product  guides  to  help 
pharmacy  staff.  Leaflets, 
dispensers  and  product 
guides  can  be  ordered 
from  Unipath 
representatives  or  the  sales 
desk.  Unipath  Ltd.  Tel: 
0234  267448. 


Improved  Bodyform 


Sancella  claim  to  have 
improved  the  Bodyform 
Invisible  range  and  have 
introduced  changes  in 
pack  size  and  price.  The 
new  towels  will  be  phased 
into  the  trade  from  the 
end  of  May. 

The  towels  have  been 
reduced  by  1mm  to  a 
thickness  of  3mm,  and  a 
soft  non-woven  material 
has  been  used  on  the  sides 
and  wings  for  comfort.  In 
tests,  Sancella  have  found 
the  new  towels  perform 
better  than  the  old. 
In  addition,  Bodyform 
Invisible  Super  and  Plus 
Super  have  been  increased 
in  length  by  17  per  cent 
(18mm)  to  further  boost 
absorbency. 

New  Bodyform  Invisible 
Regular  and  Super  will  be 
available  in  14s  and  12s 


respectively  (reduced  from 
16s  and  14s)  priced  at 
£2.19. 

There  will  be  extensive 
sampling  activity,  reaching 
over  1.3  million  target 
consumers,  and  a  £3.4 
million  TV  advertising 
campaign.  New  technology 
towels  now  account  for  45 
per  cent  of  the  press-on 
sector,  sav  Scott  Ltd.  Tel: 
0342  327191. 


Slim-Fast  gets  canned 


Slim-Fast  milk  shakes  are 
now  available  in  ready  to 
drink  cans. 

The  ring  pull  can  drink 
retails  at  99p  and  comes  in 
three  popular  flavours  — 
Chocolate  Royale, 
Strawberry  Supreme  and 
French  Vanilla. 

A  prepacked  counter 
display  unit,  containing 
seven  Chocolate  Royale 
cans,  seven  Strawberry 
Supremes  and  four  French 
Vanillas,  is  available  to 
retailers  in  an  18  for  the 
price  of  12  offer. 

David  Farrar,  Sun 
Nutritional's  managing 
director,  says:  "It  will  offer 


a  much  wider  appeal 
because  of  its  convenience. 

"In  the  US,  Ready  To 
Drinks  now  account  for  39 
per  cent  of  all  sales  and, 
owing  to  its  importance, 
the  launch  in  the  UK  will 
be  supported  by  a 
dedicated  new  Ready  To 
Drink  television 
commercial." 

The  £2  million 
television  campaign, 
breaking  in  mid-July,  will 
complement  the  £3. 2m 
spend  available  for 
advertising  support  which 
started  this  month.  Sun 
Nutritional.  Tel:  0753 
583737. 
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Here's  a  prescription  to  improvi 
the  health  of  your  business . . . 


A  proven  remedy  to 
improve  your  business 

NORITSU 

NORITSU  (UK)  LIMITED 

"THE  IMAGE  MAKERS" 


Thinking  of  operating  your  own  profitable  minilab 
photo  processing  business'.'  Don't  tie  yourself  up  in  a 
deal  you  might  regret!  Talk  with  the  world  lender  in 
mini  labs  ...  Noritsu  ...  No.1  in  some  130  countries 
around  the  globe,  including  Ihe  I  k. 

Who  better  to  advise  you  on  nil  aspects  of  the 
business  -  from  a  feasibility  stud}  and  a  business 
projection  to  the  ideal  machine,  fixtures  and  linings, 
and  marketing. 


i 


,  (J11S0I 
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We  offer  the  u  idesl  range  of  machines  on  the  market 
to  suit  Ihe  smallest  to  the  largest  operation.  \nd  our 
QSS  One  Hour  Photocentre  package  is  also  available  to 
pro\ldc  you  with  a  modem,  quality  image  tailored  to 
your  exact  needs  at  an  unbelievably  low  cost  and  you 
are  still  guaranteed  complete  flexibility  in  running 
your  business  -  with  our  full  support  w  hen  you  need  it. 

No  one  is  more  flexible  than  Noritsu. 


AS  FLEXIBLE  AS  VOL  MA  D 
TO  FIND  OUT  MORE,  CALL 

0908  371100 


SHERBOURNE  DRIVE,  TILBROOK,  MILTON  KEYNES,  BUCKINGHAMSHIRE,  MK7  8BG  Tel:  (0908)  371100  Fax:  (0908)  371270 


ADVERTISEMENT  FEATURE 


contact  lens 
care  gets  visibly 

better  with 
Oxysepf  IStep  ■ 
now  with  vitamin 
Bl  2  indicator 


TheContact  lens  care  market 
-Allergan  lead  the  way 

The  total  contact  lens  care  market  is  valued  at 
£110m  at  IRSP  a md  Allergan  estimate  that  55 
per  cent  of  these  sales  are  in  pharmacy.  The 
pharmacy  sector  remains  buoyant  showing 
value  and  volume  growth  year  on  year. 


Contact  lens  care  products  by  sector 


Daily  cleaners 

Daily  GP 
lens  care 

Weekly  protein 
removal 

Other 

Sterile  saline 
rinses 

Daily  soft 
lens  care 


Source  Value  estimate  on  independent  research 


Sector 

Allergan  market  leader 

Volume  share  of  sector 

Daily  Soft  Lens 

Oxysept® 

51.9% 

Disinfection 

Daily  cleaners 

LC-65® 

54.5% 

G/P  Daily  lens  care 

Total™ 

32.8% 

Weekly  protein 

Hydrocare® 

59.3% 

Removal 

Ultrazyme® 

38.6% 

Growth  is  seen  year  on 
year  in  the  daily  soft  lens 
disinfecting,  daily 
cleaning,  weekly  protein 
removal  and  sterile  saline 
sectors. 

With  a  54.5  per  cent 
sterling  market  share 
(J  F  1994)  Allergan  is  the 
market  leading  supplier  of 
contact  lens  care  products 
in  pharmacy.  The 
company  leads  the  market 
in  almost  all  product 
sectors. 

Allergan's  Oxysept® 
IStep  is  the  fastest 
growing  contact  lens  care 
product  in  the  pharmacy 
sector. 


Getting  the 
most  from 
today  s  soft 
contact  lenses 

Today  contact  lenses  are 
easier  to  wear  and  care 
for  than  ever  before.  Over 
3  million  people  in  the  UK 
enjoy  the  freedom  that 
contact  lenses  bring.  An 
estimated  80  per  cent  of 
these  wearers  are 
prescribed  soft  contact 
lenses  by  their  optician.  In 
order  to  maximise 
comfort,  length  of  wear, 
visual  quality  and  lens  life 


a  good  care  routine  is 
essential.  This  involves 
three  vital  steps: 

*  Daily  cleaning 

*  Daily  disinfecting 

*  Weekly  protein 
removal 

Daily  disinfecting 

Oxysept®  1Step  is  visibly 
better  for  you  and  your 
customers.  Hydrogen 
peroxide  is  widely 
recognised  as  the  most 
effective  disinfecting  agent 
available  for  killing  the 
bacteria  and  fungi  which 
can  grow  on  lenses  and 
increase  the  risk  of  eye 
infection. 

Most  hydrogen  peroxide 
systems  require  two 
separate  stages  -  first 
disinfection  and  then 
neutralisation  of  the 
hydrogen  peroxide,  an 
essential  process  to  avoid 
stinging. 

Oxysept®  1Step  is 
unique  in  that  it  disinfects 
and  neutralises  in  a  single 
step  -  using  delayed 
release  tablet  technology. 
Only  Oxysept®  1  Step 
combines  hydrogen 
peroxide  efficiency  with 
one  step  simplicity.  All  you 
have  to  do  is  add  a 
neutralising  tablet  to  the 
disinfecting  solution  and  in 
the  morning  the  lenses  are 
ready  to  wear. 

Oxysept®  1Step  is  now 
visibly  better  than  ever 
before,  thanks  to  the 
addition  of  vitamin  B12 
indicator.  Contact  lens 
wearers  will  now  have  no 
doubt  that  they  have 
added-a  neutralising  tablet 
to  the  disinfecting  solution 


-  because  the  solution  will 
turn  a  soft  pink  tone  as  it 
dissolves. 

This  new  improved 
product  provides  added 
security  and  reassurance 
for  contact  lens  wearers. 

B12  is  a  safe,  naturally- 
occuring  vitamin,  which  is 
water  soluble. 

The  launch  of  improved 
Oxysept'"  1Step  with 
vitamin  B17  indicator  - 


increased  sales." 

To  coincide  with  the 
launch  of  improved 
Oxysept®  1  Step  with 
vitamin  B12  indicator, 
Allergan  has  produced  a 
booklet  explaining  how  to 
care  for  contact  lenses.  For 
your  free  booklet  supply 
write  to  Amanda  Byrne, 
Allergan  Ltd,  Coronation 
Road,  High  Wycombe, 
Bucks,  HP12  3SH. 


No  neutralising  tablet 

which  will  be  phased  in 
from  May  -  will  be 
supported  by  a  major 
consumer  advertising 
campaign  in  July. 

Amanda  Byrne, 
Allergan's  senior  brand 
manager  said:  "Vitamin 
B12  indicator  gives 
Oxysept®  1Step  users  a 
valuable  reminder  that 
their  neutralising  tablet 
has  been  added.  By 
providing  this  extra 
reassurance  Allergan  is 
encouraging  better 
contact  lens  care. 
Pharmacists  who  ensure 
that  their  customers  are 
taking  the  three  essential 
steps  to  good  lens  care  will 
see  the  benefit  reflected  in 


Neutralising  tablet  dissolved 

For  further  information 
about  the  new  improved 
product  contact  your 
Allergan  territory  manager 
or  Allergan  direct  on  0494 
444722. 


Oxysept®  -  Looking 
belter  than  ever 
before. 

Allergan  is  setting  a  new, 
international  standard  with 
universal  packaging  for 
Oxysept B)  products  worldwide. 
New  packaging  has  been 
developed  with  lens  wearers  and 
lens  care  professionals  to  reflect 
the  high  guality  and  technical 
superiority  of  Oxysept®. 
To  prevent  any  confusion, 
Allergan  is  introducing 
new-look  Oxysept®  in  two 
phases. 

Phase  1.  At  first,  new-look 


Oxysept®  bottles  will  be  found 

inside  the  original 

packs. 

Phase  2.  Over  a  period  of  time, 
original  packs  will  be  replaced 
by  those 

bearing  the  new,  more  eye- 
catching design. 

The  exciting,  new  look  for 
Oxysept"3  will  help  ensure  quick 
and  easy  identification 
worldwide. 


Leading  LC-65®  and  Ultrazyme®  -  working  with  Oxysept®  1  Step 

Daily  cleaning  with  LC-65®  removes  grit,  dirt  and  mucus  from  contact  lenses  which  is 
not  removed  by  disinfection.  LC-65®  is  simply  rubbed  over  each  lens  using  the  fingers 
for  around  20  seconds. 

Protein,  which  occurs  naturally  in  the  eye, 
tends  to  collect  on  contact  lenses. 

Protein  deposits  will  result  in  a  loss  of  visual 
quality,  comfort  and  lens  life.  If  allowed  to 
build  up,  protein  films  can  become  extremely 
difficult  to  remove. 

Each  week  protein  needs  to  be  removed 
from  the  lens  surface. 

Ultrazyme®,  designed  for  use  with  Oxysept®, 
makes  protein  removal  easy.  An  Ultrazyme® 
tablet  is  simply  added  with  a  neutralising  tablet 
and  left  overnight. 


Health  has  long  been  for  sale,  with  the  pharmaceutical  industry  playing  an 
important  role.  An  exhibition  currently  running  at  the  Wellcome  Institute, 
183  Euston  Road,  London,  looks  at  the  marketing  of  medicines  and  the 
changes  in  commercial  practice  and  styles  of  advertising  since  the  1870s. 
Material  is  drawn  from  the  Wellcome  Institute  Library,  the  Science 
Museum  and  the  Royal  Pharmaceutical  Society  collection.  A  selection  of 
film  and  television  adverts  are  also  featured.  The  exhibition  runs  until 
August  19  (Mon-Fri,  9.45am-5pm;  Sat,  9.45am- lpm) 


Nobody  in  mind  ... 

In  Chemist  &  Druggist  May  14, 
p792,  you  reported  the  remarks 
I  made  at  the  North  Yorks  LPC 
conference  concerning  the 
taking  of  prescriptions  away 
from  a  recently  established  rural 
pharmacy  for  dispensing 
elsewhere  to  the  detriment  of 
that  pharmacy. 

I  thank  you  for  your  report.  It 
is  an  issue  which,  as  I  said,  has 
very  serious  implications  for  all 
of  us. 

In  your  report,  you  referred 
to  a  forthcoming  Statutory 
Committee  case.  In  fact  I  made 
no  reference  to  any  specific  case 
—  and  I  am  well  aware  that 
there  have  been  several  similar 
incidents  by  individuals  and 
companies,  the  usual  excuse 
being  "if  I  don't,  others  will". 

I  want  to  make  it  clear  that 
my  opinion  and  my  remarks 
were  not  directed  at  any 
pharmacist  co-operating  in  such 
schemes  —  I  had  no  specific- 
pharmacist  in  mind. 


David  Coleman 

Stalham,  Norfolk 


Was  I  the  only 
protester? 

I  was  horrified  last  week  to 
watch  the  BBC  "Watchdog" 
programme,  which  condemned 
pharmacists  for  not  offering 
lower-priced  alternatives  to 
advertised  high-price  brands. 

I  felt  the  programme  was 
ill-informed  and  promoted 
"Watchdog"  as  the  guardian  of 
the  vulnerable  public.  I  was  even 
more  perturbed  to  be  told,  after 
discussions  with  the  BBC  and 
the  National  Pharmaceutical 
Association,  that  I  was  the  only 
protester.  Could  that  be  true? 

There's  too  much  apathy 
around  here,  but  who  cares? 


J  Barash 

Whitefield,  Manchester 


Thank  you  ... 

Through  your  columns  I  would 
like  the  opportunity  to  thank  all 
my  pharmacist  colleagues  who 
supported  me  in  this  year's 
election  to  the  Council  of  the 
Royal  Pharmaceutical  Society  of 
Great  Britain. 

I  hope  in  the  next  few  years 
to  justify  their  faith  in  my 
ability  to  put  the  case  for 
independent  community 
pharmacies  of  all  sizes  in 
Council  meetings,  and  hopefully 
we  will  be  able  to  achieve  a 
harmonious  future  for  all. 

Hassan  Argomandkhah 

Liverpool 
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Paracetamol  plus 
antidote  —  a 
misguided  concept 

The  Consumers'  Association's 
recent  call  for  paracetamol 
combined  with  an  antidote  is, 
unfortunately,  not  only  based  on 
false  premise,  but  is  also 
misguided. 

Paracetamol  does  not  cause 
fatal  toxicity  at  the  low  doses 
they  suggest.  The  medical 
literature  is  quite  clear  that  liver 
injury  in  an  adult  might  occur 
at  a  single  dose  of  30  standard 
tablets  (ie  15gms).  Such  injury 
could  be  fatal  at,  or  above,  a 
single  dose  of  40  standard 
tablets  (20gms).  This  is  far  in 
excess  of  the  recommended 
dosage. 

It  is  also  important  to  realise 
that  in  the  majority  of  cases  the 
overdoses  are  taken 
intentionally.  Accidental 
overdose  does  not  occur  by 
people  consuming  several 
different  products  and 
inadvertently  overdosing.  To 
cause  a  fatal  overdose  in  this 
way  they  would  have  to 
consume  about  20  different 
medicines,  and  experience 
shows  that  it  simply  doesn't 
happen. 


To  combine  paracetamol  with 
the  antidote  methionine  is  not 
the  answer  to  its  use  in  suicide 
and  self-harm. 

Firstly,  the  overdoser  looking 
through  the  medicine  cabinet 
for  something  with  which  to 
overdose  is  likely  to  avoid  such  a 
combination  and  may  well 
choose  an  alternative  medicine 
that  is  more  likely  to  have 
serious  consequences.  Over  80 
per  cent  of  fatal  overdoses 
involve  prescription  medicines. 

Secondly,  and  more 
importantly,  the  combination  of 
paracetamol  with  the  antidote 
methionine  was  developed  for 
use  under  medical  supervision 
for  patients  at  risk.  It  is  not 
suitable  for  widespread  use  by 
general  paracetamol  users 
because  of  the  risk  of  serious 
side-effects  from  the 
methionine,  including  increased 
risk  of  heart  disease  and  the 
acceleration  of  tumour  growth 
in  cancer. 

This  is  precisely  why  it  is  not 
widely  promoted  and  is 
therefore  not  widely  available. 

Dr  Geoffrey  Brandon 

Director,  Paracetamol  Information 
Centre 


Attitude  problem 

I  was  appalled  by  the  Northern 
Ireland  Notebook  column  of 
May  7.  What  must  the 
negotiators  at  the  DoH  think 
about  such  comments?  Has  your 
correspondent  approached  the 
organiser  of  the  continuing 
education  meetings  to  suggest 
more  relevant  topics? 

While  we  may  not  like 
criticism  of  our  professional 
performance,  if  it  is  justified, 
then  we  must  act  to  improve 
our  standards.  To  say  "We  got 
the  lowest  score  for  attitude  to 
the  Board's  policy  on  promoting 
breast  feeding  —  I  wonder 
why?"  would  seem  to  me  to 
suggest  that  this  particular 
pharmacy  is  prepared  to  put 
profit  before  professionalism. 

I  am  aware  that  we  live  in  a 
culture  where  the  bottom  line  is 
seen  to  be  profit,  but  when  we 
are  trying  to  persuade  the 
purchasers  of  healthcare  that  we 
are  professionals  first  and 
profit-makers  second  this  is  at 
odds  with  that  statement. 

To  suggest  that  before  filling 
in  a  survey  you  should  read  the 
guidelines  so  that  you  get  the 
answers  right  seems  incredible. 

David  Evans 

Ipswich 


Chiropody  facts 

I  read  with  interest  and  a  great 
deal  of  agreement  Xrayser's 
article  of  April  16,  "Careful  not  i 
to  put  your  foot  in  it...",  but 
please  allow  me  a  "but". 

Once  over  the  age  of  30,  the 
NHS  will  not  take  people  on  to 
train  as  chiropodists,  therefore 
one  has  to  turn  elsewhere  and 
the  School  of  Surgical 
Chiropody  is  recognised  by 
BUPA.  PPP,  HSA,  etc,  for 
reimbursement. 

On  a  local  radio  broadcast 
regarding  feet,  there  was  a  NHS 
chiropodist  and  the  chairman  of 
the  Retail  Footwear  Federation. 
They  were  answering  phone-in 
questions  on  the  suitability  of 
trainers  as  everyday  footwear. 
The  NHS  chiropodist  endorsed 
them  entirely.  The  RFF 
gentleman  pointed  out  that 
trainers  do  all  the  arch  work  for 
the  feet  —  thereby  encouraging 
the  arch-supporting  muscles  to 
become  lazy  —  which  leads  to 
spinal  problems  in  later  years. 

I've  no  doubt  recently-trained 
NHS  chiropodists  would  know 
this,  as  should  any  chiropodist 
keeping  abreast  of  all 
foot-related  knowledge,  but  here!) 
was  a  case  in  point  where  I,  a 
"non-qualifying"  chiropodist, 
knew  more  for  my  patients' 
wellbeing. 


Jean  Skinner  MSSCh  MBChA 

Uckfield 
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\  v>   It  took  a  pharmacist  to 

discover  the  answer 
mt  to  migraine 


Migraleve  was  discovered  by  a  community 
pharmacist  who  understood  migraine  because  he 
suffered  it  himself. 

No  wonder  it  is  the  answer  to  so  many 
women's  prayers. 

And  no  wonder  Migraleve  is  now  the  most 
popular  migraine  specific  treatment  with  combined 
prescription  and  over-the-counter  sales. 

With  a  £1M  TV  &  Press  campaign  starting 
in  April,  make  sure  customers  can  see  this 
profitable  brand. 

Call  Lissi  on  0420  8480 1  for  details  of  a 
special  order  bonus 
offer  with  free  pre- 
packed dispensers. 


St'"":'    ;■  , 


Migraleve 

Pink  tablets  -  Buclizine  hydrochloride  6.25mg,  paracetamol  500mg,  codeine 
phosphate  8mg.  Yellow  tablets  -  Paracetamol  500mg,  codeine  phosphate  8mg. 

Now  the  No  1  NHS/OTC  brand  in 
the  strong  analgesic  sector 

3  GO  '  li.mw-ll  lliamiaieuneals  Ltd  c  hanvell  House,  Wilsom  Road,  Alton,  Hampshire  GU34  2Tj 
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There's  more  to  Optrex  than  meets  the  eye 


PRODUCT  INFORMATION:  Optrex  Lorion  and  Dropst  Solution  containing  distilled 
witch  hazel  B.RC  13  0%  v/v  Preserved  with  benzalkonium  chloride  0.005%  w/v  in  a 
solution  buttered  with  botax  and  boric  acid.  Uses:  For  the  relief  of  minor  eye  irritations 
caused  by  dusty  or  smoky  atmospheres,  driving  or  close  work.  Dosage  and 
Administration:  Latum:  Bend  head  slightly  forward,  apply  the  eye  bath,  'A  full,  and  rock 
the  head  from  side  to  side  for  at  least  '/j  minute  keeping  the  eye  lid  open.  Use  as  often 
as  required.  Drops:  Gently  squeeze  1  or  2  drops  into  each  eye.  Contraindications: 


Hypersensitivity  to  any  of  the  ingredients.  Not  suitable  for  use  whilst  wearing  hydrophillic 
(soft)  contact  leneses.  Side  Effects:  May  occasionally  cause  hypersensitivity  reactions. 
Packaging  Quantities:  Lotion:  Bottles  containing  110ml  and  300ml.  Drops:  10ml  and 
18ml  RSP:  Lotion  110ml  with  eye  bath  £2.75.  Lotion  110ml  £2.35.  Lotion  300ml  with 
eye  bath  £3.99.  Drops  10ml  £2,25.  Drops  18ml  £2.85.  Legal  Category:  Lotion:  GSL. 
Drops:  P.  Product  Licence  Number:  Lotion .  0062/5000  Drops .  0062/5003.  Product  Licence 
Holder:  Crookes  Healthcare  Ltd  Nottingham  NG2  3AA.  Date  of  Preparation:  April  1993. 
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This  is  the  29th  

Chemist  &  Druggist  training 
seminar  for  pharmacists 
and  their  assistants, 
sponsored  jointly  with  a 
company  having  a 
particular  expertise  in  the 
title  subject. 


Dr  Martin  Sitter,  Roche 

research  associate, 
Switzerland,  explains 
what  anti-oxidants  are 


Oxidation  is 
the  basic 
principle  of 
energy- 
consumption, 
which  is  why 
oxygen  is  so  important  to 
humans. 

During  oxidation, 
highly  active  forms  of 
oxygen  and  its  derivatives 
are  produced,  notably  free 
radicals  and  hydrogen 
peroxide. 

Free  radicals  are 
molecules  containing 
single,  unpaired  electrons. 

They  are  chemically 
highly  aggressive,  but  their 
toxicity  is  limited  by  their 
short  half-life. 

They  can  become 
more  toxic  through  the 
formation  of  more  stable 
radicals  such  as  lipid 
peroxides.  These  can  be 
involved  in  chain  reactions 
and  result  in  serious 


damage  to  vital  cell 
components  such  as 
membranes  and  DNA. 

As  well  as  the 
"natural"  endogenous  free 
radicals  derived  from 
metabolic  reactions,  the 
body  is  exposed  to  many 
external  sources  of  free 
radicals  from  the 
environment,  for  example, 
smoking,  radiation  and 
certain  drugs. 

Over  the  years  the 
human  body  has 
developed  strategies  to 
protect  itself  from  the 
uncontrolled  side  effects  of 
free  radicals  and  it  now  has 
a  whole  arsenal  of  anti- 
oxidative  compounds  and 
enzyme  systems. 

Among  the  essential 
nutrients  with  an  anti- 
oxidative  role  are  vitamins 
C,  E  and  A,  beta-carotene 
(pro-vitamin  A)  and  the 
minerals  selenium , 


manganese  and  iron. 

The  (pro)vitamins 
directly  interact  with  the 
relevant  free  electrons  or 
excessive  energy  involved, 
while  the  minerals  are  co- 
factors  of  specific  enzymes 
that  accept  and  transfer 
the  relevant  electrons  and 
charges. 

The  fat-soluble 
vitamins  act  within  the  cell 
membranes  while  the 
water-soluble  vitamins  act 
in  the  aqueous  cell 
compartments.  The 
different  vitamins  and 
enzymes  co-operate  in 
specific  pathways  to 
defuse  and  pass  the 
electrons  out  of  harm's 
way. 

The  balance  or 
imbalance  of  oxidants  and 
anti-oxidants  is  believed  to 
play  a  significant  role  in 
important  processes  such 
as  ageing  and  immune 


responses.  It  is  also 
implicated  in  the 
development  of  several 
diseases  such  as 
cardiovascular  disease, 
cancer  and  cataracts. 

Although  there  is 
strong  epidemiological 
evidence  for  the 
involvement  of  anti- 
oxidants in  some  diseases, 
such  as  vitamin  E  and 
coronai")'  heart  disease, 
there  is  still  only  a  small 
amount  of  clinical 
evidence  supported  by 
intervention  trials,  such  as 
the  Chinese  studies  which 
looked  at  the  role  of  anti- 
oxidants in  preventing 
cancer. 

It  has  been  difficult  to 
generate  data  because  the 
indications  being 
investigated  are  complex  and 
there  are  practical  limitations 
imposed  by  the  time  and 
resources  required. 
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Anti-oxidants: 
their  role  in 
human  health 

Dr  Catherine  Rice-Evans,  Guys 
Hospital  looks  at  the  evidence  that 
anti-oxidants  can  prevent  disease 


Free  radicals  are  essential 
to  many  normal 
physiological  processes. 
Oxidative  stress  occurs  when 
the  prooxidant/antioxidant 
balance  is  tipped  in  favour  of 
the  former. 

Such  disturbances  may 
result  from: 

•  Excess  free  radical  exposure 
from  environmental  or  other 
external  sources  such  as 
radiation,  smoking  and  other 
pollutants,  hypcroxia,  trauma, 
certain  drugs  and  toxins,  and 
ultrasound 

•  Excess  formation  of  free 
radicals  in  the  body  which 
accompanies  certain  disease 
states,  for  example, 
phagocyte  activation  at  sites 
of  damage,  disrupted  electron 
transport  in  the  mitochondria 
and  all  processes  which 
produce  excess  superoxide 
radical. 

Usually  cells  and  tissues 
have  adequate  antioxidant 
defences  to  ensure  that  the 
toxic  molecules  are  removed. 

Some  antioxidants  are 
synthesised  and  controlled 
endogenously,  for  example, 
superoxide  dismutase  mops 
up  excess  superoxide,  and 
other  enzymes  detoxify 
hydrogen  peroxide. 

As  certain  essential 
minerals  -  including 
selenium,  copper, 
manganese,  zinc  and  iron  - 


Sources  of  free  radicals 

External 

-polluted  air 

-Cigarette  smoke 

-foodstuffs 

-carcinogens 

-certain  drugs 

-heat  shock 

-sunlight 

-ionising  radiation 


are  components  of  these 
protective  systems,  it  follows 
that  deficiencies  of  these 
minerals  can  hamper  the 
body's  defences. 

As  well  as  being 
produced  by  the  body,  anti- 
oxidants are  also  obtained 
from  foods.  Recent  studies 
have  pointed  to  the 
importance  of  vitamins  E,  C 
and  beta-carotene  in 
maintaining  health  and 
protecting  against  disease. 

Vitamin  C  occurs  in 
certain  cells,  such  as  those  of 
muscle,  the  adrenals  and  eye, 
and  is  the  first  line  of  defence 
against  radicals  generated  in 
the  aqueous  phase  of  these 
cells 

Vitamin  E  is  the  major 
antioxidant  in  cell  membranes 
and  protects  low  density 
lipoprotein,  the  cholesterol 
carrier,  from  oxidation  - 
believed  to  be  important  in  the 
prevention  of  cardiovascular 
disease  (see  below).  Beta- 
carotene  is  also  found  in  the 
inner  core  of  LDL. 

Cardiovascular  disease 

Evidence  suggests  that  the 
presence  of  vitamins  C  and  E 
in  the  blood  may  protect 
against  cardiovascular  disease. 

A  World  Health 
( )rganisation  epidemiological 
study  showed  an  inverse 
correlation  between  plasma 


Internal 

-  cell  oxygen  metabolism 

-  phagocytosis 
-lipid  peroxidation 


alpha-tocopherol  levels  and 
mortality  from  ischaemic 
heart  disease.  The  study 
looked  at  middle-aged  men  in 
Id  different  population 
groups;  12  of  the  16  had 
similar  blood  cholesterol  and 
blood  pressure  but  differed 
greatly  in  tocopherol  levels 
and  heart  disease  death  rates. 

Studies  have  also 
shown  that  vitamin  E  can 
help  normalise  an  atherogenic 
blood  lipid  profile  and  reduce 
hypcrlipidaemia. 

It  is  now  becoming 
possible  to  define  the  intake 
of  antioxidant  nutrients 
associated  with  low  incidence 
of  disease. 

The  Health 
Professionals  Study  (40,000 


males  and  87,000  females) 
showed  that  men  taking  more 
than  lOOiu  vitamin  E  daily  for 
over  two  years  had  a  37  per 
cent  reduction  in  risk  of  heart 
disease  and  that  women 
taking  more  than  200iu  daily 
had  a  41  per  cent  reduction  in 
risk.  One  cannot  reach  these 
levels  from  dietary  intake- 
alone. 

Carotene  is  not 
associated  with  lower  risk  of 
cardiovascular  disease  among 
those  who  have  never 
smoked,  but  is  inversely 
associated  with  risk  among 
current  smokers. 

A  randomised,  double- 
blind  placebo-controlled  trial 
of  333  male  physicians,  aged 
between  40-84  years  with 
angina  pectoris  and/or 
coronary  revascularisation, 
showed  that  50mg  carotene 
on  alternate  days  resulted  in  a 
44  per  cent  reduction  in 
major  coronary  events 
(myocardial  infarction, 
revascularisation  or  death). 

The  study  has  been 
ongoing  for  10  years  and  has 
involved  22,000  patients. 

The  Riemersma  study 
in  Scotland  showed 
relationships  between  plasma 
concentrations  of  vitamins 


A,C,E  and  beta-carotene  and 
the  risk  of  angina  pectoris. 

Possible  mechanisms 

Evidence  is  mounting  that 
oxidation  of  low  density 
lipoprotein  in  the  artery  wall 
is  an  early  event  in 
atherosclerosis.  This  modified 
LDL  seems  to  result  in 
unregulated  fat  accumulation 
in  macrophages  to  form  foam 
cells  which  appear  as  a  fatty 
streak. 

Steinberg  proposed  that 
this  fatty  streak  formation  can 
be  prevented  at  an  early  stage 
by  anti-oxidants. 

Arteriosclerosis-like 
lesions  have  been  seen  during 
chronic  marginal  deficiencies 
of  vitamins  C  and  E  in  several 
animal  species.  This  supports 
the  hypothesis  that  a  sub- 
optimal  status  of  various  anti- 
oxidants can  be  a  substantial, 
but  not  the  only,  risk  factor  in 
atherogenesis  in  humans. 

Antioxidants  which 
inhibit  LDL  oxidation  in  vitro 
prevent  fatty  streak  formation 
in  animals.  Other  research  has 
shown  that  the  susceptibility 
of  LDL  to  oxidation  seems  to 
be  associated  with  the  severity 
of  the  atherosclerosis. 

Cancer 

It  has  been  suggested  that 
cancer-causing  damage  to 
DNA  might  be  prevented  by 
vitamin  E  or  beta-carotene 
which  scav  enge  free  radicals 
that  are  by-products  of  many 
normal  metabolic  functions  or 
the  effects  of  carcinogens. 

There  is  now  good 
evidence  linking  high  intake 
of  carotenoid-containing  fresh 
fruit  and  vegetables  with 
lower  incidence  of  certain 
cancers,  but  it  is  not  clear 
whether  this  is  an  antioxidant 
response.  There  is  also 
evidence  lilnking  poor  plasma 
beta-carotene  levels  with  the 
incidence  of  lung  cancer  and 
poor  plasma  ascorbate  with 
gastro  intestinal  cancers. 

Inverse  correlations 
have  been  shown  between 
cancer  risk  and  certain 
micronutrients  found  in  fresh 
fruit  and  v  egetables, 
especially  vitamin  C  and  beta- 
carotene. 

Linxian,  a  rural  county 
in  China,  has  one  of  the 
highest  rates  of  cancer  of  the 
oesophagus  in  the  world 
together  with  a  high 
incidence  of  stomach  cancer. 
The  population  also  has  a  low 
intake  of  vitamins  and 
minerals. 
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Aiiti-oxidant  micronutrients 

Nutrient 

Activity 

Vitamin  C  (ascorbic  acid) 

Important  water-soluble,  cystolic  chain  breaking 
antioxidant;  reacts  directly  with  superoxide,  singlet 
oxygen;  regenerates  tocopheroxyl  radical 

Vitamin  E 
oc-tocopheral 

Major  membrane-bound,  lipid-soluble  chain 
breaking  anti-oxidant  reacts  directly  with 

ci  inornyirlp   cinnlot  nY\/non 
oU|Jt?i  uaiuc,  oil  iyic?L  UAyytJi  i 

B-carotene 

Most  potent  singlet  oxygen  quencher;  anti-oxidant 
properties,  lipid  soluble 

Zinc 

Constituent  of  cytostolic  superoxide  dismutase  and 
metallothioneine,  membrane  stabiliser 

Qplpnii  im 
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Constituent  of  olutathionp  nproxidasp 

Copper 

Constituent  of  cytostolic  superoxide  dismutase  and 
ceruplasmin 

Iron 

Constituent  of  catalase 

Manganese 

Constituent  of  mitochondrial  superoxide  dismutase 

Free  Radicals/Chemicals  Species  with 
One  or  more  Unpaired  Electrons 


Drugs 


Smoking 


Pollutants 

(Oa  N02) 


Emphysema 


Neurological 
Disorders 


Enzyme 

Reaction  Inflammation 


Aging 


Cataract 


UV  Light 
Radiation 


Cancer 


Cardiovascular 


In  the  Linxian 
intervention  Mud)  ,  a 
prospective,  randomised  trial 
involving  30,000  healthy 
people  aged  aO  -  59,  anti- 
oxidant supplements 
significantly  reduced  cancer 
deaths  and  overall  mortality. 

Combined  daily  doses 
of  beta-carotene  1  Smg, 
vitamin  E  30mg  and  selenium 
50mcg  taken  over  five  years 
were  associated  with  a  1 3  per 
cent  reduction  in  deaths  from 
cancer  ( 2  1  per  cent  reduction 
in  deaths  from  gastric  cancer) 
and  an  overall  reduction  in 
mortality  of  9  per  cent. 

Lung  cancer  study 

The  Helsinki  ATBC  study 
showed  no  evidence  that 
vitamin  E  or  beta-carotene 
were  beneficial  in  preventing 
lung  cancer. 

Men  who  took  beta- 
carotene  were  found  to  have 
lung  cancer  more  often  than 
those  who  did  not  Beta- 
carotene  2()mg  daily  failed  to 
protect  a  high  risk  group  of 
men  who  had  smoked,  on 
average.  20  cigarettes  a  day 
for  36  years. 

Intervention  could  have 
been  too  short  to  inhibit 
cancers  which  developed 
after  a  lifetime  of  exposure  to 
cigarette  smoke  and  other 
carcinogens;  it  could  also 


have  been  too  late. 

In  over  30  studies,  a 
higher  intake  of  fruit  and 
vegetables  rich  in  beta- 
carotene  has  been  associated 
with  a  lower  risk  of  lung 
cancer  It  may  be  that  beta- 
carotene  is  not  the  active 
cancer-inhibiting  component 
of  the  fruit  and  vegetables 
Intake  of  beta-carotene  may 
be  only  a  non-specific  marker 
for  lifestyles  that  protect 
against  cancer. 

This  lack  of  benefit  of 
beta-carotene  is  particularly 
surprising  given  the 
substantial  and  consistent 
epidemiological  evidence  of 
an  association  between  higher 


intakes  and  lower  incidence 
of  lung  cancer. 

What  levels  are  needed? 

Should  we  wait  until  clinical 
trials  have  proved  the  benefit 
of  anti-oxidants  -  which  could 
take  ten  years  -  before 
recommending  their  use?  Or 
is  the  available  evidence  so 
compelling  that  we  should 
advise  the  general  public  to 
ensure  adequate  levels  now? 
If  so,  what  levels  should  be 
recommended,  and  what 
about  safety  concerns? 

Safety 

There  is  ample  evidence  that 
levels  of  up  to  30  times  the  US 


recommended  daily  amount 
of  vitamin  E  (  I  5mg)  has  no 
detrimental  effects  (Bendich 
ami  Macklin  1988).  But  other 
researchers  have  suggested 
we  have  no  evidence  that 
high  levels  of  vitamin  E  taken 
over  five  years  are  without 
risk  (Steinberg  1993) 

1 1 is4.l1  intake  of  vitamin 
E  can  exacerbate  the  blood 
coagulation  defect  associated 
with  vitamin  K  deficiency 
caused  by  malabsorption  or 
anticoagulants 

Relatively  few  side 
effects  have  been 
documented  in  double-blind 
studies  ol  vitamin  E  in  adults 
or  clinical  studies  with 
intakes  up  to  3,200  iu  daily 

Common  intakes  in 
people  taking  supplements 
art'  100- 1 00  in  daily. 

Many  reported  side 
effects  have  occurred  in 
individual  cases  or  in 
uncontrolled  studies  and 
have  not  been  seen  in  larger 
uncontrolled  studies 

It  can  be  concluded 
that  vitamin  E  is  apparently 
sale  at  the  lev  els  n<  irmally 
consumed    More  dose- 
dependent  studies  are  needed 
to  determine  optimal  intakes, 
w  hich  are  likclv  to  be  in  this 
range. 

For  beta-carotene, 
bendich  (  1988)  suggested 
that  intakes  of  50-60mg  daily 
are  safe.  With  high  doses  the 
only  side  effects  are 
hypercarotenaemia  and 
hypercarotenoderma  (  seen  as 
a  yellowing  of  the  skin ) 
which  are  reversible  when 
the  high  intake  is 
discontinued 

No  systematic  safety 
Studies  hav  e  been  carried  out 
for  vitamin  ( 

Conclusion 

•  Many  epidemic  >l<  >gical 
studies  worldwide  have  led  to 
the  assumption  that 
vegetable-rich  diets  are 
associated  with  higher  life 
expectancy  and  it  may  be 
that  anti-oxidants  are 
conferring  these  benefits. 

•  Surv  eys  in  the  US  have- 
revealed  that  the  dietary 
intake  of  anti  oxidants  such  as 
vitamin  C,  E  and  beta- 
carotene  are  inversely  related 
to  the  risk  of  coronary  heart 
disease  and  cancer 

•  Plasma  concentrations  of 
diet-derived  anti-oxidants  are 
more  reliable  and  direct 
indicators  of  anti  oxidant 
status  and  have  provided 
more  conclusive  evidence. 
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We  haven't  left  our 
vitamins  azv  areness  campaign 
in  the  lap  of  the  gods 

Consumer  interest  in  the  role  of 
antioxidant  vitamins  has  significantly 
increased  during  the  last  twelve 
months  or  so. 

Through  media  advertising  and  press 
coverage,  Roche  takes  a  leading  role  in 
making  consumers  more  aware  of  the 
benefits  of  antioxidant  vitamins. 

Don't  leave  it  in  the  lap  of  the  gods, 
find  out  more  from  us  today. 


-  spreading  the  good  nezvs  about  vitamins 


Vitamins  &  Fine  Chemicals  Division, 
P.O.  Box  8,  Welwyn  Garden  City,  Hertfordshire,  AL7  3 AY. 
Telephone:  0707  366000  Facsimile:  0707  329587. 


An  Ulster  Chemists 
Association 
symposium  last 
weekend  in  Belfast 

attracted  150 
pharmacists  from  all 
corners  of  the 
Province.  UCA 
president  Frank 
Murray,  opening  the 
meeting, 
highlighted  how 
isolated  community 
pharmacists  can 
become,  and  how 
difficult  it  can  be  to 

make  objective 
observations  about 
their  businesses.  The 
UCA  can  provide  the 
opportunity  to  meet 
others  and  give  a 

perspective  on 
policies  which  are 
set  in  London  and 

trickle  down  to 
Scotland  and  Ulster 


Frank  Murray  (right),  president  of  the  Ulster  Chemists  Association,  and 
Thos  O'Rourke,  secretary  of  the  Pharmaceutical  Contractors  Committee 

New  money  for  new  roles 


There  is  a  misapprehension  that 
the  professional  allowance  is 
meant  to  cover  payment  for 
many  of  the  suggested  new 
roles  for  community  pharm- 
acists, said  Thos  O'Rourke, 
secretary  of  the  Pharmaceutical 
Contractors  Committee. 

All  extra  services  in  the  future 
must  be  funded  by  new  money 
and  some  of  the  existing 
payments  need  to  be  adjusted 
to  a  realistic  level,  he  told 
pharmacists  at  the  symposium. 

The  Department  of  Health 
believes  pharmacists  could  help 
reduce  the  amount  of 
medicines  that  patients  are 
taking  and  also  their  cost. 
Contractors  representatives 
have  put  forward  a  number  of 
ideas  to  help. 

GPs  are  allocated  50  per  cent 


of  any  savings  they  make  for 
re-investment  in  their  practice, 
noted  Mr  O'Rourke.  "Surely 
community  pharmacists  should 
receive  a  significant  proportion 
towards  overhead  and  labour 
costs  which  are  neglected  in  our 
remuneration."  Savings  of 
£1 1 .25  million  could  be  made  in 
Northern  Ireland,  he  predicted. 

Mr  O'Rourke  expressed  doubt 
that  payments  for  some 
non-core  services  could  be  met 
from  Social  Service  budgets.  In 
Ulster,  health  and  socialservices 
are  combined  under  one 
department  and  budgets  are  so 
tight  it  is  difficult  to  maintain 
existing  services,  he  said. 

Pharmacists  will  get  ever 
more  involved  in  advising  on 
OTC  medicines,  he  predicted. 
"POM  to  P"  switches  demand  a 


close  relationship  between 
pharmacist  and  supplier,  but 
since  the  newer  lines  displace 
other  medication  it  is  hard  to 
assess  the  impact  on  a  business 

Information  packages  for 
pharmacists  and  training  for 
assistants  are  increasingly 
important.  "We  must  be  careful 
of  the  overuse  or  inappropriate 
use  of  medicines  resulting  from 
heavy  advertising  expenditure," 
said  Mr  O'Rourke. 

"Pharmacists  will  need  to 
spend  more  time  with 
customers  and  there  must  be  a 
reasonable  profit  to  pay  for 
that  time,"  he  continued. 

"Margins  of  less  than  35  per 
cent,  irrespective  of  bonus 
terms,  should  not  be  tolerated 
and  in  cases  where  the  retail 
price  is  low  there  should  be  a 
retained  profit  built  into  the 
price  structure." 

He  encouraged  Glaxo,  who 
have  "done  immense  harm  to 
their  previous  good  reputation 
with  the  introduction  of  their 
retail  distribution  scheme"  to 
take  note  of  pharmacists'  views 
in  any  joint  activity  with 
Warner-Lambert. 

Looking  ahead 

The  four  health  boards  in 
Northern  Ireland  are  likely  to 
be  abolished  and  replaced  with 
one  or  two  "commissioning 
agencies"  within  the  next  year. 

The  PCC  should  insist  that  any 
devolution  of  the  global  sum  to 
these  agencies  is  ring-fenced.  If 
local  negotiations  are  to  take 
place,  the  PCC  will  need  to 

Continued  on  p906 
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ensure  some  uniformity  to 
avoid  varying  levels  of 
payment,  said  Mr  O'Rourke. 

"Many  of  the  current 
proposals  are  just  change  for 
the  sake  of  change,  which  is  a 
rather  stupid  exercise,"  he  said. 
However,  he  was  prepared  to 
put  a  price  on  some  services: 

•  1995-96  professional 
allowance,  £9,600 

•  Patient  medication  records  — 
if  this  were  to  equate  to  patient 
registration,  then  a  fee  of  £5 
for  those  aged  16-65  and  £10 
for  all  others 

•  Home  visits  to  the  elderly  and 
disabled,  £5  per  visit 

•  Out  of  hours  service,  £15  per 
call  out  (which  does  not  include 
the  prescription  or  urgent  fee) 

•  Postgraduate  training 
allowance  of  £1,000  a  year 

•  Payment  for  practice  in  a 
designated  area. 

"Now  is  the  time  to  insist  on 
the  recognition  of  the  excellent 
service  we  have  provided  in  the 
past  under  conditions  which 
have  not  been  faced  by  our 
colleagues  in  the  rest  of  the 
UK,"  he  concluded. 


Ronnie  McMullan  of  the  Central 
Services  Agency  (left)  lends  an  ear 
to  PSNI  Council  member  Dorothy 
Graham,  along  with  Ann  Bowen, 
pharmacy  services  manager  at 
South  East  Belfast  Community 
Trust,  Derek  Ferguson  from 
Portrush,  and  Eilish  Smith  (right) 
of  the  Regional  Drug  and  Poisons 
Information  Service 


Chatting  after  lunch  (left  to  right): 
Thomas  Tuffy  (Belfast),  Sheelagh 
Hillan  (Randalstown),  Gerrard 
Rooney  (Belfast)  and  Brendan 
Killough  (Carnlough) 


Sharpe  takes  'Your  destiny 
in  your  hands'  call  to  Ulster 


The  Treasury  perception  is  that 
pharmacists  are  overpaid.  "If 
we  are  to  improve  our  lot,  then 
we  have  to  change  from  a 
supply  function  to  a  service 
function,"  according  to  David 
Sharpe,  chairman  of  the 
Pharmaceutical  Services 
Negotiating  Committee. 

A  science-based  education, 
which  is  only  now  beginning  to 
recognise  the  social  sciences, 
has  left  many  community 
pharmacist  poorly  equipped  as 
counsellors  and  advisors  to  the 
public,  he  told  the  Ulster 
Chemists  Association  last 
Sunday. 

Pharmacy's  image  is  not 
conveyed  to  the  public  by 
pharmacy  politicians,  he  said.  It 
comes  from  the  pharmacies 
which  the  public  visit. 

"Only  pharmacists  in  their 
pharmacies  can  raise  the  overall 
image  of  the  profession  in  the 
eyes  of  the  public,"  said  Mr 
Sharpe.  Repeating  the  message 


he  gave  earlier  in  the  week  at 
Birmingham  (see  News,  p886) 
he  advised:  "Your  destiny  is  in 
your  own  hands." 

With  small  pharmacies 
dispensing  few  prescriptions 
under  continued  financial 
pressure,  the  low  level  of 
unemployment  among 
pharmacists  may  not  last,  he 
warned.  And  unless  pharmacists 
could  prove  the  value  of  their 
services,  both  statistically  and 
scientifically,  remuneration 
would  be  "only  average"  in  the 
next  couple  of  years. 

Points  arising  ... 

Ronnie  McMullan  (who  was  at 
pains  to  stress  he  was  from  the 
Central  Services  Agency,  and 
not  the  Child  Support  Agency) 
wondered  whether  the 
proposed  shift  of  only  2-3  per 
cent  of  the  global  sum  to  local 
authorities  should  be  perceived 
as  such  a  threat. 

Mr  Sharpe  pointed  out  that  9 


PSNC  chairman  David  Sharpe  let 
rip  at  the  DoH  "bathroom  cabinet" 
survey  announced  last  week  (C&D 
May  21,  p842)  describing  it  as 
"stupid"  and  a  "scam".  The  drugs 
returned  from  DUMP  campaigns 
have  translated  into  money  terms 
for  years,  he  said,  and  provided 
firm  evidence  for  the  need  to 
introduce  a  repeat  prescription 
system 

per  cent  of  the  global  sum  is 
already  accounted  for  by  the 
professional  allowance.  He  also 
drew  attention  to  the  fact  that 
there  are  many  sources  of  funds 
outside  the  global  sum  to  which 
pharmacists  can  apply. 


Who  is  the  customer  now? 


A  decade  ago,  pharmaceutical 
companies  saw  prescribing 
doctors  as  their  only  customers. 
Some  now  say  it  is  the  GP  and 
the  pharmacist,  the  argument 
being  that  the  pharmacist  is 
becoming  more  influential  in 
the  prescribing  decision. 

Some  companies  argue  a 
third  group  should  also  be 
included  —  the  professional 
manager.  The  role  of  practice 
nurses,  who  will  soon  have 
limited  prescribing  rights,  is  also 
becoming  more  important. 

Andrew  Trouton,  pharmacy 
business  development  manager 
at  Glaxo  Pharmaceuticals  UK, 
asked  what  lessons  pharmacists 
should  learn  from  this  shifting 
perspective. 

"Are  pharmacists'  customers 
from  a  much  broader  range 
than  just  patients  who  come 
through  the  door?"  he  asked. 
Professional  managers,  whether 
they  be  from  health  centres, 
FHSAs  or  residential  homes,  will 
evolve  to  be  key  customers,  he 
predicted. 

Supplying  dispensed 
medicines  against  a  wad  of 
scripts  from  a  nursing  home  is 
already  seen  as  inadequate. 
There  is  some  evidence  that 
patients  are  no  longer  quite  so 
happy  to  just  pick  up  their 
prescription. 

Some  pharmacists  are 
providing  a  strong  after  sales 
service  to  their  prescription 
customers,  monitoring 
side-effects  and  suggesting 
when  they  should  return  to  the 


GP,  said  Mr  Trouton. 

"What  bridges  are  you 
building  today?"  he  asked. 
"Perhaps  the  most  effective 
ones  are  those  which  you 
cannot  see." 

Question  time 

The  Royal  Pharmaceutical 
Society  will  soon  announce  the 
appointment  of  a  research 
co-ordinator,  according  to  PSNC 
chairman  David  Sharpe.  One  of 
the  appointee's  main  tasks  will 
be  to  help  pharmacists  to 
produce  statistically  acceptable 
evidence  of  their  worth. 

Mail  order  pharmacy  is 
unlikely  to  catch  on  in  the  UK, 
predicted  Mr  Sharpe,  although 
it  would  not  be  illegal.  The 
price  competition  in  the  USA 
provides  the  incentive  to  shop 
around. 

Medco,  a  subsidiary  of  Merck 
Sharp  &  Dohme,  are  currently 
surveying  the  potential  for  a 
mail  order  business  in  the 
Netherlands,  he  said. 

Dr  Terry  Maguire  thought 
pharmacists  needed  a  change  in 
attitude.  Rather  than  put  up 
problems,  he  advocated 
forcefully  pushing  negotiators 
into  producing  a  strategic  plan 
—  "a  menu  of  what  we  can 
provide,  and  put  a  price  tag  on 
it". 

PSNI  president  Dr  William 
Woodside  told  the  UCA  that 
the  Society  has  received 
funding  from  the  Department 
of  Health  to  appoint  an  audit 
fellow.  "We  need  some  way  of 


Andrew  Trouton,  pharmacy 
business  development  manager  at 
Glaxo  Pharmaceuticals  UK,  stood 
in  for  the  scheduled  speaker,  Peter 
Joshua,  head  of  pharmacy  at  Glaxo. 
The  company  sponsored  the 
symposium  and  Mr  Trouton 
pointed  out:  "Over  the  past  two 
years  Glaxo  have  demonstrated  a 
willingness  to  get  involved  with 
pharmacy  despite  continuing 
doubts  over  commercial  activities" 

collating  the  information  that 
gets  back  from  practice 
research  projects,"  he 
commented. 

James  McElnay  of  the 
Pharmacy  Practice  Research 
Group  at  the  Queen's  University 
of  Belfast  drew  attention  to 
some  of  the  work  that  was 
under  way  there.  Projects  on 
audit,  OTC  drug  usage  in  the 
elderly,  pain  control  in  the 
elderly,  and  patient  GP  referral 
are  all  going  ahead. 
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When  is  an  original  pack  not  endorsable  as 
an  "OP"?  Why  can  this  prescription  not  be 
endorsed  "PC"  (prescriber  contacted).  And 
why  can't  you  always  claim  broken  bulk? 
The  Pharmaceutical  Services  Negotiating 
Committee  highlights  more  Drug  Tariff 
endorsement  pitfalls 

endorsement  "PC"  (prescriber 
contacted)  is  limited  to 
systemically  administered 
preparations  where  strength  or 
quantity  has  been  omitted  (see 
BNF  —  Guidance  On  Prescribing: 
General  Guidance).  This 
particular  prescription  would  be 
returned  by  the  Prescription 
Pricing  Authority. 

2.  No,  the  claim  for  broken  bulk 
would  not  be  honoured. 
Broken  bulk  is  not  payable  on 
items  included  in  Drug  Tariff 
Part  IXA. 

3.  The  pharmacist  has 
understood  the  term  "OP"  to 
mean  a  box  of  the  product. 
However,  this  is  an  incorrect 
assumption.  When  used  to 
describe  appliances  and 
dressings,  what  constitutes  an 
original  pack  depends  entirely 
on  how  the  item  is  listed  in  the 
Drug  Tariff. 

If  the  Tariff  lists  the  price  of  a 
single  dressing/appliance  then 
"OP"  is  one  single.  Similarly,  if 
the  Tariff  lists  the  price  of  ten 
then  "OP"  is  ten.  In  this  case 
1.  The  endorsement  will  not  be      the  pharmacist  will  be  paid  for 
accepted.  The  use  of  the  two  sterile  dressing  packs. 


1.  No  size  of  Granuflex  has 
been  ordered.  Will  the 
endorsement  of  "PC  15cm"  be 
accepted? 

2.  Broken  bulk  (ullage)  has 
been  claimed  on  a  box  of  ten 
Granuflex  Dressings.  Will  this 
claim  be  honoured? 

3.  Why  will  the  pharmacist  be 
at  a  financial  loss  on  his  supply 
of  sterile  dressing  packs? 


Pharmacy  Stamp 


Phatmat'Vi 
pack  and 


y 


Steak  ^C£$&i»2 


Coping  with 
some  'bad 
habits' 


Mr  C  runs  a  village  pharmacy  in  a 
picturesque  location,  next  to  a  health 
centre,  but  it  is  the  GPs'  prescribing  habits, 
and  those  of  customers  who  ignore  half  of 
his  shop,  that  are  causing  the  problems, 
says  business  consultant  John  Kerry 


If  they  gave  awards  for  good 
looks  and  attractive  locations, 
Mr  C's  pharmacy  would  win  a 
prize  every  time.  Set  on  the 
banks  of  a  picturesque  canal, 
this  timber  built,  converted 
boat  house  makes  an  unusual 
home  for  a  busy  village 
pharmacy. 

It  not  only  looks  good,  but 
produces  a  handsome  £680,000 
turnover  from  700sq  ft  of  shop 
and  compact  dispensary. 
Unopposed  in  this  village  of 
15,000  inhabitants,  a  six-GP 
Health  Centre  next  door,  it's 
not  surprising  to  see  a  healthy 
5,000/month  prescription  item 
tally. 

Eighty  per  cent  of  those  NHS 
items  emanate  from  the 
neighbouring  practice,  the 
remainder  come  from  villages  a 
mile  distant,  two  of  which  have 
community  pharmacies  of  their 
own. 

Although  this  busy  village  has 
plenty  of  small  shops,  some  of 
whom  retail  toiletry  and  other 
traditional  chemist  lines,  the 
population  like  everybody  else 
in  Britain  appears  to  do  this 
kind  of  shopping  in  the  nearby 
town  centre,  three  miles  away. 
Not  surprisingly,  a  lot  of 
specialists  such  as  martial  arts, 
colour  printers  and  restaurants 
have  replaced  the  butchers  and 
bakers. 

Clearly  the  village  shops  are 
no  more  than  a  convenience  to 


the  locals.  There's  nothing  more 
convenient  than  a  pharmacy 
next  door  to  your  doctor's 
surgery  however,  and  because 
this  one  stays  open  until  7pm 
weekdays,  convenient  also  for 
that  forgotten  tube  of 
toothpaste  or  can  of  hairspray 
when  you  can't  be  bothered  to 
drive  into  town. 

As  you  would  expect  in  such  a 
situation,  the  counter  medicines 
and  other  health  care  sales  in 
the  shop  represent  a  high 
proportion  of  the  turnover  — 
half  in  fact. 

Is  this  becoming  another 
familiar  tale  of  a  community 
pharmacist,  with  the  NHS 
business  neatly  sewn  up, 
earning  a  nice  net  profit, 
bemoaning  the  fact  that  the 
locals  don't  buy  their 
deodorants  in  his  shop? 

Well,  no,  it  isn't,  not  exactly. 
Mr  C  has  a  couple  of  unusual 
problems  to  solve.  Problems 
which  severely  affect  his 
profitability. 

GP  habits 

The  most  serious  of  these  is  the 
prescribing  habits  of  the  GPs  in 
the  local  practice.  For  patients 
on  long-term  therapy,  the 
policy  is  to  prescribe  for  three 
months  at  a  time. 

No  problem  in  the  good  old 
days  when  "on-cost"  played  an 
important  part  in  a  pharmacy's 
remuneration.  Now  Mr  C  is 


Independent  sole  trader 

Village  centre  —  detached 

No  competition  from  other  retail  pharmacies 

Adjacent  to  health  centre  without  dispensing  doctors 

Profit  and  loss  account  year  to  March  31 

Actual  to 
March  92 

Actual  to 
March  93 

Projected  to 
March  94 

£ 

£ 

£ 

Total  sales 

606,662 

666,382 

685,000 

Opening  stock 

58,724 

65,501 

63,145 

Purchases 

472,345 

530,403 

550,000 

Closing  stock 

65,501 

63.145 

64,000 

Net  cost 

465,568 

532,759 

549,145 

Gross  profit 

141,094 

133,623 

135,855 

Gross  profit  % 

23.26 

20.05 

19.83 

Expenses 

Wages 

52,370 

58,678 

6,000 

Rent  &  rates 

15,212 

16,000 

16,422 

Insurance 

826 

924 

1,000 

Light  &  heat 

1,702 

1,388 

1,320 

Repairs 

120 

929 

200 

Home  as  office 

208 

208 

208 

Postage  &  stationery 

1,783 

1,631 

600 

Subscriptions 

564 

816 

900 

Advertising 

0 

0 

30 

Telephone 

DUO 

i.  wo 

1    h f\f\ 

1,4UU 

Cleaning 

70 

98 

100 

Sundry 

1,170 

1.406 

1,200 

Motor 

4,014 

4,275 

5,000 

Stocktaking 

721 

439 

400 

Accountancy 

1,825 

1,029 

1,285 

Other 

272 

0 

1,250 

Total  expenses 

81,520 

89,999 

91,315 

Net  profit 

59,574 

44,624 

44,540 

handing  out  carrier  bags  full  of 
expensive  drug  items  for  the 
same  fee  as  a  month's  supply. 
His  drug  stocks  have  to  be  kept 
correspondingly  higher  and 
there's  no  predictable  pattern 
to  this  bulk  prescribing. 

Although  turnover  in 
prescription  drugs  is  increasing, 
his  item  count  is  falling,  his 
item  cost  is  soaring  and,  of 
course,  the  gross  profit  on  NHS 
business  is  plummeting. 

This  factor  alone  explains  the 
low  gross  return  on  the  profit 
and  loss  account  of  this  business 
of  20.3  per  cent  and  a  net 
income  before  tax  of  £38,500  — 
a  mere  5.6  per  cent. 

It  isn't  within  the  scope  of 
this  article  to  propose  remedies 
to  this  situation,  suffice  to  say 
Mr  C  is  working  on  it.  It  may  be 
a  long  haul  and  there  is,  of 


course,  no  guarantee  that  he'll 
get  his  way  and  the  prescribing 
back  to  more  normal  patterns. 

Like  all  pharmacies  with  retail 
problems,  Mr  C  believes  he  has 
much  more  control  over  the 
counter  turnover  and  the 
intrinsic  difficulties  presented. 

In  bad  shape 

That's  where  we  find  the 
second  unusual  aspect  of  this 
business  —  its  physical  shape. 
The  building  is  end-on  to  the 
main  road  with  its  back  to  the 
surgery.  Exactly  right  for 
loading  and  unloading  onto  the 
canal,  but  not  very  good  for  a 
shop. 

Because  of  building 
restrictions  and  for  easy  access, 
the  main  front  door  is 

Continued  on  p91 1 
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Red  arrows  show  main  customer  flow 
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SAFEGUARDING 

L/o//c  L//c/(//s  neJp/ny. 

AN  UNBORN  BABY'S 


Ae/oii 


e  are  nejp/ny. 

HEALTH  IS  TOO  VITAL 


DCooj you  can  neJp  /oo. 

TO  GO  UNNOTICED. 


SAFEGUARDING  YOUR  BABY'S  HEALTH  STARTS 
WHEN  IT  S  JUST  A  TWINKLE  IN  YOUR  EYE. 


is  i  sensible  pHcaulwn 

Pier  nnreiyp  is. i  one- j-daytiilii  .n  id  l.iblel  wlm.li -m  1  lv  mil 
lie  strength  the  Chief  Mental  Ollirei';  ler ommend  to  tic  taken  c 

Fohr  and  a  needed  U  help  ensure  piupei  deyelnpmeni  g 
baby's  neural  lube,  which  is  an  impmlant  pari  of  the  cerihal  ner 
syslem  Pfeconteivt  15  Hie  Mteil  supplement  Int  eyeiy  wnm.jn  who  v. 
a  baby  -  arid  who  wants  Ihe  besl  tOi  her  baby  horn  Ihe  very  siaii 
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PRECONCEIVE 


IDEAL  FOLIC  ACID  ! 


It's  essential  that  health  professionals  promote  the  importance  of  folic  acid  in 
helping  to  ensure  the  correct  foetal  development  of  the  neural  tube.  And  Lanes  - 
developers  of  Preconceive,  are  playing  a  leading  role  in  seeing  that  they're  well- 
informed  through  an  active  programme  of  support. 

Now  you  can  play  your  role  too  by  stocking  and  recommending  Preconceive. 
Preconceive  is  the  ideal  folic  acid  supplement: 

•  a  one-a-day  tablet  providing  400  meg  folic  acid,  the  strength  the  Chief  Medical 
Officer  recommends. 

•  competitively  priced  at  around  4p  per  day 

•  blister-packed  in  distinctive  cartons 

•  free  promotional  material  available* 

•  on-going  advertising  to  health  professionals  and  consumers  to  educate  and  inform. 
For  the  woman  who  wants  a  baby,  you  want  to  provide  what's  best  for  her  baby. 

And  folic  acid  supplements  don't  come  better  than  Preconceive  -  with  the  promise  of 
better  profits  for  you,  too.  Available  from 
Dendron  Ltd,  42  Caxton  Way,  Watford 
Business  Park,  Watford,  Herts. 
Tel.  0923  229251.  Stock  up  now! 


PRECONCEIVE 

FOLIC  ACID  TABLETS 

TO  hLLP  ENIUAE  ADCQIMTE 
LEVELS  OF  THIS  IMPORTANT  NUTRIENT 
V:  BEFORE  AND  DURING  PREGNANCT 

60  TABLETS 


Leaders  in  natural  health  care 


THE  IDEAL  FOLIC  ACID  SUPPLEMENT 

'For  a  copy  of  the  poster  (illustrated)  and  consumer  leaflets,  phone  or  write  to 
Dendron  Ltd  at  the  above  address. 


At  these  prices, 
our  new  arrivals  won't 
get  left  on  the  shelf! 

The  advanced  technology  used  in  the  hew  Early  Bird 
One-Step  products  has  enabled  us  to  offer  an  affordable, 
reliable,  easy  to  use  pregnancy  test. 

With  recommended  retail  prices  of  just  £5.99  for  a  single 
test  and  £7.99  for  a  double  test  this  will  be  good  news  for 
your  customers  -  great  news  for  you  too  because  the 
really  low  trade  prices  means  that  your  margins  will  be 
higher  than  ever. 

Early  Bird  One-Step  is  now 
available  from  major  wholesalers 
including  AAH  -  Barclays  - 
Numark  -  Unichem. 


ONE-STEP 


PREGNANCY  TEST 


£7.99 


£5.99 


Recommended  Retail  Price;  Single  Test  Pack  £5.99,  Double  Test  Pack  £7.99 


Proposed  new  layout.  By  converting  the  right  hand  side  into  a  virtually  self-contained  new  speciality  shop  with  its  own  front  door  and  sign,  a  separate 
new  business  may  be  established 
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positioned  centrally,  with  the 
dispensary  to  the  right.  This 
means  that  the  majority  of 
patients/customers  predictably 
ignore  the  left  hand  end  of  the 
snop. 

Mr  C  has  merchandised  baby 
products  at  this  end  —  to  no 
avail.  It  has  probably  harmed 
sales  of  these  lines,  but  it's  hard 
to  tell. 

Dead  area 

We  discussed  moving  the 
dispensary  to  the  canal  end  and 
decided  that  it  would  not  only 
be  costly,  but  is  just  as  likely  to 
turn  the  right  hand  end  into  a 
dead  area  —  so  nothing  would 
be  gained.  Customers  simply 
don't  use  the  lower  door  either. 
Changing  the  layout  of  the 
gondolas,  to  direct  traffic  flow 
has  been  tried  in  the  past  —  it 
failed. 

Blocking  off  the  central  doors 
and  forcing  everybody  to  use 
the  lower  door,  which  could  be 
enlarged,  is  certainly  worth 
trying.  What  will  happen  in  this 
solution  is  that  more  of  the 
stock  will  be  seen  by  more  of 
the  customers. 

Traffic  flow,  or  rather  the 
improvement  of  it,  is  not  the 
answer  to  Mr  C's  retail 
dilemmas.  He  may  improve  his 
counter  sales  by  between  5  and 
10  per  cent  if  he  does  alter  the 
entrance,  but  he  won't  get 
more  customers  and  some  of 
the  grumpy  loyal  ones  will  bleat 
about  having  to  walk  a  few 
extra  yards  to  get  their 
prescriptions  filled. 

Mr  C,  naturally  enough, 
wants  more  customers  through 
both  or  any  of  his  doors.  He 
wants  to  sell  them  more  and 
preferably  sell  them  high 
margin  products  or  services. 

Turnover 

At  the  moment  he  has  £680,000 
gross  turnover,  and  79  per  cent 
(£540,000)  is  NHS  dispensing.  Of 
the  remaining  £140,000,  50  per 
cent  (£70,000)  is  counter 
medicines  and  allied  sales.  This 
leaves  £70,000  of  cash  sales 
from  the  remainder  of  the 
shop,  £1,350  per  week.  Looking 
at  it  another  way,  65  per  cent 
of  the  floor  space  accounts  for 
around  10  per  cent  of  the 
turnover. 

Mr  C  can  advertise,  leaflet 
drop,  cut  prices  and  re-shape 


his  shop  until  the  cows  come 
home,  but  he  won't  make  a  big 
difference  to  this  ratio  of  sales. 

He  needs  a  crowd  puller, 
something  that  will  persuade 
the  15,000  locals  to  visit  his 
shop  more  often  to  spend  their 
money.  He  has  one  USP,  his 
dispensary,  but  that  isn't  good 
enough,  another  is  required  to 
wake  up  the  counter  sales. 

Recommendations 

•  Re-shape  and  re-merchandise 
the  shop  as  shown  in  the 
diagram  to  produce  two 
sections: 

a)  conventional  pharmacy  with 
chemist  lines 

b)  specialist  area 

•  Drastically  reduce  stock  of 
conventional  products  so  that 
the  whole  of  the  left  hand  side 
of  the  shop  can  be  converted 
into  a  specialist  department. 

•  Re-merchandise  so  that  all 
related  items  are  together. 
Counter  medicines  are  the  retail 
strength  of  this  business  and 
cosmetics,  confectionery  and 
other  unrelated  lines  should 
not  be  merchandised  alongside 
them. 

Specialist  area 

Observations  locally  suggest 
very  strongly  that  speciality 
businesses  thrive  in  this  village. 
They  don't  thrive  necessarily  on 
local  support,  but  on  the  fact 
that: 

•  they  are  well  advertised  and 
marketed  over  a  wide  area 

•  there  is  a  demand  for  them 

•  they  are  convenient  to  reach 
by  road 

•  customers  can  park 
conveniently  and  freely. 

What,  then,  should  Mr  C  put 
in  his  specialist  area?  A  lot  of 
ideas  come  to  mind,  but  this 
decision  is  too  important  for 
guess-work.  It  is  a  prime 
opportunity  for  a  good  market 
research  project.  Mr  C  should 
approach  the  local  business 
college  and  brief  them  thus. 

"I'm  going  to  turn  over 
200-300sq  ft  of  my  village 
centre  pharmacy  to  a  specialist 
retail  pharmacy  orientated 
service  or  department.  I'm 
unsure  of  which  service  to 
offer.  Whatever  I  decide  upon 
will  be  advertised  widely  (up  to 
10  miles)  in  the  local  press." 

The  college  should  be  asked 
to  design  a  market  research 
programme  which  will  discover 
the  niche  market  for  this 


pharmacy,  by  direct 
questioning.  The  survey  needs 
to  be  carried  out  among  the 
general  public  not  only  in  the 
immediate  area  but  even  the 
local  town. 

Once  the  market  has  been 
identified,  Mr  C  will  be  able  to 
confidently  develop  another 
business  within  his  shop. 

It  will  require,  perhaps,  quite 
an  investment,  even  a  new 
member  of  staff  and  certainly  a 
few  thousand  pounds  of 
advertising  budget  —  but  it 
should  be  worth  it. 

It  is  not  easy  to  say  what  will 
be  successful  in  this  situation.  A 
mini-lab  might  work  but  it  is 
doubtful  and  what  an 
expensive  mistake  it  would  be. 
Perhaps  a  classy  skin 


care/beauty  department,  a 
health  food  shop,  aids  for  the 
handicapped,  even  a  nice  little 
coffee  shop. 

Attracting  custom 

What  is  absolutely  certain  is 
that  the  carpet  tiles  at  this  end 
of  the  shop  are  hardly  worn.  By 
reducing  stock  levels  of 
conventional  lines  and 
merchandising  them  in  the  high 
traffic  areas,  Mr  C  will  not  lose 
sales  but  gain  a  few.  The  then 
vacated  space  can  be  turned 
over  to  something  special,  a 
new  USP,  a  range  or  service  to 
attract  customers  from  10  miles 
away. 

Oh  yes!  Of  course,  while  they 
are  there,  they'll  buy  some 
medicines  too,  we  expect. 


IMPORTANT  NOTICE 


FOLIC  ACID 


The  Government  advises  that  a  supplement  ot  Folic 
Acid  400mcg  daily  should  be  taken  by  all  women 
planning  pregnancy. 

Folic  Acid  protects  the  unborn  child  it  taken 
before  conception. 

Folic  Acid  400mcg  (the  advised  daily  amount) 
tablets  are  available  in  the  very  easy  to  take  'Cantassium 
Microvitamin  Range'. 

A  full  3  month  pack  for  |ust  £3.95  recommended 
retail  price. 

C 1  i  k  packs  o  t  'Ml  Folic 
Acid  400mcg  Microvitamin 
tablets  are  available  from  all 
wholesalers  now. 


I  A  SUNS 


FOLIC  ACID 


0.4  ill);  per  lublc 


90 


TABLETS 
ONE-A-OAY 


Display  material  and  lull  product 
information  available  from: 

^yQ*d&$fc/(AA^  ill 

The  Vitamin  Experts 

Cantassium  Vitamins.  225  Putney  Bridge  Road,  London  SWLS  2PY. 
Telephone:  I  IS  I  S74  I  130. 
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911 


Business  news 


LIC3  sell  Colourcare 


London  International  Group  pic 
have  sold  Colourcare  Inter- 
national, their  loss-making  photo- 
processors,  to  a  management 
buy-out  for  a  nominal  sum. 

Nexus  Photo  Ltd,  a  company 
owned  by  senior  members  of 
Colourcare's  management,  have 
signed  a  contract  to  buy  the  UK 
and  European  subsidiaries.  The 


Lloyds 
Chemists 
sales  up 

Lloyds  Chemists  have  released  a 
pre-results  trading  statement  this 
week  showing  the  group  increas- 
ing sales  in  each  of  its  three  retail 
divisions. 

Overall  the  business  has  seen 
group  sales  for  the  46  weeks  to 
May  14  climb  to  £800  million,  an 
increase  of  15  per  cent. 

Most  successful  retail  division 
is  Holland  &  Barrett,  which 
improved  during  the  period  by  18 
per  cent.  The  company's  drug- 
store division  moved  ahead  by  14 
per  cent  and  the  chemist  division 
by  5  per  cent. 

Chairman  Allen  Lloyd  said: 
"These  retail  figures  are  in  line 
with  our  overall  expectations  and 
reflect  our  strategy  of  pursuing 
steady  organic  growth." 

Lloyds'  non-retail  activities  — 
Barclay  Enterprise  and  National 
Veterinary  Supplies  —  also  im- 
proved their  total  sales  by  80  per 
cent  and  by  29  per  cent 
respectively. 

"While  there  are  now  indic- 
ations that  there  is  more 
consumer  confidence,  customers 
continue  to  expect  value  for 
money,"  commented  Mr  Lloyd. 

"In  our  non-retail  divisions 
sales  growth  continues  to  be 
strong  and  consistent." 
•  Lloyds  have  closed  down 
Ayrshire  Pharmaceuticals  and 
transferred  the  business  to 
Barclay  Pharmaceuticals  at 
Clydebank. 

"The  Ayrshire  site  was  an  old 
bus  depot  which  offered  no  scope 
for  enlarging  the  business,"  a 
Lloyds'  spokeswoman  said  this 
week. 

The  move  does  not  affect 
customers,  who  will  have  the 
same  delivery  times  and  possibly 
an  enhanced  range  of  goods,  she 
added.  Staff  have  been  offered  the 
chance  to  transfer. 

Lloyds  took  over  Ayrshire 
Pharmaceuticals  in  May  1992. 


company  will  continue  to  trade 
under  the  name  Colourcare 
International. 

As  a  condition  of  the  sale,  LIG 
have  agreed  to  make  a  secured 
loan  of  £6  million  to  Nexus.  The 
loan  will  be  repayable  in  18 
months  and  will  be  interest-free 
for  the  first  year. 

The  company  said  the  terms  of 
the  transaction  reflected  the 
poor  performance  of  Colourcare, 
which  was  expected  to  have 
incurred  an  operating  loss  in  the 
region  of  £10. 5m  for  the  year  to 
March  31. 

The  sale  does  not  include  the 
257  minilab  operations  in  Boots 
stores.  Negotiations  are  under 
way  with  Boots  regarding  the 
future  of  this  part  of  the 
business.  In  the  meantime,  it  is 
expected  that  the  effect  on  LIG  of 
retaining  the  minilab  business 
will  be  broadly  neutral  in  terms 
of  cash  and  profits. 

The  sale,  which  will  be  subject 
to  shareholder  approval,  is  an 
important  objective  of  LIG's 
strategic  review  completed  in 
December  1993. 

It  will  lead  to  a  substantial 


write-off,  including  goodwill  of 
£47.5m,  for  which  provision  will 
be  made  in  the  group's  accounts 
for  the  year  ended  March  31. 

The  sale  is  also  central  to  LIG's 
ability  to  achieve  the  major 
refinancing  needed  to  strength- 
en their  balance  sheet. 

Further  details  of  the  re- 
financing, which  is  likely  to 
involve  a  rights  issue,  will  be 
given  when  the  company  ann- 
ounces its  preliminary  results  in 
June. 

Nick  Hodges,  group  chief 
executive,  said:  "The  sale  of  the 
photoprocessing  operation  has 
been  an  extremely  complex  deal 
to  conclude." 

He  thought  it  was  the  best 
action  for  shareholders,  cus- 
tomers and  employees:  "We  have 
every  confidence  in  the  success 
of  our  strategy  of  focusing  on  our 
global  condom  and  specialist 
gloves  business." 

Last  month,  the  company 
announced  the  closure  of  its  UK 
manufacturing  plants  and  the 
sale  of  three  cough  medicines  as 
part  of  its  restructuring  plans 
(C&D  April  23,  p700). 


Seton  see  39pc  growth 


Seton  Healthcare  have  reported  a 
39  per  cent  increase  in  pre-tax 
profits. 

The  company  reported  pre-tax 
figures  up  from  £6.1  million  to 
£8.45m  for  the  year  to  February. 
This  success  prompted  a  state- 
ment, saying  Seton  will  concen- 
trate on  the  healthcare  side  of 
their  business,  an  area  where  they 
are  enjoying  strong  growth. 

Healthcare  operating  profits 
rose  from  £5.99m  to  £7. 86m,  and 
OTC  and  community  care 
organic  growth  during  the  period 
was  11  per  cent. 

Ian  Cater,  chief  executive,  said 
that  trading  had  been  difficult  on 


the  Continent,  where  healthcare 
reforms  had  limited  sales.  Never- 
theless, the  company's  healthcare 
sales  contribution  had  risen  from 
61  per  cent  to  67  per  cent,  and 
Seton  were  able  to  plough 
£5. 25m  into  their  OTC  brands  — 
most  notably  Waspeze  and 
Burneze. 

Since  March,  a  further  £6. 25m 
has  been  spent  on  buying  dietary 
supplement  brands  and  a  range  of 
antacid  products. 

The  Oldham-based  group  has 
also  spent  £4.5m  on  a  distri- 
bution centre  which,  it  says,  will 
become  operational  later  in  the 
year. 


Gerber  baby  care  bought  by 
Swiss  group  Sandoz 


The  largest  maker  of  baby  food  in 
the  US,  Gerber  Products,  was 
bought  this  week  by  pharma- 
ceuticals group  Sandoz. 

The  Swiss  firm,  which  owns 
Ovaltine  and  Isostar  sports  drink, 
has  bought  —  for  £2.5  billion  —  a 
company  with  70  per  cent  of  the 
baby  food  market  in  America,  and 
one  that  is  also  strongly  placed  in 
Central  America. 


Sandoz  have  not  only 
established  a  large  presence  in 
the  US  market,  but  doubled  their 
nutrition  business  overnight. 

The  company  is  offering  $53  a 
share  in  cash  for  Gerber,  pitched 
at  50  per  cent  above  the  level  that 
the  American  operation's  shares 
closed  on  the  Friday  before  the 
purchase.  The  bid  appeared  to  be 
pitched  to  ward  off  competitors. 


David  Taylor  (on  the  left), 
managing  director  of  AAH 
Pharmaceuticals  congratulates 
Brian  Massey,  branch  manager  in 
Aberdeen,  on  30  years'  loyal  service 
with  the  company 

Merck  buy 
into  generics 

Merck  AG  have  become  the  latest  [J 
German  company  to  buy  into  the  I 
generic  drugs  market. 

Last  week  they  announced  a  51 
per  cent  controlling  purchase  of)] 
the  capital  of  Amerpharm,  the, 
Dutch  company.  The  price  of  the! 
agreement  was  undisclosed. 

Hans  Langmann,  Merck's  ex- 1 
ecutive  management  president, 
said  they  might  have  to  financeji 
the  deal  through  capital  markets!  ) 
or  "equity-linked  measures". 

Merck  will  be  taking  over  from  ] 
the  South  African  Tabatznie : 
family,  who  will  retain  a  stake,  i 
The  Dutch  company  had  sales  of;  a 
$104  million  in  1993. 

Scholl's 
toe-hold  in 
India 

Scholl    have    increased  theirlj 
commitment    to    the    Indian; ! 
market  with  a  deal  with  sub- 
continent conglomerate  Piramalj 
Enterprises. 

Piramal  have  agreed  to  sell,! 
market  and  distribute  Scholl'sl 
lines  in  India  and  the  brand; 
expects  Asia/Pacific  sales  to  rise  to 
£30  million  from  a  low  base.  Thatjlj 
will  make  the  region  the  second!  ! 
largest   contributor   to  Scholl 
Group  sales  behind  the  UK'sf 
£40m  (1993). 

But  the  older  image  of  Scholl 
that  prevails  here  will  change. 
Indian  customers  should  re- 
semble their  Asia/Pacific  count-1 
erparts  in  the  20-40  age  group,  i 

In  1993  Scholl's  total  sales  rose! 
14  per  cent  to£171m,  with  profits]  j 
of£16.7m. 
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CPL  valued  at  £20million 


CPL,  the  fragrance  firm  which 
began  life  disguising  the  smell  of 
soap  made  from  tallow,  are  to 
float  on  the  Stock  Market  next 
month.  The  company  is  expected 
to  be  valued  in  the  region  of  £20 
million. 

The  flotation  will  help  fund 
CPL  expansion  plans  overseas,  as 
chairman  Terry  Pickthall  ex- 
plained: "We've  just  established  a 
base  in  South  America  and  we're 
viewing  an  expansion  into  the 
aromatics  business." 

CPL's  aim  is  to  raise  £5m  fresh 


Celsis  International,  specialists  in 
microbial  testing,  have  launched 
an  alternative  to  the  time- 
consuming  process  of  counting 
micro-organisms  on  agar  plates 
with  their  Celsis  Colony  Count. 

The  company,  announcing  a 
pre-tax  loss  of  £1.58  million  for 
the  year  to  March  31,  claims  CCC 
will  slash  the  time  taken  to 
physically  count  the  colonies  by 
using  video  technology. 

The  company  reports  R&D 
expenditure  rose  to  £984,000 


Household  and  toiletries  group 
Reckitt  &  Colman  have  found 
little  uplift  in  trading  this  year, 
their  chairman  told  the  com- 
pany's annual  meeting  earlier 
this  month. 

"The  year  has  started  slowly," 
Michael  Colman  told  his  aud- 
ience, "and  trading  in  1994  is 
turning  out  to  be  as  difficult  as  in 
1993." 

The  statement  —  virtually  a 
profits'  warning  —  sent  shares  in 
the  group  tumbling  40p  on  the 
day,  down  to  634p. 

With  last  year's  profits  boosted 
by  the  strength  of  the  dollar 
against  sterling  (pre-tax  profits 
rose  from  £231.8  million  to 
£260. lm),  analysts  had  hoped  for 
profits  to  be  touching  £290m. 
However,  these  forecasts  have 
now  been  cut  back  drastically  to 
between  £10-£15m. 

Mr  Colman  said  the  conditions 


cash  through  a  placing  with 
institutions. 

The  company  was  founded  by 
Mr  Pickthall  and  his  family  as 
Contemporary  Perfumers  in  1971. 
Today  the  operation  has  grown 
into  a  multinational  with  profits 
of£l.lm  on  turnover  of  £14. 7m. 

The  family  interest  in  the 
business,  which  at  the  moment 
stands  at  around  57  per  cent,  will 
reduce  to  40  per  cent  with  the 
floatation.  Ensign  Trust,  an 
investor  in  the  company,  will 
keep  20  per  cent. 


(£312,000)  over  the  year.  The 
balance  sheet  shows  £ll.lm 
remaining  on  deposit. 

Sales  of  Biokit  rose  42  per  cent 
to  £172,000.  Customers  now 
include  Elida  Gibbs,  Chese- 
brough  Ponds  and  Lever. 

Celsis  claims  the  Colony 
Counter  is  so  cost-effective  the 
system  has  a  payback  of  less  than 
one  year,  even  for  low  to  medium 
testers.  CCC  costs  £7,000- 
£8,000,  and  allows  micro- 
biologists to  assess  200  or  plates 


in  Europe  and  North  America 
remained  "very  tough  and  com- 
petitive", and  although  the 
company  has  prospered  in  other 
markets  there  can  be  no 
relaxation. 


Tatf  ord  on 
parade 

Numark  wholesaler  Graham 
Tatford  in  Portmouth  will  be 
holding  their  annual  trade  show 
at  the  Marriott  Hotel,  Cosham, 
Portsmouth  on  Sunday,  June  12. 

The  show  opens  at  10.30am 
and  closes  at  4pm.  Over  40 
suppliers  will  be  exhibiting. 
Potential  customers  are 
welcome.  A  buffet  lunch  will  be 
provided.  Information  from 
marketing  manager  Ian  Crimp  on 
0705  210050. 


Ensign  helped  the  company 
expand  in  1991,  with  develop- 
ment capital  and  a  34  per  cent 
stake.  The  money  funded  the 
acquisition  of  a  Hong  Kong 
fragrance  manufacturer,  a  Ger- 
man flavours  company  and  a  UK 
ingredients  operation,  which 
was  purchased  from  Beresford 
International. 

CPL  have  since  increased  their 
expansion  to  a  fragrance  plant  in 
Goa,  India,  as  well  as  opening 
sales  offices  in  Malaysia, 
Indonesia  and  Brazil. 


in  an  hour,  around  ten  times 
more  than  usual. 

A  £30,000  collaborative  pro- 
ject with  Wellcome  Foundation 
was  announced  last  week  which 
Celsis  hope  will  show  potential 
customers  the  value  of  its 
technology.  The  company  also 
revealed  that  its  Digital  system, 
which  monitors  low  level  micro- 
bial contamination,  will  be  ready 
for  an  Autumn  launch. 

Celsis  was  floated  on  the  stock 
market  last  June. 


BOC 
healthcare 
operation  hit 

The  profitability  of  the  BOC 
Group's  healthcare  operation  - 
Ohmeda  Pharmaceutical  Prod- 
ucts -  -  suffered  from  stiffer 
competition  in  the  US  market 
during  the  last  year,  and  oper- 
ating profits  fell  47  per  cent. 

Announcing  overall  figures  for 
the  six  months  to  March  31,  BOC 
revealed  Ohmeda's  operating 
profit  had  dropped  to  £29.3 
million  from  £55m  in  the  six 
months  to  March  1993.  However, 
Ohmeda's  profits  had  drifted  just 
6  per  cent  lower  in  the  previous 
six  months  to  September.  Turn- 
over was  7  per  cent  lower  than  a 
year  ago  and  4  per  cent  up  on  the 
six  months  to  last  September. 

Chairman  Richard  Giordano 
put  this  performance  down  to 
ongoing  costs  and  also  to  new 
competition. 


Six 
shortlisted 
for  PPA  hid 

Six  companies  have  been  short- 
listed in  the  market  testing 
exercise  which  is  due  to  he 
undertaken  by  the  Prescription 
Pricing  Authority. 

The  bidders  include  Prescrip- 
tion Processing  Services  (the 
in -house  bid),  Merck  Sharp  <fi 
Dohme,  Intercontinental  Medical 
Statistics,  the  Dental  Practices 
Board  and  two  consortia 
Scitor  and  Walsh  Mander.  Details 
are  not  available  of  who  are 
behind  the  consortia. 

The  PPA  is  currently  in 
discussion  with  those  on  the 
shortlist  about  the  specification 
with  a  view  to  inviting  final 
submissions  by  July. 

Tender  invitations  will  be 
issued  in  mid-October  and  the 
winner  announced  in  Janaury 
1995  with  a  view  to  taking  over  in 
April. 


Chemist 
Brokers  to 
expand 

Chemist  Brokers  are  to  expand 
their  sales  force  this  Summer 
after  signing  two  more  top  brands 
for  their  portfolio. 

The  company,  a  division  of 
Portsmouth-based  Food  Brokers, 
added  Kodak  and  Slim-Fast  to  its 
client  base  at  the  start  of  May.  To 
maintain  service  levels,  two  new 
regional  sales  managers  will  be 
taken  on  at  the  start  of  July. 
Regional  territory  managers  will 
be  increased  to  14. 

Managing  director  Hamish 
Gibson  did  not  rule  out  the 
possibility  of  adding  to  the  list, 
which  also  includes  TCP,  Salon 
Selectives,  Neutrogena  and  Arm 
&  Hammer  Dental  Care. 

"If  there  is  the  right  product,  a 
good  package,  top  distribution 
and  display,  there's  no  reason  for 
us  to  stop  here,"  said  Mr  Gibson. 


On  the  move 

From  May  31,  Duracell  UK's 
address  will  be  Duracell  House, 
Hazelwick  Avenue,  Three 
Bridges,  Crawley,  West  Sussex 
RH10  1FQ.  The  phone  number 
(0293  517527)  remains  the 
same. 

Pregnancy  testing 

Unilever,  on  behalf  of  Unipath, 
have  gained  a  High  Court 
injunction  against  Chefaro 
Proprietaries  to  stop  them 
from  selling  the  "dip  and  read" 
version  of  Predictor  home 
pregnancy  test  in  the  UK  (C&D 
April  16,  p648).  Chefaro  are 
believed  to  be  launching  a 
two-piece  home  pregnancy 
test  kit  which  is  the  subject  of  a 
separate  court  action. 


Nutricia  Dietary  move  benefits  stockists 


Nutricia  Dietary  Products  are  to 
relocate  and  move  in  with  sister 
company  Cow  &  Gate  Nutricia. 
Both  will  be  based  at  Cow  & 
Gate's  Trowbridge  headquarters 
from  June  13  after  NDP  closes  its 
Stanmore  offices. 

Product  manager  Graham 
White  told  C&D  [hat  stockists  are 
already  seeing  the  benefit  of  the 
change. 

"Whereas  before,  a  supply  from 
Nutricia  may  have  taken  a  week, 


now  distribution  can  be  made 
with  Cow  &  Gate's  vehicles  in  two 
or  three  days,"  he  said. 

There  will  be  "natural  was- 
tage" of  some  of  the  30  staff  at 
Stanmore,  though  some  will  go 
to  Wiltshire  to  join  the  110  staff 
there  already. 

"It  will  he  business  as  usual, 
and  there  will  be  no  change  at  the 
Stockport  manufacturing  fac- 
tory," Mr  White  said. 

Garry  Reason,  previously  Cow 


&  Gate's  regional  sales  manager, 
has  been  appointed  NDP's  bus- 
iness manager. 

Dominique  Barklett  also  joins 
as  customer  services  supervisor. 

NDP's  new  address  (from  June 
13)  is:  Newmarket  Avenue,  White 
Horse  Business  Park,  Trow- 
bridge, Wiltshire  BA14  0XQ  (tel: 
customer  services  direct  0225 
771801;  trade  sales  order  pro- 
cessing 0225  771125;  fax  0225 
768847). 


Celsis  losses  within  expectations 


Reckitt  &  Colman  chairman 
warning  hits  shares 
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SHOPFITTING  LTD 
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Nationwide  Installation  Service 
0782-745333 


 *W  Of?**,  fUt~y  

For  all  your 
requirements 

0272  607323 

MAS 


5^0PfrrriNc; 

Pharmacy  Specialists 


Works  &  Showroom 
1-3  Firth  Road,  Beeston 
Leeds  LS11  7HJ 

Tel:  0532  713554 
Fax:  0532  717883 

The  complete  shopfitting  service  for  all  your 
Pharmacy  requirements,  nationwide. 


Professional  Pharmacy  Design  and  Installation 
Accessories  to  turnkey  installation.  Positive  response. 
High  standards. 

Tel.  (0935)  20724     Fax.  (0935)  33045 
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APPOINTMENTS 


Looking 
for 
a 


new 


role? 


|^  LLOYDS  CHEMISTS  j| 


PHARMACY  MANAGERS 

The  role  of  the  community  pharmacist 
as  part  of  the  primary  healthcare  team 
is  changing.  Lloyds  Chemists,  with 
over  870  pharmacies  nationwide, 
already  responds  to  the  needs  of  the 
local  community  with  a  comprehensive 
package  of  healthcare  services. 

We  are  committed  to  the  continual 
improvement  of  our  service  and  require 
more  forward-thinking,  enthusiastic 
people  to  develop  community 
pharmacies  in  the  locations  below. 

*Crich  *  Sheffield 
*  Southampton  (3  day  week) 
*  Cwmbran  *  Mountain  Ash  *Sidrmouth 

We  offer  a  competitive  salary,  profit- 
linked  bonus,  20%  discount,  pension 
scheme,  free  private  healthcare  and  25 
days  annual  holday. 

If  you  want  a  challenging  role  and  the 
opportunity  of  providing  real 
community  care,  write  to  Sandra 
Williams,  Lloyds  Retail  Chemists, 
Manor  Road,  Mancetter,  Atherstone, 
Warwickshire  CV9  1QY  or  telephone 
her  on: 

0827  713990 





Area  Manager 


To  maintain  our  high  standard  of  products  and  services,  we  are 
looking  for  an  uncompromising  Area  Manager  to  cover  our  well- 
established  and  well-respected  pharmacies  in  Kent.  You'll  have 
proven  success  in  branch  management,  demonstrated  by  an 
instinctive  understanding  of  what  turns  an  outlet  into  a  booming 
business.  You  also  need  a  keen  eye  for  local  competitor  activity  and 
market  trends,  which  will  enable  you  to  act  and  plan  strategically. 

You    must    have    at    least    5  years 
,  community      pharmacy  experience 

JtVEjNT  including  the  management  of  at  least  one 

high  OTC  turnover  pharmacy  and  ideally 
some  experience  in  a  multi-site  role. 
Finely  tuned  commercial  skills  -  the  product  of  considerable  retail 
knowledge  -  will  have  made  you  sensitive  to  customer  needs  and 
able  to  reach  the  market  requirements.  Your  experience  and 
commitment  will  be  substantially  rewarded,  both  financially  and  in 
terms  of  promotional  prospects. 

Application  should  be  made  in  writing  to: 

Sharon  Critchley,  Training  &  Personnel  Manager  at  AAH  Retail 
Pharmacy  Ltd.,  Vantage  House,  Osborn  Way,  Hook,  Basingstoke, 
Hants  RG27  9HX,  or  telephone  her  on  0256  760076 

Closing  date:  3  June  1994.  Previous  applicants  need  not  re-apply. 


WEST  YORKS 

Within  easy  travelling  distance 
from  Leeds/Bradford/ 
Wakefield/Dewsbury 

Enthusiastic  Pharmacist 
Manager  required  with  an 
interest  in  complimentary 
medicine  given  favourable 
consideration. 

Write  with  your  telephone 
number  to: 

BOX  NO.  3463 


ILF0RD,  ESSEX 
PHARMACIST 
MANAGER 
REQUIRED 

•  5  or  6  days  per  week 

•  Minimum  paperwork 

•  Excellent  remuneration 
package 

•  Good  supporting  staff 

Please  telephone  081 
599 4436 (days) or 081 
506  1587  (eves). 


NORTH  HERTS 


NORTH  LONDON 
(WOOD  GREEN) 

Pharmacists  required. 
Minimal  paperwork.  Good 
supporting  staff.  Five  day 
week.  Salary  negotiable. 

For  further  details 
telephone  0763  247945 


ROYSTON,  HERTS 

(near  Cambridge) 

Pharmacist 
Manager  or  long 
term  locum  required 
for  an  easily  run 
pharmacy. 

Please  telephone 
0376  520052  or 
0763  248440 
anytime 
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Branch  Manager 


There  isn't  anything  worse  than  having  ambition  and  talent  and  no 
outlet  for  it.  It's  a  trap  that  you  can  fall  into  with  many  large 
organisations.  But  not  with  Hills  Pharmacy.  We  believe  that  our 
success  has  been  due  to  the  professional  and  commercial  initiative 
of  our  Pharmacists  Managers  -  talent 
that  we  try  not  to  stifle  with  too  many 
X^'LJXiil  overbearing   corporate   directives  or 

;  completely  inflexible  rules. 

At  Greatfield  in  Hull  we  have  a  branch 
that  would  offer  an  imaginative  Pharmacist  Manager  plenty  of 
scope  to  prove  themselves.  There  is  room  for  both  the  OTC  and 
NHS  turnover  to  be  increased.  The  position  would  suit  someone 
newly  qualified,  but  with  plenty  of  stamina  and  a  strong  personality. 

We  will  more  than  compensate  you  for  your  hard  work.  We  offer  a 
competitive  remuneration  package,  plus  the  even  more  tempting 
reward  of  a  career  with  a  company  that  aims  to  give  you  as  much 
room  for  achievement  as  your  abilities  deserve. 

To  apply,  please  write  with  your  CV  and  details  of  your  current 
remuneration  package  to  Sharon  Critchley,  Training  and  Personnel 
Manager,  AAH  Retail  Pharmacy  Ltd,  Vantage  House,  Osborn  Way, 
Hook,  Basingstoke,  Hants  RG27  9HX.  Fax:  0256  76551 4  or  for  further 
information  on  this  vacancy  please  telephone  Rachel  Jennings, 
Area  Manager  on  0428  46428  during  working  hours  or  0757  630349 
during  evenings  and  weekends. 


iacy 


Looking  for  a  career  in  community  pharmacy? 
We  require  newly  registered  and  experienced 

PHARMACISTS 

To  join  a  progressive  group  based  in  Norfolk  &  Suffolk 


We  have  vacancies  for: 
Norwich  •  Great  Yarmouth  •  Needham  Market 


Benefits  include: 

"  Excellent  salary  (company  car  available) 

•  RPSGB  fees  paid 

'  Company  bonus  scheme 

'  Management  training 

"  Modern  computerised  premises 

'  Full  professional  support 

As  we  are  continuing  to  grow  we  need  individuals  with  potential  to 
become  managers  providing  levels  of  pharmaceutical  care  to  a 
high  professional  standard.  If  you  can  be  a  positive  asset  to  us 
please  apply,  in  writing,  enclosing  a  cv  to:  


Miss  Julie  Durrani,  F.S.C.  Andrews  Limited,  156  King  Street, 
Great  Yarmouth,  Norfolk  NR30  2PA  or  ring  for  information 
Tel.  Miss  Julie  Durrant  0493  668097  daytime  or  0603  663964 
evenings  or  Mrs  Katy  Stone  0493  843445  daytime. 


COMMUNITY 
PHARMACY 

Locum  and  Permanent  Posts 

Friendly,  personal  service  that 
brings  the  right  pharmacists 
and  community 
pharmacy  posts 
together 
fast 


HARLOW,  ESSEX  M25/M11 

Pharmacist  required 
to  manage  a  well  established 

community  pharmacy. 
Competitive  salary.  Minimum 
paperwork.  Newly  registered 

considered. 
Please  apply  to  B.  Mehta. 
Telephone  0279  420658 
day  or  0923  855749 
evenings. 


OUR  DIRECT 
LINE  IS 

0732 
377322 


AGENTS 


SANGERS  PLC,  the  UK's  premier 
photographic  and  video  wholesaler  is 
looking  for  experienced,  self-motivated 
and  lively  self  employed 

SALES  AGENTS 

To  sell  our  very  comprehensive  product 
range  in  the  Chemist  Sector  nationwide. 
The  positions  offer  excellent  benefits  and 
commission  rates  normally  associated 
with  such  a  high  profile  company.  If  you 
feel  you  are  the  person  we  are  looking 
for,  please  apply  in  writing  with  either  a 
current  CV.  or  full  details  of  experience 
to: 

Mr  JONATHAN  H.  GARNER 

(Purchasing  Director) 

SANGERS  PLC 

Priory  House 

Pitford  Street 

Hockley 

Birmingham  B18  6LX 


PLEASE  SEND  ALL  BOX 
NUMBER  REPLIES  TO 

CLASSIFIED  DEPT 
BENN  PUBLICATIONS 
BENN  HOUSE 
SOVEREIGN  WAY 

TONBRIDGE 
KENT  TN9  1RW 
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LOCUMS 


AGENTS  WANTED 

Format  Pharmaceuticals  Ltd,  a  rapidly  expanding 
company,  based  in  the  North  East,  require  Agents  calling 
on  chemists  in  the  Glasgow,  Edinburgh  and  Carlisle, 
Belfast  and  South  West  areas.  Excellent  commission 
paid  on  every  sale. 

Please  phone  SUE  ROBSON  on 

091  413  1014 


BUSINESS  FOR  SALE 


ALLIANCE  VALUERS  & 
STOCKTAKERS 

Telephone  Harrogate  (0423)  531571 


I 


SPECIALISTS  IN  ACCURATE  STOCKTAKING 
AND  THE  SALE  AND  VALUATION  OF 
PHARMACIES  NATIONWIDE 

Broad  range  of  Pharmacies  for  sale  — 
many  never  advertised. 
Please  phone  for  details. 


SUNGLASSES 


LGC  OPTICAL 

TEL/FAX:  081  963  1227 
IMPORT  CLEARANCE 
SOR  SOR  SOR 

Pay  for  what  you  take,  full  refund  for  what  you  return 
before  10/8/94.  Prices  from  £l-£3  min  300%  mark-up. 

OR  send  for  our  150pc  starter  pack 
£150  incl  del.  High  quality 

GUARANTEE:  Pay  on  delivery.  If  you  don't  like  what 
you  see  refuse  the  delivery.  300-500%  mark-up  guaranteed 

LGC  OPTICAL,  UNIT  59  PARK  ROYAL 
BUSINESS  CRT,  9-17  PARK  ROYAL  ROAD, 
LONDON  NW10  7QL 


LOCUMS 


LOCUM  PHARMACIST 

Required  to  work  minimum  of 
four  days  a  week  in  a  modern 
pharmacy  in  Prestwich  as  job- 
share  and  with  a  view  to  a  more 
permanent  position 
Tel:  0860  344221  (anytime). 


EXPERIENCED 

Community  Pharmacy 
locum  available  in  West 
Wales  area  during  June, 
July  and  August. 

Telephone: 
0437  563175 


Provincial  Pharmacy 
Locum  Services  JB 


We  have  over  3,000  pharmacists 
registered!  Plus  experience  of  handling 
over  100,000  bookings  NATIONWIDE 

OUR  BUSINESS 

Place  your  locum  problem  in  the 
hands  of  our  experienced  co-ordinators 
We  will  inform  you  the  moment  cover 
is  found  We  leave  you  to  get  on 
with  doing  what  you  do  best, 
running  your  business. 

PLEASE  CALL  NOW! 


EDINBURGH 

031-2290900 


TRADEMARKS 


The  Trade  Mark  set  out  below  was  assigned  on:  7  October 
1993 

by:  Rorer  Health  Care  Limited 

to:  The  Boots  Company  PLC  Group  Head  Office, 
Nottingham,  NG2  3AA. 

WITHOUT  THE  GOODWILL  OF  THE  BUSINESS  IN 
THE  GOODS  FOR  WHICH  THE  TRADE  MARK  IS 
REGISTERED. 

Trade 

Mark  No:  806802 
Mark:  Asilone 
Goods  Specification: 
All  goods  in  Class  5. 


STOCKTAKERS 


Frankland  &  Co. 


STOCKTAKERS  &  VALUERS 


219  Harrison  Road,  Belgrave,  Leicester,  LE4  6QN 
Telephone  (0533)  665299    Facsimile:  (0533)  610284  Mobile:  (0374)  181850 

SPECIALISTS  IN  PHARMACY  STOCKTAKING  NATIONWIDE 


BIG  ENOUGH  TO  COPE  SMALL  ENOUGH  TO  CARE 


npreh. 


PHARMACY  COMPUTER  SYSTEMS 


PACE  (tela 


LABELLING 
SYSTEMS 

THE  BETTER  LABELLING  & 
RECORD  SYSTEMS 


•  Faster  •  Simpler 

»  Guaranteed  Security  •  Free  Credit 

•  More  Features  •  Low  Price 

No  one  has  more  experience. 
Don't  buy  without  first  seeing  a  Pace  Beta 
demonstrated  in  YOUR  pharmacy 
•  Available  for  one  months  trial 
For  details  and  a  free  demonstration 
Telephone:  061-941  7011 
37  Stamford  New  Road,  Altrincham  WA14  1EB 
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PHARMACY  COMPUTER  SYSTEMS 


SHOPFITTINGS 


IT1T10N 


THE  PROPHET  2000  -  EPOS 

An  Economical  Electronic  Point  of  Sale  computer  system  with 
counter  uitelligence.  Many  new  features  at  a  price  you  can  afford 
and  should  recover. 

THE  ALCHEMIST  3000  -  PMR 

The  popular  dispensary  computer  system  with  all  you  want  and  yet 
is  still  easy  to  use.  With  Alchemist  you  can  have  an  excellent 
quality  system  without  paying  through  the  nose  -  special  upgrade 
prices  also  apply 

Individually  they're  unique 
Put  them  together  and  prepare  to  be  amazed. 

If  you  are  currently  paying  too  much  maintenance  we  can  help. 
Example:-  a  year's  complete  cover  for  Alchemist  is  only  £340 

Tel:- 
772  -622839 


Three  Items  For  A  Total  Cure! 


PILLS  -  Patient  Medication  Records 
Checkout  -  POSHH  EPOS 
Ob-serve  -  Book  keeping  package 

Hadley  Hutt  Computing  Ltd, 
George  Bayliss  Road, 
Droitwich, 
Worcs.  WR9  9RD 
Telephone:  0905  795335 
Fax:  0905  795345 


COMWTMl  LTD 


PROMOTED 
i  HI  I  K)h' 
PILLS  S 
IIBMHV! 


SHOPFITTINGS 


LTD 


Specialists  in  Pharmacy  Planning 


FREE  PLANNING,  QUOTATIONS  & 

MERCHANDISING  ADVICE 

0602  42042 1 

design,  installation,  service 

U  K  Agent  for  SYSTEMMEP  and  C0L0URBOX 

MEP  House,  Croydon  Road,  Radford,  Nottingham  NG7  3DS 


The  Com plete  Shopf itti ng  System 


Custom  made  Dispensaries  and  Medicine  counters  at 


We  can  also  offer  you  a  total  refit  package  using  leading  makes  of 
Shelving  at  Discount  Prices 

We  will  endeavour  to  beat  any  genuine  quotation! 
For  a  free  Design  Consultation  contact: 
Graham  C  arty,  Intcrplan  Retail  Systems  Ltd  on 
0733  320  353  (24  hrs) 
Representatives  in  London,  Peterborough,  Leeds,  Birmingham  and  Newcastle 


IEXDRUM 

1—  STOREFITTERS -J 


A  COMPANY  STRUCTURED  FOR  EXCELLENCE 

"Innovative  Solutions  fo  r 
the     Retail  Pharmacy" 

Design 

Lexdrum  has  the  expertise  to 
create  high  standards  of 
design  covering  all 
aspects  of  the 
pharmacy  . 
profession.  We 
offer  a  complete 
package  from  design 
concept,  manufacture, 
installation,  including 
electrical,  decorating,  floor  cover, 
fittings,  timber  and  aluminium 
shopfronts 

Manufacture  & 
Installation 

Equipped  with  the  latest 
concept  in  modern 
machinery  and 
technology  our 
factory  is  capable  of 
producing  modular  and 
custom  built  units,  counters 
and  joinery  items.  With  our 
team  of  dedicated  staff  and 
highly  skilled  tradesmen  we  offer  a 
flexible  service  tailored  to  suit  the 
requirements  of  the 
retail  pharmacy. 


Finance 

Subject  to  financial 
status.  We  can  offer 
attractive  H.P.  or  leasing 
terms  including  short 
term  interest  free  loans. 


KING  CHARLES  BUSINESS  PARK, 
OLD  NEWTON  ROAD,  HEATHFIELD, 
DEVON  TQ12  6UT. 

TEL:  0626  -  834077 
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SHOPFITTINGS  I  STOCK  FOR  SALE 


D 


SriCIHllSl  PHHRMHGT  SHQPFITTING 


II  COVtNTNT  CINIl  WAREHOUSE  lll[[SI[|  BDW 
CDVfNIHT  [VI  4L H  TE1EFH0NE  0703  mill 

K  H  WOODFORD  &  Co  Ltd 

as  specialist  manufacturers 
and  installers  invite  you  to 
telephone  us  on  0202  396272 
for  details  of  our  fully 
approved  equipment  for  all- 
Dispensary  and  Pharmacy  fitting 


STOCK  FOR  SALE 


i 


LIBRA  DISTRIBUTORS 

ORWO  135-36  exposure 
Film  at  83  pence  only 
Telephone  now  for  extensive  price  list  on 

Kodak,  Fuji,  Polaroid  Films,  Gillette 
products  and  whole  range  of  Fragrances. 

TELEPHONE:  081-445  4164 
FAX:  081-445  1399 

IDEAL  TIME  TO  GET  IN  FOR  PASSPORT 
PICTURES  -  FOR  A  FREE  DEMO  CALL  US. 


Businesslink 

A  FREE  Service  for  Chemist  &  Druggist  Subscribers 


EXCESS  STOCK 


HYDROXOCOBALAMIN      lOOMCG  - 

(Cobalin-H)  £4.85  per  box  of  5  (exp  8/98) 
minimum  50  boxes.  Tel:  0352  752050. 
TRADE  LESS  40%  -  6  Hypurin  Neutral,  4 
Human  Mixtard  30/70.  2  Ultratard  Hu- 
man. I  Humulin  I.  2  Velosulin.  Tel:  0628 
23246. 

TRADE  LESS  50%  -  1x100  Sorbichew  5mg 
(exp  6/94),  lxlOO  Hydromet  tabs  (exp 
7/94),  1x50  Adalat  5  caps  (exp  7/94),  trade 
less  30%  1x3. 5g  Aureomvcin  opth  (exp 
10/94).  31x30g  Anacal  oint  (exp  9/94), 
lx32g  Nystaform  HC  ointment  (exp  11/ 
94).  1x100  Tolanase  250mg  (exp  11/94). 
Tel:  0384  69443. 

TRADE  LESS  30%+VAT+POSTACE  - 
Noma  Pascoe  remedies.  Kern  Meridians, 
Pascoe  Nosodes,  Bioforce  Formulae,  Nu- 
tri  West  products.  F.S.C.  Addlife  (exp 
10/94).  Tel:  0594  516276. 


TRADE  LESS  50%+VAT  -  llavrix  vaccine 

4x10  (exp  10/94).  Tel:  0532  638822. 
TRADE  LESS  30%+VAT+POSTACE  -  28 

Capozide  LS,  Oxivent  inhaler  (exp  7/94), 
4x56  Dose  Tilade  mint  inhaler  (exp  8/94), 
28  Feldene  Melt  20mg  (exp  9/94),  28 
Feldene  20mg  disp  tab  (exp  9/94),  2 
Bricanyl  spacer  inhaler  (exp  10/94),  28 
Bambec  20mg  (exp  10/94),  60  Buccastem 
3mg  tab  (exp  12/94).  Tel:  081-550  3606. 

TRADE  LESS  50%+VAT  -  6x28  Feldene 
melt  (exp  8/94).  3  Estrapak  50  (exp  4/95), 
1x84  Lederfen  CP  (exp  10/95),  1x112 
Codafen  9exp  4/96).  1x100  Atromid  S 
(exp  6/96).  4x28  Euglucon  5mg  (exp 
10/96).  Tel:  0626  863093. 

TRADE  LESS  30%+VAT+POSTACE  - 
6x10  Conveen  5151  bags.  3x30  Coloplast 
8530  bags,  3x30  Coloplast  6100, 9  Recor- 
mon  1000,  9  Recormon  2000,  256  Loxa- 
pac  10,  346  Loxapac  25.  154  Loxapac  50. 
Tel:  0737  245259. 


GREENWOODS 

340Bensli  a  m  I  a  n  c 
Thornton  H c a i b 
SurreyCR7-7EQ 
Tel-08  I  -689-5522 
Fax- 0  8  1  -6X9-225d 

GENERICS 

AM5  AMIODARONE  I00MG  x  28 
A 153  ASPIRIN  DISP  75MG  x  1000 
C352  CO-AM1LOFRUSE  5/50  x  56 
D?25  DOXYCYCLINE  50MG  x  28 
F306  FRUSEMIDE  40MG  x  1000 
N303  NIFEDIPINE  CAPS  10MG  x  100 
Q301  QUININE  TABS  300MG  x  500 
T320  TERFENAD1NE  60MG  x  60 

P.I/S 

C<J4  CECLOR  CAPS  250MG  x  15 

M.WMODUREFICTABSx.K) 

M5I  MELOLIN  I0CM  x  10CM  x  100 

011  OPTICRON  EYE  DROPS  x  I0ML 

S64  SALAZOPYR1N  E.N.  TABS  x  100 

T70  TENORETIC  TABS  x  28 

V37  VOLTARENE  RETARD  tOOMG  x  III 


IMI 
1M 


V,  U  E  E  N  W  OODS 


£3.65 
£2.05 
15  411 
15  30 
£3  III 
£240 
£9  40 
£3.50 


Nelt 
Nell 
Ni  1 1 
Nell 
Nell 
Nelt 
Nell 
Nett 


£6.50  (Equiv20%offUK) 

£2.09  (Equiv  17%  off  UK) 

£14.40  (Equiv  28%  off  UK) 

£5  211  (Equiv  28%  off  UK) 

£8  26  (Equiv  19%  off  UK) 

£6.20  (Equiv  24%  off  UK) 

£2.50  (Equiv  44%  off  UK) 


COUNTER 

UAR01  ARRET  CAPSULES  12'S  x  12 
UCR03  CREAM  E45  500GM  x  6 
UDO04  DODO  TABLETS  I2'S  x  12 
UGA04  GAVISCON  LIQUID  100ML  x  6 
UGA02  GAVISCON  LIQUID  200ML  x  6 
UHCTII  HC45  CREAM  I5GM  x  12 
UMU02  MUCRON  TABS  12'Sx  12 
UOR10ORUVAIL  GEL  30GM  x  10 
UPA25  PARAMOLTABS  12'Sx  12 

ALSO   AVAILABLE:   DRESSINGS,  BOTTLES, 
COUNTER  BAGS 


£25.73 
£24.05 
£8.46 
£4.87 
£8  68 
£14.48 
£12  87 
£20111 
£12.00 


(Equiv  20%) 
(Equiv  20%) 
(Equiv  20%) 
(Equiv  15%) 
(Equiv  15%) 
(Equiv  15%) 
(Equiv  20%) 
(Equiv  15%) 
(Pqim  211' ;  | 


CONTAINERS  & 


STOCK  WANTED 


WANTED 

YOUR  REDUNDANT  NORITSU, 
FUJI,  ORIENTAL  OR  JUST 
WANT  TO  SELL. 

THEN  CONTACT  FOTOFINISH 
ANYTIME 

Tel:  0603  488  004  or  880  068 


CONTACT  AJAY 

Offer  ends  30th  June  1994.  Full  price  list  available  on  request  minimum  order 
value  £100.00.  Offer  subject  to  availability  (Errors  and  omissions  accepted) 


TRADE  LESS  35%+VAT+POSTAGE  -  60 

Cyklokapron  500mg,  7x3g  Debrisan.  Tel: 
0986  872844. 
TRADE  LESS  20%  -  1x500ml  Maalox  plus 
(exp  12/94),  1x28  Sulpitil  tabs  (exp  6/96), 
1x28  Antepar  tabs  (exp  5/95).  Tel:  0384 
69443. 

TRADE  LESS  30%+VAT+POSTACE  - 

Calciparine  5000iux3  (exp  6/96),  lxS320, 
lxS301,  lxS271,  28  Adalat  LA30  (exp 
2/97),  30  Calcidrink  lg  sachets  (exp 
10/94).  Tel:  0705  383429. 

TRADE  LESS  30%  -  95  Neurontin  300mg 
(exp  11/96).  trade  less  50%  Duracreme 
(exp  10/94).  Tel:  0582  490907. 

TRADE  LESS  30%+VAT+POSTACE  - 
Asendis  150mgxl83  (exp  12/94).  Accupro 
20mg  4x28  (exp  7/95).  Fabahistan  tabs 
378  (exp  1/98),  Trusicar  20mg  tabs  200 
(exp  6/94),  DF118  Exirel  150mlx4  (exp 


1 1/95),  Exirel  lOmg  capsxl80  (exp  9/95). 
Tel:  0502  572603. 

TRADE  LESS  50%+VAT  -  Yardley  cosme- 
tics, new  range  on  small  counter  stand, 
less  than  100  items.  Tel:  0274  599576. 

TRADE  LESS  30%  -  Destolit,  Brufen 
granules,  Bezalip  200mg,  Lopid  300mg. 
(irap  2mg,  Symmetrel  lOOmg,  Suscard 
Buccal  lmg.  Tel:  0708  524015. 

HALF  PRICE  -  10  boxes  of  Convatec 
pouches  S873.  Tel:  0532  716959. 

TRADE  LESS  30%+VAT  -  Roaccutane 
caps,  4x56  5mg,  42  caps  5mg,  50  caps 
20mg.  Valoid  amps  50mg  7x5  amps  (exp 
8/96).  Tel:  0602  730111 

TRADE  LESS  50%+VAT+POSTAGE  -  14 
Trident  leg  bag  750ml  long,  2  Silastic 
catheter,  2  Unplan  catheter.'4  Convatec 
S266,  10  Coloplast  4210.  Tel:  081-539 
1805. 


EXCESS  STOCK  CAUTION 

Pharmacists  are  responsible  for  the  quality,  safety  and  efficacy  of 
medicines  they  supply.'  In  purchasing  from  sources  other  than 
manufacturers  or  licensed  wholesalers,  they  must  satisfy  themselves 
about  product  history,  conditions  of  storage  and  so  on. 
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PHOTOGRAPHIC  STOCK  DISPOSAL  WAREHOUSE* 

Unit  11,  Croft  Court  Butts  Close,  Thornton  Cleveleys,  Lanes.  FY5  4JX. 

IMPORTANT 
TRADE  NOTICE 

On  behalf  of  liquidators  and  in  conjunction  with 

LEADING  MANUFACTURERS 

We  have  been  instructed  to  dispose  of: 

*  £500.000* 


OF  PHOTOGRAPHIC  STOCK 


WARNING 


This  will  be  the  cheapest  photograpic  stock  ever 
to  be  sold  by  us  in  our  five  year  history. 
These  prices  will  never  be  available  again. 


CAMERAS  *  FILM  ★  BINOCULARS  *  TRIPODS  ★ 
FLASH  GUNS  ★  BATTERIES  ★  CAMERA  STRAPS 
★  CAMERA  POUCHES  * 
★  CAMERA  AND  VIDEO  BAGS,  ETC.,  ETC.  ★ 

*  ALL  TOP  BRANDS  ★ 

HANIMEX  ★  HALINA  ★  KODAK  *  FUJI  *  POLAROID  ★  PANASONIC 
VIVITAR  ★  KEYSTONE  ★  TASCO  ★  CONCORD  ★  VANGUARD 
KONICA  *  HAMA 

ALL  ITEMS  ARE  BRAND  NEW,  BOXED 
AND  GUARANTEED  — 
IT'S  IMPOSSIBLE  TO  BUY  CHEAPER  ANYWHERE!! 


EXAMPLES  ON 
OFFER 

110  Cameras  £1 

35mm  Cameras   £2 

110  Flash  Cameras  £3 

35mm  Flash  Cameras   £4 

35mm  Motor  Cameras   £7 

35mm  Autofocus  Cameras   £12 

35mm  Power  Zoom  Cameras  £29 

Binoculars,  all  sizes  from  £10 

Tripods  for  Cameras  and  Camcorders  £7 

Kodak  Camera  Film  24  exp  £1 

Camera  Gadget  Bags  £3 

Flashguns  £2 

Telephone/Fax  for  price  list  and  order  form 

*  All  prices  subject  to  VAT  * 
*  £100  Minimum  order  required  * 
*  48-Hour  Mail  Order  Service  * 

Telephone:  0253-863185 
Fax:  0253-829959 


TO  ADVERTISE  IN  THIS  SECTION  CONTACT 
CAROLINE  GREENWOOD  ON  0732  377322  OR 
FAX  A  MESSAGE  ON  0732  368210 


Businesslink 

A  FREE  Service  for  Chemist  &  Druggist  Subscribers 


TRADE  LESS  30%+VAT  -  280  Farlutal 
250,  78  Farlutal  100, 100  dolobld  250mg, 
200  Dipentum  250mg,  169  Kinidin  dur- 
ules,66Catapres  Perlongets,  150Baycar- 
on  25mg,  100  Anafranil  lOmg,  184  Fra- 
nol,  100  Fulcin  125mg.  Tel:  0533  668548. 

TRADE  LESS  50%  -  2x100  Guarem  gra- 
nules, 1x100  Prevent  3x30  Dibenyline, 
2x100  Calcichew  forte,  2x7  Pentasa  en- 
emas, 2x30  S262  2x100  Sinemet  275.  Tel: 
0273  682618. 

TRADE  LESS  50%+VAT+POSTAGE  - 
Suprefact  nasal  spray,  trade  less  20% 
suprefact  vials  5.5ml.  Tel:  071-620  0429. 

TRADE  LESS  30%+VAT  -  1  Suprefact 
nasal  spray,  lOOmg  Dovonex  ointment, 
164  Chendol  125mg,  184  Lamictal 
lOOmg,  107  Migril,  48  Olbetam.  Tel:  0272 
776941. 

TRADE  LESS  40%+VAT+POSTACE  -  8 

Volumatic  Deuces,  1x100  diamox  250mg 
tabs,  100  Sectral  lOOmg  caps  (exO  7/94), 
56  Sectral  lOOmg  (exp  10/95).  Tel:  0693 


830261. 

TRADE  LESS  30%+VAT+POSTAGE  - 

Convatec  S864  4  boxes  of  30.  Tel:  0472 
356789. 

TRADE  LESS  25%+VAT+POSTACE  - 

2x28  tabs  Celectol  200mg,  100  tabs 
Dexamethasone  2mg,  2x30  Spans  Feo- 
span,  2x300ml  Benoral  susp.  Tel:  0769 
580221. 

TRADE  LESS  30%+VAT  -  Conveen  ur- 
isheath  large  S210,  3x10  Hollister 
7  Urifix  tape  3cmx5m.  3x50  Derma-gard 
wipes.  Tel:  0723  513106. 

TRADE  LESS  40%+VAT  -  71  Sectral 
lOOmg  (exp  7/94),  40  Sectral  200mg  (exp 
6/97),  34  Pepcid  40mg  (exp  11/94),  7 
Piportil  Depot  50mg  (exp  2/96).  Tel: 
031-225  7770. 

TRADE  LESS  30%+VAT+POSTAGE  - 
150ml  Ketovite  liquid,  60  Lodine  300m, 
100  Sabril  500mg,  84  Sectral  lOOmg,  3 
Alomide  opth  drops,  30  Transderm  Nitro 
10,  2  Ventide  inhaler.  Tel:  081-567  2922. 


TRADE  LESS  30%+POSTAGE  -  50  Ele- 
mental 028  unfavoured  (exp  8/95),  plus 
FOC  15  dated  6/94.  Tel:  0472  356789. 

TRADE  LESS  40%+VAT+POSTACE  -  60 

Sectral  lOOmg,  60  Lederfen  F,  75  Leuker- 
an  5mg,  44  Hydrea  caps,  140  Mexitil  PL 
360mg,  30  Orap  4mg,  60  Didronel 
200mg,  100  Dolmatil  200g.  Tel:  09603 
52:!S5 

TRADE  LESS  40%+VAT  -  2x28  Diabinese 
250mg  (exp  12/94),  1x16  Hypovase  5mg 
(exp  12/94),  90  Tolectin  caps  400mg  (exp 
10/94),  50  Farlutal  250mg  (exp  11/94), 
28+24  Corgaretic  40  tabs  (exp  10/94), 
2x100  Cedocard  20mg  (exp  5/96),  1x100 
Cedocard  lOmg  (exp  3/95),  112  Hexopal 
forte  (exp  11/96),  Daonil  5mg  tabs 
2x28(exp  4/97).  Tel:  0332  342597. 


FOR  SALE 


POLAROID  PASSPORT  KIT  -  Camera, 
film,  training  video,  tripod,  stationery,  all 
as  new,  price  negotiable.  Tel:  0543 
271445. 

PARK  VERSION  5  LABELLING  SYSTEM 

-  I'MR,  full  working  order,  £400  ono, 
buyer  collects.  Tel:  0744  24941  St 
Helens. 

ELECTRONIC  CASH  REGISTERS  -  Two 

Geller  604's,  in  full  working  order,  servi- 


ceable by  contract  £200  each  +  vat,  price 
includes  7  cases  till  rolls.  Tel:  081-459 
7550. 

TRADE  LESS  30%+VAT  -  Nomad  system 
including  trolley.  Tel:  0827  262488. 

TRADE  LESS  25%+VAT  -  Nomad  cass- 
ettes with  Medichart,  insert  trays  and 
stationery,  brand  new.  Tel:  0926  426124. 

SANYO  JRC  LABELLING  SYSTEM  -  PMR/ 
Homes  £300.  Tel:  0533  769500. 


WANTED 


BIOTROL  ELITE  -  32830  or  32835,  Sand- 
immun  caps  100, 50mgor  25mg,  Zoladex 
injection,  Androcur  50mg.  Tel:  0708 
524015. 

POLAROID  CLIP-ONS  -  Tel:  0493  844448. 
NOMAD  CASSETTE  TRAYS  -  Any  quanti- 

Tel:  0742  361070. 
EPOS  &  MINILAB  -  Perfect  working  order 

considered.  Tel:  0226  207020. 
MAX  FACTOR  OR  ANY  OTHER  CAKE 

/BLOCK  MASCARA  -  Tel:  081-940  3930. 


ACCOMMODATION 


ISLE  OF  BALI,  6  MILES  FROM  DISNEY- 
WORLD  -  Accommodation  for  4  people 
from  23rd  July  for  2  weeks,  any  offers. 
Tel:  0872  75952. 
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STOCK  FOR  SALE 

■  V< 

mtdidit*  pic 

SPECIAL  SUMMER  TRAVEL  PROMOTION 

BUY  ANY  12  FROM  BELOW  AND  RECEIVE 

A  TCN1  FREE 

■                                   TRAVEL  PLUGS  ■ 

Nett  Price 

TCN1 

Travel  plug  for  Britain  to  Europe 

1  29 

TCN2 

Travel  plug  for  Britain  to  USA  and  Aust 

1.29 

TCN3 

Travel  plug  for  Europe/USA/Aust  to  UK 

2.19 

FIT98 

Travel  plug  for  USA/UK  to  Europe 

1.99 

TRA  3 

International  Adaptor  for  UK  to  abroad 

3.35 

!  TRA4 

International  Adaptor  for  Visitors  to  UK 

4.46 

TRA100 

Universal  plug  adaptor 

805 

TRA5 

Super  Convertor  1650w  1 10v  to  240v 

10  95 

TRA6 

Super  Convertor     65w  1 1 0v  to  240v 

10.95 

TRA7 

Transformer         240v  to  1 10v 

1643 

■              BUZZ  OFF  RANGE  OF  MOSQUITO  KILLERS  ■ 

BO 

Buzz  off  mosguito  repellent  -  220/240v 

3.21 

BODV 

Buzz  off  mosguito  repellent  Dual  voltage 

3.75 

BOUK 

Buzz  off  mosguito  repellent  for  UK 

3.20 

BORES 

Refills  for  buzz  off 

1.65 

BB 

Buzz  Band  mosquito  repellents 

5.99 

■                           TRAVEL  APPLIANCES  ■ 

HD1 

Travel  1200w  Hairdryer  DV 

5.25 

TS1 

Travel  Iron/steam 

9.65 

TJ1 

Travel  Mini  Jug  -  2  cups 

8.19 

TJ6 

Auto  Travel  Jug 

9.65 

AC 

Travel  Alarm  Clock 

2.99 

All  prices  are  nett.  Goods  subject  to  availability  E  &  OE 

Medielite  pic,  Belvue  Business  Centre 

Unit  16  and  17  Belvue  Road,  Northolt 

Middlesex  UB5  5QQ 

.: 

fS9?  SeOTVSH 


PHOTOGRAPHIC  WHOLESALERS 

ALL  LINES  DISCOUNTED 

BEST  UK  PRICES 
A  MONTHLY  PRICE  LIST 

400  BESTSELLERS 
NEXT  DA  Y  DELIVERIES 
Please  ask  for  our  list 

TELEPHONE  0272  629391  FAX:  0272  621590 


OXY-l  STEP  24  DAY 
£4.99 

(Trade  less  23%) 

EFAMOL  RANGE 
(trade  less  15%) 
DURACELL  MN  1500  B4  £1.19 

BRAUN  GAS  CARTRIDGE 
CT1  -£1.19 
BRAUN  MINI  CELL 
CT  S2  —  £1.89 


KODAK  GOLD  II 
100  ASA  GR  135  24  £1.39  (42%) 
100  ASA  GR  135  36  £1.84  (38%) 

FUJI  QUICKSNAP£2.89 

FUJI  QUICKSNAP  FLASH  £4.84 

PHONE  081-906  8308 
or  FAX  081-906  8929 

48  Hour  Delivery 
30  Days  Credit 


STOCK  WANTED 


ID  AROMATICS 

has  over  100  Essential  Oils  and  over  80  Perfume  Oils  always  in  stock 
Best  guality  Aromat.ierapy  Oils  and  Absolutes.  Plain  Base  Creams 
and  Lotions. 

Special  Offer  to  C&D  readers  when  you  mention  this  ad,  quote 
reference  CD3. 

Highly  competitive  prices  and  fast,  efficient  service. 

Write  for  Price  List  to:  12  New  Station  Street,  Leeds  LS1  5DL. 
Tel:  0532  424983.  Fax:  0532  433613. 


We  buy  Perfume  Testers,  Vials, 
Bottles  and  Display  Materials 

Total  Discretion  Assured 

Tel:  0254  871618 
Fax:  0254  390  652  0254  871716 


Free  entries  in  "Business 
Link"  (maximum  30 
words)  are  restricted  to 
community  pharmacist 
subscribers  to  Chemist  <£ 
Druggist.  No  trade 
advertisements  will  be 
permitted.  Acceptance  is 
at  the  discretion  of  the 
Publishers  and  depends 
upon  space  being 
available. 

Send  proposed  wording 
to  "Business  Link"  using 
the  form  printed 
alongside. 

Appointments,  situations 
wanted,  and  businesses 
for  sale  will  be 
incorporated  as  lineage 
advertisements  under  the 
appropriate  Classified 
headings. 


To:  Business  Link,  CHEMIST  &  DRUGGIST,  Benn  House,  Sovereign 
Way,  Tonbridge,  Kent  TN9  1RW. 

PLEASE  COMPLETE  IN  BLOCK  CAPITALS 


Surname  .  . 
First  names 


Address 


 Postcode 

Personal  RPSGB  Registration  number  

Telephone  number  

Proposed  advertisement  copy  (maximum  30  words) 
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Aboutpeople 


Appointments 


New  BAPW 
chairman 

The  British  Association  of  Pharm- 
aceutical Wholesalers  has  app- 
ointed David  Linney,  chairman 
and  managing  director  of  Philip 
Harris  Medical,  as  its  new 
chairman.  He  succeeds  AAH 
Pharmaceuticals'  managing  direc- 
tor David  Taylor,  who  has  just 
completed  two  years  in  office. 

Mr  Linney  says  he  hopes  to  be 
able  to  continue  Mr  Taylor's  good 
work  in  developing  the  relation- 
ship between  wholesalers,  and 
ethical  and  OTC  pharmaceutical 
manufacturers. 

"I  believe  that  the  industry  has 
begun  to  recognise  the  important 
role  of  the  full  line  pharma- 
ceutical wholesaler  as  a  vital  link 
in  the  distribution  chain,"  he 
comments. 


Mr  Linney  receiving  his  badge  of 
office  from  Mr  Taylor  at  the 
BAPW's  annual  general  meeting 
held  recently  in  Chester 

Nelsons  are  making  three  new 
additions  to  their  sales  team. 
Christopher  Turner  has  been 
appointed  national  account  exec- 
utive. Previously  he  was  a 
territory  manager  for  Crookes 
Healthcare.  Susan  Burridge  and 
Paula  Clack  become  territory 
managers  for  North  and  South 
London  respectively. 

Tony  King  has  been  appointed 
head  of  networking  in  the  NHS 
Executive.  He  will  address  the 
management  of  communications 
between  computer  systems,  use 


of  telephone  services  and  radio 
communications  within  the  NHS. 

The  Secretary  of  State  for  Wales 
has  re-appointed  Kenneth  Rew  as 
chairman  of  Gwent  FHSA  for  a 
further  four-year  term.  Mr  Rew,  a 
retired  Boots  area  manager,  is  a 
Fellow  of  the  Pharmaceutical 
Society. 

Strachan  Heppell,  deputy  secretary 
at  the  Department  of  Health,  is  to 
be  chairman  of  the  European 
Agency  for  the  Evaluation  of 
Medicines.  Fernand  Sauer,  head 
of  the  European  Commission's 
pharmaceuticals  unit,  will  be  the 
executive  director. 

Hypoguard  have  strengthened 
their  management  team  with 
four  senior  appointments.  Patrick 
Kirby,  the  new  sales  and 
marketing  director,  joins  from 
Boehringer  Mannheim  (Diag- 
nostics &  Biochemicals).  John 
Moore  becomes  manufacturing 
director,  having  previously  been 
with  Rhone-Poulenc  Rorer. 
Andrew  Suter  is  appointed 
director  of  quality  assurance, 
while  Chistopher  Heavey  is  the 
new  financial  controller. 

J.  Pickles  &  Sons  have  appointed 
Stuart  Newsome  as  managing 
director  and  pharmacy  super- 
intendent. He  was  formerly  the 
general  manager.  The  appoint- 
ment follows  the  acquisition  by 
Pickles  of  Ye  Oldest  Chymist 
Shoppe  in  Knaresborough. 

Network  Management  have 
appointed  Tina  Stanton  as  brand 
manager  for  the  Christy,  Noir  and 
Cachet  ranges.  She  joins  from 
Burlington  Toiletries  where  she 
worked  in  own-label  toiletries. 


A  winner! 

Pharmacist  Emer  McPhelimy  and 
her  staff  at  The  Pharmacy, 
Berkeley,  have  won  a  continence 
awareness  display  competition 
run  by  Severn  NHS  Trust  for 
their  High  and  Dry  campaign. 

The  bold  window  display 
featured  a  range  of  continence 
products,  leaflets  and  posters 
bearing  the  message  "Don't 
suffer  in  silence". 

Ms  McPhelimy  said:  "We  have 
had  a  lot  of  people  asking  us  for 
information  on  continence  and 
we  are  convinced  that  a  number 
of  local  people  have  benefited  as  a 
result  of  the  display." 


Pharmacy  fax  line 
wins  BT  award 


A  Nottinghamshire  pharmacy  has 
won  a  £10,000  prize  in  BT's 
national  Winning  Communications 
Awards. 

Armstrong  &  Dwyer  Pharmacy 
in  Worksop  came  first  in  the 
retail  category  of  the  awards  for 
companies  using  telecommunic- 
ations to  improve  their  business. 

The  pharmacy  provides  a 
Freephone  ordering  service  and 
free  delivery  of  medicines  to 
patients  in  outlying  villages.  Fax 
machines  installed  in  post  offices 
enable  patients  to  fax  their 
prescriptions  to  the  pharmacy 
after  a  doctor's  visit. 

Pharmacist  Philip  Dwyer  first 
introduced  the  service  in  1984  for 
the  elderly  and  housebound,  but 
it  proved  so  successful  it  was 
extended  to  all  villagers. 

"It  really  took  off  after  the 
Royal  Pharmaceutical  Society 
relaxed  its  rules  on  advertising," 
he  says.  The  Society  has  approved 


all  his  services  and  advertising 
material  to  ensure  they  comply 
with  the  Code  of  Ethics. 

Previously  people  who  lived  in 
the  outlying  villages  without! 
pharmacies  or  dispensing  doctors! 
had  to  make  difficult  journeys! 
into  Worksop  to  collect  their] 
medicines.  Now  they  can  fax  or 
phone  through  their  repeats. 

Mr  Dwyer  collects  the  prescrip-i 
tions  when  he  delivers  the 
medicines  to  the  patients'  homes. 

There  is  also  an  out-of-hoursi 
paging  facility  so  a  pharmacist: 
can  be  contacted  in  emergencies.! 

Mr  Dwyer  declined  to  reveall 
how  much  the  service  cost,  butt 
said  it  was  "nominal"  considering: 
the  benefits  to  patients. 

His  £10,000  prize  can  be  spent! 
on  BT  products  and  services.  "Wa 
want  to  invest  in  more  innovative! 
ideas  or  we  could  have  free  phone! 
calls  for  the  next  three  or  foui| 
years,"  he  explained. 


Pharmacist  turns  gumshoe 


Tony  Shelley,  proprietor  of 
Shelley's  Pharmacy  in  Walsall, 
turned  detective  last  Summer  to 
help  police  apprehend  a  knife- 
wielding  robber. 

A  man  had  robbed  MY  Pharmacy 
in  Walsall  the  previous  night, 
escaping  with  800  phenobarb- 
itone  tablets  and  500  nitrazepam. 
A  description  was  circulated  to  all 
pharmacies  in  the  area  the  next 
morning.  Eagle-eyed  Mr  Shelley 
noticed  a  man  answering  the 
description  in  his  pharmacy  half 
an  hour  later. 

He  phoned  the  nearest  pharm- 
acy to  warn  them,  only  to  find 
that  the  man  had  already  left.  Mr 
Shelley  jumped  in  his  car  to  give 
chase  and  saw  the  man  leave  a 
second  pharmacy  and  head 
towards  a  third,  owned  by  Mr 
Shelley's  brother-in-law. 

The  man  entered  the  adjacent 
newsagents,  allowing  Mr  Shelley's 
brother-in-law,  Mr  Bruton,  to 
contact  the  police.  Mr  Shelley, 
meanwhile,  followed  the  man  to  a 
nearby  hotel  where  the  police 
apprehended  him. 

Mr  Shelley  has  been  thanked 
by  the  West  Midlands  police  for 
his    "courageous    and  public 


spirited  actions".  The  man  late* 
appeared  at  Wolverhampton, 
Crown  Court  where  he  wa' 
ordered  to  be  detained  for  ai 
unspecified  period. 


A  recent  questionnaire  by  Chartex, 
the  maker  of  Femidom,  asked  how 
they  could  help  pharmacists 
promote  the  product.  It  included 
entry  to  a  prize  draw  for  a  weekend] 
break  which  has  been  won  by  Mr  Kl 
Morrish  of  Bridport,  Dorset.  The 
prize  was  presented  by  Alex  Watsoi1: 
of  Watson  Biomedical,  who  did  the! 
research  on  behalf  of  Chartex 
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uropean  Ethical  and 
eneric  Medicines 

I  Nationwide  delivery 

l  Twice  a  day 
local  delivery 

l  Efficient  &  professional 
standards  of  service 

l  Dedicated  telesales 
support 

I  High  levels  of  stock 
availability 

l  Quality  our  main  aim... 
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whoVe  dreamed 

of  this. 


30  TABLETS 


For  the  seven  million  people 
who  suffer  from  night-time 
pain,  new  Anadin  All  Night 
could  come  as  a  Welcome 
relief. 


ANADIN 

All  Nigh 

CONTROLLED  RELEASE 
PAINKILLER 
All  night  relief  from  pain 


A  revolution  in  night-time  pain  relief. 


side-effects.  This  sustained 
analgesia  permits  pain-free 
sleep  without  early  morning 
drowsiness. 

Anadin  All  Night  is  being 


Unlike  most  analgesics,  supported  by  a  £1.7  million 

which  need  to  be  taken  every  4  hours.  Anadin  All  Night  is  a  unique  launch  campaign  on  TV  and  national  press  with  extensive 

controlled  release  aspirin  formulation,  specifically  designed  to  pharmacy  education  and  point  of  sale  materials.  For  seven  million 

relieve  pain  throughout  the  night.  people  this  could  be  the  pain  relief  of  their  dreams. 

Taken  1-2  hours  before  bedtime,  Anadin  All  Night  is  gradually 
dispersed  throughout  the  Gl  tract,  which  may  minimise  local  gastric 


Product  Information  Anadin  All  Niohl  Analgesic  Tablets  Presentation:  Sustained  release  lablel  lot  oral  administration  Each  tablet  contains  aspirin  Ph  Eur  500mg  Uses.  For  the  treatment  ol  mild  to  moderale  pain,  particularly  overntqh!  treatment  Dosage  Adul!s  and  the  elderly  Tw 
tablets  1-2  hours  before  retiring  tor  the  niqhl  Children  under  12  Nnl  recommended  unless  under  the  supervision  ol  a  doctor  Contra-indications  Active  peptic  ulceration,  bleeding  tendency  {hypnprolhrombinaemia,  vitamin  K  deficiency,  haemophilia),  angioneurotic  oederr 
hypersensitivity  to  salicylates  Interactions.  May  potentiate  the  eflects  ol  oral  anticoagulants,  oral  hypoglycaemics  and  methotrexate  The  uricosuric  etfecl  ol  probenecid  and  sulphmpyia/one  may  be  reduced  Special  warnings  Do  not  take  any  other  painkillers  whilst  taking  this  produ 
Precaulions  Not  aoplicable  Side  effects  Gastrointestinal  disturbances  such  as  dyspepsia  and  epigastric  pain  Highly  sensitive  individuals  may  experience  major  gaslic  bleeding,  skin  rashes,  anaphylactic  reactions,  aslhma  or  angioedema  Tinnitus  with  hearing  loss.cenlrally  precipitate 
nausea  and  vomiting,  dizziness  and  reversible  hypolhrombinaemia  may  occur  Effect  on  ability  to  drive  &  use  machines  None  known  Incompatibilities  None  known  Use  in  pregnancy:  Not  recommended  Overdosage  Only  persons  unduly  sensitive  lo  aspirin  will  show  symptom 
.liter  taking  the  product  al  Ihe  rei  ommended  dosage  level  Such  persons  should  discontinue  use  whereupon  symptoms  should  subside  Severe  intoxication  from  heavy  overdosage  is  shown  by  hyperventilation,  tever,  restlessness,  ketosis,  respiratory  alkalosis  aid  metabolic  * 
acidosis;  CNS  depression  may  lead  lo  cdidiuvdii.ulaf  collapse  and  respiraloiy  lailure  Trealmenl  is  by  induced  ui  aspirated  gastric  emptying  Forced  alkaline  diuresis  may  be  required  alter  coneclion  ot  acidemia  by  sodium  bicarbonate  inlusron.  Cardiac  or  renal  impairmer 
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MARKET  REVIEWS  &  PRODUCT  UPDATE 


(|oft/M*©tiV  baby  sun  protection 


Stock  the  only  'No  More  Tears'* 
formulation  to  protect  your  more 
sensitive  customers. 


baby 


sun  protection 
lotion 


baby 


»un  protectii 
cream 


1  Trademark 

Nielsen  Itemised  Branded  Products  Scantrack  93  v  92  (volume) 
'  Nielsen  JA  Pharmacy/Drug  1993  (volume) 


Johnson's  baby  has  a  unique  'No  More  Tears' 
formulation  designed  to  prevent  eye  irritation  and 
gives  the  maximum  necessary  protection  (SPF  1 5) 
to  block  the  harmful  rays  of  the  sun. 

Sun  protection  is  a  growing  market  with  the 
higher  factors,  ( 1 2+)  growing  at  +36%** 

It's  important  that  parents  use  a  product  designed 
specifically  for  babies  and  young  children. 

Johnson's  baby  is  the  market  leader*  for  baby  sun 
protection:  1994  advertising  support  ensures 
continued  growth.  ^xCAtt+ 
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t's  the  holiday  season  and  many  of  your 
customers  will  probably  come  to  you 
.suffering  from  constipation.  Prevention  of 
this  common  holiday  complaint  is  reasonably 
simple  -  regulation  of  bowel  habits  is  the  key. 

One  of  the  simplest,  and  safest,  ways  to 
do  this  is  to  increase  fibre  intake  which  will 
ensure  that  the  bowel  is  regulated  to  the  right 
speed  -  not  too  fast  and  not  too  slow! 

Fybogel  Orange,  from 
Reckitt  &  Golman,  is  a  fibre  supplement  with 
a  difference.  It's  a  refreshing  orange- 
flavoured  drink  containing  ispaghula,  one  of 
the  richest  sources  of  fibre.  Ensuring  you 
derive  enough  fibre  from  an  unfamiliar, 
foreign  diet  is  a  task  in  itself,  but  just  one 
sachet  w  ill  provide  your  customers  with 
30  per  cent  of  the  recommended  daily 
requirement. 

So  by  taking  a  fibre  supplement  like 
Fybogel  Orange  regularly  your  customers  will 
avoid  this  holiday  ill. 
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HEPATITIS  A 


Travellers  watch  out 
for  hepatitis  A 

Hepatitis  A  remains  the  most  frequent  vaccine-preventable  infection  in  unprotected  travellers.  Fiona  * 
Raeside,  nurse  epidemiologist  at  the  Scottish  Centre  for  Infection  and  Environmental  Health,  gives 

advice  on  what  to  look  out  for  ana  how  to  avoid  it 


Avoid  local  water  and  unpeeled  fruit  while  in  Africa 


Iepatitis  A 
infection  is 
endemic 
worldwide, 
although 
estimating  exact  incidence  is 
very  difficult  due  to  the  high 
proportion  of  asymptomatic 
cases. 

The  risk  of  contracting  the 
disease  increases  substantially 
in  areas  of  poor  sanitation  and 
hygiene  and  proportionately 
with  length  of  stay  in  these 
areas.  Destinations  presenting 
the  highest  risk  of  infection  to 
travellers  include  the  tropics 
and  countries  outside  North 
America,  Northern  Europe 
and  Australia. 

Danger  signs 

The  signs  and  symptoms  of 
hepatitis  A  appear  as  a  result 
of  antigen/antibody 
complexes  being  deposited 
within  the  liver,  causing 
inflammation. 
Characteristically  there  is: 

•  anorexia 

•  nausea 

•  vomiting 

•  a  distaste  for  smoking. 
This  is  followed  several 

days  later  by  jaundice,  the 
passage  of  pale  stools  and 
dark  urine.  Diarrhoea  may  be 
the  initial  feature  and  a 
low-grade  fever  may  be 
present. 

Individuals  are  infectious 
during  the  incubation  phase, 
which  usually  lasts  about 
15-40  days.  By  the  time 
symptoms  occur  the  virus 
excretion  has  usually  ceased. 
In  adults,  the  clinical  disease 
commonly  lasts  about  a 
month  and  the  severity  of  the 
illness  tends  to  increase  with 
age.  Hepatitis  A  infection  in 
children  is  usually  mild  and 
often  asymptomatic,  although 
more  severe  illness  can  occur. 

Following  infection  with 
hepatitis  A  virus  (HAV), 
antibodies  will  develop 
providing  immunity,  often 
lifelong.  In  fact,  many  people 
in  the  UK  are  immune, 
particularly  if  they  are  aged 
over  50  years  and  in  one  of 
the  poorer  social  economic 
groups. 


Transmission  route 

HAV  is  principally 
transmitted  by  the  faecal  oral 
route,  usually  through 
contaminated  food  and  water. 
It  can  also  be  spread  from 
person  to  person,  especially  in 
children,  and  in  conditions  of 
poor  sanitation  and 
overcrowding. 

Shellfish  from  polluted 
waters  have  caused  major 
outbreaks.  The  largest  was 
caused  by  eating  raw  clams 
and  affected  more  than 
290,000  people  in  Shanghai  in 
1988.  Also  bear  in  mind  that 
vegetables  and  h  int  grown  in 
the  tropics  are  frequently 
fertilised  with  human  faeces 
("night  soil")  and  may  also  be 
a  source  of  hepatitis  A 
infection. 

Avoidance  tips 

By  taking  a  few  simple 
precautions  with  food,  water 
and  general  hygiene,  the 
traveller  will  be  able  to 
prevent  contracting  not  only 
hepatitis  A,  but  also  many 
other  diarrhoea  1  illnesses 
transmitted  in  a  similar 
manner. 

•  Fish  and  seafood  can  be 
hazardous,  even  if 
well-cooked.  The  traveller 
should  depend  on  local 
advice,  but  when  in  doubt, 
avoid  seafood  altogether. 

•  Cooked  vegetables  are 
usually  safe,  but  salads 


should  be  avoided,  and  fruit 
should  be  peeled. 

•  Unpasteurised  milk  should 
be  boiled  before  used.  Local 
cheeses  and  ice  cream  are 
often  made  from 
unpasteurised  milk. 

•  Bottled  water  and 
carbonated  drinks  are  usually 
safe.  The  best  means  of 
sterilising  drinking  water  is 
by  boiling  or  filtration.  Boiling 
is  the  best  and  cheapest,  but 
may  be  impractical  at  times. 
Ideally  water  should  be  boiled 
for  five  minutes  to  destroy 
cysts.  Ceramic  core  filters  are 
effective,  but  expensive.  Cup 
filters  are  also  available  which 
are  reliable  and  less 
expensive.  Iodine  and 
chlorine  are  helpful 
alternatives,  although  HAV 
can  be  resistant,  especially  to 
chlorine. 

•  Hands  should  be  washed 
thoroughly  with  soap  before 
eating  or  handling  food  and 
always  after  using  the  toilet. 
Dishes  and  cutlery  should 
also  be  washed  in  clean  water 
before  use.  Extreme  care 
should  be  taken  when  making 
up  feeding  bottles  for  young 
infants,  to  avoid 
contamination. 

Helpful  jabs 

Vaccination  against  hepatitis 
A  is  available  for  the  traveller 
going  to  endemic  areas. 
Before  offering  immunisation 
it  is  often  reasonable  to  check 


for  the  presence  of  antibodies.; 
Those  with  a  history  of 
jaundice,  who  are  over  40  or  n 
who  have  been  exposed  to  the 
virus,  may  already  have 
antibodies  and  vaccination 
may  be  unnecessary. 
•  Hepatitis  A  vaccine 
Havrix  by  Smithkline 
Beecham  is  the  only  vaccine 
available  in  the  UK.  It  is  a 
formaldehyde  inactivated 
HAV  vaccine  grown  in 
human  diploic!  cells  and 
adsorped  onto  aluminium 
hydroxide. 

It  provides  up  to  10  years'  I 
immunity  after  three  doses.  Ir 
adults  aged  16  years  and 
over,  two  doses  given 
intramuscularly  2-4  weeks 
apart,  will  protect  for  up  to 
one  year.  A  booster  at  6-12 
months  increases  protection 
for  up  to  ten  years. 

In  children  aged  between 
1-16  years,  junior  Havrix  has  j 
recently  been  licensed  for  use. h 
The  schedule  and  protection 
offered  are  the  same  as  for 
adults,  although  the  dose  is 
halved. 

Contraindications  to 
immunisation  include 
hypersensitivity  to  any 
component  of  the  vaccine. 
Additionally,  vaccination 
should  be  postponed  in 
individuals  suffering  from 
febrile  infections. 

The  effect  of  Havrix  on 
foetal  development  has  not  1 
been  assessed  properly  and,  \ 
although  the  risk  is 
considered  negligible, 
vaccination  is  not 
recommended  in  pregnancy  I 
unless  there  is  a  definite  risk  I 
of  infection  with  HAV.  It 
should  also  be  used  with 
caution  in  breastfeeding 
women. 

Adverse  reactions  to  the 
vaccine  are  mild  with 
transient  soreness,  erythema 
and  induration  at  the  injection)  I 
site.  Less  commonly,  fever, 
malaise,  fatigue,  headaches, 
nausea  and  loss  of  appetite, 
and  elevated  serum  liver 
enzymes  have  been  reported, 
although  a  causal  relationship!  I 
with  the  vaccine  has  not  been  |  j 
established. 


! 
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Interaction  between  Havrix 
and  other  inactivated  or  live 
vaccines  is  unlikely  to  occur, 
although  it  is  advised  that 
they  are  given  at  different 
injection  sites. 
•  Human  normal 
immunoglobulin  (HNIC) 
HN1G  offers  short-lived, 
passive  protection  of  between 
2-6  months  depending  on  the 
dose  administered,  but  it 
remains  an  option  for  the 
traveller  who  attends  too  late 
for  two  doses  of  active 
vaccine  or  who  is  taking  a 
one-off  trip  abroad. 

In  adults,  250mgs  given 
intramuscularly  will  protect 
for  around  eight  weeks,  and 
500-750mgs  will  protect  for 
about  six  months.  Children 
under  ten  years  can  be  given 
roughly  half  these  doses 
(2IU/kg  body  weight), 
although  the  injection  tends  to 
be  painful  and  the  protection 
offered  only  short  term, 
making  it  unpopular  with 
young  children. 

HNIG  can  be  given  at  the 
same  time  as  1  favrix. 
Although  this  will  not 
interfere  with  the 
seroconversion  rate  to  the 
vaccine,  it  may  result  in  a 
lower  antibody  titre. 

Thus  by  combining 
vaccination,  either  active  or 
passive,  with  a  few  simple 
lifestyle  precautions,  the 
traveller  should  be  able  to 
prevent  contracting  hepatitis 
A  while  abroad. 

However,  if  there  is 
suspicion  that  an  individual 
has  become  infected  with 
HAV  they  should  be  directed 
immediately  to  their  GP  for 
further  investigation.  This  will 
allow  other  diseases  which 
require  urgent  treatment, 
such  as  malaria  and  jaundice, 
to  be  excluded. 


Put  a  stop  to  holiday 
tummy  troubles 

Around  35-40  per  cent  of  holidaymakers  can  expect  some  form  of  "gippy 
turn"  when  they  go  away.  With  over  20  million  overseas  holidays  planned 
by  British  tourists  tins  year,  it's  not  surprising  that  the  market  for 
anti-diarrhoeals  is  showing  healthy  growth 


Travellers'  diarrhoea 
is  most  commonly 
caused  by  the 
bacterium  Escherichia 
call,  which  accounts 
for  over  40  per  cent  of  cases. 
Parasites  and  viruses  account 
tor  10-15  per  cent,  Shigella  for 
8  per  cent  and  Salmonella  for  3 
per  cent. 

With  most  people  affected 
by  diarrhoea  within  four  to 
five  days  of  arriving  at  their 
holiday  destination  it's  wise  to 
encourage  customers  to  stock 
up  before  they  go  away. 

Obviously,  the  fear  of 
contracting  travellers' 
diarrhoea  is  a  great  one,  as  the 
market  expanded  by  10  per 
cent  in  value  terms  and  16  per 
cent  in  volume  terms  last  year, 
making  it  worth  CI 0.5  million. 

The  nation's  favourite 
anti-diarrhoeal  is  loperamide, 
as  indicated  bv  the  top  two 
positionings  of  Imodium  and 
Arret. 

Until  this  year  both  brands 
were  marketed  by  Janssen 
Pharmaceuticals,  but  some  of 
the  company's  OTC  products 
are  gradually  coming  under 
the  wing  of  Centra  Healthcare, 
the  joint  venture  company  set 
up  by  Johnson  &  Johnson  and 
Merck,  Sharpe  &  Dohme. 

Centra  is  now  responsible 

Continued  on  p6 


Research  at  the  University  of  Wolverhampton  has  revealed  garlic's 
potential  role  in  food  poisoning.  Garlic  oil  inhibits  and  kills 
salmonella,  listeria  and  Escherichia  coli.  All  Hotels  products  are 
based  on  essential  oil  of  garlic  and  so  can  be  recommended  for  this 
purpose,  says  the  company.  Garlic  may  also  repel  mosquitoes  as 
they  dislike  the  scent  of  garlic  sulphides  excreted  through  skin! 


Seafood  is  a  notorious  cause  of  diarrhoea 
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ANTI-DIARRHOEALS 


Continual  from  p5 
for  the  sales  and  marketing  of 
Arret,  the  brand  that  Janssen 
particularly  targeted  at  the 
holiday  sector.  Around  60  per 
cent  of  the  brand's  sales  occur 
during  the  Summer  months. 

It  is  being  supported  with  a 
national  Press  and  poster 
campaign  throughout  the 
Summer  while  pharmacists 
will  receive  bonus  offers,  point 
of  sale  material  and  product 
information.  A  competition  for 
pharmacy  assistants  gives 
them  the  chance  to  win  20 
CDs  of  their  choice.  Imodium, 
meanwhile,  is  targeting 


Diocalm's  new  packaging 
pharmacy  with  consumer 
leaflets. 

Smithkline  Beecham's 
Diocalm  range  has  been 
repackaged  and  re-named. 
Diocalm  (attapulgite  and 
morphine)  is  now  Diocalm 
Dual  Action,  Diocalm  Ultra 
remains  the  same  while 
Diocalm  Junior  becomes 
Diocalm  Replenish. 

Andrew  Medd,  marketing 
manager  for  SKB  Healthcare, 
says  consumers  need  to  learn 
that  there  is  a  Diocalm 
diarrhoea  treatment 


Arret's  musical  win 

6 


programme  and  have 
produced  a  consumer  booklet, 
available  through  pharmacies. 

They  are  also  running  a 
series  of  training  programmes 
for  pharmacy  assistants  over 
the  Summer.  The  range  is 
being  supported  with  a 
£500,000  Press  campaign 
throughout  July  and  August. 

Enterosan  has  been 
repackaged  to  emphasise  its 
consituents,  kaolin  and 
morphine.  Bonus  offers  are 
available  for  pharmacists, 
giving  up  to  18  packs  for  the 
price  of  12,  as  well  as 
promotional  materials, 
pharmacy  quizzes  and 
competitions. 

The  latest  GSL  entrant  is 
Entrocalm  which  contains 
light  kaolin,  calcium  carbonate 
and  carminative  oils.  It  is 
manufactured  by  Galpharm 
International. 

Sail  sol ul  ion 

Dioralyte  makes  its  first 
appearance  in  the  top  five,  a 
sign  that  more  people  are 
becoming  aware  of  the 
importance  of  rehydration  in 
diarrhoea,  especially  among 
the  very  young  and  old. 

"With  the  recent  move 
towards  pharmacists 
providing  more  basic 
healthcare  advice,  diarrhoea 
and  vomiting  is  an  area 
where  the  pharmacist  can 
greatly  improve  consumer 
education,"  says  Jeff  Buhner, 
Dioralyte' s  category  manager. 

Pharmacist 
recommendation  accounts  for 
most  of  Dioralyte's  OTC  sales, 
some  57  per  cent,  helping  the 
brand  to  a  26  per  cent  volume 
growth,  year  ending 
September  1993.  The  brand 
dominates  the  oral 
rehydration  therapy  (ORT) 
sector,  accounting  for  72  per 
cent  of  all  purchases. 

The  brand's  manufacturers, 
Rhone-Poulenc  Rorer,  realise 
the  importance  of  display  to 
maintain  their  position  and 
have  produced  new  point  of 
sale  and  packaging, 
accompanied  by  a  consumer 
leaflet  covering  the  "Do's  and 
Don'ts"  of  holiday  travel. 

Meanwhile,  SKB's  ORT 
product,  Diocalm  Replenish, 
is  being  promoted  as  a 
replacement  therapy  for  all 
ages  and  can  be  used  in 
adults  as  an  add-on  product 
to  the  rest  of  the  range. 

Other  side 

The  other  side  of  the  coin,  and 
one  not  often  thought  of,  is 
constipation.  Windsor 
Healthcare  who  manufacture 
Dulco-lax  believe  pharmacists 
are  missing  out  on  a  way  to 
increase  their  sales. 


"Frequently,  all  that  is 
needed  to  make  a  person 
constipated  is  a  change  of 
routine,"  says  Ruth  Higham, 
senior  brands  development 
manager  at  Windsor. 

Adding  heat  and 
dehydration  to  holiday 
excesses,  such  as  too  much 
alcohol  and  strange  food,  can 
throw  the  body  out  of  its 
normal  rhythm  and  result  in 
constipation. 

Windsor  are  putting  their 
weight  behind  the  brand's 
GSL  eight-pack  over  the 
Summer,  and  encouraging 
pharmacy  staff  to 
merchandise  effectively.  A 
pharmacy  assistant 
competition  will  run  from 
May  to  August  offering  a 
luxury  travel  set. 


Top  5  anti-diarrhoeals 

1.  Imodium 

2.  Arret 

3.  Diocalm 

4.  Boots'  Diareze 

5.  Dioralyte 

Source:  Taylor  Nelson  AGB 


Dulco-lax  go  for  eight-pack 


Blast  those 


bugs 


One  of  the  most  common  holiday  curses  is  large 
insect  bites.  Whether  it's  Scotland  or  Peru,  they 
rarely  leave  British  skins  alone 


ast  year's  poor  UK 
Summer  meant 
those  who  stayed  at 
home  did  not  suffer 
the  usual  plague  of 
bites.  But  the  last  minute 
holiday  market  ensured  a  9 
per  cent  increase  in  the  value 
of  the  overall  insect  repellent 
market,  making  it  worth  £4.8 
million,  according  to  Scholl. 

Consumer  knowledge  of  the 
importance  of  repellents  in 
preventing  serious  ailments 
such  as  malaria,  yellow  fever, 
dengue  and  Japanese 
encephalitis  has  grown  from 
63  per  cent  in  1992  to  73  per 
cent  in  1993,  say  Scholl.  This 
translates  into  a  4  per  cent 
increase  in  the  number  of 
people  purchasing  products. 

With  only  54  per  cent  of 
sufferers  buying  a  repellent, 
and  75  per  cent  of  all  sales 
going  through  pharmacies,  the 
market  still  has  potential. 

Skin  friendly 

Scholl's  consumer  research 
indicates  that  poor  market 
penetration  is  partly  due  to 
intense  dislike  of  the  smell 
and  feel  of  existing  products. 

As  a  result  they  have 
launched  Autan  Fresco,  which 
builds  on  the  heritage  of  the 


existing  Autan  range  (said  to 
have  a  brand  share  of  over  50 
per  cent). 

"It's  a  body  lotion  that 
happens  to  keep  insects 
away,"  says  Andrew 
Evydean,  Scholl's  brand 
manager  for  licensed  brands. 
Fresco  is  said  to  have  all  the 
values  of  skineare  products  in 
that  it  looks,  smells  and  feels 
pleasant  while  also  containing 
10  per  cent  DEET,  half  the 
amount  present  in  the  basic 
Autan  range. 

It  is  being  specifically 
targeted  at  those  people  who 
risk  being  bitten  rather  than 
using  any  form  of  insect 
repellent  and  Mr  Evydean 
anticipates  that  Fresco  will 
grow  the  market  "both  this 
year  and  in  years  to  come." 

And  they  are  putting  their 
money  where  their 
mouth  is  with  a  £700,000 
spend.  This  comprises  a  Press 
campaign  running  from  May 
to  August,  a  sampling 
programme  running  until 
September  and  pharmacy 
merchandising  and  display 
material. 

Chefaro  is  also  pleased 
with  last  year's  performance 
of  their  Jungle  Formula  brand 
which  is  said  to  have  grown 

Continued  on  p8 


A  SUPPLEMENT  TO  CHEMIST  &  DRUGGIST  21  MAY  1994 


0 


n  mm  TRADEMARK 

Imodium 

FOR    THE     RAPID  RELIEF 
OF  DIARRHOEA 


-cm- 

CAPSULES 


People  with  diarrhoea  need  help  fast.  And  where  speed  is  concerned,  there's  nothing  quite  like 
Imodium™. 

Imodium  works  quickly,  stopping  diarrhoea  in  under  an  hour  for  two  out  of  five  people.  With  its 
strong  prescription  heritage  and  33V3%  POR  (the  best  of  any  loperamide  variant),  it  sells  fast  too. 

And  just  to  speed  up  sales  even  more,  we're  supporting  the  anti-diarrhoeal  brand  leader  with  a 
heavyweight  promotional  campaign  this  year,  including  brand-building  PR  activity  and  eye-catching  POS. 

So  ring  the  Janssen  hotline  on  0800  660012  now  to  place  an  order  for  Imodium. 

After  all,  you  can't  keep  your  customers  waiting. 

Essential  Information: 

Presentation:  Capsules  containing  loperamide  hydrochloride  2  mg  Indications:  Treatment  of  acute  diarrhoea  Dosage  and  administration:  Adults  and  children  over  1  2  Two  capsules  in. dally,  then 

one  capsule  after  every  loose  stool  Maximum  dose  8  capsules  in  24  hours  (Loperamide  also  has  POM  indications  For  further  details,  please  refer  to  current  data  sheet  ]  Contra-indications:  Cond.tions 
in  which  inhibition  of  peristalsis  is  lo  be  avoided,  abdominal  distension,  colitis  or  as  sole  treatment  in  acute  dysentery  Precautions:  Imodium  is  for  the  symptomatic  relief  of  diarrhoea  only  and  is  not  a 
substitute  for  rehydration  therapy  If  symptoms  persist  for  more  than  24  hours,  a  doctor  should  be  consulted  Loperamide  should  only  be  used  during  pregnancy  or  lactation  on  the  advice  of  a 
doctor  Side-effects:  Abdominal  cramps,  nauseo,  vomiting,  drowsiness,  dizziness,  dry  mouth  and  skin  reactions  Price:  8  capsules  £3  10  1  2  capsules  £4  40  Legal  category  P 
PL  0242/0028  PL  Holder  Janssen  Pharmaceutical  Ltd,  Grove,  Wantage,  Oxon,  OX  1  2  ODQ 

™  denotes  Irademark 


INSECT  REPELLENTS 


Pleasant  smelling  Autan  Fresco 

Continued  from  pb 
by  30  per  cent. 

The  company  has  also 
announced  details  of  a 
£350,000  campaign,  set  to 
break  in  May.  This  includes 
radio  advertising  and  a 
consumer  promotion  offering 
a  Swiss-style  army  knife  with 
two  proofs  of  purchase. 
Display  units  are  available  for 
pharmacists. 

Ultrathon  cream,  from  3M 
Healthcare,  was  launched  last 


Trail | 

Travel .Centre! 


Ultrathon's  video  frenzy 

year  and  has  proved  so 
successful  that  the  company 
has  added  a  waterproof  spray 
which  gives  eight  hours  relief 
against  insects. 

It  is  being  supported  with 
an  on-pack  consumer 
promotion  offering  a  free 
three-hour  video  tape 
redeemed  against  proof  of 
purchase  of  either  product. 
The  company  is  also  running 
a  Travel  Wise  campaign 
targeting  pharmacies  and 
health  centres. 

A  12-unit  merchandiser, 
window  sticker  and  consumer 
leaflets,  produced  in 
association  with  the  Hospital 
for  Tropical  Diseases,  is 
available  for  pharmacies. 

Last  year's  relaunch  of 
Mijex  proved  very  successful 
for  ]. Pickles  who  are  claiming 


a  200  per  cent  increase  in 
sales.  They  are  offering 
pharmacists  display  material 
and  bonus  deals. 

Best  buy 

Secto  report  a  24  per  cent 
increase  in  sales  of  the 
Combat  range  of  insect 
repellents,  with  the  extra 
strength  liquid  doubling  its 
sales  volume  over  the  past 
year.  The  range  is  available  as 
a  non-aerosol  spray  and  stick 
as  well  as  the  extra  strength 
liquid. 

The  Shoo!  range  has  been 
expanded  with  the  addition  of 
a  pump  action  spray, 
following  consumer  demand. 
Makers,  Woodside 
Laboratories,  say  that 
advertising  spend  will 


distributed  by  Robinson 
1  lealthcare,  it  contains  a  blend 
of  refined  eucalyptus  oils. 
This  is  said  to  be  as  effective 
as  DEET  in  repelling  insects 
and  can  be  used  safely  in 
children. 

It  is  available  as  a  pump 
spray,  roll-on  gel  or  wax  stick 
which  will  last  three,  ten  and 
seven  weeks  respectively. 

The  launch  Press  campaign 
will  target  national  and 
womens  Press,  London 
Underground  and  Airline 
Ticket  wallets.  Pharmacy 
starter  packs  are  available 
comprising  three  units  of  each 
product. 

Gurkha,  from  Pioneer 
Biosciences,  is  made  from  a 
vegetable  and  aloe  vera  base 
which  is  said  to  "repel  biting 


Sudocrem  soothes  children  and  ad 

increase  during  the  Summer. 

Focus  Laboratories  have 
produced  the  S-range  of 
products  which  comprises 
S-camper  to  protect  against 
insects;  S-cote  to  impregnate 
bed  nets  and  wall  sheets; 
S-care,  for  clothing;  and  S-mat 
for  use  on  mats  and 
groundsheets. 

BCB's  Wildlife  Stick,  has 
won  Which. 7  magazine's  "Best 
buy"award.  It  gives 
protection  for  up  to  eight 
hours.  The  company  also 
produces  mosquito  nets  and  a 
citronella  scented  anti-midge 
candle. 

One  pharmacy  that  doesn't 
have  to  rely  on  mass 
produced  products  is  Nomad 
Pharmacy  in  London,  they 
bottle  their  own  range  of 
insect  repellents  and 
mosquito  net  treatments. 
These  are  available  direct  to 
trade.  For  a  brochure  and 
price  list  call  081-889  7014. 

Nature's  response 

With  consumer  concern  over 
the  dangers  of  using  DEET, 
there  is  potential  for 
manufacturers  willing  to  take 
the  natural  option. 

Mosi-Guard  Natural  is  one 
of  the  newest  entrants  into  the 
market.  Produced  by  MASTA 
(the  Medical  Advisory  Service 
for  Travellers  Abroad)  and 


ults 

insects  while  moisturising  and 
protecting  the  skin."  Available 
in  a  pump  spray  or  lotion,  it 
can  be  used  on  children  or 
adults  with  sunburnt  or 
sensitive  skin. 

Too  late 

For  those  not  keen  to  take  the 
natural  option,  there  are  a 
multitude  of  family  favourites 
eager  to  take  the  sting  out  of 
being  bitten. 

Anthisan  is  the  leading 
topical  antihistamine  cream 
for  the  relief  of  insect  bites, 
claiming  a  70  per  cent  share 
of  the  market  and  generating 
sales  of  around  one  million 
tubes  a  year. 

Kevan  Gill,  category 
manager,  says:"The 
pharmacist  is  in  an  ideal 
position  to  educate  and 
advise  consumers  on  the 
prevention  of  bites  and 
stings." 

The  manufacturer, 
Rhone-Poulenc  Rorer,  aims  to 
support  pharmacists  by 
providing  consumer  holiday 
leaflets  and  introducing  a 
pha  r  m  acy  promotion 
campaign. 

Savlon  Antiseptic  Cream 
celebrates  its  40th  birthday 
this  year  with  a  poster 
campaign.  The  cream,  with  a 
51  per  cent  share  of  the 
antiseptic  cream  market, 


features  in  the  Savlon  First 
Aid  Kits. 

The  adult  kit  (£3.09)  comes 
with  a  tube  of  Savlon, 
assorted  plasters,  an  Easifix 
bandage,  antiseptic  wipes, 
Melolin  dressings,  tweezers 
and  safety  pins,  all  in  a  box. 

The  children's  version 
(£2.09)  comes  in  a  clear  plastic 
wallet  containing  cream, 
cartoon  plasters  and  wipes. 

Sudocrem  Antiseptic 
Cream  comes  complete  with  a 
counter  dispenser  holding 
eight  tubes,  to  help  maximise 
impulse  sales.  Manufacturers 
Pharmax  are  encouraging 
display  with  a  series  of 
incentives. 

"One  immediate  advantage 
TCP  has  over  more 
specialised  holiday  products 


Mosiguard  Natural  oils 


Savlon's  handy  kit 


Jungle  Formula  go  Swiss 
is  its  multi-purpose  nature," 
says  David  Merrington, 
managing  director  of 
Charwell  Health  Care,  which 
owns  the  brand.  This  seems  to 
be  borne  out  by  the  fact  that 
the  company  reports  a 
Summertime  sales  peak. 

On  the  natural  side, 
Nelsons  offer  Pyrethrum 
Spray  which  brings  relief  to 
most  itchy  bites  in  seconds. 


8 


A  SUPPLEMENT  TO  CHEMIST  &  DRUGGIST  21  MAY  1994 


•  Active  Ingredient:  Mepyramine  Maleate  2%  w/w  •  Indication:  Symptomatic  relief  of  insect  stings  and  bites,  and  nettle  rash  •  Dosage  -  Adults,  Elderly  and 

Children:  Apply  topically  two  or  three  times  a  day  for  up  to  three  days  to  the  affected  parts.  Early  application  is  essential  to  obtain  the  best  response 

•  Contraindications:  Do  not  use  in  eczematous  conditions  or  on  extensively  broken  skin  •  Precautions:  Repeated  application  for  periods  longer  than  a  few  days  is  not 
recommended  and  treatment  should  discontinue  immediately  if  skin  sensitisation  occurs  •  Side  Effects:  Rarely,  skin  sensitisation  •  Presentation: 
Off  white  cream  in  25g  tubes.  Price  £2.59  •  Legal  Category:  P  Product  Licence  No.  PL0012/5103R  May  and  Baker  Ltd,  Dagenham,  Essex,  RM10  7XS 


TRAVEL  SICKNESS  REMEDIES 


Repellent 
breakdown 


Why  do  insects  bite  some 
people  and  not  others? 
No-one  really  knows, 
although  it  has  been 
suggested  that  it's  connected 
with  skin  temperature  or 
body  odour. 

Andrew  Evydean,  Scholl's 
brand  manager  for  licensed 
brands,  says:  "The  whole 
point  of  insect  repellents  is  to 
make  sure  they  bite  someone 
else." 

With  so  many  products  on 
the  market  it's  easy  to  get 
confused. 

•  Diethyl-m-toluamide 
(DEET)  is  the  most  popular 
ingredient  in  insect  repellents 
and  can  be  used  on  skin  or  on 
fabric.  It  is  effective  against  all 
flying  insects. 

Concentrations  vary  with 
products  containing  less  than 
50  per  cent  DEET  almost  free 
of  side  effects  when  applied  in 
adults.  The  use  of  higher 
concentrations  has  led  to 
erythema,  blisters,  and  skin 
necrosis.  As  DEET  is  absorbed 
through  the  skin  it  can  also 
cause  coma,  convulsions, 
severe  hypotension  and 
respiratory  depression,  but 
only  in  high  doses. 
Anaphylaxis  resulting  in 
death  has  also  occurred. 

In  children,  toxic 
encephalopathy  has  occurred 
following  liberal  applications 
of  up  to  20  per  cent  DEET. 
This  has  resulted  in  slurred 
speech,  staggering  gait, 
agitation,  tremors,  convulsion 
and  death. 

DEET  is  present  in  Autan, 
Mijex,  Jungle  Formula, 
Mosquito  Milk,  S-Care,  and 
Dusk. 

•  Pyrethrins  are  synthetic 
derivatives  of  pyrethrum, 
produced  by  crysanthemums. 
These  cause  paralysis  of  the 
central  nervous  systems  in 
cold  blooded  creatures  such 
as  insects,  snakes  and  fish. 

The  most  commonly  used 
pyrethrin  is  permethrin  which 
is  active  against  mosquitoes, 
blackflies  and  tsetse  flies.  It  is 
often  used  to  impregnate 
bedding  and  material.  It  is 
present  in  Prevent,  S-Camper 
and  S-Cote. 

•  Piperonyl  butoxide  is  a 
synergist  for  pyrethrins 
although  it  does  have  a  little 
activity  against  mites  and 
some  insects. 

•  Dimethyl  phthalate  is 
effective  against  biting  insects. 
It  causes  temporary  smarting 
and  can  melt  plastics.  It  is 
present  in  Shoo! 

•  Ethohexadiol  is  often  used 
in  combination  with  dimethly 
phthalate  and  is  effective 
against  blackflies,  harvest 
bugs  and  mosquitoes.  It  is 
present  in  Z.Stop. 


Sick  of  travelling? 

The  market  for  travel  sickness  remedies  grew  in  1993,  for  the  first  time  in 
two  years.  Could  this  year  see  an  even  bigger  upturn  in  the  market? 


&  ou  would  expect 
the  recession  to 
have  affected  the 
travel  sickness 
market,  but  as 
travel  sickness  can  occur 
whether  at  home  or  abroad, 
this  has  not  been  the  case. 

Research  indicates  that 
people  develop  travel  sickness 
around  four  years  of  age,  with 
1 5-20  per  cent  of  the 
population  suffering. 
Although  most  people  grow 
out  of  it  by  their  early  teens 
there  is  still  a  core  group  of 
unfortunates  that  never  do. 


Stugeron  from  Janssen 
Pharmaceuticals,  as  it  is 
effective  when  taken  up  to  20 
minutes  before  setting  off. 

The  company  are  running 
promotional,  advertising  and 
PR  campaigns  in  support  of 
their  brands,  some  of  which 
wil  strengthen  their  links  with 
the  Royal  National  Lifeboat 
Institution  who  endorse  the 
products. 

They  also  have  a  consumer 
guide  to  "Trouble  Free 
Travel"  which  pharmacists 
can  obtain  by  calling  0707 
366826. 


Dramamine:  eye-catching  counter  displays 


They  helped  contribute  to 
the  8  per  cent  growth  seen  in 
the  market  last  year,  bringing 
its  value  to  £4.2  million,  say 
Roche  Consumer  Health, 
makers  of  Kwells  and  Junior 
Kwells. 

The  brands  have  a 
combined  volume  market 
share  of  18.5  per  cent,  making 
it  the  second  largest  in  the 
market.  The  company  claims 
the  brands  have  seen  greater 
share  growth  than  any  other 
product  in  the  last  year. 

Roche  also  say  that  Kwells' 
active  ingredient,  hyoscine, 
acts  faster  than  cinnarizine, 
present  in  brand  leading 


Memorable  trips 

Stafford-Miller  also  claim  that 
their  brand,  Joy-Rides,  was 
the  fastest  growing  brand  in 
1993,  with  sales  increasing  by 
10.7  per  cent,  helped  by  the 
fact  that  they  are  suitable  for 
all  members  of  the  family. 

The  company  points  out 
that  the  key  selling  period  for 
travel  sickness  remedies  runs 
from  April  through  till 
October,  with  almost  70  per 
cent  of  sales  made  during  this 
time.  They  advise  pharmacists 
to  stock  up  early  and  make 
sure  stocks  are  kept  high  until 
the  Autumn. 


An  entry  form  for  a 
pharmacist  and  pharmacy 
assistants'  competition  is 
enclosed  within  this  week's 
issue  of  C&D.  The  five 
winners  could  be  taking  "A 
trip  to  remember"  where  they 
can  choose  between  hot  air 
ballooning,  a  helicopter  flight, 
a  day  at  a  health  farm,  a  Tiger 
Moth  flight,  a  theatre  break  or 
£250  in  Thomas  Cook 
vouchers. 

Avomine  has  maintained  its 
position  in  the  market,  say 
Rhone-Poulenc  Rorer,  mainly 
because  of  its  strong 
prescription  heritage. 

Category  manager  Jeff 
Buhner  commented: 
"Avomine  has  remained  a 
strong  contender  in  the 
market,  despite  the 
recession."  He  advised 
pharmacists  to  ensure  they 
have  the  product  on-shelt  to 
maximise  sales  opportunities. 

Pack  relaunch 

Dramamine,  from  Searle,  is 
poised  for  a  relaunch  later  in 
the  year  to  "spearhead 
growth  within  the  travel  and 
holiday  product  market  in 
pharmacies,"  says  the 
company. 

Aside  from  offering 
pharmacists  a  new  12  x  10 
counter  display  pack  and  six 
extra  packs  per  outer  of  24, 
Searle  are  running  a  window 
display  competition. 

Winners  will  receive 
"Going  Places"  vouchers 
worth  £750,  £500  and  £250 
while  200  runners-up  will  win 
Dramamine  travel  clocks. 

Point  of  sale  kits,  details 
and  terms  of  the  competition 


Imodium 


Janssen's  holiday  travel  answers 
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TRAVEL  ELECTRICALS 


Top  three 

1 .  Stugeron 

2.  Kwells 

3.  Joyrides 
Source:  Nielsen 


can  be  obtained  by  phoning 
0444  52 1 124  (e\t  3293). 

Pressure  point 

Pharmacy  sales  of  Sea-Band, 
which  works  on  the  principle 
of  acupressure,  doubled 
during  1993,  says  the 
company. 

By  massaging  the  Nei-Kuan 
(Pb)  point  on  the  inside  of 
each  wrist,  Sea-Band  controls 
travel  sickness,  morning 
sickness  and  can  be  used 
safely  in  children. 

Following  last  year's 
success,  the  brand  is  being 
promoted  even  more 
extensively  throughout  the 
women's  and  parenting  Press 
and  on  local  radio. 

Another  natural  product 
gaining  a  lot  of  interest  is 
Hotels  Ginger  Pearles.  This  is 
certain  to  increase  following 
the  brand's  first  Press 
advertising  campaign. 

The  £150,000  series  of 
advertisements  will  run 
throughout  July  and  August 
in  women's  and  specialist 
health  magazines.  They  will 
focus  on  ginger's  use  in 
helping  fight  travel  sickness. 


Take  a  trip  with  Joy  Rides 


Small  is  beautiful 


Pharmacists  should  be 
aware  that  the  travel 
electricals  market  is 
no  longer  confined 
to  the  Summer 
season,  warns  David  Briggs, 
brand  manager  tor  Pifco.  The 
growth  of  the  Winter  holiday 
industry  means  retailers 
should  be  prepared  all  year 
round. 

"Many  purchases  of  travel 
products  will  tend  to  be  at  the 
last  minute,"  says  Mr  Briggs. 
While  having  an  eye-catching 
display  is  the  obvious  plan  of 
attack,  he  believes  that  "other 
opportunities  exist  with  local 
travel  agents  to  jointly 
promote  holidays  with  travel 
products." 

The  travel  market  is  a 
difficult  one  to  quantify, 
however  the  core  products 
remain  the  same:  the  travel 
kettle,  iron  and  hairdryer. 

Morphy  Richards  report 
that  the  travel  iron  market  has 
increased  by  3.7  per  cent  to  a 
value  of  £3.7  million  (Lek  Trak 
year-on-year  to  February 
1994). 

Among  the  best  sellers  in 
the  market  is  the  Morphy 
Richards  Voyager  (£13.99) 
which  has  dual  voltage,  a 
non-stick  soleplate  and  a 
water  viewing  window.  It  is 
available  in  aqua  and  comes 
complete  with  its  own 
carrying  pouch. 

Remington  are  launching  a 
lightweight  dry  iron  next 
month  which  comes  with  a 
three  level  temperature 
control,  fast  heat-up,  non-stick 
soleplate  and  dual  voltage.  It 
retails  at  £9.99. 

The  Philips  range  of  travel 
hairdryers  benefit  from  vear 
round  support,  with  a  national 
television  campaign  kicking 
off  in  the  Autumn. 

However,  the  latest  trend  is 
for  travel  styling  products. 
Philips  produce  the  Pro-Air 
Travel,  a  warm  air  styler  with 
a  bristle  brush  which  drys 
while  it  styles.  It  comes  with  a 
travel  pouch  and  retails  at 
£16.95. 

Pifco  have  introduced  the 
Carmen  Travel  'n'  Sport  range 
which  includes  a  1250W  hair- 
dryer with  diffuser  (£14.UL)) 
and  a  hot  air  brush  (£12.99). 

Pifco  also  ask  pharmacists 
to  bear  in  mind  the  business 
traveller  as  there  is  a  growing 
demand  for  "professional" 
travel  accesories  such  as  the 
Pifco  Travel  Steamer  (£15.99). 

Travel  Accessories  are 
specialists  in  mini-products  to 
make  travelling  easier  such  as 
travel  pillows,  belt  wallets, 
mosquito  coils,  medical  and 
sewing  kits.  For  more  details 


Bodyselect  shaving  system. 
The  upper  setting  is  tor 
sensitive  areas  such  as  the 
underarm  while  the  lower 
setting  is  used  on  smoother 
areas  such  as  legs.  The  prices 
range  from  £2I.'U5  to  £37.95. 


Ladyshave  Aqua  dives  in 

on  the  range  contact  0455 
558877. 

Aqua  shave 

Shavers  always  feature 
strongly  in  the  travel  market, 
with  Philips  claiming  to 
dominate  both  the  male  and 
female  sectors. 

Their  latest  addition  to  the 
female  market  is  the 
Ladyshave  Aqua:  two 
rechargeable  and  two  battery 
models  which  include  the 


Charged  for  action 

Batteries  are  needed  for 
cameras,  personal  stereos  and 
hand  held  computer  games,  yet 
they're  often  the  one  thing  left 
behind  when  we  embark  en 
holiday.  Careful  merchandising 
by  pharmacists  could  help 
lugger  customers'  memories. 

Stock  batteries  in  high  traffic 
flow  areas  and  devote  the 
majority  of  space  to  three  basic 
sizes:  HP2,  I IP1  1  and  HP7,  say 
Rayovac  Vidor,  makers  of 
Longer  Life  Alkaline  and  higher 
Power  Heavy  Duty  batteries 

The  bonus  for  the  pharmacist, 
says  the  company,  is  that 
batteries  represent  one  of  the 
highest  profit  margins  in 
relation  to  space  available. 

The  Longer  Life  Alkaline 
battery  is  ideally  suited  to  high 
drain  holiday  devices,  while  the 
company  claim  to  have  the 
market's  fastest  growing 
multipack:  the  Smart  Pack  with 
a  zip-tab  top  allowing 
consumers  to  release  as  many 
batteries  as  they  want  from  the 
sleeve. 
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SPECIALISTS  IN  SKIN 
PROTECTION  PRODUCTS 

RPR  solve  holiday  troubles 
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FOR  FURTHER  INFORMATION  PLEASE  CONTACT 
SUE  O'ROURKE  TEL:  (0737)  242470 


HOLIDAY  DIGEST 


Malaria  vaccine  by  1998? 


alaria  affects 
300-300  milium 
people  each 
year,  with  up 
»  to  three  million 
deaths,  according  to  the  World 
Health  Organisation. 

It  is  transmitted  by  the 
Anopheles  mosquitoes  of  the 
Plasmi )dium  falciparum 
variety  which  bite  during  the 
evening  and  at  night. 

Conventional  prophylactic 
therapy  is  based  on 
preventing  mosquito  bites  (use 
of  insect  repellents,  wearing 
covering  clothes)  and  drug 
therapy. 

I  lowever,  drug  resistance 
has  increased  and,  according 
to  the  WHO,  this  is 
developing  at  "an  alarming 
rate"  in  newer  medicines 
aimed  at  circumventing  the 
problem. 

WHO  have  recently 
announced  the  successful 
completion  of  phase  I /II  trials 
of  the  SPf66  vaccine, 
developed  by  a  Colombian 
scientist.  Phase  III  trials  will  be 
completed  by  October  and  it  is 
hoped  to  reach  the  market  by 
1998. 

SPf66  is  a  combination  of 
synthetic  peptides  and 
aluminium  hydroxide  which 
appears  to  induce  a  strong 
immune  response  against 
malaria,  without  causing  any 
harmful  side  effects.  Although 
it's  not  known  how  the 
vaccine  works,  it  has  been 
shown  to  reduce  the  number 
of  malarial  attacks  by  22-77 
per  cent.  The  young  and  the 
elderly  exhibited  the  greatest 
reduction. 

Aside  from  SPf66,  there  are 
five  other  vaccines  currently 


undergoing  trials  with  a 
further  20  under  development. 
Most  of  these  vaccines  act  on 
the  parasite's  blood  stages 
where  merozoites  burst  out  of 
the  liver  to  invade  red  blood 
cells.  There  they  grow  and 
multiply  by  digesting 
haemoglobin. 

For  the  time  being  holiday 
makers  have  to  adopt  their 
usual  procedures  to  avoid 
contracting  malaria: 

•  keep  arms  and  legs  covered 
in  the  evening  and  night 

•  sleep  in  screened 
accomodation  under  a 
pyrethroid  impregated  bed 
sheet 

•  take  prophylactic 
medication. 

1  lowever,  research  indicates 
that  88  per  cent  of  travellers 
who  contract  malaria  either 
don't  take  any  medication, 
take  the  wrong  regimen  or 
don't  take  their  tablets 
properly. 

One  other  problem  that 
pharmacists  should  be  aware 
of  is  that  UK  immigrants  who 
have  lived  in  malaria  endemic 
regions  believe  they  are 
naturally  immune,  but  are 
actually  three  times  more 
likely  to  contract  malaria  as 
their  immunity  only  lasts  for 
six  months  once  they  have  left 
the  area.  In  addition,  only  19 
per  cent  take  any  medication. 

Vistors  to  the  pharmacy 
who  complain  of  flu 
symptoms,  fever,  diarrhoea 
and  joint  pains  after  the  first 
week  of  travel  and  for  up  to  a 
year  after  their  return  from 
malaria  endemic  areas,  may  be 
suffering  from  malaria  and 
should  be  referred  to  their  GP 
straight  away. 
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Nelsons  cover  all  options 


Nelsons  produce  a  range  of 
products  to  take  care  of  all 
holiday  ills. 

As  well  as  Pyrethrum 
Spray  to  relieve  insect  bites, 
they  produce  Travella  which 
relieves  travel  sickness, 
without  any  side  effects  or 
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drowsiness;  Tea-Tree  Cream, 
nature's  own  antiseptic;  and 
Arnica  Cream  for  cuts  and 
bruises. 

Nelsons  are  offering 
retailers  holiday  product 
deals,  telephone  freephone 
0800  289515  for  details. 


Mosquit-e\  from  Reimann  UK 
promises  to  give  12  hours  con- 
tinuous protection  against  fly- 
ing insects.  It  is  odourless  with- 
in two  minutes  of  application 
and  doesn't  leave  a  greasy  resi- 
due on  the  skin.  It  retails  at 
£9.95  for  100ml.  A  consumer  PR 
campaign  breaks  this  month, 
with  point  of  sale  material  avail- 
able on  request 


Hakle  Moists  get  personal  with 
the  introduction  of  a  travel  pack 
containing  20  moist  toilet  tis- 
sues in  the  Classic  variant.  The 
re-sealable,  flow-wrap  Personal 
Pack  is  being  positioned  as  an 
additional  purchase  for  use 
when  the  larger  packs  are  not 
appropriate.  In  addition,  it  will 
"attract  new  users  to  the  cate- 
gory", says  Roger  Fogg,  product 
group  manager  at  Jeyes.  The 
new  packs  retail  at  £0.99  while 
the  standard  dispenser  and  refill 
packs  (containing  77-sheets)  are 
£1.99  and  £1.79  respectively 


Prevention  better  than  cure? 


Traditionally,  antibiotics  are 
not  advised  in  short-term 
travellers'  diarrhoea,  but  there 
is  some  evidence  to  suggest 
that  they  can  be  of  use. 

Professor  Michael  Farthing, 
professor  of  gastroenterology 
at  St  Bartholomew's  Hospital, 
believes  that  co-trimoxazole, 
doxycyline  and  the 
4-fluoroquinolone  antibiotics 
can  transform  a  three  to  five 
day  illness  into  one  which 
lasts  12  to  24  hours.  He 
argues  that  this  can  be 
achieved  after  only  one  or 
two  doses. 

"It  would  seem  appropriate 
that  travellers  should,  with 
the  help  of  their  doctor, 
develop  self-treatment 
strategies  which  should 


include.. .a  short  course  of  an 
antibiotic,"  he  said  at  a  travel 
medicine  conference  this 
February. 

The  main  arguments 
against  using  antibiotics  are 
that  the  risk  of  side  effects 
may  be  worse  than  the 
condition  itself;  resistance 
could  develop;  and  it  could 
make  diagnosis  difficult  if 
infection  does  occur. 
•  Travellers  may  even  be  able 
to  be  vaccinated  against 
travellers'  diarrhoea,  or  rather 
against  its  most  common 
culprit  Escherichia  coli. 

Swedish  researchers  are 
conducting  human  trials  on 
the  oral  vaccine,  with  results 
expected  at  the  end  of  the 
year. 


Travel  white 

A  travel  sized  variant  of 
Rembrandt  Whitening 
Toothpaste  is  being 
launched  for  the  Summer. 

The  one  ounce  tube  is 
available  in  both  mint  and 
original  flavours  and  will 
retail  at  £2.95  (£1.63  trade). 


Colgate-Palmolive's  Palmolive 
Sensitive  Shave  Gel  75ml  var- 
iant (retailing  at  £0.59)  comes 
with  a  25p  coupon  off  the  next 
purchase  of  the  200ml  size,  to 
encourage  repeat  purchasing 
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Sun  E45.  For  every  sensitive  skin  under  the  sun. 


Sun  E45  offers  protection  with  a  proven  difference.        SPF8,  15  and  25,  which  all  carry  the  maximum 
Instead  of  chemical  sunscreens,  Sun  E45        4-star  UVA/UVB  rating  and  provide  reliable 


contains  a  mineral,  Microfine  Titanium  Dioxide, 
which  reflects  rather  than  absorbs  the  sun's 
harmful   rays   and   so   reduces   the  risk 
of  irritation.  That's  why  Sun  E45  is 
ideal  for  particularly  vulnerable  skins, 
including  those  of  babies  and  children. 
It   comes   in   three  factors, 


broad-spectrum  protection. 

Also,  Sun  E45  is  used  sparingly,  so  even  a 
little  goes  a  long  way.  And  because 
it's  water-resistant  and  long-lasting. 
Sun  E45  is  good  value. 

So  recommend  Sun  E45  -  it  over- 
shadows everything  else.  f|§f|!lf» 


£45  '  145 


E45      PROVEN      PROTECTION      FOR      DELICATE  SKIN 


For  more  information  on  the  E45  range,  please  contact:  Crookes  Healthcare  Limited,  P.O.  Box  57,  Nottingham  NG7  2LJ.  SPF15  and  25  arc  available  on  prescription. 


ADVERTISEMENT 

A  breath  of  fresh  air 


Modern  hayfever  control 


The  past  20  years  have 
seen  a  steady  and  alarming 

rise  in  the  incidence  of 
hayfever,  despite  a 
concomitant  fall  in  the 
main  causative  culprit  - 
atmospheric  pollen  levels. 
This  apparent  contradic- 
tion has  led  to  an  increased 
interest  in  the  role  of  other 
allergenic  agents,  and  has 
highlighted  the  vital  role  of 
the  pharmacist  in  recom- 
mending a  hayfever  remedy 
that  is  effective  in  relieving 
the  symptoms. 
An  estimated  one-sixth  of  the 
British  population  suffers 
from  hayfever,  a  common 
allergic  reaction  to  atmos- 
pheric pollen.  However, 
despite  falling  pollen  counts 
associated  with  a  reduction  in 
grassland,  the  number  of 
hayfever  sufferers  in  Britain 
is  increasing,  with  a  record 
4.7  million  people  consulting 
their  doctor  last  year,  compared 
with  only  3.2  million  in  1985. 

The  chain giiLw.ji  ii-.jiO' 
of  hayfever 

Although  pollen  is  the  best 
known  airborne  allergen,  the 
overall  decrease  in  pollen 
counts  and  the  fact  that  there 
is  a  higher  (20%)  prevalence 
in  cities  than  in  rural  areas,  has 
led  to  increasing  attention 
being  focused  on  other 
potential  allergens  such  as  air 
pollutants  and  the  house-dust 
mite.  One  theory  that  is 
rapidly  gaining  weight  is  that 
atmospheric  nitrous  oxide 


emanating  from  vehicle 
exhausts  may  play  a  crucial 
role  in  the  increasing  inci- 
dence of  hayfever.  The 
atmospheric  parameter  that 
has  changed  most  over  the 
past  30  years  is  in  fact  the 
level  of  nitrous  oxide:  not 
only  may  polluted  air  sensi- 
tize the  airways  of  vulnerable 
individuals,  making  them 
more  prone  to  develop  aller- 
gies, but  it  may  also  make 
the  pollen  grains  more  aller- 
genic. There  is  evidence  that 
proteins  on  the  surface  of 
pollen  grains  may  adhere  to 
particles  in  polluted  air 
which,  because  they  are  so 
much  smaller  than  pollen  grains, 
can  be  inhaled  more  deeply 
and  thereby  increase  the  risk 
to  a  person  of  developing  an 
allergic  hayfever  reaction. 


The  antihistamine 
solution 

The  treatment  of  hayfever 
should  encompass  both  pre- 
vention and  relief  of  symptoms: 
antihistamine  remedies, 
which  act  at  the  root  of  the 
problem,  together  with  basic 
advice  on  how  to  help  lessen 
the  risk  of  exposure  to 
allergens,  can  greatly  improve 
patients'  quality  of  life. 
Although  a  number  of  other 
treatment  options  are  now 
available  OTC  in  the  form  of 
eye  drops  or  nasal  sprays 
(sodium  cromoglycate),  topical 
steroids  (beclomethasone 
nasal  spray),  and  deconges- 
tants, an  oral  antihistamine 
which  prevents  the  fundamen- 
tal actions  of  histamine  at  all 
affected  sites  is  the  optimum 
choice. 


Fundamental  allergy 
control  with  Triludan 
and  Triludan  Forte 

Marion  Merrell  Dow's 
continuing  commitment  to 
improve  the  pharmacist's 
armamentarium  of  OTC 
products  resulted  in  the 
development  of  Triludan  and, 
more  recently,  Triludan  Forte  - 
fast  acting,  non-sedating 
antihistamine  remedies 
containing  the  highly  effective 
active  ingredient  terfenadine 
to  provide  fundamental 
allergy  control.  Triludan  and 
Triludan  Forte  provide  all- 
round  dual  antihistamine 
efficacy  by  suppressing 
histamine  release  from  mast 
cells  and  blocking  the  hista- 
mine receptors  responsible 
for  both  the  early  and  late 
phase  symptoms  of  hayfever. 
Moreover,  Triludan  and 
Triludan  Forte  provide  effective 
relief  of  other  histamine- 
mediated  symptoms  from 
urticaria  and  insect  bites  or 
stings. 

Working  with  the 
patient 

Unlike  some  of  the  older 
antihistamines,  Marion 
Merrell  Dow's  Triludan  and 
Triludan  Forte  are  non- 
sedating and  do  not  affect 
cognitive  function  or  reaction 
times  and  co-ordination.  Also 
vital  to  improved  patient  quality 
of  life,  both  formulations  do  not 
impair  driving  performance  or 
vision,  and  can  be  taken  with 
alcohol  or  diazepam. 
Triludan  can  also  be  used  in 
children  under  twelve  years. 

Fast  and 
long-lasting 

Best  of  all,  Triludan  Forte, 
with  the  maximum  effective 
dose  of  120mg  of  terfena- 
dine, starts  working  within 
one  hour  -  and  then  works 
for  a  full  24  hours.  This 
accounts  for  its  increasing 
popularity:  a  one-a-day 
treatment  is  easy  to  take  at 
the  start  of  the  day,  and  the 
patient  does  not  need  to 
remember  to  take  a  second 
dose  later  in  the  day. 


ADVERTISEMENT 


The  biological  basis 

More  and  more  pharmacists  in 
urban,  as  well  as  rural,  areas 
are  being  faced  with  cus- 
tomers who  complain  of  dis- 
tressing hayfever  symptoms. 
In  susceptible  individuals, 
pollen  and  other  allergens 
reaching  the  eyes,  or  breathed 
in  through  the  nose  or  mouth, 
cause  an  allergic  reaction 
which  culminates  in  the 

Recommended 
for  the  customer 
and  pharmacist 
alike 

Triludan  provides  a  proven 
OTC  treatment  for  the 
hayfever  sufferer,  and  has 
achieved  unparalleled 
patient  usage.  In  fact,  it  has 
recorded  187  million  patient 
months  usage  worldwide, 
and  25  million  patient 
months  experience  in  the 
UK  alone.  In  1993,  Triludan 
accounted  for  2  in  every 

Marketing  support 
the  pharmacy 
needs 

The  majority  of  hayfever 
treatment  sales  are  generat- 
ed by  demand  for  'instant 
relief,  due  to  the  distress 
purchase'  nature  of 
hayfever.  Furthermore,  the 
high  pollen  days  are  unpre- 
dictable, so  continuous  dis- 
play of  product  in-store  is 
advised.  The  brand  leader 
should  be  displayed  all 
through  May,  June  and  July, 
to  maximise  stock  turn-round 
and  avoid  any  missed 
opportunities. 

Triludan  Forte  leads  the  way 
not  just  on  efficacy,  but  also 
on  value  both  for  the 
customer  (at  a  daily  cost  of 
treatment  of  55. 6p)  and 
high  profitability  (£1.10  per 
pack,  50%  mark-up,  before 
bonus)  for  the  pharmacist. 
For  1994,  Marion  Merrell 
Dow  has  developed  the 
campaign  theme,  'Time  for 
Triludan  -  Round-the-Clock 
Hayfever  Relief.  This  is  used 
across  a  range  of  in-store 
materials  designed  to  attract 
customers  into  the  pharmacy. 
There  is  a  compact  perspex 
counter  stand,  a  window 


release  of  histamine  from 
inflammatory  mast  cells. 
Stimulation  by  histamine  of  the 
sensory  nerve  endings  in  the 
nose  and  eyes  produces  the 
classic  hayfever  symptoms 
including  nasal  irritation  and 
discharge,  sneezing  and 
itching  and  redness  of  the 
eyes.  The  majority  of  sufferers 
tend  to  experience  both  eye 
and  nose  symptoms. 

3  scripts  dispensed  in  this 
country  for  non-sedating 
antihistamines  -  it  enjoys  the 
confidence  of  doctors  that 
much.  The  confidence  in 
Marion  Merrell  Dow's  brands 
-  both  in  pharmacy,  and 
amongst  consumers  -  has 
given  them  an  impressive 
50%  market  share  of  £  sales 
of  antihistamines  over-the- 
counter.  This  also  makes 
Triludan  the  out-and-out 
brand  leader  both  in 
perennial,  and  seasonal, 
allergic  rhinitis  sales.* 

display  card,  a  small  show 
card,  giant  packs,  and  a 
ceiling  'mobile'.  There  are 
also  patient  advice  leaflets 
that  can  be  merchandised 
directly  from  the  counter 
stand. 

Marion  Merrell  Dow  have 
produced  a  comprehensive 
hayfever  training  programme, 
entitled  'Pharm-Assisf ,  with 
an  illustrated  booklet  designed 
to  help  educate  pharmacy 
assistants.  It  includes  a 
competition,  and  also  a 
handy  reminder  card,  to 
help  the  counter  staff  handle 
customers'  questions. 

Displaying  the 
Merrell  range 

Seldane  —  the  third  brand 
in  the  range  —  has  its  own 
counter  display  card. 
Seldane  offers  24  hour 
hayfever  relief,  and  works 
rapidly  without  sedative 
effects.  Seldane  has  devel- 
oped strong  customer 
loyalty  and  brings  an  extra 
dimension  of  customer 
choice. 

Research  has  shown  that 
Triludan,  Triludan  Forte  and 
Seldane,  are  asked  for  more 
often  than  any  other  non- 
sedating antihistamines.  With 
all  three  Marion  Merrell  Dow 


The  way  forward  - 
one-a-day  dosage 

Triludan  Forte  contains  the 
maximum  effective  dose  of 
terfenadine  in  one  tablet  - 
there  is  no  more  effective 
antihistamine  tablet  available. 
Customers  have  been  steadily 
discovering  the  sheer  conve- 
nience of  this  remedy. 
Triludan  Forte  grew  by  22% 
last  year,  and  is  the  leading 
one-a-day  OTC  brand.* 
Unlike  many  topical 
treatments  such  as  sodium 
cromoglycate  or  beclometha- 
sone,  or  antihistamines  like 

brands  on  display,  the 
pharmacy  can  lay  the 
foundations  for  a  really 
profitable  hayfever  season. 
To  find  out  more  about  the 
benefits  of  Triludan, 
Triludan  Forte  and  Seldane, 


astemizole,  Triludan  Forte 
does  not  rely  on  a  continu- 
ous 'build-up'  of  medication 
over  a  period  of  time,  in 
order  to  achieve  its  maximum 
effect.  So  Triludan  Forte  is  an 
ideal  OTC  remedy  giving 
'same  day  relief  of  both  eye 
and  nose  symptoms.  And 
because  it  only  needs  to  be 
taken  as  and  when  symptoms 
occur,  it's  economical  to 
use.  As  one  tablet  provides 
24  hour  relief,  it  is  not  necessary 
to  carry  a  packet  in  the  hand- 
bag or  pocket  to  'top-up'  during 
the  day. 

and  the  excellent  bonus 
deals  available,  please 
contact  your  local  Marion 
Merrell  Dow  representative, 
or  phone  customer  services 
on  081-848-3456. 


' Scnptcount/Counterpotnt,  Taylor  Nelson  Healthcare  MAT  Dec  1993.  Marion,  Merrell,  Dow.  Triludan  and  Seldane  are  trademarks. 


What's  blowing 
hay  fever  away  all 
over  Europe? 


1994  sees  Zirtek  going  OTC. 

Now  you  can  sell  Europe  s 

leading  antihistamine  direct. 
Which  means  both 
enhanced  safety  and 

satisfaction  for  your  k 

customers  and 

enhanced  profits  for  you. 

Call  your  Chemist  Brokers ' 
representative  now. 


Product  Licence  held  by: 

r  ^ 

uch  Pharma 
L  J 

UCB  Pharma  Limited. 
Star  House,  69  Clarendon  Road, 
Watford,  Hertfordshire  WD  I  1DJ 
Telephone  0923  211811 
Telefax  0923  229002. 


Available  through: 

■l"!  Chemist 
LSJU  Brokers 

Food  Broker  House,  Northarbour  Road, 
North  Harbour,  Portsmouth, 
Hampshire  P06  3TD 
Telephone  0705  219900 
Facsimile  0705  219222 

Also  available  from  your  wholesaler 


%  1, 


c  e  t  i  r  i  z  i  n  e 

1994  and  Europe's  leading 
antihistamine  goes  OTC. 


HOLID 


Advice  and  where  to  get  it 


Although  the  NPA, 
MIMSand  the 
BNF  produce 
advice  on  vaccine 
and  anti-malarial 
regimens,  where  should  the 
pharmacist  go  for  more 
in-depth  or  blatantly  bizarre 
holiday  queries? 

Fortunately,  the  concept  of 
travel  medicine  is  starting  to 
catch  on  and  there  are  now  a 
whole  host  of  information 
lines  and  sources  you  can 
contact: 

•  Malaria  reference  laboratory 
-0891  600350  for  the  24  hour 
answerphone  message  and 
071-927  2437  (9.30am- 10.30am 
and  2pm-3pm)  for  more 
complicated  queries. 

•  Hospital  for  Tropical 
Diseases  health  line  —  0839 
337733. 

•  MASTA  —  0891  224100- 
an  answerphone  for  the  public 
with  all  information  returned 
by  post. 

•  British  Airways  Travel 
Clinics  —  071  831  5333  - 
useful  for  details  on  where  to 
get  hold  of  unlicensed 


Around  a  quarter  of  cold  sore 
sufferers  find  that  sunlight  acts 
as  a  trigger  factor.  With  86  per 
cent  of  a  recent  sample  group 
discovering  that  their  cold  sore 
was  prevented  when  Zovirax 
Cold  Sore  Cream  was  applied  at 
the  tingle  stage,  manufacturers, 
Wellcome,  advise  sufferers  to 
pack  a  tube  to  ensure  a  cold  sore 
free  holiday 


vaccines  such  as  those  for 
Japanese  encephalitis  or  tick 
encephalitis  tor  Eastern 
Europe. 

Pro  Choice  Applications,  set 
up  by  pharmacist  David 
Rogers,  are  offering  NPA 
members  10  per  cent  off  the 
Traveller  database  which  gives 
all  the  information  a  customer 
needs  to  go  awav  on  holiday. 
The  system  has  been  set  up 
and  validated  by  the  I  lospital 
for  Tropical  Diseases. 

The  normal  cost  of  £235 
gives  pharmacists  an  IBM  PC 


compatible  disc  which  is 
updated  every  month. 
Tailored  forms  can  be  printed 
which  provide  travellers  with 
details  ol  the  country  being 
visited  such  as  the  time 
difference,  British  embassy 
address  and  telephone 
number  and  international 
dialling  codes. 

It  also  provides 
comprehensive  a nti-ma la ria I 
prophylaxis  information, 
recommended  vaccinations, 
disease  summaries  (dysentery, 
travellers  diarrhoea. 


leishmaniasis,  diphtheria  and 
gut  parasites)  and  their 
incidence  in  the  region  visited. 
This  advice  can  also  be 
provided  for  multi-centre 
holidays,  handling  up  to  20 
countries  per  trip. 

Pharmacists  can  choose 
whether  they  wish  to  charge 
patients  for  printing  out 
forms,  although  Peter 
Anderson  of  Pro-Choice 
suggests  a  ceiling  figure  of 
£2.50  per  form. 

Pro-Choice  Applications. 
Tel:  0742  755057. 


Cussons  are  targeting  the  travel  market  with  the  launch  of  Imperial 
Leather  'Holiday'  Shower  Gel  which  has  been  formulated  with 
menthol  to  cool  and  aloe  vera  to  cleanse  and  remove  salt  and  sun 
preparations.  Cussons  say  it  is  the  first  sun  shower  gel  "ideal  for 
use  on  both  hair  and  body".  Priced  at  £1.59  for  200ml,  it  is  being 
supported  by  a  Summer  television  advertising  and  in-store  promo- 
tions worth  £1.6  million 


Be  sun  aware 

Coming  back  from  holiday 
without  a  suntan  is 
tantamount  to  a  failed  trip  for 
some  people.  We  still  think  a 
tanned  skin  is  a  marker  of 
health  even  though  it  Lines 
and  dulls  the  skin  in  the  lone, 
term  and  can  give  rise  to 
melanoma. 

Anyone  who  gets  sunburn 
or  has  been  severely  sunburnt 
in  the  past  is  at  risk  of 
developing  melanoma.  The 
only  way  to  avoid  this  is  to 
avoid  the  sun  or  take 
precautions: 

•  protect  the  skin  with 
su  nscreens 

•  re-apply  these  frequently, 
and  after  every  time  in  water 

•  gradually  build  up  the 
amount  of  time  you  spend  in 
the  sun 

•  stay  out  of  the  sun  at  the 

hottest  time  of  the  day  — 
between  12  noon  and  2pm  in 
the  UK  and  1  lam  and  3pm  in 
hotter  countries.  If  you  can't 
avoid  it  then  wear  a  hat  and 
cover  up. 


1994  Suncare  protection  guidelines 

Skin  type 

Moderate                    Hot                     Very  hot 
(North  Europe)       (Mediterranean)        (Tropics,  Africa) 

First  few    Following      First  few      Following      First  few  Following 

days           days             days             days             days  days 

Children  and  sun  sensi- 
tive skin  (fair  or  red 
hair,  pale  skin,  freckles) 

25-15          25-15           25-15           25-15             25  25 
High           High            High            High            Block  Block 

Fair  skin,  burns  easily 

(fair  hair,  blue  eves,  mid 
to  pale  skin  lone) 

10-8            8-6             15-10            10-8            25-15  15-10 
High/Medium    Medium       Medium       Medium          high  Hifin 

Tans  normally,  ten- 
dency to  burn  (Dark 
hair  and  eves,  mid  to 
pale  skin  tone) 

6-4             4-2              8-6              6-4              10-8  8-6 
Medium        Low          Medium       Medium  High/Medium  Medium 

Tans  easily  (Dark  hair 
and  eyes.  Olive/dark 
skin  tone) 

4-2             2+               6-4              4-2              8-6  6-4 
Low           Low      Medium/Low      Low          Medium  Medium/Low 

Information  courtesy  of  Boots  and  the  Civica  Research  Campaign 
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HAYFEVER 


With  the  change  in  the  POM  to  P  orders,  hayfever  sufferers  can  get  everything  they  need  from  their  pharmacist  to  keep  the 
problem  at  bay.  Professor  Robert  Davies,  professor  in  respiratory  medicine  at  St  Bartholomew's  Hospital  and  chairman  of  the 

British  Allergy  Foundation,  outlines  a  treatment  protocol 

Wave  goodbye  to 
hayfever  woes 


"W"  ay  fever  (also 
more  properly 
known  as 
seasonal  allergic 
•JL.     JlL  rhinitis)  affects 
up  to  15  per  cent  of  the  UK's 
population  —  that's  an 
estimated  seven  million 
sufferers. 

It  is  a  seasonal  allergy 
caused  by  exposure  to  pollens 
and  other  allergens,  most 
commonly  grass  pollens  and, 
less  commonly,  tree  pollen 
and  mould  spores. 

However,  hayfever  is  as 
common  in  cities  (where 
pollen  counts  are  lower)  as  in 
the  countryside.  Some  recently 
published  surveys  help  to 
explain  why. 

One  German  study  found 
that  whereas  only  2  per  cent  of 
children  in  Leipzig  (in  former 
East  Germany)  had  hayfever, 
in  Munich  (in  West  Germany) 
the  figure  was  four  times 
higher.  There  is  good  evidence 
that  pollution  may  be 
responsible  for  this  difference. 
Studies  in  Japan  have  shown  a 
similar  phenomenon. 

The  reasons  pollution 
exacerbates  the  allergic 
response  in  hayfever  are 
two-fold.  Firstly,  in  a  polluted 
area,  the  pollen  itself  is 
covered  with  pollutants, 
which  can  increase  production 
of  the  allergy  antibody  OgE). 
Secondly,  pollutants  sensitise 
and  inflame  the  airways  in 
advance,  increasing  the 
response  to  the  allergen  when 
it  arrives. 

Allergic  response 

Hayfever  sufferers  have  an 
allergic  response  to 
substances  which  are 
harmless  to  most  people. 
They  commonly  have  a 
history  of  other  allergic 
conditions  such  as  asthma  or 
eczema.  These  "atopic" 
conditions  tend  to  be 
inherited. 

The  allergic  response  which 
occurs  in  hayfever  is  part  of 
the  immune  response 
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mounted  when  the  body  is 
threatened  by 
micro-organisms.  The 
symptoms  of  sneezing  and 
rhinorrhoea  (runny  nose)  are 
the  body's  attempt  to  wash 
away  the  pollen  grains  which 
are  causing  the  allergy. 

The  filtering  action  of  the 
nose  prevents  pollen  grains 
and  other  allergens  from 
entering  the  lungs,  depositing 
them  on  the  internal  surface 
of  the  upper  respiratory  tract. 
In  sensitive  individuals, 
deposition  of  an  allergen  on 
the  nasal  mucosa  stimulates 
an  allergic  reaction. 

The  first  time  the  allergen  is 
encountered,  the  body's 
immune  system  is  stimulated 
to  produce  antibodies  which 
will  recognise  the  allergen  in 
the  future.  These  antibodies, 
which  include  those  of  the 
immunoglobuin  E  class  (IgE), 
fix  themselves  to  cells  (mast 
cells)  in  the  nasal  mucosa  and 
the  immune  system  is  then 
primed  to  respond  rapidly  to 
future  exposure. 


When  the  allergen  enters 
the  body  on  a  subsequent 
occasion,  it  is  quickly 
recognised  by  the  antibodies, 
which  trigger  the  mast  cells  to 
release  a  variety  of 
inflammatory  mediators, 
including  histamine, 
leukotrienes  and 
prostaglandins. 

These  inflammatory 
mediators  are  responsible  for 
the  symptoms  of  hayfever. 
Histamine  causes  itching, 
tickling  sensations  and 
sneezing  together  with 
increased  fluid  secretion 
causing  rhinorrhoea.  Nasal 
blockage  is  caused  by 
leukotrienes  and 
prostaglandins. 

Symptoms 

The  main  symptoms  of 
hayfever  are  itching  and 
irritation  of  the  nose,  mouth 
and  eyes,  rhinorrhoea  and 
nasal  stuffiness.  Itching  and 
sneezing  result  largely  from 
the  effects  of  histamine,  which 
is  released  in  the  nose  during 


the  allergic  reaction  to  pollen.! 
Nasal  blockage  is  caused  by  j 
inflammation  of  the  nasal 
mucosa. 

Sufferers  may  also 
experience  itching  in  the  roof  ' 
of  the  mouth  or  soft  palate,  aa 
a  result  of  pollen  being  swept| 
out  of  the  nose  into  the  back 
of  the  throat.  Some  people 
suffer  from  itchy  ears,  which 
is  due  to  the  irritation  of  a 
common  nerve  serving  both 
the  back  of  the  throat  and  the: 
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Common  allergens 

The  majority  of  sufferers  will  experience  symptoms  during 
the  grass  pollen  season,  which  lasts  from  mid-May  through 
to  early  August,  with  a  peak  in  June  and  early  July. 

A  relatively  small  number  of  grasses  are  responsible  for 
causing  hayfever.  Examples  are:  sweet  vernal,  rye,  meadow 
and  timothy  grasses. 

The  tree  pollen  season  lasts  from  late  February  to  the  end 
of  April.  Pollen  is  produced  by  deciduous  trees  (for 
example,  oak,  elm,  and  birch)  shortly  after  leaves  develop. 

The  most  common  mould  allergens  (Cladosporium, 
Aspergillus  and  Alternaria)  are  present  in  their  largest 
amounts  between  May  and  October.  They  are  found  mainly 
in  warm  damp  places. 


To  those  unaffected  it  may 
seem  a  minor  complaint  — 
but  to  the  sufferer  it  is 
anything  but  trivial. 

Hayfever  symptoms  can 
mean  misery  and  disruption 
to  sufferers,  who  may  have 
difficulty  in  sleeping  and 
concentration,  and  feelings  of 
depression,  irritation  or 
listlessness. 

Spot  the  sufferer 

Many  sufferers  will  recognise 
the  symptoms  themselves  — 
especially  if  they  have 
suffered  in  the  past.  However, 
the  following  questions  will 
help  you  to  decide  if  a 
customer  does  have  hayfever. 

•  What  age  were  you  when 
you  first  experienced  these 
symptoms?  (Usually  hayfever 
begins  between  the  ages  of  15 
and  25.) 

•  At  what  times  of  the  year 
do  you  experience  symptoms? 
(Hayfever  is  generally 
experienced  between  April 
and  September,  with  a  peak 
from  May  to  Jul  v.) 

•  Is  it  worse  on  sunny  days 
than  on  dull  or  rainy  days? 
(Hayfever  symptoms  tend  to 
worsen  on  sunny  days  when 
the  pollen  count  is  higher.) 

•  How  long  does  it  usually 
last?  (Hayfever  tends  to  come 
and  go  over  a  period  of 
months,  whereas  a  cold  will 

J  clear  up  in  a  week  or  so.) 

Refer  customers  to  their 
:  GPs  if  symptoms: 
i  •  occur  all  year  round 

•  are  associated  with 

J  persistent  nasal  blockage  or 

inose  bleeds 

I  •  do  not  respond  to 

(treatment,  including 

i  intra-nasal  corticosteroids. 

Therapy  options 

In  the  past,  the  only 
treatments  available  from  the 
pharmacist  were  sedating 
antihistamines. 

Thankfully,  there  is  now  a 
wide  range  of  hayfever 
treatments  available  over  the 
counter  which  do  not  cause 
side-effects,  so  the  pharmacist 
can  help  patients  to  choose  a 
suitable  treatment. 

•  Antihistamines 

These  have  been  the  mainstay 
of  treatment  during  the  past 
50  years.  They  block  the 
activity  of  histamine.  In  mild 
suffers,  antihistamines  work 
well  in  controlling  a  runny 
nose  and  sneezing,  as  well  as 
running  and  itching  of  the 
eyes.  However,  they  have 
little  effect  on  nasal  blockage. 
:   A  wide  range  of 
antihistamines  is  now 
.available  over  the  counter. 
Although  in  the  past  they 
caused  side-effects,  such  as 
drowsiness,  the  new 
antihistamines  do  not  cause 
any  drowsiness  in  the  vast 
majority  of  people.  They  all 
work  rapidly,  relieving 


symptoms  in  an  hour  or  two. 

Non-sedating 
antihistamines  available  OTC 
in  tablet  form  include 
terfenadine,  astemizole, 
loratidine  and  cetirizine. 

Terfenadine  and  astemizole 
have,  rarely,  been  associated 
with  the  development  of 
cardiac  arrhythmias. 
However,  this  only  occurs 
with  overdosage,  or  in  people 
with  liver  disease,  or  in  the 
context  of  interactions  with 
other  drugs  (the  antifungal 
drug  ketoconazole  or  the 
antibiotic  erythromycin) 
which  should  never  be  taken 
with  terfenadine. 

•  Anti-inflammatories 
Since  hayfever  is  an 
inflammatory  reaction,  the 
most  effective  form  of 
treatment  is  one  which  stops 
this  inflammation. 

Anti-inflammatory 
treatment  is  available  as 
intra-nasal  corticosteroids, 
which  work  at  the  site  of  the 
inflammation.  They  are  very 
effective  at  preventing  nasal 
symptoms  —  sneezing,  runny 
nose  and  itching.  Unlike 
antihistamines,  they  also 
work  well  in  controlling  nasal 
blockage.  They  can  also  be 
effective  for  symptoms  such 
as  runny  eyes,  which  arise 
partly  through  irritation  of  the 
nose. 

Corticosteroids  are  a 
preventive  treatment,  so 
should  be  used  regularly  from 
the  first  sign  of  symptoms. 
Previously  they  were 
available  only  on  prescription, 
but  beclomethasone 
dipropionate  can  now  be 
purchased  from  the 
pharmacist  for  use  in  adults 
and  children  over  12.  This  can 
offer  relief  from  the 
inflammatory  nature  of  the 
condition,  which 
antihistamines  cannot. 

•  Sodium  cromoglycate 

This  works  in  the  nose  or  eyes 
by  preventing  activation  of 
mast  cells  after  interaction 
with  pollen.  It  is  used 
topically  as  either  a  nasal  or 
eye  treatment.  It  is  for 
preventive  use  and  should  fie 
used  at  the  first  sign  of 
symptoms. 

Sodium  cromoglycate  is 
available  as  a  nasal  treatment 
from  pharmacists.  It  is 
short-acting,  so  frequent 
dosing  is  required  (up  to  four 
times  a  day).  It  is  considered 
less  effective  than 
corticosteroids,  but  since  it  is 
almost  completely  free  of 
side-effects,  it  is  often  used  for 
children. 

It  is  more  effective  in 
treating  eye  symptoms  and  a 
range  of  eye  drops  are  now 
available.  It  is  often  used  by 
those  with  severe  eye 
symptoms  along  with  other 
treatments  to  provide 
complete  relief. 


Some  sodium  cromoglycate 
eye  drops  contain  a 
preservative  (benzalkonium 
chloride)  which  can  itself 
occasionally  cause  irritation. 
As  this  additive  can  also  react 
with  soft  contact  lenses,  these 
should  not  be  worn  when 
using  this  treatment. 

Recommendations 

When  recommending 
treatment,  the  following  goals 
of  hayfever  management 
should  act  as  a  guide: 

•  the  ideal  is  to  allow 
sufferers  to  be  free  of  the 
limitations  caused  by 
hayfever 

•  treatment  should  be  aimed 
at  relieving  all  symptoms  of 
hayfever  including  sneezing, 


runny  nose  and  eyes,  and 
nasal  blockage 

•  in  moderate  and  severe 
cases  treatment  should  be 
directed  against  the 
underlying  inflammation 

•  side-effects  of  treatment 
should  not  interfere  with 
sufferers'  daily  activities 

•  hayfever  treatment  should 
not  prevent  the  sufferer  from 
being  able  to  drive  or  operate 
machinery 

•  in  order  for  sufferers  to 
comply  with  therapy,  dosage 
should  be  simple 

•  there  should  be  minimal 
risk  of  side-effects. 

•  there  should  be  no 
interaction  with  other 
medications  the  sufferer  is 
taking. 
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HOMOEOPATHIC 
MEDICINES 

Thi'  widest  range 
•  •I  ( >T( :  homoeopathies 
available  in  the  UK. 

GODV  THERAPy 

A  complementary  new 
range  of  AnthropoMiphic 
bodycare  products. 
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ALLERGY  TESTING 


Cynics  may  believe 
that  the  only  point 
of  diagnostic 
testing  in 
pharmacies  is  to 
extract  money  from  worried 
customers. 

The  unspoken  concern 
about  Safeway' s  allergy 
testing  is  that  non-sufferers 
will  pay  £16.99  for  a  useless 
diagnosis,  or  that  allergic 
individuals  will  be  forced  to 
buy  medicines  for  something 
that  does  not  particularly 
trouble  them. 

Julian  Ashley,  Safeway's 
superintendent,  says:  "The 
analogy  is  with  selling 
medicines.  Most  pharmacists 
do  not  sell  medicines  that  are 
not  necessary  and  if 
something  requires  a  simple 
action  by  the  patient  then 
that's  the  advice  we  give." 

National  health 

The  Government's  concerted 
efforts  to  make  people  more 
aware,  and  to  take  increased 
responsibility  for  their  health, 
under  the  auspices  of  the 
Health  of  the  Nation 
initiative,  prompted  Mr 
Ashley  to  introduce  allergy 
tests  to  a  couple  of  stores  last 
July. 

"I  saw  it  as  an  opportunity 
to  start  giving  people  some  of 
the  information  that  they 
have  not  previously  been  able 
to  get  hold  of  easily,"  he  says. 
Preliminary  market  research 
confirmed  his  hunch  that 
people  would  be  interested  in 
tests,  if  they  were  available. 

Now  the  tests  are 
performed  in  15  Safeway 
pharmacies,  every  one  with  a 
consulting  room,  with  plans 
to  introduce  the  service  to  all 
pharmacies  upgraded  to 
include  a  counselling  area. 

The  test  analysis  is 
performed  by  Pathology 
Management  Company. 
Pharmacists  take  a  200uJ 
blood  sample  from  patients. 
This  is  then  placed  in  a 
heparinised  microcontainer 
and  sent  to  PMC  for  analysis. 

Although  five  of  the  stores 
do  in-house  diagnostic  testing 
as  part  of  their  "Health 
Check"  service,  allergy  testing 
is  not  suitable  for  doing 
on-site.  "The  test  itself  is 
quick,  but  it  does  involve  a  lot 
of  complex  technology.  It's  a 
good  deal  more  substantial 
looking  than  the  Reflotron 
I  for  pharmacy  cholesterol 
testing],"  points  out  Mr 
Ashley. 

PMC  test  the  sample  for  10 
common  inhaled  allergens 
using  the  Quidel 
multi-allergenic  dipstick 
screening  test.  This  includes 
several  types  of  grass  and  tree 
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Safeway's 
testing  times 


when  we  made 
recommendations  on 
avoidance  and  the  patient 
was  not  experiencing  any 
improvement,"  says  Mr 
'  shle\ 


As 
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Safeway  launched  allergy  testing  through 
selected  pharmacies  last  year  only  to  have  some 
members  of  the  medical  profession  launch  a  fierce 
tirade  against  the  value  of  the  service.  Desprite 
this,  customers  believe  it  is  useful  and  there  are 
plans  to  expand  it  into  more  stores.  Marianne 
Mac  Donald  reports 


pollen,  weed  pollen,  mould 
spores,  cat  and  dog  dander 
and  house  dust  mite.  A 
separate  test  can  be 
performed  which  screens  for 
allergies  to  bee  and  wasp 
venom,  although  customers 
must  specify  that  they  want 
this  done. 

The  results  come  back  to 
the  pharmacist  within  five 
working  days  in  the  form  of  a 
printed  report  which  lists 
what  the  patient  is  allergic  to 
and  whether  they  are  mildly, 
moderately  or  severely 
allergic  to  the  allergen.  The 
pharmacist  then  phones  the 
patient  so  that  a  mutually 
convenient  interview  time  can 
be  arranged. 

Blood  technique 

Pharmacists  are  fully  trained 
before  they  undertake  any 
testing.  Aside  from  ensuring 
they  have  the  correct 
sampling  technique,  they  are 
also  assessed,  on  a  one-to-one 
basis,  on  their  knowledge  of 
allergies  and  related 
conditions  such  as  eczema 
and  asthma.  The  amount  of 
training  depends  on  the 
individual  pharmacist. 

Although  patients  can  pick 
up  an  information  leaflet  in 


Despite  referrals  also  being 
made  when  the  patient  suffers 
from  asthma,  or  a  related 
condition,  the  tests  have  been 
a  source  of  contention  for 
some  members  of  the  medical 
profession. 

A  letter  from  a  doctor  at  the 
Department  of  Allergy  and 
Clinical  Immunology  at  the 
National  Heart  and  Lung 
Institute  in  the  British  Medical 
journal  in  February  stated: 
"this  remote  allergy  testing 
may  unnecessarily  confuse 
and  alarm  susceptible  people 
by  producing  positive  results 
that  are  not  clinically 
important.  There  is  a  risk  of 
inappropriate  advice  being 
given.. ..Isn't  there  a  danger 
that  patients  might...  withhold 
lifesaving  treatment  such  as 
inhaled  or  oral 
corticosteroids?" 

Mr  Ashley  is 
contemptuous.  "Saying  that 
pharmacists  might 
compromise  the  treatment  of 
patients  shows  a  lack  of 
understanding  of  what 
pharmacists  are  about.  There 
is  no  way  the  pharmacist  is 
going  to  say  'you  are  allergic, 
but  you  have  asthma  so  better 
stop  using  the  inhaler',"  he 
comments. 

Not  all  doctors  are  against 
the  service.  In  those  areas 
where  it  is  available,  local  GPs 
have  been  referring  patients 
along  to  Safeway.  "Although 
they  can  have  skin  tests,  these 
are  not  as  reliable  and  can  be 
affected  if  the  patient  is  taking 
anti-histamines.  They  are  also 
uncomfortable,"  he  says. 

Get  involved 

The  most  common  allergen 
has  been  picked  up  so  far  is 
one  to  the  house  dust  mite, 
but  this  will  change  now  that 
the  hayfever  season  is 
underway. 

"In  market  research  there 
was  a  mixed  age  and  sex 
profile,  it  seems  to  appeal  to 
most  people,"  says  Mr 
Ashley. 

For  those  pharmacists  who 
are  thinking  of  getting 
involved  in  allergy  testing,  he 
has  some  advice.  "Make  sure 
all  the  preparation  is  done 
before  you  start.  By  that  I 
mean  you  have  to  practice 
pharmacy  in  a  different  way." 

Certainly,  the  public 
appreciate  it  being  there  and 
it's  another  diagnostic  badge 
to  add  to  the  ever-growing 
list  of  screening  services  that 
pharmacy  can  offer. 
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the  pharmacy  which  tells 
them  all  about  allergies  and 
what  symptoms  to  look  out 
for,  it's  the  pharmacist  who 
decides  whether  a  test  is 
relevant  for  that  individual. 
"We  would  actively 
discourage  people  who  have 
no  symptoms  from  taking  the 
tests,"  admits  Mr  Ashley. 

The  results  of  the  tests  are 
given  out  verbally  with  back 
up  in  the  form  of  a  second 
leaflet.  This  gives  more 
detailed  advice  such  as 
avoidance  tips  and 
desensitisation.  In  total,  the 
pharmacist  spends  an  average 
of  20  minutes  counselling 
each  patient. 

Concern  that  patients  will 
be  recipients  of  "potentially 
useful  but  expensive 
preparations"  are  unfounded, 
says  Mr  Ashley.  "The 
principle  of  the  whole  service 
is  to  give  people  the 
information  to  improve  their 
symptomatology  and  quality 
of  life". 

Asthma  concern 

Patients  who  have  exhibited  a 
severe  reaction  to  any 
allergen  are  referred  to  their 
GPs.  "The  majority  of 
referrals  would  take  place 
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Aqueous  Nasal  Spray, 
(beclomethasone 
dipropionate ) 
Essentia]  information 
Presentation  Aqueous  Nasal 
Spray  containing  50  micro- 
grams beclomethasone 
dipropionate  per  spray 
Uses  Treatment  ol  seasonal 
rhinitis  (hayfever)  Dosage 
and  administration  I  or 
intranasal  use  only  two  spray 
into  each  nostril  every 
morning  and  evening  For  use 
in  adults  and  children  aged 
twelve  years  and  over 
Beconase  Hayfever  does  not 
cause  drowsiness  There  are 
no  known  interactions  with 
other  medicines  Contra- 
indications I  K  pel  sensitivity 
Precautions  II  hayfever 
symptoms  have  ni  it  improv 
after  10  days,  consult  the 
doctor.  Pregnancy  and  . 
glaucoma  Consult 
doctor  before  use 
Side  effects 
Dryness  and 
irritation  ol  the 
nose  and  throat, 
unpleasant  smell 
and  taste,  and 
epistaxis  have 
been  reported  rarely 
Rare  cases  ol  raised 
tntra-ocular  pressure 
or  glaucoma  have  been 
reported  Retail  selling  price 
Pack  with  100  sprays  -  C4-99 
Legal  category  P  Date  ol 
preparation  14  December  1993 
Further  information  is 
available  on  request  Irom 
Allen  &r  Hanburys  Limited, 
Uxbridge,  Middlesex  UB11  1BT 
Product  licence  number 
10949/0093  Product  licence 
holder  Glaxo  Pharmaceuticals 
UK  Ltd  .Stockley  Park, 
Uxbridge,  Middlesex  UB11  1BT 
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A  powerful  anti-inflammatory  agent 

Beconase™  Hayfever™  -  for  the  relief  of  seasonal 
allergic  rhinitis  (hayfever)  -  is  the  first  anti-inflammatory 
intranasal  corticosteroid  available  without  prescription. 
It  is  a  logical  treatment  for  the  inflammatory  response 
to  pollen 1  that  leads  to  hayfever  symptoms 

Providing  proven  relief 

Beconase""  Hayfever,™  which  has  been  shown  to 
provide  better  overall  control  of  hayfever  symptoms  than 
both  terfenadine  and  sodium  cromoglycate; 3  starts 
working  immediately  building  up  to  its  maximum 
protective  effect  over  2  to  3  days. 

Suitable  for  majority  of  adult 
sufferers 

This  direct  action  and  powerful  relief  means 
you  can  recommend  Beconase  5'  Hayfever™  with 


WHY  THIS 
SUMMER 
COULD  MEAN 
NEW  FREEDOM 
FOR  YOUR 
HAYFEVER 
CUSTOMERS 
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confidence  as  a  first-line  treatment  to  the 
4  out  nt  5  hayfever  sufferers  who  have  mosdy 
nasal  symptoms.4 

Easy-to-use  with  wide  margin 
of  safety 

Furthermore,  the  twice-daily  atomised 
dose  of  Beconase""  Hayfever""  gives  continuous 
relief  from  the  symptoms  of  hayfever  without 
causing  drowsiness  or  interacting  with  other 
medicines  or  alcohol. 

New  freedom  from  hayfever 

Beconase  "  Hayfever™  -  utilising  power 
previously  available  only  on  prescription  - 
means  new  freedom  for  hayfever  sufferers  from 
the  start  of  their  symptoms  this  summer. 


POWER  PREVIOUSLY  AVAILABLE  ONLY  ON  PRESCRIPTION 
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ADVERTISEMENT  FEATURE 


Summer  ease 


The  hayfever  market  has 
traditionally  been  very 
competitive  with  many  heavily 
supported  brands  fuelling 
consumer  demand  thereby 
creating  market  growth.  For 
pharmacies  gearing  up  for  the 
seasonal  onslaught  of  runny 
noses  and  red  eyes,  the 
dilemma  is  one  of  rationalising 
stock.  As  well  as  the  five  or  so 
new  product  launches 
following  the  sodium 
cromoglycate  switch,  there  are 
also  additions  to  the  nasal 
sprays  and  anti  histamine 
categories.  All  are  vying  for 
market  share  in  an  area  where 
there  is  a  high  degree  of  brand 
switching  by  sufferers  who 
crave  more  information  and 
more  effective  products. 


So  how  are  Britain's  estimated  6 
million  hayfever  sufferers,  90 
per  cent  of  whom  experience 
symptoms  of  itchy,  red  and 
weeping  eyes  going  to  choose 
which  medication  to  use?  The 
pharmacist  and  staff  play  a  vital 
role. 

The  POM  to  P  switch  of 


Hayfever  is  big  news.  The  annual  nightmare 
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Optrex  Hayfever  Allergy  Eye  Drops  stacks 
up  against  the  competition 


sodium  cromoglycate  will 
undoubtedly  have  a  major 
impact  this  season.  It  will 
certainly  divert  the  increasing 
number  of  hayfever  sufferers 
away  from  the  GP's  surgery  and 
into  their  community  pharmacy. 
There  are  obvious  benefits,  not 
least  the  greatly  increased 
traffic  flow  through  the 
pharmacy,  as  people  discover 
that  a  simple  solution  to  their 
predicament  is  available 
without  a  long  wait.  The 
pharmacist  plays  an  increasingly 
important  role  in  determining 
symptoms  and  recommending 
the  most  appropriate 


medication  which  takes  into 
account  their  customer's 
lifestyle  and  preferences.  It  is 
therefore  essential  for 
manufacturers  to  provide  the 
support  necessary  for 
pharmacists  to  fulfil  this  role. 

Trusted  brand 

With  a  heritage  spanning  over 
50  years,  Optrex  is  firmly 
established  as  a  tried  and 
trusted  eye  care  brand  with  a 
reputation  of  reliability  and 
efficacy.  With  so  many  players 
in  the  market,  all  offering  the 
sodium  cromoglycate 
formulation,  the  Optrex  name 


will  be  an  important  factor  as  it] 
is  with  Opticrom  which  relies  or 
its  prescription  heritage. 
Familiar  brand  names  are  vital 
to  inspire  trust  and  consumer 
loyalty  which,  along  with  the 
effectiveness  of  sodium 
cromoglycate,  is  perhaps  one  oj 
the  most  important  strengths  o 
the  new  Optrex  Hayfever 
Allergy  Eye  Drops. 

Accounting  for  a  78  per  cent  I 
share  of  the  eye  care  sector, 
and  as  one  of  the  top  fifteen  j 
OTC  pharmacy  brands  (1),  it  is 
fair  to  say  that  Optrex  is  a  firm 
favourite  in  the  nation's 
medicine  cabinet.  Indeed  brand 
awareness  is  so  high  that,  say 
"Optrex"  to  100  customers,  ancf 
93  will  say  "eyes"  back.  About  'I 
million  people  are  currently 
using  Optrex,  that's  over  one-  I 
fifth  of  the  UK  population  (2).  j 

Optrex  already  equals  eye 
care  in  the  eyes  of  the 
consumer  with  products  such  ai 
Optrex  Lotion  and  Eye  Drops.  | 
Making  the  move  into  the 
hayfever  market  is  a  natural 
extension  of  the  range, 
building  upon  strong  brand 
heritage  and  expertise  in  the 


Product  information:  Optrex  Lotions  and  Drops  Solution  containing  distilled  witch  hazel  B.P.C  13.0%v/v.  Preserved  with  Benzalkonium  Chloride  0.005%  w/v  in  a  solution  buffered  wit 
Borax  and  Boric  Acid  Uses:  For  the  relief  of  minor  eye  irritation  caused  by  dusty  or  smoky  atmospheres,  driving  or  close  work  Dosage  and  administration  Lotion:  Bend  head  slightl 
forward,  apply  the  eye  bath,  1/3  full,  and  rock  the  head  from  side  to  side  for  at  least  30  seconds  keeping  the  eye  lid  open  Drops:  Gently  squeeze  1  or  2  drops  into  each  eye  Contr 
Indications  Not  suitable  for  use  whilst  wearing  hydrophilhc  (soft)  contact  lenses  Side  effects:  May  occasionally  cause  hypersensitivity  reactions  Packaging  quantities:  Lotion:  Bottle 
containing  1 10ml  and  300ml  GSL.  Drops  10ml  and  18ml  P  RSP:  Lotion  1 10ml  with  eye  bath  £2.75.  Lotion  1 10ml  £2.35.  Lotion  300ml  with  eye  bath  £3  99.  Drops  10ml  £2  25  Drops  18ml  £2.8r 
PL  Lotion  0062/5000  Drops  0062/5003  Crookes  Healthcare  Ltd,  Nottingham  NG2  3AA. 

Product  information:  Clearine  Solution  containing  distilled  witch  hazel  B.P.C. 12. 5%v/v.  Naphazoline  Hydrochloride  B  P.  1968  0  01%w/v  with  (as  preservatives)  Benzalkonium  Chloridl 
Solution  B  P  0  008%  v/v.  Methyl  Hydroxybenzoate  B.P.  0.02%  w/v  Propyl  Hydroxybenzoate  B  P  0.005%  w/v.  Use.  For  the  temporary  relief  of  redness  of  the  eye.  Precautions  Nc 


OTC  eye  care  market. 


The  sodium  cromoglycate 
formulation  also  provides 
tremendous  opportunities.  The 
hayfever  market  has  recently 
witnessed  a  high  degree  of 
brand  switching  which  may  be 
due  to  some  degree  to 
consumer  dissatisfaction  with 
traditional  hayfever  remedies, 
particularly  anti-histamines, 
which  for  16  per  cent  of  users 
are  ineffective,  cause  drow- 
siness or  take  too  long  to  work. 

Optrex  Hayfever  Allergy  Eye 
Drops  is  a  clinically  proven  and 
well  tolerated  formulation  of  2 
per  cent  sodium  cromoglycate 
in  a  base  of  benzalkonium 
chloride,  disodium  edetate  and 
purified  water. 

Indicated  for  the  treatment 
of  eye  symptoms  of  seasonal 
allergic  conjunctivitis  or 


symptoms  in  more  than  80  per 
cent  of  cases  in  which  sodium 
cromoglycate  has  been  used. 

The  eye  drops  work  by 
blocking  the  release  of 
inflammation  causing 
substances  such  as  histamine, 
but  also  leukotrienes,  serotonin 
and  bradykinins  which  are 
present  in  high  concentration  in 
the  mast  cells  of  the 
conjunctiva.  Put  simply,  sodium 
cromoglycate  offers  a  new 
opportunity  for  hayfever 
sufferers  to  treat  eye  symptoms 
speedily,  effectively  and  directly 
at  the  point  of  irritation,  they 
can  also  be  used  in  conjunction 
with  anti-histamines. 

Customers  should  be  advised 
to  use  one  or  two  drops,  four 
times  daily,  which  means  that 
one  10ml  bottle,  retailing  at 
£3.99  is  sufficient  for  a  10-15 
day  supply.  This  meets  the 
needs  of  most  sufferers  who 


hayfever,  they  provide  effective 
relief  from  itchy,  red  and 
weeping  eyes  triggered  by  the 
seasonal  exposure  to  allergens 
released  from  pollen  and 
mould.  Because  these  allergens 
enter  the  body  as  much 
through  the  eye  as  the 
respiratory  tract,  Optrex 
Hayfever  Allergy  Eye  Drops  are 
the  most  direct  and  fastest  way 
to  relieve  eye  symptoms 
experienced  by  nine  out  of  ten 
hayfever  sufferers.  Symptomatic 
relief  is  fast  and  effective  and 
takes  place  within  minutes. 
Compare  this  with  some  other 
treatments  which  can  take 
hours  or  even  days.  Clinical 
trials  have  shown  relief  of 


experience  symptoms  for  about 
two  weeks,  depending  on  the 
cause  of  their  sensitivity. 


Crookes  Healthcare  are  putting 
their  full  support  behind  the 
launch  of  Optrex  Hayfever 
Allergy  Eye  Drops  with  a 
comprehensive  programme  of 
advertising,  public  relations,  a 
point  of  sale  display  unit  and 
consumer  leaflet. 

Recognising  the  important 
role  of  the  community 
pharmacist  in  recommendation, 
Optrex  Hayfever  Allergy  Eye 
Drops  will  offer  an  on-going 
POR  of  33  per  cent,  in  addition 
to  attractive  introductory 


discounts.  Crookes  believe  that 
this  provides  an  excellent 
opportunity  and  urge  retailers 
to  take  advantage  of  the  sell-in 
package  offered  to  coincide 
with  the  launch. 

In  addition  the  entire  Optrex 
range  will  benefit  from  a  new 
£2  million  comprehensive  eye 
care  awareness  campaign, 
encompassing  both 
heavyweight  healthcare 
professional  support  and  an 
extensive  consumer  campaign. 
The  main  aim  is  to  improve 
awareness  of  the  increasing 
stresses  and  strains  placed  on 
the  eye  through  contemporary 
living,  such  as  increased  use  of 
VDU  screens,  exposure  to 
environmental  pollution  and 
air-conditioning. 

The  campaign  will  commence 
with  the  introduction  of  an 
informative  Eye  Care  Guide. 
This  provides  seven  detailed 
sections  from  how  the  eye 
works  to  what  problems  affect 
the  eye  and  how  to  treat  them, 
including  hayfever,  allergies 
and  infections.  The  guide  is 
intended  for  both  pharmacist 
and  assistant  use  and  will  be 
presented  in  an  easy-storage, 
reference  case. 

Although  the  Optrex  heritage 
and  traditional  heavyweight 
support  package  will 
undoubtedly  push  Optrex 
Hayfever  Allergy  Eye  Drops  into 
a  leading  position  within  the 
hayfever  sector,  it  is  the  support 
given  by  the  pharmacist  and 
assistant  that  is  important. 
This  is  why  Crookes  Healthcare 
has  developed  a  long  term 
strategy  of  consumer  education 
and  a  new  and  comprehensive 
programme  of  support  for  the 
pharmacist. 
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Eye  problems 
in  the 
pharmacy 

Modern-day  living  is 
increasingly  putting  stresses 
and  strains  on  eyes.  Minor 
irritations  such  as  small 
particles  of  dust,  smoky 
atmospheres,  pollution,  glare 
from  a  VDU,  tiredness 
resulting  from  intense 
concentration  or  wearing 
contact  lenses  can  be  relieved 
by  using  proprietary  eye 
preparation  such  as  those 
from  the  Optrex  range. 
Contact  lens  wearers  should 
always  remove  their  lenses 
before  using  Optrex. 

Optrex  Lotion  and  Drops 
contain  the  gentle,  natural 
antiseptic  witch  hazel,  a  well 
respected,  traditional  remedy 
for  the  relief  of  minor  ocular 
irritations.  The  soothing  and 
cooing  properties  of  witch 
hazel  provide  a  definite 
advantage  over  other  generic 
astringents  such  as  zinc 
sulphate,  which  has  an  acidic 
nature  more  likely  to  cause 
stinging  than  Optrex  which 
has  a  neutral  pH  balance. 
Optrex's  natural  and  effective 
formulation  is  particularly 
attractive  to  consumers. 

Optrex  Eye  Lotion  -  The 
unique  eye  bath  facility 
offered  by  Optrex  Lotion  is 
the  ideal  means  to  give 
soothing  and  cooling  relief 
for  tired,  sore  eyes  and  can 
also  be  used  as  a  first  aid 
measure  for  removing  foreign 
bodies  from  the  eyes. 

Optrex  Eye  Drops  -  Available 
in  two  convenient,  portable, 
sizes  for  fast  and  effective 
relief  anywhere,  such  as  in  the 
office  or  travelling. 

Clearine  Eye  Drops  -  These 
may  be  recommended  for 
minor  eye  irritations 
associated  with  temporary 
redness. 

Eye  Dew  -  A  cosmetic  eye 
drop  developed  to  give  eyes 
an  extra  sparkle. 

Eye  Masks  -  The  ideal  way  to 
refresh,  soothe  and  cool  tired 
eyes  whilst  stimulating  the 
sensitive  skin  where  strain  and 
fatigue  are  likely  to  show. 


1.  Independent  Retail  Audit 

2.  RSGB 


recommended  for  use  in  children  under  12  years  of  age  Dosage  One  or  two  in  each  eye,  no  more  than  four  times  daily  Contra  indications  Not  to  be  used  by  persons  suffering  from 
glaucoma  or  serious  eye  diseases  or  persons  who  had  previous  eye  surgery  Persons  being  treated  for  high  blood  pressure,  depression,  heart  disease,  diabetes  or  increased  thyroid  gland 
activity  should  consult  their  doctor  before  use  Not  to  be  used  by  contact  lens  wearers  Side  effects  May  cause  transient  irritation  and  stinging  Continued  use  of  this  product  may  increase 
redness  of  the  eye  Packaging  quantities.  10ml  plastic  bottle  P.RSP  £2  65  PL  0062/0024  Crookes  Healthcare  Ltd,  Nottingham  NG2  3AA 

Product  information:  Optrex  Hayfever  Allergy  Eye  Drops:  Solution  containing  sodium  cromoglycate  2.0%  w/v  with  benzalkonium  chloride,  disodium  edetate,  purified  water  Use:  For 
fast,  effective  treatment  of  itchy,  watery  or  inflamed  eyes  caused  by  seasonal  allergies  Contraindication:  Hypersensitivity  to  any  of  the  ingredients  Precautions:  Do  not  use  while  wearing 
soft  contact  lenses  Dosage:  One  or  two  drops  into  each  eye  fourtimes  daily  Side  effects:  Transient  burning  and  stinging  Packaging  quatities:  1 0ml  bottle  P  RSP:  £3  99  PL0113/0161 

Fisons  pic,  Holmes  Chapel,  Cheshire  CW4  8BE 


HAYFEVER  MARKETING 


market  and  will  grow  the 
sector  by  17  per  cent.  It  is 
being  supported  with  a 
£750,000  television  campaign, 
which  tackles  the  pollution 
angle,  running  from  now 
until  June. 

The  sales  and  marketing  for 
Pollon-eze  has  shifted  to 
Centra  Healthcare  who  are 
concentrating  on  reaching  the 
core  16-35  years  age  bracket, 
who  they  say  account  for  over 
50  per  cent  of  sufferers,  by 
means  of  a  national  radio 
campaign.  Radio  news  slots 
featuring  the  pollen  count  will 
be  sponsored  by  Pollon-eze. 

The  pharmacy  support 
package  offers  a  range  of 
point  of  sale  material  coupled 
with  consumer  leaflets. 
Pharmacy  assistants  can  also 
win  one  of  30  prizes  of  Forte 
Leisure  vouchers  each  worth 
£100. 

Zirtek  (cetirizine)  is  the 
latest  antihistamine  to  become 


available  OTC.  With  a  once 
daily  dosage  it  is  said  to 
relieve  all  hayfever  symptoms 
coupled  with  an 
anti-inflammatory  effect  to 
reduce  nasal  obstruction. 

The  company  are  opting  for 
trade  advertising  to  build  on 
the  product's  prescription 
heritage  although  pharmacy 
posters  are  available. 

Eyes  on  profits 

Rhone-Poulenc  Rorer  estimate 
that  there  are  two  million 
potential  users  for  sodium 
cromoglycate  (SCG)  and  they 
expect  700,000  users  within 
the  first  year  of  sale. 

Their  product,  Brol-eze  is 
being  supported  by  a  Elm 
package  including  consumer 
Press  advertising,  a  radio  and 
poster  campaign  and 
comprehensive  training 
material  for  pharmacists  and 
assistants.  This  comprises 
treatment  guidelines,  a 


Complementary  help 


Natural  remedies  are  another 
way  to  tackle  hayfever.  It  is 
clearly  a  growing  market  if 
New  Era's  Combination  H, 
making  its  first  appearance 
in  the  hayfever  top  five,  is 
anything  to  go  by. 

"New  Era  holds  a 
commanding  lead  in  the 
OTC  homoeopathic  market 
with  a  44  per  cent  share," 
says  Tim  Home,  group 
product  manager  for  New 
Era. 

Sales  of  Combination  H 
rose  by  over  50  per  cent  last 
year,  and  is  primed  to  vault 
over  this  figure  in  the  1994 
season.  A  £250,000  national 
newspaper  campaign  is 
planned,  coupled  with  PR 
and  promotional  back-up. 

Nelsons  marketing 
manager  Tom  Russell  is 
convinced  that  the  natural 
remedies  market  offers 
pharmacists  new 
opportunities.  "The  OTC 


&  allergic 
rhinitis 


HAY  FEVER 
ALLERGIC  1 
RHINITIS  m 


market  for  products  which 
offer  effective  relief  from 
hayfever  without  side  effects 
can  only  continue  to  grow," 
he  says 

Nelsons  offer  euphrasia  for 
stinging,  watering  eyes; 
Pulsatilla  for  those  who  find 
their  symptoms  less  severe  in 
the  open  air  and  gelsemium 
for  constant  sneezing. 

They  also  produce 
Pollenna  which  combines 
allium  ceba,  euphrasia 
officinalis  and  sabadilla 
officiniarum.  A  counter  unit 
holds  six  packs  and 
pharmacists  are  being  offered 
six  packs  for  the  price  of  five. 

On  the  aromatherapy  side, 
Nelsons  produce  the 
Aroma-Mask  which  contains 
floral  waters  to  refresh  and 
revitalise  eyes.  It  is  available 
in  a  20-unit  merchandiser  or 
six-unit  counter  stand. 

Hayfever  deals  are  on  offer 
for  a  limited  period, 
telephone  0800  289515  for 
details. 

Potter's  Antifect  tablets 
which  are  specifically 
targeted  to  deal  with  rhinitis, 
"the  catarrh  of  hayfever".  It 
contains  echinacea  for  its 
antibacterial  and  antiviral 
activity,  garlic  to  act  as  an 
antibiotic  and  expectorant 
and  charcoal  to  absorb 
toxins. 

Larkhall  have  Hay  Fever 
which  is  said  to  "work 
effectively  to  relieve  the 
uncomfortable  and 
debilitating  symptoms  of 
hayfever."  It  contains 
yarrow,  vervain,  salvia, 
capsicum  and  lobelia. 


screening  aid  for  assistants 
and  a  range  of  consumer 
literature. 

Opticrom  was  the  first  SCG 
eye  drop  to  become  available 
OTC.  It  is  being  supported 
with  a  £750,000  national  Press 
campaign  and  London 
Underground  advertising. 
Point  of  sale  material  is 
available. 

Hay-crom  from  Baker 
Norton  comes  complete  with 
point  of  sale  material 
including  counter  units, 
window  stickers  and 
consumer  leaflets.  Discounts 
will  also  be  available 
depending  on  the  quantities 
ordered. 

Optrex  Hayfever  Allergy 
Eye  Drops  is  being  supported 
with  advertising.  Pharmacy 
support  takes  the  form  of 
training  material  for 
pharmacy  staff  and  point  of 
sale  material  including  a 
counter  unit  and  consumer 
leaflets. 

The  manufacturers, 
Crookes  Healthcare,  estimate 
that  90  per  cent  of  hayfever 
sufferers  experience 
ophthlamic  symptoms  with 
SCG  bringing  relief  in  80  per 
cent  of  cases. 

Schering-Plough  have  just 
launched  Clariteyes  and  are 
supporting  that  and  its  sister 
product  Clarityn  with  a 
booklet  listing  the  pollen 
counts  in  36  top  holiday 
destinations. 

The  company  is  again 


Kleenex 
wipe  away 
pollen 

For  the  fourth  successive 
year,  Kleenex  are 
sponsoring  the  National 
Pollen  ana  Hayfever 
Bureau. 

Their  money  ensures  that 
all  machi  iery  in  the  31 
stations  throughout  the  UK 
is  maintained  and  all 
chemicals  paid  for. 

They  have  also  joined 
forces  with  Crookes 
Healthcare  to  offer  pocket 
sized  hayfever  survival  kits. 
For  £3.50  and  five  proofs  of 
purchase  from  Kleenex 
Super  3  and  Kleenex  for 
Men  consumers  receive  a  kit 
containing:  a  pocket  radio, 
the  hayfever  survival  guide, 
Kleenex  Club  tissues, 
Strepsils  and  Optrex  Eye 
Mask. 

Consumers  who  just  want 
the  survival  guide  simply 
have  to  send  a  SAE  along 
with  an  oval  from  a  pack 
front.  Some  five  million 
packs  will  carry  the  offer 
until  the  end  of  October. 


running  the  Clarityline  (0800 
556610),  the  24-hour  pollen 
information  line. 

All  this  activity  is  certain  to 
have  a  healthy  spin-off  for 
customers  and  pharmacists. 


Many  a  mite... 


The  house  dust  mite  is  a 
scourge  that  affects  people  all 
year  round,  giving 
pharmacists  the  chance  to 
maximise  their  sales  of 
traditional  hayfever  remedies 
while  also  offering  them  new 
sales  opportunities. 

The  house  dust  mite 
produces  faecal  pellets  which 
contain  an  allergen 
responsible  for  initiating 
allergic  rhinitis,  pruritis  and 
triggering  asthma  attacks. 

Although  the  mite  is  found 
wherever  there  is  dust  it 
thrives  in  warm,  humid 
conditions  such  as  carpets 
and  bedding  —  for  example, 
there  can  be  up  to  4,000  mites 
in  each  gram  of  dust  from  a 
mattress. 

Trying  to  avoid  the  mite  is 
difficult,  but  some  steps  can 
be  taken: 

•  cover  pillows  and 
mattresses  in  dust  proof 
covers  to  prevent  particles 
entering  the  air 

•  use  man-made  washable 
duvets  rather  than  feather 
ones,  or  place  latter  in  a  dust 


proof  cover 

•  wash  and  change  bedding 
frequently 

•  use  a  powerful  vacuum 
cleaner  and  fit  a  filter  to  the 
exhaust  system.  Cleaning  is 
now  seen  to  be  more  effective 
in  helping  the  condition  than 
was  previously  thought 

•  keep  carpets  and  soft 
furnishings  to  a  minimum 
and  use  an  anti  house  dust 
mite  spray  on  what  remains 

•  do  not  use  lower  bunk  if  the 
upper  one  is  unoccupied 

•  keep  humidity  down  to 
below  50  per  cent 

•  machine  wash  soft  toys 
regularly 

•  avoid  heavy  curtains  and 
Venetian  blinds 

•  keep  clothing  in  an  enclosed 
cupboard 

•  use  a  damp  cloth  for 
cleaning  and  wear  a  face 
mask 

•  do  not  use  woollen 
blankets,  use  man  made  fibres 

•  keep  animals  out  of  the 
bedroom. 

Additional  information 
courtesy  of  Safeway 
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Double  the  success 
Double  the  opportunity 
Double  the  sale 


Clarityn™-  the  fastest  growing 
antihistamine  over  the  counter, 
is  joined  by  a  powerful  new 
partner  -  Clariteyes™ . 


On  the  pack  and  at  point  of 
sale,  Clariteyes  eye  drops  visually 
link  with  Clarityn  for  ease  of 
pharmacy  recommendation  - 
building  on  the  established 
success  of  Clarityn  in  hayfever. 


Clarityn  &  Clariteyes  -  a  logical  partnership 
for  your  hayfever  customers 

AVAILABLE  AT  WHOLESALERS  NOW. 

High  impact  point  of  sale  display  material  is  available  from  your  local  Schering-Plough 

Consumer  Health  Representative. 


Consumer  Health 


Schering-Plough  Consumer  Health 
A  Division  of  Schering-Plough  Ltd 
Welwyn  Garden  City,  Herts  AL7  1TW 


denotes  trademark 


RRET"  NOW  MOVING  FASTER 
THAN  EVER  IN  1 994 


To  enable  you  to  really  benefit  this  summer  from  anti-diarrhoeal 
sales,  fast  acting  Arret  now  comes  with  unprecedented  support. 


The  new  backing  of  Centra  Healthcare 
Massive  £1  million  support  package 
Nationwide  advertising 


Powerful  new  display  material 

Exciting  and  rewarding  pharmacy 
promotions  for  you 


Act  now  to  meet  extra  demand 

Contact  your  Centra  Healthcare  representative  for  details 

or  telephone  0494  450778 


Arret  Abridged  Product  Information:  Presentation:  Capsules  containing  loperamide  hydrochloride  2mg.  Indications:  Treatment  of 
acute  diarrhoea.  Dosage  and  administration:  Adults  and  children  over  12:  Two  capsules  initially,  then  one  capsule  after  every  loose  stool. 
Maximum  dose:  Eight  capsules  in  24  hours  Contraindications:  Conditions  in  which  inhibition  of  peristalsis  is  to  be  avoided,  abdominal 
distention,  colitis  or  as  sole  treatment  in  acute  dysentery.  Precautions:  Arret  is  for  the  symptomatic  relief  of  diarrhoea  only  and  is  not  a 
substitute  for  rehydration  therapy.  If  symptoms  persist  for  more  than  24  hours,  a  doctor  should  be  consulted.  Loperamide  should  only  be 
used  during  pregnancy  or  lactation  on  the  advice  of  a  doctor  Side-effects:  Abdominal  cramps,  nausea,  vomiting,  drowsiness,  dizziness, 
dry  mouth  and  skin  reactions.  Price:  6  capsules:  £2.55, 12  capsules  £4,40, 18  capsules:  £5.60.  Legal  category:  P.  PL:  0242/0097.  PL 
holder:  Janssen  Pharmaceutical  Ltd,  Grove,  Wantage,  Oxon,  0X12  0DQ.  ©  JPH  February  1994. 
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ARRET  -  THERE'S  NO  QUICKER  WAY 
TO  STOP  DIARRHOEA 


Chemist  &  Druggist  publication 
r  pharmacy  assistants 


% 


Your  passport  to  a 
healthy  holiday 
Hayf  ever:  Ways  to 
beat  pollen  days 


achieve f  safer  suntan 
Give  your  feet  a  real 
treat  this  Summer 


Customer  Response 


eek  TV 


PRODUCT  INFORMATION 
Presentation:  <  Colourless  gel 
with  lavender  fragrance  con- 
taining ketoprofen  BP  2.5%  w/w. 
Indications:  Relief  of  pain  and 
inflammation  associated  with 
backache,  muscular  and 
rheumatic  pain,  sprains,  strains 
and  spi >rts  injuries 
Dosage:  Apply  a  thin  layer 
of  gel  to  the  affected  area  three 
times  a  day  lor  up  to  7  days. 
After  the  gel  is  applied  it  should 
be  rubbed  in  well 
Elderly:  As  above 
Children:  Not  to  be  applied  to 
children  under  12  years  of  age 
Contraindications:  Patients 
with  hypersensitivity  to  ketopro- 
fen, ibuprofen,  asprin  or  other 
non-steroidal  anti- inflammatory 
agents,  patients  suffering  from 
or  with  a  history  of  bronchial 
asthma  or  allergic  disease, 
exi  it  lal  iv  i  ■  i  lei  i  nati  >ses,  o.  zema 
sores  and  infected  skin  lesions 
i  >r  br<  iken  skin 

Precautions:  ( )ruvail  Gel  should 
not  be  applied  to  mucous 
membranes  or  eyes,  or  used  with 
occlusive  dressings  Caution  in 
patients  with  severe  renal  impair- 
ment Should  a  skin  rash  occur 
after  gel  application,  cease  treat- 
ment Treatment  should  not 
continue  lor  longer  than  7  days 
If  symptoms  persist  consult 
doctor  Keep  gel  away  from 
naked  flames 
Use  in  Pregnancy  and 
Lactation:  <  )nly  when 
prescribed  by  a  physician  ■  sec- 
data  sheet- 
Adverse  Reactions:  Skin 
reactions,  including  pruritus  and 
localised  erythema 
Legal  Status:  50g  Packs  P 
Retail  Selling  Price:  tJ>  95 
(inc.  VAT) 

Product  Licence  Number: 

12/0243 

Product  Licence  Mulder: 

May  and  Baker  Ltd.  Dagenham, 
RM10  7XS 

Distributor  and  lurther  infor- 
mation available  from: 

Rhone- Poulenc  Rorer,  St 
Leonards  Road,  hastbourne, 
BN21  JYG 

Date  ol  Preparation:  July  1993. 
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That  is  the  impact  Oruvail  Gel  made  when 
the  30g  tube  became  available  over-the-counter. 

Which  is  hardly  surprising  when  you  look  at 
the  facts. 

Oruvail  Gel  contains  ketoprofen,  a  proven 
analgesic  and  anti-inflammatory  agent  which  is 
extremely  potent  in  inhibiting  the  synthesis  of  the 
prostaglandins  that  cause  pain.: 

And  what  is  more,  Oruvail  Gel  has  been 
found  to  be  clinically  superior  to  piroxicam  gel 
(available  only  on  prescription)  in  soft  tissue  injury.1 
Backed  by  the  heaviest 
advertising  spend  in  its  category,  Oruvail 
Gel,  available  only  in  pharmacies,  is  the 
topical  that's  gaining  serious  success  with 
customers. 

Oruvailfcl 

Ketoprofen^ 

The  key  to  deep  down  relief  is  the  ketoprofen 
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If  you're  intent  on  worshipping 
the  sun  this  Summer,  don't 
sacrifice  your  skin  in  the 
process  —  tan  safely 


Fake  tans  have  moved  away  from 
their  old  image  of  orange,  streaky 
results  that  you  could  spot  as  a  fake 
a  mile  off.  C&Ds  Sarah  Purcell 
shows  you  how  to  achieve  a  realistic 
colour,  without  the  sun 

1  4 


How  many  times  have  you  felt 
that  there  aren't  enough  hours 
in  a  day?  Could  it  be  that  you 
need  to  manage  your  time  more 
efficiently?  Diane  Bailey 
explains  how 

16 


If  you're  looking  forward  to  your 
annual  holiday  in  the  sun,  you  don't 
want  ill  health  to  rum  it  for  you.  OTC 
advises  on  everything  from  upset 
turns  to  insect  bites  and  from  malaria 
to  vaccination  schedules 

19 


The  hayfever  season  is  here 
again,  its  high  pollen  levels 
bringing  misery  to  millions  of 
sufferers.  How  can  you  help 
with  OTC  treatments  and 
advice? 

31 
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Allergic  conjunctivitis  is  a  common 
occurrence  with  hayfever  and  this 
year  there  is  a  whole  host  ol  new 
products  available  to  relieve  this 
unpleasant  symptom 

41 


Monitored  dosage  systems  may 
be  the  answer  to  the  prayers  of 
many  a  busy  nursing  home  but 
what  are  the  implications  for 
the  pharmacy?  Liverpool 
pharmacist  Jeremy  Clitherow 
looks  at  both  the  pros  and  cons 
of  MDS 

46 


After  a  Winter  of  being  hidden  away 
in  boots  and  thick  socks,  don't  be 
surprised  if  your  feet  don't  emerge 
looking  their  best.  Pharmacist  Trudy 
Thomas  looks  at  common  conditions 
that  affect  feet 

50 
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•ro-A  itamin  Styli 
allow  s  eas\  sr\  I* 


g  Series.  Complementing 
creation  and  hold,  u hile 


Procter  &  Gamble  (Health  &  Beauty  Care)  Ltd  announce  the  launch  of  their  new  Pantene 
their  highlj  successful  range  of  shampoos  and  conditioners,  Pantene's  new  st\  ling  range 
nourishing  your  hair  to  leave  it  looking  shiny  and  healthy. 

The  new  range  combines  Pantene's  patented  Pro-Vitamin  B5  complex,  Pantyl  IS.  with  slate  of  the  art  styling  technology. 
The  formula  helps  reduce  friction  during  brushing  and  combing,  so  helping  to  protect  against  damage  that  may  occur  during  Hie 
styling  process. 

The  range  comprises: 

Pantene  Pro-A  Nourishing  Fixing 
Spray:  Use  on  dry  hair  at  the  end  of  the  styling 
process  to  hold  or  fix  the  style  in  place. 

Pantene  Pro-V  Nourishing  Non- 
aerosol  Fixing  Spray:  For  use  on  dry  hair  at  the 
end  of  styling  to  fix  the  style  in  place.  May  be 
sprayed  onto  damp  hair  for  extra  volume. 

Pantene  Pro-V  Nourishing  Volumising 
Mousse:  Work  through  w  et  or  damp  hair  at  the 
start  of  styling  to  provide  volume  and  control. 

Pantene  Pro-V  Nourishing  Styling  Gel: 
For  use  on  wet  or  dry  hair  -  either  all  over  or  in 
specific  areas  to  help  w  ith  style  creation  and  to 
provide  volume,  hold  and  control. 

With  Pantene's  Pro-V  Styling  Series 
compromise  between  the  perfect  style  and 
shiny,  healthy-looking  hair  is  no  longer  an  issue! 
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Have  you  booked  your 
Summer  holiday  yet?  I 
have,  but  then  I'm  one  of 
those  people  who 
accumulate  mountains  of 
travel  brochures,  read  all 
the  small  print  and  take 
ages  to  pick  a  hotel.  It 
seems  to  pay  off  though, 
as  we  haven't  had  a  real 
disaster  of  a  holiday  yet, 
touch  wood. 

Another  thing  I  do 
when  I  go  away  is  pack 
medicines  for  almost 
every  eventuality.  My 
hand  luggage  ends  up 
looking  more  like  a  first 
aid  kit. 

My  philosophy  has 
always  been  "better  safe 
than  sorry"  and  as  I've 
suffered  from  food 
poisoning  in  Egypt, 
hangovers  in  Greece, 
sunburn  in  Florida  and  a 
nasty  cold  in  Hong  Kong 
in  my  time,  it's  probably 
just  as  well  that  I  go 
prepared. 

This  issue  of  Over  the 
Counter  has  a  definite 
holiday  feel,  as  well.  In 
the  articles  that  follow, 
you'll  find  all  you  need  to 
know  about  upset 
stomachs,  insect  bites, 
hayfever  and  safe 
suntanning.  When  you've 
planned  your  holiday,  the 
last  thing  you  want  is  for 
illness  to  spoil  it. 

And  don't  forget  to 
enter  our  photographic 
competition  co-sponsored 
with  Kodak  (see  p6-7).  If 
your  pictures  catch  the 
eye  of  our  panel  of  judges 
you  could  be  the  winner 
of  a  £2,000  holiday.  That's 
an  opportunity  too  good 
to  miss,  so  get  snapping, 
and  the  best  of  luck. 


Jtme  Feely 

Supplement  Co-ordinator 


HEALTH 
NEWS 

Clothing 
that  stops 
the  burn 


Choosing  the  right  clothes  could  be 
an  important  step  in  the  battle  against 
sunburn  and  ultimately  against  skin 
cancer,  experts  now  believe. 

But  the  advice  could  mean  a 
complete  rethink  on  what  clothes  we 
opt  for  on  holiday.  Out  goes  white  and 
natural  colours  in  thin  fabrics  like 
cheesecloth  and  in  comes  dark  clothes 
in  tighter-woven  cloths. 

Sundresses  which  expose  too 
much  skin  are  definitely  out  and  if 
you're  choosing  a  hat,  go  for  one  with 
a  wide  brim  which  protects  the  face 
and  the  back  of  the  neck.  Baseball 
caps  —  even  if  they  are  worn 
backwards  —  just  won't  do! 

In  order  to  help  the  public  choose 
the  best  clothes  to  protect  their  skin,  a 
new  rating  system,  called  the  Clothing 
Protection  Factor,  is  being  tested. 

One  British  company,  Raw  Clothing 
has  agreed  to  pilot  the  CPF.  Triangular 
labels  will  show  the  numbers,  for 
example  30  will  indicate  high 
protection  and  5,  low  protection. 

The  CPF  rating  works  in  the  same 
way  as  an  SPF  does  on  a  suncream. 
For  examples,  fabric  with  a  CPF  of 
10-plus  reduce  the  amount  of 
ultraviolet  radiation  reaching  the  skin 
to  one-tenth  of  its  original  strength. 

Cinema 
success 

Three  lucky  pharmacy  assistants 
are  off  to  the  cinema  with  a 
friend  free  of  charge,  courtesy  of 
Biisteze.  They  were  the  first 
names  out  of  the  hat  after 
replying  to  the  competition  in 
the  March/April  issue  of  OTC. 

So  congratulations  go  to 
Taslim  Sharif  from  Langley  in 
Slough,  Joanne  Nelson  of  Tyne 
&  Wear  and  Vikki  Lightowler 
from  Seacroft  in  Leeds. 


NPA's 

eczema 

leaflets 

The  National  Pharmaceutical 
Association  has  launched  a  new 
series  of  leaflets  to  help  patients 
and  their  families  cope  with 
eczema. 

There  are  three  leaflets  in  the 
series  —  "Coping  with 
Eczema ',  "Coping  with 
Childhood  Eczema"  and 
"Topical  Steroids:  Your 
Questions  Answered  ". 

Eczema  is  a  common 
condition  affecting  around  one  in 
ten  people  at  some  time  of  their 
lives.  Even  mild  forms  of 
eczema  can  disrupt  everyday 
activities  and  cause  many 
practical  problems.  Fortunately 
eczema  responds  well  to  the 
wide  range  of  treatments  now 
available. 

The  NPA's  leaflets  have  been 
produced  in  conjunction  with  the 
National  Eczema  Society  with  a 
grant  from  Glaxo  Dermatology. 
They  are  intended  to  provide  a 
written  summary  of  information 
that  patients  can  take  home  and 
keep  for  future  reference. 

They  include  advice  on  the 
use  of  treatments  for  eczema 
and  on  lifestyle  changes  which 
help  sufferers  avoid  those  things 
which  may  make  their  symptoms 
worse. 

Copies  of  the  leaflets  are 
being  distributed  free  of  charge 
to  all  NPA  members.  Doctors 
can  obtain  copies  free  of  charge 
from  their  local  Glaxo 
representative. 


Garlic  and 
blood  pressure 

Garlic  may  not  work  wonders  for  your 
breath  but  research  has  suggested  it 
may  be  just  the  ticket  for  high  blood 
pressure. 

A  new  study  has  shown  that  garlic 
supplements,  taken  over  three  months, 
significantly  reduced  blood  pressure  in 
400  patients.  The  garlic  had  a 
beneficial  effect  on  those  patients 
whose  blood  pressure  was  slightly 
raised,  although  not  severe  enough  for 
them  to  require  standard  drug  therapy. 

The  report's  co-author,  Oxford 
University's  Dr  Andrew  Neil,  said  that 
if  the  beneficial  effects  seen  in  the 
short  trial  could  be  sustained  over  a 
longer  period  of  time  then  the  risk  of 
stroke  and  coronary  heart  disease 
would  be  reduced. 

Earlier  this  year,  the  same 
researchers  discovered  that  garlic 
supplements  could  reduce  blood 
cholesterol  levels  for  weeks  at  a  time 
after  a  month  of  use. 

High  blood  pressure  is  a  major  risk 
factor  for  coronary  heart  disease  and 
stroke  and  is  more  common  in  Britain 
than  in  Mediterranean  countries  where 
the  diet  contains  more  fresh  fruit  and 
vegetables,  fish  and  garlic! 


Our  congratulations  go  out  to  Sandra  Moore,  who  is  the  lucky 
winner  of  the  fabulous  mountain  bike,  which  was  top  prize  in  the 
Slimfast  competition  in  our  January/February  issue  of  Over  the 
Counter.  Sandra  works  in  Proctors  Pharmacy  in  Oxford  and  she  is 
seen  accepting  her  prize  from  a  company  representative.  Look  out 
for  the  competitions  in  this  issue  of  OTC  and,  you  never  know,  it 
could  be  your  photograph  we're  publishing  next! 
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Cheers  —  its  for 
medicinal  purposes! 


Health  experts  are  having  to 
re-examine  their  advice  on 
alcohol  after  yet  another  study 
has  suggested  that  the 
occasional  tipple  could  be  good 
for  you. 

The  current  Government 
advice  is  that  men  should  drink 
no  more  than  21  units  a  week 
and  women,  14  units  a  week.  A 
glass  of  wine  is  roughly 
equivalent  to  one  unit. 

However,  a  moderate  intake 
of  alcohol  may  be  beneficial  for 
your  health. 

In  August  1993,  researchers 
found  that  up  to  two  drinks  a  day 
lowered  a  person's  risk  of  heart 
disease  and  in  December  of  the 
same  year,  a  regular  pattern  of 
drinking  under  19  units  a  week 
was  found  in  reduce  the  risk  of  a 

More  products 

A  number  of  OTC  brands  have 
changed  hands  in  the  past  few  weeks. 
Seton  have  acquired  Asilone  from 
Crookes  and  Seven  Seas  have  taken 
over  the  Haliborange  range  from 
Reckitt  &  Colman. 

The  movement  of  Asilone  to  Seton 
reflects  Crookes  Healthcare's  strategy 
of  focusing  on  core  areas  of  pain 
relief,  eyecare,  cough/cold  remedies 
and  skincare  products. 


person  suffering  a  stroke. 

This  year,  three  studies  have 
reached  similar  conclusions. 
One  found  that  beer  drinking 
may  help  prevent  Alzheimer's 
disease  while  another  found  the 
lowest  death  rate  in  people  who 
drink  between  one  to  six  units  of 
alcohol  a  week. 

The  most  recent  publication, 
in  the  New  England  Journal  of 
Medicine,  found  that  people  who 
drank  one  to  three  drinks  daily 
had  half  the  risk  of  a  heart  attack 
than  those  who  never  touched  a 
drop  of  the  hard  stuff! 

However,  some  experts  are 
concerned  that  these  studies  will 
be  used  by  those  who  drink  too 
heavily  to  try  and  justify  their 
habits.  As  in  everything,  it 
seems,  moderation  is  important! 


i  trie  m 


Sevens  Seas  describe  their 
acquisition  of  Haliborange  from  Reckitt 
&  Colman  as  "logical",  designed  to 
complement  their  vitamin  and  mineral 
supplement  brands. 

On  the  baby  front,  Cow  &  Gate 
Nutricia  have  bought  up  Robinson's 
dry  baby  meals  from  Reckitt  & 
Colman  while  rumours  that  Heinz  are 
to  purchase  Farley's  from  Crookes 
have  not  been  substantiated. 


Get  set  for 
Summer  courtesy 
of  Piz  Buin 

Every  Summer,  that  age  old 
problem  of  what  to  wear 
raises  its  ugly  head.  Last 
year's  swimsuits  have  seen 
better  days,  beach  towels 
are  frayed  around  the  edges 
and  sand  is  still  falling  out  of 
your  beach  bag. 

To  come  to  the  rescue,  Piz 
Buin,  has  compiled  a 
Summer  holiday  kit  for  the 

fashion-conscious  holidaymaker,  whatever  your  chosen 
destination. 

Each  kit  contains  a  white  Piz  Buin  towel,  a  white  cotton 
beach  bag  and  a  red  inflatable  beach  ball  so  you  won't 
get  bored  by  the  coast. 

Most  importantly,  Piz  Bum  also  ensures  you  look  after 
your  skin  this  Summer.  The  beach  kit  offers  an  SPF10/6 
Combi  pack,  an  After  Sun  Shower  Gel  and  an  After  Sun 
Lotion.  All  Piz  Buin  sun  products  offer  triple  protection 
with  UVA  and  UVB  filters  and  vitamin  E. 

Over  the  Counter  has  25  Piz  Buin  beach  kits  to  give 
away  to  pharmacy  assistants  and  as  each  is  worth  over 
£50,  its  an  offer  you  can't  refuse! 

All  you  have  to  do  is  send  your  name,  address  and 
name  of  your  pharmacy  to  Over  the  Counter/P\z  Buin 
Offer,  Chemist  &  Druggist,  Benn  Publications,  Sovereign 
Way,  Tonbndge,  Kent  TN9  1RW  to  arrive  no  later  than 
June  27. 

The  first  25  names  out  of  the  bag  after  the  closing  date, 
get  the  goodies. 


The  'throwowoy' 
bug 

Single  use  cameras  are  not  toys  but  real 
cameras  giving  remarkable  results 


The  past  year  has  seen  an 
almost  explosive  growth  in 
the  number  of  "disposable" 
or  single-use  cameras 
bought  in  the  UK,  with  more 
than  2  million  being  sold. 

We've  still  got  a  long  way 
to  go  before  sales  here 
match  those  in  countries  like 
Japan,  but  the  revolution  is 
well  and  truly  under  way 
and  looks  set  to  continue. 

And  why  not?  Single  use 
cameras  are  terrific  products. 
They're  not  toys,  they're  real 
35mm  cameras  which  give 
remarkable  results. 

These  cameras  are  getting 
guite  sophisticated  too. 
Fujifilm,  for  instance,  who 
first  unleashed  them  back  in 
1987,  now  have  four  models 
in  their  Quicksnap  range,  all 
with  the  Fujicolor  Super  G 
film  and  all  giving  three 
extra  prints. 

The  choice  when  buying  a 
single-use  camera  will 
usually  include:  a  basic 
model  for  out-door  use  when 
the  weather  is  good;  one 
with  a  built-in  flash  for  extra 
versatility;  one  with  a  special 
shutter  for  taking  panoramic 
views;  and  there's  even  one 
that's  waterproof  to  a  depth 
of  3  metres. 

Various  occasions 

Single-use  cameras  are  ideal 
for  a  whole  variety  of 
occasions  such  as: 

•  when  you've  been  been 
invited  to  a  wedding  and 
forgotten  your  own  camera 

•  for  slipping  into  a  pocket 
to  take  to  a  party 

•  for  taking  to  the  beach, 


skiing  or  anywhere  you 
wouldn't  want  to  risk  an 
expensive  camera 
•  many  business  men  and 
women  who  spend  a  great 
deal  of  time  in  their  cars 
carry  a  disposable  camera  in 
case  they  are  involved  in  an 
accident.  The  list  of  uses  is 
almost  endless. 

There's  no  harm  in 
rehearsing  these  reasons  to 
tell  your  customers  —  there's 
also  extra  profit  for  the 
pharmacy  in  selling  more  of 
such  a  popular  line. 

What's  more,  there's  no 
problem  with  having  the  film 
processed  —  it's  no  different 
from  processing  an  ordinary 
film.  It  costs  the  same,  with 
exactly  the  same  assurance 
of  guality  you  normally  get. 
The  only  difference  is  that 
the  whole  camera  goes  off  to 
be  processed. 

Sell  themselves 

Selling  disposable  cameras 
needn't  be  much  of  a 
problem.  From  around  £5  to 
just  over  £9,  they're  certainly 
not  going  to  break  the  bank. 
Displayed  imaginatively, 
especially  in  a  seaside  town 
or  tourist  area,  they  almost 
sell  themselves. 

However,  with  the  point  of 
sale  material  that  many 
manufacturers  produce,  you 
could  let  your  imagination 
run  riot  and  make  up  some 
very  imaginative  displays. 
You'll  soon  be  making  the 
most  of  the  "throwaway" 
camera  bug! 

(Material  provided  by  Fuji 
Photo  Film  UK  Ltd) 
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COMPETITION 


Make  golden  memories  for 
£2,000  holiday 

Chemist  &  Druggist  and  Kodak  are  co-sponsoring  a  photographic  competition  —  Making  Golden 
Memories  —  on  Kodak  Gold  film.  The  first  prize  is  a  £2,000  holiday  of  your  choice  with  ten  Kodak 
Star  compact  zoom  camera  outfits  for  the  runners  up.  Read  on  to  get  tips  on  how  to  win  by  taking 
better  photographs  of  your  holiday,  family,  nature,  action ...  in  fact  anything  that  can  be  captured  on 

Kodak  film  by  September  12 


Kodak  are  supplying  free 
Kodak  Gold  film  for  the  first 
3,000  entrants  —  the  rest  is 
down  to  you 

How  to  enter 

We  suggest  you  first  read 
the  "How  to  take  better 
photos"  tips  supplied  by 
Kodak,  then  decide  on  your 
plan  of  action.  The  24 
exposure  400  ASA  film 
supplied  by  Kodak  will 
handle  freeze-frame  action 
shots  as  well  as  moody 
low-tight  pictures. 

You  have  nearly  four 
months  to  take  a  range  of 
pictures  on  your  free  film. 
The  last  date  for  entry  is  by 
personal  delivery  to  the 
Chemist  &  Druggist  stand  at 
Chemex  94,  Wembley  on 
Monday  September  12  — 
before  that  simply  post  your 
snaps  to  C&D's  offices  (see 
rules). 

The  results  will  be 
announced  in  Over  the 
Counter  on  November  26. 

The  judges 

Kodak's  sales  director  Neil 
Murphy  and  the  company's 
trade  marketing  manager, 
both  from  the  pharmacy  and 
drug  store  consumer 
imaging  division,  will  join 
Chemist  &  Druggist's  art 
editor,  Tony  Lamb,  on  the 
judging  panel  —  Over  the 
Counter's  supplement 
co-ordinator  will  act  as 
non-voting  chairman. 

The  winning  shots  will  be 
featured  on  November  26  as 
examples  of  all  that  is 


 . — 


excellent  in  photography. 
Some  of  the  not-so-goocl 
shots  will  be  featured  later 
—  anonymously,  of  course, 
to  avoid  embarrassment  — 


with  tips  on  how  they  could 
have  been  improved. 

The  aim  of  the 
competition...  To  encourage 
the  taking  of  better  guality 


photographs  by  yourselves 
and  by  your  pharmacy's 
customers.  If  you  can  do  it, 
so  can  they,  because  you 
will  have  at  your  fingertips  : 
those  extra  hints  on  taking 
better  snaps  to  pass  on  to  the 
customer. 

The  result ...  Happy 
customers  with  a  permanent! 
record  of  those  special 
moments.  The  bonus  will  be 
your  own  self-satisfaction 
and  a  contented  boss,  to 
boot,  as  the  till  keeps  ticking! 
over  with  all  those  extra 
D&P  and  film  sales. 
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The  rules 

1.  Entry  is  open  to  all  pharmacy 
assistants  working  in  any  UK 
pharmacy. 

2.  The  first  3,000  entrants  will 
receive  a  free  Kodak  Gold  400 
135-24  exposure  film 

3.  The  co-sponsors,  Kodak  and  C&D, 
reserve  the  right  to  refuse  any  entry 
to  the  competition 

4.  Photographs  and  negatives  will 
only  be  returned  if  a  stamped 
addressed  envelope  is  enclosed  with 
entry 

5.  Developed  prints  must  be  received 
by  Over  the  Counter,  Chemist  & 
Druggist,  Benn  Publications, 
Sovereign  Way,  Tonbridge,  Kent 
TN9  1RW  no  later  than  September 
12,  1994.  Alternatively,  prints  can  be 
dropped  off  at  C&D's  Chemex  stand 
at  Wembley  on  either  September  1 1 
or  12. 

6.  Staff  employed  by  Kodak  Ltd  or 
Benn  Publications  are  not  eligible  to 
enter. 

7.  The  judges  decision  is  final  and 
will  be  announced  in  Over  the 
Counter  on  November  26. 


Entry  form 

Please  send  in  for  free  Kodak  Gold  400  ASA  24-exposure 
film  to  Over  the  Counter,  Chemist  &  Druggist,  Benn 
Publications,  Sovereign  Way,  Tonbridge,  Kent  TN9  1RW. 

Name  

Pharmacy  Address  


Tel  No 

Send  this  duplicate  name  and  address  sheet  when  you 
have  shot  your  film,  with  your  three  best  prints  and  the 
entire  film  negative  strip  to  "Making  Golden  Memories", 
Over  the  Counter,  Chemist  &  Druggist,  Benn  Publications, 
Sovereign  Way,  Tonbridge,  Kent  TN9  1RW. 

Name  

Pharmacy  address  


Tel  No 

Signature  of  pharmacist  to  verify  that  negatives  and  photos 
are  your  own  work 


Name  .. 
Reg  No 
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8.  The  first  prize  wilf  be  £2,000  of 
travel  vouchers  to  be  taken  wherever 
and  whenever  the  winner  decides, 
subject  to  the  terms  and  conditions 
on  the  vouchers.  The  ten  runners-up 
will  each  receive  prizes  of  Kodak 
Star  35mm  zoom  compact  camera 
outfits  (£230  at  retail). 


Kodak 

^PRODUCTS 


Kodak's  hot 
photo  tips 


Firstly  choose  the 
right  film 

The  most  popular  type  of 
camera  nowadays  is  the 
35mm  compact,  with  over  85 
per  cent  of  films  taken  in  for 
processing  being  135 
cassettes. 

It  is  important  to  choose 
the  right  speed  of  film  for 
your  subject  matter  and 
lighting  conditions  as  this 
will  ensure  that  you  get  the 
best  possible  results  and 
prints  which  are  clear,  bright 
and  colourful,  rather  than 
washed  out  or  too  dark. 

All  films  are  sensitive  to 
light  and  the  number  or 
speed  ol  a  tilm  eg  100,  200, 
400  indicates  how  sensitive 
the  film  is  to  light. 

The  100  speed  is  the  least 
sensitive  film  and  soaks  up 
least  light.  It  is  best  for  very 
bright  sunny  conditions. 

The  200  speed  is  more 
sensitive  to  light  and  is 
therefore  good  for  a  mixture 
of  lighting  conditions  such  as 
hazy  sunshine,  dull  days  and 
indoor  photography  with  a 
flash. 

The  400  speed  films  are 
the  most  versatile  films.  Of 
the  more  popular  speeds, 
400  is  the  most  sensitive  and 
soaks  up  the  most  light, 
making  it  superb  for  flash 
photos,  indoor  and  outdoor 
photography  as  well  as 
action  shots  when  you  want 
to  freeze  the  movement. 

Taking  a  perfect 
photograph 

•  For  good,  sharp  pictures, 
hold  the  camera  steady! 

•  Stand  still,  compose  your 
picture  and  gently  sgueeze 
the  button. 

•  Hold  the  camera  level,  so 
that  the  horizon  doesn't 
appear  tilted,  unless  you 
want  it  to  of  course. 

•  Think  about  whether  a 
particular  angle  or 
perspective  could  actually 
improve  the  shot,  but  make 
sure  that  this  is  a  deliberate 
choice. 

•  Check  that  your  fingers 
aren't  covering  the  lens  or 
flash  (if  used). 

Picture  composition 
Framing  the  shot 

•  Concentrate  on  one 
subject  at  a  time  and  frame 
that  subject  well. 

•  Use  foreground  objects  or 
people  to  add  detail,  a  sense 
of  scale  and  proportion  and 
ultimately  interest  to  the 
shot. 

•  A  tree,  archway, 


gateposts,  bridge  etc,  can 
provide  a  natural  frame  and 
depth  to  a  picture. 

•  Remove  clutter  in  the 
background  as  far  as 
possible.  This  avoids  the  all 
too  common  sight  of  a 
telegraph  pole  erupting  from 
Aunt  Maud's  head  or  a 
telephone  cable  sprouting 
from  Grandad's  ear! 

•  Think  about  alternative 
viewpoints  from  which  to 
take  the  photograph  eg 
kneel  down  to  a  child's 
height  to  capture  them  at 
play  at  their  own  level. 
Lighting  the  shot 

•  Always  be  aware  of  where 
the  light  is  coming  from. 

•  Light  in  front  of  you  will 
result  in  glare  spots  which 
will  spoil  the  shot. 

•  Sidelighting  is  good  for 
adding  texture  and  depth. 

•  Backlighting  gives  a  glow 
or  translucent  effect  to  the 
main  subject. 

Close  ups 

When  photographing  a 
group  of  people  get  fairly 
close  to  them  so  that  they  fill 
the  viewfinder  or  frame.  This 
gives  the  shot  more  "punch" 
and  ensures  that  they  aren't 
just  specks  in  the  distance. 

Action  Shots 

•  When  taking  pictures  of 
moving  subjects  you  should 
try  to  "pan"  or  move  the 
camera  with  the  action  and 
sgueeze  the  shutter  release 
button  at  an  appropriate 
moment,  while  still  panning. 
This  will,  as  far  as  possible 
freeze  the  main  subject. 
Don't  forget  that  a  slightly 
blurred  background  is 
sometimes  desirable  to  give 
the  impression  of  speed. 

•  Smooth  movement  is  the 
key  to  success.  Don't  stop 
moving  until  after  you  have 
taken  the  shot. 

Flash  photography 

Try  to  avoid  situations  where 
the  people  that  you  wish  to 
photograph  are  at  differing 
distances  from  the  camera.  If 
you  can  encourage  them  to 
group  together  they  will  be 
evenly  lit. 

Avoid  using  flash  when 
there  are  highly  reflective 
surfaces  that  can  bounce  the 
flash  light  back  into  the 
camera.  This  will  result  in 
glare  spots  and  a  spoilt 
picture. 

Position  yourself  at  an 
angle  to  this  surface  to 
reduce  the  risk  of  this 
happening. 
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Feel  the  burn 

Poor  old  Brett  got  burnt  in  the  sun  over  the  weekend  and  this  has  prompted  his 

mother  to  ask  you  about  safe  tanning 


Maggie:  "Poor  Brett's  had  a 
little  too  much  sun.  Have 
you  got  anything  for  his 
sunburn?" 

Assistant:  "Oh  dear, 
where  is  he  burnt?" 

"His  face,  the  back  of  his 


neck  and  his  back  are  very 
red  and  are  peeling." 

"Is  he  feeling  dizzy  or 
sick" 

"No,  just  sore." 

"I'd  recommend  applying 
some  calamine  lotion  or 
aftersun  to  cool  the  skin. 
How  did  he  manage  to  get 
burnt?" 

"Oh  you  know  what  boys 
are  like,  running  around 
playing  football  in  the  park. 
At  least  there's  no  great 
damage  done.  He's  been 
burnt  before  and  it  just 
peeled  off  and  then  he  went 
as  brown  as  a  berry. " 

"Did  you  know  that  bad 
sunburn  as  a  child  increases 
the  risk  of  skin  cancer  later 
in  life?" 

"Oh  no,  I  didn't.  What 
should  1  do  to  stop  him 
getting  burnt  again?" 

"You  should  always  use  a 
sunscreen  with  a  minimum 
of  SPF  15  and  try  to  get  him 
to  wear  a  hat  and  a  loose 
T-shirt  in  the  sun." 

"What  exactly  is  an  SPF." 

"SPF  stands  for  sun 
protection  factor  and  it's  a 
rough  guide  to  how  long  you 
can  stay  in  the  sun  without 
burning.  For  example  an 
SPF8  product  will  allow  you 


to  spend  eight  times  longer 
in  the  sun  without  burning 
than  you  could  if  you  were 
wearing  no  protection  at  all. 
Some  manufacturers  also 
include  a  star  rating  which 
indicates  the  UVA 
protection." 

"What  do  you  mean  by 
UVA  and  UVB?" 

"UVB  rays  of  the  sun  are 
generally  thought  to  cause 
the  sunburn  while  UVA  rays 
have  been  linked  with 
premature  ageing,  wrinkles 
and  the  such  like.  Most  sun 
preparations  now  protect 
against  both  types  of  rays." 

"I'm  guite  fair  myself  but  1 
like  to  have  a  tan  in  the 
Summer.  Is  there  any  way  I 
can  go  brown  without 
damaging  my  skin?" 

"ft  is  possible  to  develop  a 
suntan  safely.  A  light  tan  is  a 
form  of  natural  defence  and 
this  can  be  developed  slowly 
over  a  period  of  time, 
without  burning.  The  key  is 
to  use  protection  and  build 
up  exposure  gradually." 

"I  suppose  I  could  always 
sit  in  the  shade." 

"You  could,  but  watch  out 
for  surfaces  like  water,  glass, 
concrete  and  sand  which  can 
reflect  the  sun's  rays  onto 


What  skin  type? 

There  are  six  different  skin  types 
ijdetermined  by  how  easily  they  burn 
I i n  the  sun.  Which  type  your 
[customer  has  will  determine  how 
Imuch  care  they  need  to  take  in  the 
Isun  and  what  SPF  factor  they  shoulc 
'buy: 

U  Type  1  —  white  skin,  never  tans, 
jalways  burns 

[!•  Type  2  —  white  skin,  burns 
initially,  tans  with  difficulty 

•  Type  3  —  white  skin,  tans  easily 
burns  rarely 

•  Type  4  —  white  skin,  never 
burns,  always  tans 

•  Type  5  —  brown  skin,  Asian 

•  Type  6  —  black  skin,  Afro- 
Caribbean 

The  type  of  person  most  at  risk 
from  skin  cancer  is  a  northern 
European  with  fair  skin,  light  eyes 
and  fair  hair  (Types  1  and  2). 

Although  people  with  skin  types  !| 
and  6  have  the  least  risk  of  damage 
if  they  are  travelling  from  the  UK  to 
a  sunnier  climate,  they  will  still 
reguire  some  sun  protection. 


you.  If  you've  no  protection 
on,  you  can  still  get  burnt. 
You  can  also  get  burnt  on  a 
cloudy  day  if  you're  not 
wearing  any  protection." 

Continued  on  pi  0| 
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Sun  E45.  For  every  sensitive  skin  under  the  sun. 


Sun  E45  offers  protection  with  a  proven  difference. 

Instead  of  chemical  sunscreens,  Sun  E45 
contains  a  mineral,  Microfine  Titanium  Dioxide, 
which  reflects  rather  than  absorbs  the  sun's 
harmful  rays  and  so  reduces  the  risk 
of  irritation.  That's  why  Sun  E45  is 
ideal  for  particularly  vulnerable  skins, 
including  those  of  babies  and  children. 

It   comes   in   three  factors, 


SPF8,  15  and  25,  which  all  carry  the  maximum 
4-star  UVA/UVB  rating  and  provide  reliable 
broad-spectrum  protection. 

Also,  Sun  E45  is  used  sparingly,  so  even  a 
ittle  goes  a  long  way.  And  because 
it's  water-resistant  and  long-lasting, 
Sun  E45  is  good  value. 

So  recommend  Sun  E45  -  it  over- 


shadows everything  else. 


E45      PROVEN      PROTECTION      FOR      DELICATE  SKIN 


For  more  information  on  the  E45  range,  please  contact:  Crookes  Healthcare  Limited,  P.O.  Box  57,  Nottingham  NG7  2LJ.  SPF15  and  25  are  available  on  prescription. 
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"1  /usf  /eei  so  embarrassed 
because  my  /egs  are  so 
white. " 

"Pale  skin  is  becoming 
more  fashionable  these  days 
but  if  you're  not  keen,  you 
could  try  a  fake  tan." 

"I've  only  ever  used  fake 
tans  before  I  go  sunbathing 
as  they  don't  look  very 
natural. " 

"The  newer  products  are 
much  easier  to  use  and 
produce  a  more  natural- 
looking  tan." 

Sunseeking 

Many  millions  of  people 
flock  to  sunspots  every  year 
with  the  intention  of  coming 
back  with  a  deep  tan  they 
can  show  off  to  their  friends. 
Unfortunately  many  of  these 
people  do  not  use  any  sun 
protection,  get  burnt  and 
risk  long-term  damage  to 
their  skin. 

Even  those  who  stay  at 
home  in  the  UK  are  also  at 
risk,  even  though  it's  not  as 
hot  and  everyone  should  use 
some  form  of  protection. 

The  reason  why  experts 
are  now  more  concerned 
about  the  damage  the  sun 
can  do,  is  because  of  its  links 
with  skin  cancer. 

Skin  cancer  is  the  second 
most  common  cancer  in  the 
United  Kingdom  and  over 
1,800  people  die  each  year 
as  a  result  of  it.  It  is  now 
recognised  that  too  much 
exposure  to  the  sun, 
especially  as  a  child,  is  the 
single  most  important  factor 
in  the  development  of  skin 
cancer. 

There  are  three  types  of 
skin  cancer: 

•  Basal  cell  carcinoma 

•  Squamous  cell  carcinoma 

•  Malignant  melanoma 
The  first  two  are  the  most 

common  and  the  majority 
are  curable.  Malignant 
melanoma  is  a  more  serious 
condition.  Although  it  only 
accounts  for  a  small  number 
of  cases  each  year,  it  can  kill 
and  it's  incidence  has 
increased  dramatically  over 
the  past  few  decades. 

Malignant  melanoma 
tenda  to  occur  more 
frequently  on  the  lower  leg 
in  women  and  on  the  back 
in  men. 

UVA  and  UVB 

Sunlight  contains  invisible 
ultraviolet  (UV)  radiation  as 
well  as  visible  (light)  and 
infra  red  (heat)  radiation. 
There  are  two  important 
types  of  UV  radiation: 

•  UVA  rays  penetrate  deep 
into  the  skin  and  damage 
proteins  such  as  collagen 
and  elastin  which  leads  to 
premature  ageing  — 
wrinkling  and  loss  of 
elasticity.  At  least  95  per 


Handy  hints 

The  Health  Education  Authority 
offer  some  easy  ways  of 
enjoying  the  sunshine  without 
increasing  your  risk  of  skin 
damage: 

•  Avoid  the  sun  when  it's  at  its 
strongest.  This  is  between 
midday  and  2pm  in  the  UK  and 
between  11am  and  3pm  in 
hotter  countries 

•  Wear  a  wide-brimmed  hat 
and  sunglasses  to  protect  your 
face,  neck  and  eyes 

•  Wear  loose-fitting  clothes 
made  from  tightly  woven 
material 

•  Know  what  type  of  skin  you 
have  and  use  a  sunscreen  with 
adequate  protection 

•  Take  particular  care  to 
protect  children  and  babies 
from  the  sun 


cent  of  UV  radiation  is  UVA 
and  it  is  present  all  year. 
•  UVB  rays  are  f  ,000  times 
more  active  than  UVA.  They 
are  responsible  for  burning 
the  skin  and  for  the 
development  of  skin  cancer. 

The  severity  of  the 
sunburn  depends  on  an 
individual's  skin  type  and 
the  extent  of  exposure  to  the 
sun.  Symptoms  range  from 
slight  reddening  with  some 
swelling  to  painful  burns  and 
blistering  which  may  be 
accompanied  by  high 
temperature,  a  feeling  of 
sickness  and  itching. 

Symptoms  usually  start  to 
appear  two  to  three  hours 


after  exposure  to  the  sun. 
Slight  burns  generally 
disappear  in  a  day  or  two 
but  more  severe  burns  can 
take  four  to  eight  days  to  go. 

Adequate  protection 

Sunscreens  protect  the  skin 
from  the  harmful  effects  of 
the  sun.  They  are  available 
as  creams,  lotions,  milks, 
oils,  sprays,  gels  and  sticks. 
Sweat  resistant  formulations 
have  been  developed  for 
people  who  play  sport  in  the 
sun,  ultra  blocks  for  those 
allergic  to  sunlight  and  even 
insect  repellant  sunscreens 
for  sunbathers  with  an 
aversion  to  flies. 

All  sunscreens  carry  a  sun 
protection  factor  (SPF)  which 
is  an  indication  of  the  length 
of  time  a  person  can  spend 
in  the  sun  without  burning. 

For  example,  if  you  can 
normally  sunbathe  for  15 
minutes  without  burning, 
using  a  SPF4  product  would 
allow  you  to  stay  in  the  sun 
for  an  hour  before  you  start 
to  go  red. 

The  star  rating  on  a 
sunscreen  is  a  guide  to  its 
ability  to  screen  out  UVA 
rays  and  differs  from  the  SPF 
rating  in  that  it  is  a  ratio  of 
protection.  The  rating  ranges 
from  one  to  four  stars. 

Sunscreens  should  be 
re-applied  at  least  every  two 
hours  and  always  after 
swimming.  It  is  important  to 
remember  that  the  length  of 
time  you  can  spend  in  the 
sun  without  burning  is 


determined  by  the  SPF  not 
the  amount  of  sunscreen  you 
apply  to  your  skin. 

A  child's  skin  burns  more  ' 
easily  than  an  adults  and 
therefore  it  is  particularly 
important  to  protect  them 
with  high  factor  products. 
Sensitive  areas,  such  as  the 
nose,  lips,  cheeks,  nipples 
and  ears  should  be  protected 
with  a  total  sunblock. 

Many  people  have  the 
false  impression  that  they 
cannot  be  burned  by  the  sun 
when  they  are  in  the  water. 
In  fact,  UV  rays  can 
penetrate  water  and  cause 
sunburn.  Swimming  can  be 
even  more  dangerous  as  the  | 
cooling  effect  of  the  water 
makes  it  less  likely  that  the 
swimmer  will  be  aware  of 
any  damage  until  its  too  late 

Waterproof  sun 
preparations  should  be  used 
when  swimming  and 
reapplied  after  getting  out  of; 
the  water.  These  products 
are  also  recommended  for 
children,  especially  if  they 
are  at  the  seaside  and  in  andi 
out  of  the  water. 

Treating  burns 

If  you  do  overdo  it,  sunburn 
can  be  relieved  by  replacing 
the  moisture  lost  by  the  skin 
and  by  cooling  the  area 
affected.  Most  aftersun 
products  contain  emollients 
which  moisturise  the  skin 
and  help  prevent  peeling. 

Calamine  lotion,  when 
applied  to  the  skin,  promote:' 
evaporation  and  cools  the 
skin.  It  also  contains  a  small  j 
amount  of  phenol  which  has: 
a  weak  antibacterial  effect. 
It  should  not  be  applied  to 
broken  skin. 

Taking  a  cool  bath  or 
shower  also  provides  some 
relief  from  the  burning 
sensation.  Drinking  plenty  oj 
fluid  and  avoiding  alcohol 
also  helps  prevent  skin 
dehydration.  If  you  prefer  a 
naural  remedy,  try  Weleda's 
Combudoron  lotion. 

If  severe  blistering  and 
weeping  of  the  skin  occurs, 
or  if  the  person  reports 
dizziness,  nausea  or 
vomiting  they  should  seek 
urgent  medical  attention. 

Call  for  help 

This  Summer,  there  are  two  free 
telephone  helplines,  funded  by  the 
Department  of  Health,  for  people 
seeking  more  information  on  skin 
cancer. 

•  The  Sunburn  Helpline  (0800 
556655)  offers  tips  on  how  to 
avoid  sunburn  and  skin  cancer. 

•  The  National  Health  Information 
Service  (0800  665544)  offers  more 
general  information  about  a  wide 
range  of  health  issues  including 
safety  in  the  sun.  It  is  open 
Monday  to  Friday,  10am-5pm. 
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SOLID  PROFITS.       LIQUID  ASSETS 


CREAM 

v  £45 


fermatological  cream 

fOR  DRY  SK/N  CONDITIONS 


Lotion  E45  is  becoming  a  real  success  in  pharmacies. 

Introduced  only  last  year,  it  already  holds  an 
impressive  7%  share  of  the  market.' 

There  can  be  only  one  reason  for  this  success: 
your  customers  buy  Lotion  E45  because  they  know 
it's  an  effective  dermatological  moisturiser  that  doesn't 
feel  greasy. 

In  fact,  recent  consumer  research  tells  us  as 
much:  97%  say  Lotion  E45  feels  good  on  their  skin 
and  find  it  effective  at  soothing  and  softening  skin: 

To  confirm  these  findings,  all  you  have  to  do  is 
conduct  your  own  research  -  by  contacting  us  for 
a  free  sample  of  Lotion  E45.  You'll  then  recommend 
this  excellent  product  out  of  personal  conviction. 


dermatological 
moisturising 
lotion 

SOOIhlSAHDSOfTtHf 
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JJ    45        DERMATOL    OGICAL        SKIN        C    AR  E 


References:  1.  Nielsen  Defined  Dry  Skin  Market  -  Pharmacies.  Drugstores  &  Grocery,  Jan  /Feb  ,  1994  2  Millward  Brown  Irtt'l,  1993 
For  your  free  sample  and  more  information  on  the  complete  skin  maintenance  programme  provided  by  the  E45  dermatological  skin  care  range,  please  contact 

Crookes  Healthcare  Limited.  P.O.  Box  57,  Nottingham  NG7  2LJ 


Despite  all  the 
warnings  about 
the  health  risks 
of  the  sun, 
customers  still 
want  a  tan  —  but 
not  at  any  cost,  as 
Jane  Feely 
explains 

Ever  since  Coco  Chanel  first 
made  it  fashionable,  not  to 
mention  beautiful,  to  be 
bronzed,  much  of  the  Western 
world  has  been  burning  itself  to 
a  crisp  in  pursuit  of  the  suntan. 

Attitudes  towards  our  skin 
have  changed  dramatically  this 
century.  We've  seen  everything 
from  "nice"  young  ladies 
staying  put  under  parasols,  to 
the  fashionable  jet  set  daring  to 
bare  all  on  the  beaches  of 
Southern  France. 

But  in  recent  years,  another 
factor  has  come  into  play, 
fuelling  yet  another  change  in 
attitude  —  a  suntan  can  be 
harmful  to  your  skin. 

As  a  result,  it's  no  longer  the 
"in"  thing  to  be  deeply 
bronzed.  Today's  holiday- 
makers  are  more  likely  to  aim 
for  a  "healthy",  slightly  tanned 
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colour  than  a  "go  for  broke" 
mahogany  hue.  This  is  also 
affecting  the  suncare  products 
you'll  find  in  your  pharmacy 
and  the  type  of  advice  that 
your  customers  reguire. 

Sun  scare  stories 

"Play  safe  in  the  sun",  "Smart 
cookies  don't  burn"  and  "If  you 
worship  the  sun,  don't  sacrifice 
your  skin"  are  just  some  of  the 
slogans  which  have  been  used 
to  help  educate  the  public 
about  the  dangers  of  too  much 
sun. 

Prompted  by  a  rise  in  the 
number  of  cases  of  skin  cancer, 
scientists  have  set  out  to  make 
the  public  aware  of  the  link 
between  the  sun's  ultraviolet 
radiation  and  this  sometimes 
deadly  disease.  The  growing 
hole  in  the  ozone  layer  adds  to 
their  concerns. 
But  it's  not  just  changes  in 


environmental  factors  that  have 
put  our  skin  at  risk.  As  the 
foreign  package  holiday  has 
become  more  affordable,  so  the 
great  British  exodus  to  warmer 
shores  has  really  taken  off. 

The  British  love  their 
holidays.  Research  by  Zyma 
Healthcare,  who  make  Piz 
Buin,  suggests  that  cutting  out 
the  annual  holiday  to  save 
money  is  a  sacrifice  that  very 
few  people  are  willing  to  make. 
The  number  of  trips  we  make 
abroad  has  increased 
dramatically  over  the  last  20 
years  or  so  and  is  estimated  to 
reach  a  staggering  35  million 
by  the  year  2000. 

And  whereas  in  1976  the  top 
spot  for  Brits  was  Spain,  these 
days  long-haul  flights  to  more 
exotic  destinations  are  coming 
into  the  price  range  of  many 
more  pockets. 


The  strength  of  the  sun  m 
far-flung  places  like  Australia, 
Thailand  and  the  Caribbean 
can  take  many  a  sun-shy 
tourist  by  surprise,  with 
predictably  painful  results. 

While  over  half  the  adult 
population  questioned  by  Zyma 
claim  to  be  health  conscious, 
those  who  are  committed  sun 
worshippers  remain  as  a 
sizeable  majority  of  your 
customers. 

Almost  a  quarter  of  those 
surveyed  said  they  felt 
disappointed  if  they  did  not 
return  from  their  holiday  with  a 
good  tan.  Young  people  are 
particularly  fond  of  spending  a 
considerable  part  of  their 
holiday  lying  in  the  sun. 

Even  those  who  know  about 
the  risks  still  may  not  mend 
their  ways.  When  it  comes  to 
sunbathing,  57  per  cent  of 
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The  forecast  is  for  sunburn 

When  you  switch  on  the  TV  to  check  out  the  weather  this  Summer,  you 
could  also  be  warned  about  the  chances  of  getting  sunburnt  as  well. 

In  a  joint  effort  by  the  Met  Office,  the  Health  Education  Authority  and 
the  National  Radiological  Protection  Board,  weather  forecasts  will  now 
include  details  of  the  amount  of  UVB  you  are  likely  to  be  exposed  to. 
Levels  will  be  classed  as  either  "Low",  "Medium",  "High"  or  "Very 
High"  and  colour  displays  will  be  used  to  show  these  different  levels. 

Information  about  UVB  will  also  be  used  to  tell  viewers  how  long 
they  can  stay  in  the  sun  without  getting  burnt.  For  example,  a  very  high 
UVB  level  means  that  a  person  with  fair  skin  will  burn  in  under  15 
minutes  during  the  peak  time  from  11am  to  3pm.  When  levels  are  low, 
people  with  fair  skin  will  burn  after  between  45  minutes  and  2  hours  in 
the  sun,  and  average  skin  types  after  between  one  and  three  hours. 

Forecasts  will  only  be  broadcast  if  sunshine  is  expected  between 
11am  and  3pm.  Sunburn  risks  will  be  broadcast  on  days  when  large 
scale  outdoor  events  are  planned  like  cricket  matches,  or  on  bank 
holidays  when  many  people  are  expected  to  be  outdoors. 


We  still  have  a  long  way  to 
go  to  get  the  safe  tanning 
message  across. 

Asking  questions 

With  all  their  jargon,  stars  and 
SPFs,  it's  hardly  surprising  that 
customers  can  find  the  array  of 
suncare  products  on  offer  in  the 
average  pharmacy  rather 
confusing.  A  few  questions  on 
your  part  will  help  ensure  they 
buy  the  right  products. 

•  Who  is  the  product  for? 

It's  no  good  recommending  a 
suncare  product  for  your  rather 
dark-skinned  customer  if  she 
intends  using  it  for  the  whole 
family,  most  of  whom  take  after 
her  very  fair  husband. 

Even  if  the  skin  types  are  all 
very  similar,  just  the  fact  that 
more  than  one  person  will  be 
using  the  product  means  one 
tube  may  not  last  a  fortnight. 

•  What  skin  type? 

The  fairer  the  skin,  the  more 
easily  that  person  will  burn  and 
the  more  protection  they  need. 
SPFs  tell  you  the  amount  of 
time  a  person  can  expect  to 
spend  in  the  sun  before 
burning.  If  unprotected  they 
can  spend  ten  minutes  in  the 
sun  without  burning,  a  factor 
six  will  allow  them  to  spend  six 
times  ten  minutes  outside  i.e. 
one  hour,  before  they  start  to 
turn  a  shade  of  lobster  pink. 

Star  ratings  relate  to  the  level 
of  protection  against  UVA,  that 
part  of  sunlight  which  is  linked 
to  premature  ageing  of  the 
skin.  Products  are  rated  from 
one  star  for  low  protection  up 
to  four  stars  for  high  protection. 

•  Holiday  destination? 
While  the  British  sun  can  be 

strong,  and  protection  should 
not  be  forgotten  if  Brighton  is 
your  destination,  the  sun  can 
be  particularly  fierce  in  some 
foreign  destinations.  The  more 
hot  and  exotic  the  location,  the 
higher  the  protection  your 
customer  should  buy. 

•  What  about  sensitive  skin? 
People  with  sensitive  skin 

should  choose  a  fragrance- 
free,  hypo-allergenic  product. 
Those  prone  to  rashes  such  as 
polymorphic  light  eruption 
(PLE)  should  opt  for  a  product 
with  a  high  UVA  protection. 
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people  said  they  were  aware  of 
skin  cancer  but  it  would  not 
stop  them  getting  a  tan.  Even 
more  worrying,  over  a  quarter 
of  people  who  sunbathe  never 
use  a  suntan  lotion! 

So,  although  we'd  all  like  to 
think  that  the  responsible  "safe 
sun"  message  is  getting  across, 
in  reality  many  people  pay  hp 
service  to  all  the  warnings  and, 
when  it  comes  to  the  crunch, 
refuse  to  swop  their  low 
protection  oil  for  a  more 
appropriate  high  factor  cream. 

OVER  THE  COUNTER  28  May 


•  What  type  of  holiday? 

How  your  customer  plans  to 
spend  their  holiday  also  has  a 
bearing  on  the  type  of  product 
used.  Someone  who  sits  in  the 
sun  all  day  obviously  needs 
protection  that  is  high  enough 
to  stop  them  burning.  Anyone 
with  a  passion  for  watersports 
should  try  a  water  resistant 
product  to  stop  their  protection 
disappearing  the  first  time  they 
take  a  dip.  Sporty  types  should 
look  for  a  product  which  is 
sweat  resistant. 

While  suncare  products  are 
effective  if  the  correct  product 
is  used  properly,  they  are  not 
the  be  all  and  end  all  of 
suncare  advice. 

Advise  customers  to  avoid 
the  mid-day  sun  —  the  peak 
danger  time  is  between  11am 
and  3pm.  They  should  make 
the  most  of  the  shade  whether 
under  a  beach  umbrella  or 
palm  tree. 

And  if  in  doubt,  cover  up. 
Sunglasses  and  a  floppy  sunhat 
that  protects  the  back  of  the 
neck  should  be  a  virtual 
uniform  while  sight-seeing  on 
holiday. 

But  above  all,  have  fun.  And 
don't  forget  to  send  a  postcard 
to  your  colleagues  left  behind 
at  work! 


Confusion  all  round? 

Are  your  customers  confident,  informed  or  just  down-right  confused 
when  it  comes  to  buying  suncare  products?  Research  has  shown 
that  there  are  four  very  different  categories  of  people  who  buy  these 
products.  Do  you  recognise  them? 

•  CONFUSED  SUNLOVERS 

How  to  recognise  —  Most  likely  to  be  aged  between  16-24  and 
from  the  lower  social  groups.  A  holiday  abroad  is  a  rare  thing  for 
this  group. 

Typical  attitudes  —  These  people  enjoy  the  sun  but  are  not 

compulsive  sun  worshippers.  When  it  comes  to  the  harmful  side  of 
the  sun,  they  know  little  and  care  even  less.  They  are  confused  by 
SPFs  and  UVA  and  UVB  and  don't  know  which  is  the  best  suncare 
product  for  their  skin. 

•  CONFUSED  AVOIDERS 

How  to  recognise  —  These  people  tend  to  be  slightly  older,  often 
with  fair  or  sensitive  skin  which  burns  easily.  Not  a  lover  of  foreign 
shores. 

Typical  attitudes  —  A  classic  case  of  once  burnt,  twice  shy.  Having 
read,  and  believed,  all  the  scare  stories,  they  think  the  sun  is  bad  for 
them  and,  although  they  want  to  protect  their  skin,  they  don't  know 
how.  Confused  about  SPFs,  they  tend  to  avoid  the  sun  completely. 

•  INFORMED  CONCERNED 

How  to  recognise  —  Older,  family-orientated,  and  fond  of  jetting  off 
to  exotic  places,  these  tend  to  be  from  the  higher  social  groups. 
Typical  attitudes  —  This  group  is  the  most  clued  up  about  the 
harmful  effects  of  the  sun  and  the  need  for  protection.  Because  they 
enjoy  the  sun,  they  will  be  looking  for  information  on  how  to  protect 
themselves  and  their  family,  especially  in  foreign  climes. 

•  CONFIDENT  SUNLOVERS 

How  to  recognise  —  Young,  free  and  single  and  fond  of 
holidaying  abroad,  this  group  will  also  generally  have  normal  to  dark 
skin  tones. 

Typical  attitudes  —  They  love  the  sun  and  love  having  a  tan.  Of 
course,  they've  heard  that  the  sun  can  be  dangerous  but  they  think 
the  reports  are  exaggerated.  They  have  a  limited  knowledge  of  UVA 
and  UVB,  particularly  related  to  ageing  and  skin  cancer,  but  they  do 
know  what  the  correct  SPF  is  for  their  skin  type. 
( Information  courtesy  of  Nivea  Sun ) 


The  art  of 

faking  it 

For  a  safe  alternative  to  a  suntan  this  Summer,  whvnot  try  a 
fake?  These  days,  f  ormulation&jire  so  advanced  tmm  only  you 
will  know  that  it's  not  the  real  thii^pSaral^urcell  gives  a 
foolproof  guide  to  tanning  Mi  ttibut 


So  you've  heard  all  about 
the  dangers  of  sunbathing 
and  you  accept  that  you'll 
have  to  take  much  more 
care  of  your  skin.  But  you 
still  want  a  tan!  The  safe, 


painless  answer  is  to  fake  it. 

In  the  past,  fake  suntan 
products  have  had  a  bad 
reputation.  We've  all  heard 
tales  about  streaky,  orange 
legs.  If  you've  been  put  off 


by  these  stories,  now  is  the 
time  to  give  fake  tans 
another  chance  —  you'll  be 
pleasantly  surprised  at  the 
results. 

New  technology  means 


A  foolproof  fake 

To  achieve  a  natural-looking  tan 
using  self-tanning  products, 
follow  this  simple  guide.  It's 
best  to  do  it  in  the  evening,  a 
few  hours  before  going  to  bed. 

•  Cleanse,  shower  or  bathe 
before  application  to  ensure  a 
more  even  result.  If  you  usually 
shave  or  depilate  your  legs,  do 
this  before  you  apply  the  self-tan 

•  Exfoliate  the  area  to  be  treated 
with  a  loofah  or  body  scrub 

•  Moisturise  skin  with  body 
lotion 

•  Apply  the  product  carefully 
using  hands  or  a  damp  cosmetic 
sponge.  Blend  thoroughly 

•  Use  a  much  lighter  touch  on 
areas  of  thicker  skin  such  as 
heels,  knees  and  elbows,  which 
tend  to  soak  up  colour 

•  After  application,  wash  hands 
thoroughly  to  avoid  brown 
palms 

•  If  you're  doing  an  all-over  tan, 
rub  the  backs  of  your  hands 
over  your  legs  so  they  pick  up  a 
bit  of  colour 

•  Avoid  contact  with  clothing  or 
sheets  for  ten  minutes  after 
application,  but  wait  30  minutes 
before  dressing  properly 

•  If,  once  the  colour  develops, 
you  do  find  you've  missed  some 
bits,  simply  reapply  to  these 
areas 

•  To  top  up,  or  intensify  the 
colour,  simply  reapply. 


today's  formulations  are 
greatly  advanced,  and 
achieving  a  natural-looking 
tan  from  a  bottle  is  a  simple 
exercise. 

Although  they  are  an 
excellent  alternative  to  a 
potentially  harmful  tan 
gained  by  sun  exposure, 
research  by  manufacturers 
shows  that  most  of  us  use 
fakes  either  at  the  start  of 
the  Summer,  to  add  colour  to 
pasty  legs,  or  after  a  holiday 
to  prolong  a  suntan. 

Research  by  Gamier 
shows  that  67  per  cent  of 
people  only  use  fake  tan  on 
their  legs,  although  it  works 
egually  well  on  any  area  of 
the  body. 

Take  your  pick 

There's  a  huge  choice  of 
fake  tans  available  and 
several  different  types  of 
product  to  choose  from. 
Many  people  think  that  all 
fake  tans  work  instantly,  but 
this  is  not  the  case. 

Products  called  self-tans 
take  two  to  four  hours  to 
work  after  application, 
fading  gradually  over  a  few 
days  as  the  skin  exfoliates. 

These  products  contain  a 
harmless  chemical  called 
dihydroxyacetone  (DHA) 
which  reacts  with  the  top 
layer  of  the  skin  to  form 
brown  particles,  rather  like 
melanin.  It  will  work  on  all 
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skin  types,  but  the  colour 
depends  on  skin  thickness, 
natural  colour  and  how  your 
skin  reacts  to  DHA. 

The  colour  will  not  come 
off  in  water  or  change  with 
use  of  perfume,  deodorants 
or  creams.  But  remember, 
most  self-tan  products  do  not 
protect  you  from  the  sun.  So 
if  you  are  going  out  in  hot 
sun,  make  sure  you  apply  a 
protection  product  as  well. 

Self-tans  are  suitable  for 
all  over  use,  although  some 
manufacturers  do  special 
products  for  the  face,  which 
are  more  moisturising  and 
give  a  lighter  colour. 

Instant  results 

If  you  can't  wait  for  a 
self-tan  to  work,  then  there 
are  instant  action  products. 
These  are  literally  body 
make-up  and  will  give  an 
instant  bronzed  look.  Again, 
special  formulations  are 
available  for  the  face. 

To  give  your  new  tan  the 
perfect  finish,  there  is  an 
array  of  bronzing  powders  to 
choose  from,  for  face  or 
body.  These  should  be 
applied  with  a  large  powder 
brush  to  areas  where  you'd 
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Instant  success 

If  you  choose  an  instant 
tan  product,  use  the 
following  as  a  guide  to 
getting  the  best  results: 

•  Cleanse  and  exfoliate 
skin  to  prepare  it  before 
using  the  product 

•  Apply  a  little  of  the 
product  at  a  time  usmg 
fingertips  or  a  damp 
cosmetic  sponge.  Build  up 
the  colour  gradually  to 
the  desired  tone 

•  Allow  to  dry  before 
getting  dressed 

•  Remove  at  the  end  of 
the  day  with  soap  and 
water  or  a  cleanser. 


naturally  catch  the  sun. 
Apply  a  little  at  a  time  and 
keep  it  looking  natural. 

Correct  application  of  any 
fake  tan  is  essential.  No 
matter  how  advanced  the 
formulation,  you  can  still  end 
up  with  streaky  legs  if  you 
don't  follow  the  instructions. 

With  instant  action  tans, 
rigorous  application 
procedures  are  less 
important,  since  you  can  see 
what  you're  doing.  With  a 
self-tan  it's  more  difficult, 
since  it  is  invisible  once  it's 
applied  and  mistakes  only 
show  up  hours  later,  when 
it's  too  late. 

Practise  certainly  makes 
perfect,  so  if  you've  got  a  big 
occasion  you  want  to  look 
bronzed  for,  don't  leave  it  to 
the  last  minute  to 
experiment.  Think  ahead! 

OVER  THE  COUNTER  28  May  1994 


Fake  tans  —  tried  &  tested 


To  help  you  advise  your 
customers  when  choosing  a 
fake  tan,  the  C&D  team 
bared  their  legs  and  tried 
out  six  different  self-tans, 
making  sure  they  followed 
the  application  guidelines 
set  out  opposite. 

The  main  complaints 
were  of  stickiness  after  use, 
not  being  able  to  see  where 
the  product  had  been 
applied,  and,  in  some  cases, 
the  smell!  Read  on  to  see 
how  they  fared... 


•  Piz  Buin  Jet  Bronzer 
Lotion  (200ml  £7.25) 

"The  product  has  a  thick 
lotion  texture  which  rubbed 
in  quite  easily,  though  my 
skin  felt  a  little  sticky  for 
about  half  an  hour  after 
application.  The  strong 
chemical  smell  was  its  main 
drawback,  which  was  still 
evident  after  application, 
and  would  put  me  off  using 
it  again.  It  gave  me  a 
healthy-looking  colour, 
rather  than  an  obvious 
suntan,  but  it  had  a  slight 
orange  tinge.  I  was  pleased 
with  the  coverage,  which 
was  very  even.  It  lasted 
about  four  days." 
Verdict:  7/10 

•  Clarins  Self  Tanning  Milk 
SPF4  (125ml  £10.75) 

"This  is  definitely  a  cream, 
not  a  milk,  and  left  a  greasy 
residue  on  my  skin,  still 
evident  the  following  day. 
The  smell  was  quite  strong, 
too.  The  colour  was  rather 
patchy  and  faded  within  two 
days.  For  an  expensive 
product,  it  was  a 
disappointment." 
Verdict:  5/10 

•  Coty  Sunshimmer 
Advanced  Self  Action 
Tanning  Spray  (Light  Tan) 

(125ml  £6.49) 

"The  pump  spray  gave  a 
fine  mist  which  rubbed  in 
easily,  although  it  left  a 
slightly  greasy  feel  for  about 


half  an  hour.  It  smelt  a  bit 
like  a  hairspray.  The  colour 
was  much  too  light  for  my 
skin,  which  is  naturally  olive, 
and  my  friends  didn't  really 
notice  the  difference, 


although  the  coverage  was 
even.  The  results  lasted 
about  three  days." 
Verdict:  5/10 

•  Leichner  Bronzelle  Self 
Tanning  Cream  (90g  £4.95) 

"This  one  rubbed  in 
immediately  on  application 
and  had  a  pleasant,  light 
fragrance.  The  colour  was 
natural  and  even-looking, 
although  it  could  have  been 
slightly  darker.  It  lasted  for 
about  three  days." 
Verdict:  8/10 

•  Ambre  Solaire  Express 
Bronzer  SPF6  (125ml  £6.49) 

"It  was  quite  difficult  to 
rub  in  and  left  my  skin 
feeling  a  bit  sticky  lor 
several  hours.  The  smell  was 
quite  pleasant.  After  one 
application  the  colour  was 
natural,  if  a  little  pale,  but 
after  a  second  application 
my  skin  looked  healthily 
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tanned.  The  colour  was  even 
and  didn't  streak,  and 
friends  thought  I'd  caught 
the  sun.  It  lasted  for  about 
three  days." 
Verdict:  7/10 

•  Hawaiian  Tropic 
Self-Tanning  Lotion  (Light 
Skin)  (180ml  £7.95) 
"The  texture  was  quite 


thick,  although  it  rubbed  in 
very  easily  and  the  smell 
was  pleasant.  I  was  happy 
with  the  colour,  which  was 
light  brown,  as  my  skin  is 
naturally  very  pale.  I  was 
surprised  at  how  even  the 
coverage  was.  I'd  delinitely 
use  it  again." 
Verdict:  8/10 


Managing  your  time 

How  many  times  have  you  thought  that  there  just  aren't  enough  hours  in  the  day  to 
get  everything  done.  But  is  it  really  a  lack  of  time  or  just  a  case  of  poor  time 
management?  Training  consultant  Diane  Bailey  puts  you  right 


Time  is  an  extremely 
precious  commodity.  Once 
gone,  you  can  never  have  it 
over  again,  so  it  pays  to 
make  the  best  use  of  it. 

You  might  ask:  "How  can 
I  manage  time?  I've  only  got 
the  same  amount  as 
everyone  else."  In  one  way 
you're  right  —  the  only 
resource  in  life  which  is 
evenly  shared  out  is  time. 

In  another  sense,  you're 
wrong.  I'm  sure  you  know 
people  who  seem  to  manage 
to  pack  a  lot  in  and,  even 
when  busy,  can  find  time  for 
a  new  task  or  outing.  Then 
there  are  others  who  never 
seem  to  have  enough  time, 
never  get  anything  finished 
and  can't  cope  with  any 
unexpected  demands. 

Demands  on  time 

We  all  have  many  demands 
on  our  time  —  those 
imposed  by  work,  family, 
home  life,  leisure,  even  the 
need  for  time  on  our  own. 
All  these  should  be  balanced 
if  we  are  to  achieve  what  we 
need  to. 

Time  management  is 
simply  about  learning  to 


organise  your  time  to  get  the 
most  out  of  work  and  private 
life.  It's  as  much  about 
managing  ourselves  as  about 
managing  time. 

Unless  we  get  ourselves 
organised  we  may  get 
bogged  down  with  minor 
tasks.  Trying,  in  a 
disorganised  way,  to  do  too 
much  results  in  overstress 
and  inefficiency. 

Not  managing  your  time 
can  result  in  either  taking  on 
too  much  or  in  allowing  too 
few  tasks  and  demands  to 
expand  to  fill  the  time 
available.  Learning  to 
manage  time  is  about  habits 
—  setting  up  good  habits 
and  breaking  old  ones. 

Research  into  the  way 
people  use  and  manage  their 
time  shows  that  wherever 
they  work  and  whatever  sort 
of  job  they  do,  people  have 


the  same  sort  of  problems: 

1.  An  unrelenting  pace  of 
work: 

•  the  job  is  never  done 

•  there  is  little  free  time 

•  tasks  are  unfinished  at  the 
end  of  the  day 

•  demands  from  many 
peopte  and  differing 
directions 

2.  Varied  and  fragmented 
work: 

•  unpredictable  demands 

•  short  tasks  with  no  pattern 

•  many  interruptions 

•  moving  rapidly  from  one 
thing  to  another 

3.  Wanting  a  change: 

•  disliking  routine 

•  wanting  something  new 

•  liking  only  certain  parts  of 
their  work 

4.  Torn  between  demands: 

•  between  colleagues 

•  between  customers 

•  suppliers 


5.  Work  that  is  a  mixture  of 
discretion  and  duties: 

•  jobs  that  have  to  be  done 

•  things  which  one  can 
choose  to  do  or  leave 

•  demands  from  other 
people  eg  the  boss, 
colleagues  or  customers 

•  little  control  over  what  is 
done  at  what  time 

Many  of  these  problems 
are  real,  but  some  of  them 
can  easily  become  excuses. 
Statements  like:  "I  haven't 
got  the  time"  or  "It's  alright 
for  them,  they  don't  know 
the  pressure  we're  under", 
can  often  be  excuses  for  not 
wanting  to  do  something  or, 
can  be  a  plea  for  help  in 
getting  on  top  of  a  workload. 

Important  areas 

In  an  article  of  this  length  it 
isn't  possible  to  cover  all  of 
time  management  so  I'll  look 
at  several  important  areas. 
These  include:  time  wasters, 
priorities,  time  logging, 
setting  objectives,  and 
effective  communication. 

Time  management  is 
about  effectiveness,  not 
speed  —  not  spending  the 
least  time  but  getting  the 


'Time  management  is  no  magic  wand.  It's 
about  organising  yourself  to  make  effective 
use  of  your  time.  In  other  words,  not 
working  harder  or  faster,  but  smarter' 
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A  waste  of  time 

Some  of  the  most  common 
time  wasters  you  might 
encounter  in  the  pharmacy 
include: 

•  Interruptions 

•  Telephone  calls 

•  Filling  in  forms 

•  Travelling 

•  Panics/crises 

•  Looking  for  mislaid  stock 

•  Social  chit-chat 

•  Putting  off  something 

•  Standing  in  queues 

•  Putting  mistakes  right 

•  Gossiping 

•  Changing  tasks 

•  Daydreaming 


most  from  the  time  spent. 

The  first  question  to  ask 
yourself  is:  "How  usefully  do 
I  spend  my  time"?  The  ideal 
is  to  use  100  per  cent  of  your 
time  effectively.  This  doesn't 
necessarily  mean  that  you 
always  have  to  be  "doing". 
Walking  or  watching  TV  are 
relaxing  and  an  etfective  use 
of  part  of  your  time. 

Many  of  us  are  less 
effective  than  we  could  be 
because  we  allow  our  time 
to  be  wasted  by  a  variety  of 
time  stealers. 

The  second  question  to 
ask  yourself  is:  "Which  time 
wasters  do  I  enjoy  and 
actively  make  time  for?"  If 
we're  honest  we  all  have 
time  for  the  things  we  like 
and  find  it  difficult  to  get  on 
with  things  we  don't. 

Captain's  log 

One  way  to  find  out  how  you 
are  using  your  time,  and 
what  the  worst  time  wasters 
are,  is  to  keep  a  lime  log. 
This  will  take  some  time  but 
if  you  want  to  make  better 
use  of  time  you  may  find  it  a 
good  investment. 

A  time  log  is  simply  a 
record  of  everything  you've 
done  over  a  given  period,  ft 
can  be  just  for  one  day  but  it 


can  be  more  useful  to  make 
the  effort  a  record  time 
usage  for  a  week. 

There  are  two  types  of  log, 
a  simple  one  where  you  just 
record  everything  you  do 
during  a  day  and  how  long 
you  spend  doing  it.  The 
other  sort  is  more  complex. 
Here  you  record  not  only 
what  you  did  but  why  you 
did  it  and  if  you  finished. 

The  complex  log  gives  a 
lot  more  information  and 
gives  you  a  chance,  al  the 
end  of  the  week,  to  analyse 
exactly  how  you  have  been 
using  your  time  and  where  it 
has  been  wasted. 

Keeping  a  log  will  also 
show  whether  you're  a 
starter  or  a  finisher.  Starters 
move  from  task  to  task  and 
often  have  several  things  on 
the  go.  Finishers  stay  with  a 
task  and  can't  move  on  to 
something  unless  the  first 
task  is  finished. 

If  you  keep  a  time  log 
you'll  probably  identify 
changes  you  want  to  make. 
Don't  make  them  all  at  once. 
Tackle  them  one  at  a  time. 

Setting  priorities 

It  time  management  is  about 
making  effective  use  of  time 
it  is  important  that  you 
realise  where  your  priorities 
lie.  Pareto's  Law  can  help 
you  here.  This  is  also  known 
as  the  80/20  rule.  It  states 
that:  "20  per  cent  of  the  time 
at  work  is  spent  doing  things 
which  account  for  80  per 
cent  of  the  results  and  80  per 
cent  of  the  time  is  spent 
doing  things  which  account 
for  20  per  cent  of  results". 

In  your  pharmacy  the  high 
priority  tasks  have  to  do  with 
serving  customers,  building 
displays  which  attract 
customers  and  ensuring  that 
customer  service  standards 
are  as  high  as  possible.  You 
must  spend  as  much  time  as 
possible  on  priority  tasks. 

You  should  also  think 


Hanging  on  the  telephone 

If  you  have  to  make  phone  calls  in  connection  with  your 
work,  planning  them  in  advance  can  save  a  lot  of  wasted 
time.  Try  the  lollowing: 

•  Set  aside  a  time  each  day  to  make  your  calls,  don't 
make  them  as  and  when  you  feel  like  it 

•  Make  a  list  of  all  the  calls  you  have  to  make  and  make 
the  important  ones  firsl 

•  Never  go  on  hold  —  call  back 

•  II  the  person  you  call  is  busy,  leave  a  message  saying 
who  you  are,  why  you  called  and  when  you  will  call 
them  back 

•  Keep  the  conversation  to  the  point  and  ring  off  when 
you've  achieved  your  purpose 

•  Don't  make  unnecessary  calls 


Keeping  a  simple  time  log 

Start  time 

Activity 

Time  spent 

8.45 

Open  post 

10  mins 

8.55 

Phone  call  from 

5  mins 

supplier 

9.00 

Staff  training 

10  mins 

9.10 

Jane's  query 

6  mins 

9.16 

Window  display 

30  mins 

9.46 

Coffee 

10  mins 

about  planning  and  setting 
objectives.  After  all,  if  you 
don't  know  where  you  are 
going,  how  will  you  know 
when  you  get  there? 

Planning  is  something  we 
do  all  the  time  with  greater 
or  lesser  degrees  of  success. 
Whenever  you  plan  your 
work,  ask  yourself: 

•  What  has  to  be  done? 

•  Why  am  I  doing  it? 

•  How  long  will  it  take? 

•  What  is  the  best  way  to  do 
it? 

•  Who  needs  to  be  involved? 

•  When  or  in  what  order 
should  I  do  things? 

By  looking  at  a  series  of 
tasks  and  answering  these 
questions  you  can  begin  to 
work  out  how  to  do  things 
and  the  best  sequence  for 
doing  them.  Something  that 
has  to  be  finished  by 
11.30am  to  catch  the  post, 


Keeping  a  complex  time  log 


Activity 

Interuption 

Task 
completed 

Task 
planned 

Start 
time 

Stock 

Sales 

Staff 
training 

Admin 

Other 

Phone 

Person 

Yes 

No 

Yes 

No 

8.45 

Post 

Supplier 
(5  mins) 

/ 

/ 

9.10 

/ 

Post 
6  mins 

/ 

/ 

9.16 

Display 

/ 

9.46 

Coffee 
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should  obviously  be  started 
before  something  needed  for 
the  end  of  the  day. 

Making  a  daily  list  or 
"action  plan"  of  tasks  to  be 
achieved  is  one  simple  way 
to  keep  track  of  what  you 
have  to  do  and  to  check  on 
how  you  are  doing. 

Set  aside  a  few  minutes  at 
the  start  or  end  of  each  day 
to  note  down  what  you  want 
to  do.  Make  sure  the  priority 
items  are  at  the  top  of  the 
list.  As  you  complete  tasks 
tick  them  off  your  list. 

Communication 

Much  of  your  work  in  the 
pharmacy  involves 
communicating  with  other 
people.  If  you  don't  make 
your  communication 
effective  you  will  be  wasting 
time  that  could  be  better 
used  elsewhere. 

For  example,  using  jargon 
with  a  customer  will  cost  you 
more  time  when  you  have  to 
explain  it  more  simply  when 
they  don't  understand. 
Taking  incomplete  phone 
messages  for  colleagues 
wastes  their  time  and  means 
that  your  time  answering  the 
call  has  been  wasted  as  well. 

Time  management  is  no 
magic  wand.  It  is  about 
organising  yourself  to  make 
effective  use  of  your  time,  in 
other  words  not  working 
harder  or  faster  but  smarter. 
Your  rules  should  be: 

•  avoid  timewasters 

•  know  your  priorities 

•  plan  and  set  objectives 

•  communicate  effectively 

•  get  things  right  first  time 
(Diane  Bailey  runs  Diane 
Bailey  Associates,  a  training 
consultancy  in  Rochdale) 
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RRET"  NOW  MOVING  FASTER 
THAN  EVER  IN  1 994 


o  enable  you  to  really  benefit  this  summer  from  anti-diarrhoeal 
sales,  fast  acting  Arret  now  comes  with  unprecedented  support. 


The  new  backing  of  Centra  Healthcare 
•  Massive  £1  million  support  package 
Nationwide  advertising 


Powerful  new  display  material 

Exciting  and  rewarding  pharmacy 
promotions  for  you 


Act  now  to  meet  extra  demand 

Contact  your  Centra  Healthcare  representative  for  details 

or  telephone  0494  450778 


Arret  Abridged  Product  Information:  Presentation:  Capsules  containing  loperamide  hydrochloride  2mg  Indications:  Treatment  of 
acute  diarrhoea.  Dosage  and  administration:  Adults  and  children  over  12:  Two  capsules  initially,  then  one  capsule  after  every  loose  stool. 
Maximum  dose:  Eight  capsules  in  24  hours.  Contraindications:  Conditions  in  which  inhibition  of  peristalsis  is  to  be  avoided,  abdominal 
distention,  colitis  or  as  sole  treatment  in  acute  dysentery.  Precautions:  Arret  is  for  the  symptomatic  relief  of  diarrhoea  only  and  is  not  a 
substitute  for  rehydration  therapy.  If  symptoms  persist  for  more  than  24  hours,  a  doctor  should  be  consulted.  Loperamide  should  only  be 
used  during  pregnancy  or  lactation  on  the  advice  of  a  doctor.  Side-effects:  Abdominal  cramps,  nausea,  vomiting,  drowsiness,  dizziness, 
dry  mouth  and  skin  reactions.  Price:  6  capsules:  £2.55, 12  capsules:  £4.40, 18  capsules:  £5.60.  Legal  category:  P.  PL:  0242/0097.  PL 
holder:  Janssen  Pharmaceutical  Ltd,  Grove,  Wantage,  Oxon,  0X12  0DQ.  §  JPH  February  1994. 

™  Denotes  trademark        ©  Centra  Healthcare  1994  All  rights  reserved. 
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ARRET  -  THERE'S  NO  QUICKER  WAY 
TO  STOP  DIARRHOEA 


When  we  plan  our  holidays 
we  think  about  the  resort, 
the  weather  and  our  sight- 
seeing plans.  Hopefully,  we 
also  check  that  our  passport 
is  in  date,  that  the  milk  has 
been  cancelled  and  the  dog 
booked  into  kennels.  The 
possibility  that  we  may  fall 
ill  doesn't  cross  our  minds. 

Staying  healthy  on  holiday 
is  not  a  matter  of  luck.  You 
can  do  a  lot  to  help  ensure 
you  stay  fit  and  well  but  to 
do  this  successfully,  requires 
planning  before  you  set  off. 

After  all,  if  you've  saved 
up  for  the  trip  of  a  lifetime, 
you  don't  want  to  waste  it 
confined  to  the  bathroom 
with  an  attack  of  "the  runs"! 

A  common  problem 

The  number  of  travellers 
abroad  has  increased 
tremendously  in  recent 
years.  In  1949,  a  mere  26 
million  people  went 
travelling,  but  by  1990,  this 
had  increased  to  429  million. 
And  more  travellers  means 
more  people  falling  ill. 

The  Communicable 
Diseases  Unit  in  Scotland 
has  found  that,  on  average, 
37  per  cent  of  travellers  are 
ill  while  away  from  home. 
The  attack  rate  varies  from 
as  low  as  19  per  cent  of 
holiday  makers  to  Scotland 
to  75  per  cent  of  Summer 
visitors  to  Romania. 

The  likelihood  of  suffering 
not  only  depends  on  the 
destination  but  also  on  the 
person's  age.  Those  aged 
20-29  years  are  most  likely 
to  fall  ill  —  presumably 
something  to  do  with  strong 
lager  and  too  much  sun! 

Sick  en-route 

There  are  some  unfortunate 
people  who  are  ill  before 
they  reach  their  destination. 
Travel  sickness  affects  about 
a  third  of  the  population, 
particularly  children. 

Unfortunately,  if  you  do 
suffer  from  travel  sickness 
there  aren't  many  forms  of 
transport  you  can  opt  for 
where  you'll  be  sick-free. 
The  key  is  to  recognise  the 
symptoms,  take  an  effective 
remedy  and  know  what  to 
do  to  stop  the  suffering. 

The  main  symptoms  of 
travel  sickness  are,  not 
surprisingly,  nausea, 
vomiting,  dizziness, 
headache  and  sweating. 

The  condition  is  caused  by 
confusion  in  the  body's 
balance  system.  Normally 
your  sense  of  balance  is 
provided  by  co-ordination 
between  your  eyes  and  a 
balance  mechanism  in  the 
inner  ear. 

Travel  sickness  occurs 
when  the  brain  receives 
conflicting  information  from 
these  two  senses.  For 


Traveller's 
tummies 

Upset  stomachs,  particularly  diarrhoea 
and  vomiting,  are  the  most  common 
cause  of  illness  among  holidaymakers. 
Jane  Feely  looks  at  how  you  can  help 
ensure  your  tummy  travels  well 


example,  if  you're  reading 
while  travelling  in  a  car, 
your  eyes  think  you're  still 
but  your  balance  mechanism 
says  you're  moving. 

The  best  way  to  deal  with 
travel  sickness  is  to  take 
preventative  action.  Once 
you  start  vomiting,  there's 
little  chance  of  anything 
staying  down  long  enough  to 
have  an  effect. 

If  you  know  you're  prone 
to  problems,  take  a  travel 
sickness  remedy  before  you 
leave  the  house.  If  your 
journey  is  a  long  one,  you 
may  need  a  repeat  dose. 

Common  OTC  remedies 
include  Sea  Legs,  Kwells, 
Stugeron,  Marzine  RF  and 
Joyrides.  If  you're  driving, 
watch  that  the  remedy  won't 
cause  drowsiness. 

Ginger  has  received  a 


certain  amount  of  fame  as  a 
remedy  for  travel  sickness  or 
a  homoeopathic  remedy  like 
nux  vomica,  aconite, 
belladonna  or  ipecac  may 
help.  There  is  also  a  band 
worn  around  the  wrist  which 
works  by  acupressure. 

There  are  a  number  of  self 
help  measures  you  can  try  to 
reduce  the  risk  of  travel 
sickness.  Check  out  our  list 
on  page  20. 

Spanish  tummy 

Our  stomachs  are  delicate 
and  we  do  tend  to  put  them 
through  their  paces.  For  the 
vast  majority  of  the  year, 
Christmas  excluded,  we  eat 
sensibly,  drink  moderately 
and  don't  over  do  it  partying 
all  night  —  or  at  least  we 
should.  On  holiday,  its  a 
different  story  altogether. 


Keeping  tummy 
upsets  at  bay 

You  can  never  guarantee  being  free 
of  stomach  upsets.  Even  if  you  stay 
at  home,  you  could  have  a  dodgy 
take-away  one  evening  or  your 
fridge  may  play  up  and  food  goes 
off.  However,  there  are  ways  you  can 
reduce  your  the  risks  on  holiday: 

•  Ask  about  the  water  in  your 
resort.  It's  safer  to  stick  to  bottled 
water  even  for  cleaning  your  teeth 

•  Avoid  ice  cubes  in  drinks  — 
these  may  have  been  made  with 
contaminated  tap  water 

•  With  food,  if  you  can't  boil  it,  peel 
it  or  cook  it,  don't  eat  it!  Take  extra 
care  with  shellfish,  ice  cream  and 
even  salads  which  may  have  been 
washed  in  tap  water 

•  Be  sensible  about  where  you  eat. 
Although  luxury  hotels  aren't 
necessarily  infection-free,  your  risks 
are  less  than  if  you  buy  from  street 
vendors  ana  pavement  cafes.  Judge 
a  restaurant  by  the  appearance  of  the 
staff  and  the  facilities. 

•  Go  easy  on  the  alcohol 

•  Remember  personal  hygiene.  It 
may  sound  like  obvious  advice  but 
even  washing  your  hands  after  going 
to  the  toilet  helps  reduce  the  risk  of 
picking  up  an  illness. 


Diarrhoea  is  regarded  by 
many  as  an  occupational 
hazard  of  being  a  tourist. 
The  most  common  causes 
include  bacteria  and  viruses 
from  contaminated  food  or 
water.  Changes  in  climate, 
eating  unusual  foods,  and 
too  much  duty  free  all  play 
their  part. 

While  diarrhoea  is  an 

Continued  on  p35©> 
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unpleasant  experience,  in 
adults  it  is  usually  short-lived 
and  does  not  require  much 
in  the  way  of  treatment. 
Infants  and  elderly  people 
however,  are  very  prone  to 
dehydration,  especially  if 
they  are  vomiting  as  well 

Acute  diarrhoea  is 
characterised  by  the  passing 
of  watery,  unformed  stools  at 
frequent  intervals.  If 
symptoms  persist  for  more 
than  24  hours  in  an  adult  or 
eight  hours  in  a  child,  you 
should  see  a  doctor. 

The  cornerstone  of 
treating  acute  diarrhoea  is  to 
replace  the  fluid  that  is  lost. 
A  mixture  of  water,  sugar 
and  salt  is  the  most  effective 
way  to  do  this  and  a 
convenient  way  is  to  make 
up  a  solution  from  oral 
rehydration  sachets  or 
tablets  like  Dioralyte, 
Rapolyte  or  Diocalm 
Replenish. 

Anti-diarrhoeal  agents  are 


Tips  to  avoid  travel  sickness 

If  you  or  your  children  suffer  from  travel  sickness,  try  to 
avoid  it  by  following  these  simple  suggestions: 

•  Don't  travel  on  an  empty  stomach,  but  keep  any  meals 
you  do  have  as  light  as  possible 

•  Avoid  alcohol 
In  the  car: 

•  Open  the  windows  to  give  some  fresh  air 

•  Look  out  of  the  window  as  you  travel.  Position  children's 
seats  so  that  they  too  can  see  out  of  windows  and  not  just 
the  back  of  the  seat  in  front 

•  Avoid  reading.  If  you  have  to  consult  a  map,  try  and  stop 

•  Get  out  occasionally  and  stretch  your  legs 
On  a  boat: 

•  Sit  in  the  middle  of  the  ship  where  the  vessel  moves  the 
least 

•  Stay  on  deck  if  you  can  and  fix  your  eyes  on  the  horizon 
«  Avoid  strong  smells  particularly  those  associated  with  the 
restaurant  or  duty  free  perfume  shop 

In  an  aeroplane: 

•  Ask  for  a  seat  over  the  wings  which  is  the  most  stable 
part  of  the  plane 

•  Use  the  vent  above  your  seat  to  provide  fresh  air 

•  Avoid  areas  where  people  are  smoking 

•  Choose  light  meals 
On  a  bus  or  coach: 

•  Choose  a  seat  between  the  wheels 
On  a  train: 

•  Sit  facing  the  direction  you  are  travelling  in. 
(Additional  information  courtesy  of  Stugeron) 


Not  that  we  want  to  put 
you  off  travelling,  but ... 

•  A  serious  outbreak  of 
amoebic  dysentery 
among  a  group  of  Italian 
tourists  in  Thailand  was 
traced  to  raw  vegetables 
served  on  ice  at  a  luxury 
hotel 

•  In  1988  a  survey  of 
chefs  in  Taiwan  found 
that  most  cooked 
bare-chested  over  hot 
stoves.  The  local  health 
department  described  90 
per  cent  of  kitchens  as 
"hotbeds  of  germs" 

•  Travellers  to  some 
infected  areas  can  be 
bitten  by  a  mosquito 
carrying  malaria  at  least 
once  a  day 

•  Prostitutes  in  Thailand 
have  had  as  many  as 
5,000  sexual  partners  by 
the  age  of  19.  More  than 
70  per  cent  are  thought 
to  be  infected  with  HIV 

•  Over  two  thirds  of 
those  people  who  die  on 
holiday  do  so  as  a  result 
of  cardiovascular  disease 
(From  "Travellers'  Health 
—  How  to  stay  healthy 
abroad"  by  Dr  Richard 
Dawood) 


also  available  for  adults. 
Opiate  derivatives  like  Arret, 
Imodium  and  Diocalm  Ultra 
are  good  for  temporary 
relief,  for  example,  if  you 
know  you  have  a  long 
journey  and  your  stomach 
isn't  up  to  it. 

Kaolin,  charcoal  and 
attapulgite  are  often  found 
in  anti-diarrhoeal  products 

1® 


and  work  by  absorbing  the 
toxins  which  irritate  the  gut. 
These  are  combined  with 
low  doses  of  opiates,  like 
morphine,  which  slow  down 
the  passage  of  food  through 
the  gut,  allowing  more  water 
to  be  absorbed. 

Other  problems 

While  some  people  find 
diarrhoea  is  a  holiday 
hazard,  others  suffer  the 
opposite  way  and  need  relief 
from  constipation. 

There  are  many  aspects  of 
travelling  which  can  upset 
the  bowels.  Dehydration, 
caused  by  unaccustomed  hot 
weather,  is  an  obvious  factor 
but  so  too  is  readjustment  of 
bowel  habits  after  crossing 
time  zones.  On  long-haul 
flights,  it's  easy  for  your 
whole  system  to  lose  track  of 
what  time  it  is  or  what  meal 
to  expect  next. 

The  best  way  to  avoid 
constipation,  at  home  or 
abroad,  is  to  opt  for  a  high 
fluid  intake  and  a  high-fibre 
diet.  It  may  be  worth  taking 
a  fibre  supplement  with  you 
if  you  know  you  are  prone  to 
suffering. 

For  the  quick  relief  of 
acute  constipation,  a 
stimulant  laxative  such  as 
Senokot,  Nylax  or  Dulco-lax 
will  generally  work  over 
night. 

Heartburn  and  indigestion 
are  common  complaints 
when  away  from  home, 
especially  when  unusual 
spicy  food  and  too  much 
alcohol  plays  a  part. 
Avoiding  heavy  meals  late  at 
night  and  not  going  to  bed 
too  soon  after  a  meal  helps 
reduce  any  discomfort. 


There  are  a  number  of 
indigestion  and  heartburn 
remedies  to  choose  from  and 
the  H2-antagonists,  Tagamet 
100  and  Pepcid  AC,  are  also 
available  OTC  for  dyspepsia 
and  heartburn. 

Medicine  chest 

After  reading  this  you  may 
think  that  your  holiday 
luggage  wili  look  more  like 
a  medicine  chest  than  a 
suitcase  packed  for  the 
fortnight  on  the  beach. 
That's  understandable,  but  if 
you've  fooked  forward  to 
your  holiday  for  weeks,  even 
months,  you  really  don't 
want  it  spoilt  by  ill  health. 

The  key  message  is  "be 
prepared".  Don't  wait  until 
you  get  on  holiday  and  fall 
victim  before  trying  to  buy  a 
suitable  remedy. 

Even  if  you  do  find  a 
pharmacy  in  your  small 
Greek  village,  some 
countries  sell  very  different 
products  over  the  counter. 
You  may  even  end  up  with  a 
course  of  antibiotics  for  a 
simple  bout  of  diarrhoea! 


Are  you  insured? 

Once  you've  decided  on  your  holiday  location,  you  must 
take  out  insurance.  Preferably  this  should  be  done  at  the 
same  time  as  you  book  your  holiday  so  that  you  are 
covered  immediately  in  case  an  emergency  prevents  you 
going  away. 

Insurance  is  a  must  in  case  you  have  an  accident,  fall 
seriously  ill,  or  need  to  return  home.  Choose  your  insurance 
as  carefully  as  you  choose  your  holiday  and  make  sure  it 
provides  adequate  cover  in  all  areas. 

If  you're  planning  a  trip  to  Europe,  free  or  reduced  cost 
emergency  treatment  can  be  obtained  if  you  have  a  form 
El  11.  This  can  be  found  in  the  T4  Travellers  Guide  to 
Health  booklet  which  is  available  from  post  offices.  The 
El  1 1  must  be  stamped  before  you  travel. 
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COMPETITION 


Spot  the  number  one 
heartburn  treatment 


Heartburn  can  be  a  real  pain  for  your  customers, 
but  relief  from  heartburn  and  acid  indigestion  now 
comes  in  lemon,  peppermint,  and  aniseed  flavours. 

Because  your  customers  wanted  choice, 
Gaviscon,  the  number  one  heartburn  remedy  in 
pharmacies,  is  available  in  two  flavours  - 
peppermint  flavoured  liquid  and  lemon  flavoured 
tablets.  For  sufferers  with  more  severe  or  frequent 
symptoms  of  heartburn,  Gaviscon  500  Extra 
Strength  tablets  are  now  available. 

Gaviscon  doesn't  just  soothe  the  pain  but  gets  to 
work  fast  and  goes  on  working  to  keep  the  pain 
away. 


You  can  help  your  heartburn 
customers  by 
recommending  Gaviscon, 
you  could  also  be  the  winner 
of  £100  worth  of  Marks  & 
Spencer  vouchers. 

All  you  have  to  do  is  to 
circle  every  bottle  and  pack 
of  Gaviscon  in  the  picture, 
fill  in  the  form  with  your 
name  and  address  and  return 
to:- 

Gaviscon  competition. 
Over  the  Counter, 
Bonn  Publications, 
Sovereign  Wav,  Tonbridge, 
Kent  TN9  1RW. 
The  winner  will  be  the  first 
correct  entry  out  of  the  post 
bag  on  June  30,  1994.  The 
next  ten  correct  entries  will 
each  receive  a  £20  Marks  & 
Spencers  voucher. 

Name  


Address. 


Pharmacy. 


RulON:  1 )  The  details  above  form  part  of  the  terms  and  conditions  of  this  competition.  2)  All  entries  must  be  on  a  form  cut  from  this  publication  Incomplete  or  illegible  entries 
will  be  disqualified.  3)  There  is  no  cash  alternative  for  any  of  the  prizes.  4)  All  entries  become  the  property  of  Reckitt  &  Colman  Products.  5)  The  competition  is  not  open  to 
employees  of  Reckitt  &  Colman  or  Benn  Publications  Ltd.  6)  Over  the  Counter  and  Reckitt  &  Colman  reserve  the  right  to  use  any  submissions  for  future  publicity. 


ADVERTISEMENT  FEATURE 


PREPARE 
YOUR 
CUSTOMERS 
FOR 

SUMMER 

-WITH 

WASP-EZE 

AND 

SEA-LEGS 

Whether  it's  a  holiday  to  faraway 
places,  a  day  trip  to  the  seaside  or  a 
drive  through  the  countryside,  the  fun 
and  excitement  of  a  trip  away  can  be 
easily  spoiled  for  your  customers  by 
the  all  too  common  problems  of  travel 
sickness  and  insect  bites  and  stings. 
Fortunately,  you  can  offer  effective 
remedies  for  both. 


SEA-LEGS 

PREVENT  TRAVEL  SICKNESS 


TRAVEL  SICKNESS 
If  a  member  of  a  family  or 
group  suffers  from  travel 
sickness,  it  can  spoil  the  day 
for  everybody  -  and  travel 
sickness  affects 
approximately  one  third  of 
the  population,  with 
children  more  susceptible 
than  adults. 

Travel  sickness  is  thought 
to  be  a  response  of  the 
central  nervous  system  to 
confused  messages  received 
by  the  brain  from  the  eyes, 
ears  and  muscles  when  the 
body  is  moving  or  believes 
it  is  moving.  It  is  also 
thought  to  be  "contagious" 
passengers  can  "pass  on" 
symptoms  to  other 
travellers,  even  if  they 
haven't  experienced  this 
sickness  before. 

The  symptoms 


themselves 
can  be  very 
unpleasant,  and  can 
include  dizziness,  nausea, 
vomiting,  sweating  and 
increased  saliva  production. 
Sea-Legs  help  prevent  travel 
sickness  -  so  no  one  need 
suffer  from  this  all  too 
common  condition. 

HOW  SEA-LEGS  CAN 
PREVENT  IT 

It  doesn't  matter  which 
form  of  transport  is  used 
whether  it's  car,  coach, 
train,  boat  or  plane,  Sea- 
Legs  is  universally  effective. 

The  ingredients  of  Sea- 
Legs  are  medically  proven 
to  help  prevent  all  forms  of 
travel  sickness.  The  active 
ingredient  is  Meclozine 
Hydrochloride,  an  effective 
antihistamine  developed 
specifically  for  this  purpose. 

Because  it's 


Bites  and  stings  from 
insects,  such  as  mosquitos, 
gnats,  wasps  and  bees,  as 
well  as  jellyfish  and 
stinging  nettles,  are  not 
only  unpleasant,  but  also 
require  immediate 
treatment  if  the  symptoms 
are  to  be  relieved  as  soon 
as  possible.  But  it's 
surprising  how  many 
people  fail  to  prepare  for 
such  a  common  complaint 
which  can  strike  virtually 
anywhere. 

The  symptoms  resulting 
from  an  insect  bite  or  sting 
are  unpleasant  and  can 
include  pain,  itching, 
irritation  and  swelling. 
What  your  customers  need 
is  to  have  an  effective 
remedy  with  them  at  all 
times  for  immediate 
treatment  of  the  bite  or 
sting.  If  they're  abroad  or 
in  the  country,  there  may 
well  be  no  chemist  shop  on 


hand. 

Even  if 
they  do  find 
a  chemist, 
and  it  could 
be  yours,  to 
make  their 
"distress" 
purchase,  imagine  their 
distress  if  you  haven't  got 
Wasp-Eze  to  hand! 


Triple  action  Wasp-eze 
Spray  is  the  ideal 
Treatment  to  treat  all 
insect  bites  and  stings  (not 
just  wasp  stings!). 

Wasp-Eze  Spray  contains 
a  local  anaesthetic  to 
relieve  pain  and  an  anti- 
histamine to  relieve  the 
itch  and  swelling;  and, 
because  it  is  a  spray,  it  also 
cools  the  affected  area 
immediately. 

It  brings  relief  in 
seconds  to  bites  and  stings 
from  wasps,  bees,  ants  and 
mosquitos,  jellyfish  and 
plants  such  as  nettles,  and 
its  "no  touch"  spray 
application  helps  to  avoid 
aggravating  the  skin. 


WIN 


Patients  must  be  advised  to  follow  the  directions  on  the 
products,  and  to  take  care  not  to  exceed  the  stated  dose. 
As  with  all  medicines,  Sea-Legs  should  not  be  taken  during 
pregnancy  without  medical  advice.  Sea-Legs  may  cause 
drowsiness.  If  affected  do  not  drive  or  operate  machinery. 
Avoid  alcoholic  drink.  Wasp-Eze  should  not  be  used  if  patients 
have  a  known  allergy. 

Your  customers  will  soon  know  about  Wasp-Eze  and 
Sea-Legs  thanks  to  a  major  consumer  advertising  and 
P  R  campaign  in  women's  press  throughout  the  busy 
summer  season. 

Merchandising  material  is  also  available  which  will  help 
tidy  your  shelf  and  highlight  the  brands  to  your  customers 
once  they  are  in-store.  See  your  Seton  Healthcare 
representative  for  more  information  or  contact 
Louise  Yearsley  on  061-652  2222. 


As  our  holiday  scene  shows,  some  people  are  prepared 
for  the  misery  caused  by  travel  sickness  and  insect  bites 
and  stings  -  and  others  aren't! 

You'll  find  there  are  four  Wasp-eze  and  four  Sea-Legs 
products  somewhere  in  the  picture.  Simply  ring  all  eight 
and  fill  in  your  details  below. 

There  are  20  chances  to  win  Marks  and  Spencer  Gift 
Vouchers  worth  £25  -  so  get  spotting! 
Return  your  entry  to:- 

Chemist  &  Druggist,  Benn  Publications  Ltd.,  Soveriegn 
Way,  Tonbridge,  Kent  by  June  30. 


Antihistamine  based 
Sea-Legs  has  a  long  lasting 
effect. 

Sea-Legs  should  be 
taken  the  night  before  the 
journey.  If  the  traveller 
forgets  to  take  a  tablet, 
there's  no  need  to  worry, 
as  Sea-Legs  are  still 
effective  if  taken  at  least 
one  hour  before  travelling. 

A  FAMILY  MEDICINE 

Sea-Legs  are  suitable  for 
children  from  the  age  of 
two  years  and  for  adults. 
Sea-Legs  tablets  are  easy  to 
swallow,  or  if  preferred, 
they  can  be  chewed  - 
they're  pleasant  tasting 
witn  no  unpleasant  after- 
taste. 

Children  aged  between 
two  and  six  years  should 
take  half  a  tablet,  and 
children  aged  six  -  twelve 
one  tablet.  Adults  and 
children  over  twelve  can 
take  two  tablets.  This 
dosage  should  only  be 
taken  every  24  hours. 


Sea-Legs  come  in  a 
handy  travel  wallet  that 
will  fit  neatly  into  a  pocket 
or  handbag. 


It's  ideal  for  use  at 
home  or  abroad  for 
children  and  for  adults. 
Wasp-Eze  Spray  is 
available  in  20g  and  75g 
sizes. 

For  those  customers  who 
insist  on  using  a  cream  or 
ointment,  you  can 
recommend  new  Wasp-Eze 
Ointment,  which  contains 
an  effective  anti-histamine 
which  when  applied  to  the 
affected  area  brings 
immediate  soothing  relief. 


Stings  should  always  be 
removed  if  possible,  but 
should  not  be  scratched 
out  or  squeezed. 

It  is  worth  reminding 
customers  that  should  they 
develop  an  allergic 
reaction  to  a  sting  eg. 
wheezing,  breathless-ness, 
dizziness,  nausea  or 
fainting,  they  must  seek 
medical  attention 
immediate!).  They  should 
also  go  to  a  doctor  if  they 
are  stung  in  the  mouth, 
receive  multiple  stings  or  if 
the  symptoms  persist  or 
worsen. 


You  can  also  advise 
customers  of  ways  to 


reduce  the  risk  of  being 
stung  on  holiday.  They 
should:- 

•  avoid  wearing  bright 
colours  which  can  attract 
insects 

•  use  an  insect  repellant 
on  exposed  skin 

•not  wear  perfume,  hair 
spray  and  aftershave 
•not  hit  out  at  bees  or 
wasps 

•wear  shoes  when 
paddling,  especially  in  rock 
pools 


1.  The  winners  will  be  Hip  first  20 
correct  entries  drawn  after  the 
closing  dale. 

2.  Dip  Judges  decision  is  final 
and  no  correspondence  will  be 
entered  into. 

3.  The  closing  date  for  all  entries 
is  5pm,  :tOlh  June  1994. 

4.  \o  purchase  necessarv 

5.  \  lull  lisi  nl  competition  rules 
are  available  from:  The  Promoter, 
Spol  the  I'loiliicl  Competition. 
The  Marketing  Department,  Seton 
Healthcare,  Tubiton  House, 
Oldham,  Ol,l  3HS. 
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Tel  
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Seton 

mmm  Healthcare  Group  pic 

Seton  Healthcare  Group 
pic,  Tubiton  House, 
Oldham, 

OL1  3HS,  England. 
Telephone:  061  652  2222. 
Fax:  061  626  9090. 


Wasp-Eze  and  Sea  Legs  are  Trade  Marks  of  Seton 


•  Active  Ingredient:  Mepyramine  Maleate  2%  w/w  •  Indication:  Symptomatic  relief  of  insect  stings  and  bites,  and  nettle  rash  •  Dosage  -  Adults,  Elderly  ar 

Children:  Apply  topically  two  or  three  times  a  day  for  up  to  three  days  to  the  affected  parts.  Early  application  is  essential  to  obtain  the  best  respon: 

•  Centra-indications:  Do  not  use  in  eczematous  conditions  or  on  extensively  broken  skin  •  Precautions:  Repeated  application  for  periods  longer  than  a  few  days  is  n< 
recommended  and  treatment  should  discontinue  immediately  if  skin  sensitisation  occurs  •  Side  Effects:  Rarely,  skin  sensitisation  •  Presentatioi 
Off  white  cream  in  25g  tubes.  Price  £2.59  •  Legal  Category:  P  Product  Licence  No.  PL0012/5103R  May  and  Baker  Ltd,  Dagenham,  Essex,  RM10  7X 


Fight  the  bite! 


The  hum  of  wasps  or  bees 
conjures  up  the  image  of  a 
perfect  Summer's  day  —  as 
long  as  they  don't  come  too 
close. 

Bees,  wasps  and  hornets 
can  all  give  nasty  stings  and 
then  there's  irritating  midges 
and  gnats  which  cause  itchy, 
red  rashes. 

Which  ever  way  you  look 
at  it,  its  best  not  to  get  bitten 
or  stung  in  the  first  place, 
but  if  you  do,  what  should 
you  do  about  it? 

You  may  often  get  asked 
for  advice  about  bites  and 
stings  and  the  pharmacy 
may  be  the  first  port  of  call 
for  anyone  who's  fallen 
victim  while  shopping  in  the 
High  Street.  Make  sure  you 
know  what  to  do. 

Skin  reactions 

Insects  that  sting,  like  bees 
and  wasps,  cause  an 
inflammatory  reaction  in  the 
skin,  triggered  by  the 
insect's  venom. 

A  bee  often  leaves  its  sting 
sac  in  the  skin  when  it 
attacks,  so  the  first  thing  to 
do  is  to  gently  scrape  it  out 
with  a  clean  knife  blade  or 
fingernail.  Don't  sgueeze  it 
out  with  your  fingers  or 
tweezers  as  this  may  release 
more  poison  into  the  wound. 

Luckily  stings  are  not 
usually  serious  —  most 
adults  need  to  be  stung 
hundreds  of  times  for  the 
reaction  to  be  life- 
threatening.  But  any  sting  in 
the  mouth  or  throat  can 
cause  swelling  that  affects 
the  breathing,  so  medical 
help  should  be  sought 
immediately. 

Urgent  medical  attention 
is  also  needed  if  a  wasp  or 
bee  sting  causes  a  severe 
allergic  reaction.  Around 
one  in  200  people  are 
hypersensitive  to  wasp  or 
bee  poison.  After  one  sting, 
the  immune  system  becomes 
sensitised  so  that  another 
sting  triggers  a  severe 
reaction  which  may  kill. 

Treatment  is  usually  with 
adrenaline  injection  but  in 
extreme  cases  resuscitation 
may  be  needed.  Anyone 
who  is  hypersensitive  to 
wasp  or  bee  stings  should 
carry  an  adrenaline  injection 
with  them.  It  is  also  wise  to 
wear  a  Medic-Alert  bracelet 
containing  details  of  the 
required  treatment. 

Blood-sucking  insects  such 


We're  all  at  risk  of  irritating  bites  and 
stings  during  the  holiday  season  and 
the  after  effects  may  vary  from  slight 
itching  to  a  serious  infection.  Over  the 
Counter  explains  what  to  do  if  you're 
bitten  —  and  ways  to  avoid  getting 
bitten  in  the  first  place 


as  mosquitos,  midges  and 
gnats  regard  humans  as  a 
tasty  snack.  They  pierce  the 
skin  and,  injecting  a 
substance  to  stop  the  blood 
clotting,  happily  feed  on  us. 

When  a  person  is  bitten, 
their  skin  will  react  to 
substances  in  the  insect's 
saliva  or  faeces  which 
produces  a  mild  allergic 
reaction,  causing  anything 
from  tiny,  red  pimples  to  a 
painful,  weeping  swelling  or 
an  unbearably  itchy  rash. 

A  quick  dip  in  the  ocean 
can  turn  into  a  nasty 
experience  if  you  come  face 
to  face,  or  rather  leg  to 
tentacle  with  a  jellyfish. 
Jellyfish  tentacles  contain 
stinging  capsules  that 
discharge  when  they're 
touched,  causing  a  sharp 
sting  or  an  itchy  painful  rash. 

Your  first  reaction  is 
probably  to  remove  the 
fragment  of  tentacle  from 
the  skin,  but  be  careful! 
Never  remove  them  with 
bare  hands  as  the  tentacles 
can  sting  for  several  hours. 
Instead,  rub  the  area  gently 
with  dry  sand.  Vinegar  also 
helps  inactivate  the  sting. 

Repel  all  boarders 

Most  people  get  bitten  to 
some  extent  but  some  are 
more  prone  than  others. 

The  key  to  staying  bite- 
free  is  to  use  an  insect 
repellent.  There's  a  wide 
range  of  effective  repellents 
on  the  market  and  most 
come  in  a  choice  of  gels, 
creams,  sticks  and  sprays. 

Sprays  are  good  for 
covering  large  areas  of  skin 
and  hard-to-reach  places. 
Sticks  are  more  economical 
and,  like  creams,  are  easy  to 
carry.  Some  people  with 
sensitive  skin  find  they  react 
to  the  repellent.  They  should 
do  a  patch  test  first. 

Insect  repellents  should  be 
used  sparingly  over  all  the 
exposed  skin,  especially  on 
vulnerable  areas  like  arms, 
legs  and  ankles.  Make  sure 
that  they  are  reapplied 
frequently,  especially  after 
swimming  or  in  hot  weather. 

Bites  and  stings  can 
usually  be  treated  in  the 
same  way.  If  possible,  wash 
the  skin  with  a  mild, 
unperf  umed  soap  and  warm 
water,  then  pat  dry  with  a 
clean  towel  or  antiseptic 
wipe.  A  cold  compress  helps 
Continued  on  p26  ► 
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reduce  any  swelling. 

Itchy  lumps  and  bumps 
can  be  a  real  nuisance,  and 
scratching  them  can  release 
more  poison.  Luckily  there 
are  plenty  of  effective 
creams,  lotions  and  gels  to 
soothe  away  the  itching. 

Hydrocortisone  cream  is 
effective  at  relieving  itching, 
swelling  and  redness  caused 
by  insect  bites.  However, 
when  bought  over  the 
counter,  it  should  only  be 
used  on  small  areas  once  or 
twice  a  day,  for  a  maximum 
of  seven  days.  It  should  not 
be  used  on  the  face,  the 
genital  area  or  on  broken  or 
infected  skin.  It  should  not 
be  recommended  for  use  by 
children  under  ten  or  for 
pregnant  women. 

Other  anti-itch  treatments 
include  crotamiton,  calamine 
lotion  and  local  anaesthetics 
such  as  lignocaine  or 
benzocaine.  Topical 
antihistamines  such  as 
mepyramine  or 
|  diphenhydramine  should  be 
<  used  with  caution  as  they 
|  can  cause  skin  sensitivity, 
c/j      Antihistamine  tablets  help 


Holiday  checklist 

Make  sure  you  pack  these 
items  to  help  prevent  and 
treat  bites  and  stings: 

•  Sting  relief  treatment 

•  Antihistamine  tablets 

•  Antiseptic  wipes 

•  Insect  repellent 
If  reguired: 

•  Antimalarial  tablets 

•  Mosguito  nets 

•  Mosguito  insecticide  eg 
slow-burning  insecticides 
in  tablet  or  coil  form  and/or 
insecticide  spray  or  strips 

•  Medic-Alert  bracelet  and 
adrenaline  injection  if  you 
are  hypersensitive  to  wasp 
or  bee  stings 


resist  the  urge  to  scratch  — 
ones  that  won't  cause 
drowsiness  are  best  for  day 
time  use  but  if  the  itching  is 
worse  at  night,  drowsiness 
may  be  a  bonus. 


lana  menace 

As  if  insect  bites  themselves 
weren't  irritating  enough, 
insects  can  also  spread 
infection.  Malaria,  spread  by 
the  Anopheles  mosguito,  is  a 
serious  disease,  causing  a 
severe  life-threatening  fever. 

Anyone  visiting  the  tropics 
should  take  preventative 
antimalarial  drugs  to  reduce 
the  risk  of  contracting  the 
disease.  If  a  customer  asks 
about  antimalarials  you 
should  refer  them  to  the 
pharmacist.  In  many  areas, 
malaria  parasites  are  now 
resistant  and  guidelines  on 
what  drugs  to  take  are 


A  bite-free  holiday 

Help  protect  yourself 
against  all  types  of  bites  by 
following  these  simple 
steps: 

•  Always  use  insect 
repellents  and  reapply 
freguently,  as  directed 

•  If  possible,  cover  any 
vulnerable  areas  such  as 
arms,  legs  and  ankles  with 
loose  clothing 

•  Avoid  walking  barefoot 

•  Keep  food  covered  when 
possible  to  avoid  attracting 
wasps  and  bees 

•  Don't  rely  on  being  able 
to  buy  anti-malarials  or 
anti-sting  products  on 
holiday  —  take  them  with 
you,  just  in  case 

•  Keep  away  Irom  stray 
animals,  including 
domestic  cats  and  dogs 
when  abroad 

•  Ensure  you're  protected 
against  tetanus  before  you 
go  on  holiday 


updated  continually. 

Make  sure  your  customers 
know  that  they  can  still  get 
malaria  even  if  they  take 
tablets.  It  is  vital  that  they 
keep  well  covered  up,  use 
insect  repellents,  and  if 
necessary,  use  mosguito  nets 
and  insecticides. 

Any  traveller  who  feels  ill 
after  returning  home  should 
see  their  GP,  especially 
within  the  first  three  months. 

Animal  bites 

As  well  as  damaging  tissue 
and  bone  and  causing 
bleeding,  animal  bites  can 
transmit  life-threatening 
infections  like  rabies. 

Rabies,  a  viral  infection  of 
the  nervous  system,  is 
usually  fatal  if  left  untreated. 
It  is  widespread  in  most 
countries,  including  many 
European  countries. 

Tetanus  is  another  hazard 
of  animal  bites.  Infants  are 
immunised  against  tetanus 
but  booster  doses  are 
reguired  every  ten  years. 

Anyone  who  has  been 
bitten  by  an  animal  should 
see  a  doctor  immediately. 

Snake  bites  may  seem 
alarming  but  thousands  of 
people  get  bitten  every  year 
and  most  bites  are  not 
life-threatening.  The  most 
important  thing  is  to  get 
urgent  medical  attention  in 
case  antivenom,  which 
contains  antibodies  against 
the  poison,  is  reguired. 

It's  understandable  if,  after 
all  this,  your  customers 
decide  to  stay  at  home,  not 
that  the  English  garden  is 
that  safe.  But  reassure  them, 
serious  bites  and  stings  are 
relatively  rare  and  the  rest, 
well  you  just  put  that  down 
to  experience! 
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I  can't  stand  anything  that 
creeps,  crawls,  slithers  or 
simply  lurks  in  the  dark 
corners  of  my  bedroom.  In 
fact,  if  it's  not  cute,  cuddly 
and  at  least  two  feet  long, 
then  I'm  off  and  running  in 
the  opposite  direction. 

Lazing  around  on  exotic 
beaches  and  diving  into 
transluscent  aquamarine 
waters  is  all  very  well  in 
principle,  but  what  can  you 
do  to  avoid  coming  home  in 
a  body  bag? 

Sadly,  precious  little  a 
all.  Listen  lo  the  locals  is 
your  best  bet,  if  they  say 
"don't  touch  the  pink 
stuff",  then  don'l. 

Aqua  hell 

Diving,  while  a  popula 
pastime  on  holiday, 
offers  a  host  of  potentia 
dangers,  aside  from 
trying  to  squeeze  into  a 
neoprene  wetsuit. 

Some  stone  fish  look, 
strangely  enough,  like 
stones,  and  have  causec 
numerous  fatalities  — 
death  can  occur  within 
six  hours! 

Closer  to  home  lurk 
the  weever  fish.  These 
don't  actually  kill  you, 
but  their  venom-laden 
spines  can  cause 
nausea,  vomiting, 
headache  and 
delirium.  The 
treatment  is  to  dunk 
the  affected  part  in 
hot  water  for  30 
minutes  to  one  hour. 

Moray  eels  can 
reach  three  feet  in 
length  and  have  long 
fang-like  teeth. 
According  to  one  text 
book,  they  can  "retain 
a  bulldog-like  grip  till 
death"  and  injuries 
should  be  treated  "in 
the  same  manner  as 
shark  bites"! 

Jelly  maybe? 

Jelfy  fish  are  a  well 
recognised  hazard  in  certain 
parts  of  the  world.  The  best 
known  is  the  Portuguese 
Man-O-War  whose  tentacles 
reach  30  metres  in  length. 
But  much  more  dangerous  is 
the  Box  Jelly  Fish  which  has 
been  known  to  kill  within  30 
seconds  of  stinging  its 
victim! 

Although  the  "Thimble" 
Jelly  Fish  isn't  fatal,  it  causes 
its  own  problems.  It  gets 
trapped  in  bathing  trunks 
and  produces  a  very 
suspicious-looking  rash 
around  the  genitals,  ft  has 
even  led  one  couple  to  the 
divorce  courts.  But  there 
must  be  someone  out  there 
who  has  used  the  thimble 
jellyfish  as  a  succesful 
excuse  for  holiday 
misdemeaners. 


Attack  of  the  two-inch 


For  some  people,  dealing  with  the 
perils  of  insects  on  holiday  is  bad 
enough,  but  what  happens  when 
you're  faced  with  scorpions,  snakes 
and  spiders?  Marianne  Mac  Donald 
takes  a  look  at  which  nasty  wee 
beasties  are  best  avoided 


The  only  octopus  which  is 
toxic  to  man,  the  charmingly 
named  Blue-Ring  Octopus,  is 
found  in  Australian  waters. 
After  receiving  a  bite, 
victims  suffer  slurred  speech, 
blurred  vision,  muscle 
weakness,  and  great 
difficuity  in  persauding 
others  that  they  are  sober. 

Speaking  of  alcohol,  the 
word  snakebite  doesn't 
automaticatly  mean  getting 
drunk  very  quickly  on  a 
potent  mixture  of  cider  and 


lager.  However,  it's 
comforting  to  know  that  only 
200  of  the  500  venomous 
species  of  snake  cause  death 
or  permanent  disability. 

In  general,  vipers, 
ratttesnakes  and  adders 
produce  more  severe  local 
effects  than  other  snake 
venoms.  For  example,  the 
African  Puff  Adder  attacks  at 
night  and  causes  swelling, 
bruising,  blistering  and 
necrosis. 

In  contrast,  the  Elapidae 


group  have  a  greater  effect 
on  the  nerves.  One  species, 
the  African  Black  Mamba 
snake,  is  three  metres  long 
and  olive  brown/grey  in 
colour  ralher  than  black.  II 
moves  at  12mph  and  carries 
enough  venom  to  kill  five  to 
ten  humans!  Definetely  one 
to  give  a  wick1  berth. 

Sea  and  Australasian 
snakes  are  also  pretty  lethal. 
Bites  from  both  result  in 
muscle  paralysis,  possible 
kidney  failure  and 
cardiac  arrest. 

Once  bitten  by 
snakes  it's  not  wise  to 
copy  what  you've  seen 
on  TV  —  cutting  the 
site  and  then  trying  to 
suck  the  poison  out. 
This  will  only  result  in 
infection  and  persistent 
bleeding.  Bang  goes 
another  celluloid  myth. 

Wrong  tree 

Moving  to  another 
creepy  crawly  much 
loved  by  the  film 
industry  —  the 
scorpion. 

The  650  species  of 
scorpion  split  into  two 
types  —  those  that 
cause  a  burning 
sensation  followed  by  a 
slight  swelling  and 
those  that  can  be  fatal. 

The  latter  produce  no 
reaction  at  the  site  of 
bite  but  result  in 
dilficulties  in 
swallowing,  temporary 
blindness,  penile 
erection  and  respiratory 
failure. 

The  Bark  Scorpion  is 
the  most  dangerous  in 
the  USA.  This  athletic 
chappy  climbs  Arizona 
desert  trees  to  burrow 
for  hiding  places.  Its 
relatives  more 
commonly  choose  to 
live  in  fields  or  to 
burrow  into  houses  and 
buildings,  hiding  in  beds, 
shoes  and  clothes. 

Searching  every  place 
where  a  scorpion  can  hide 
may  turn  care-free  holiday 
makers  into  severely 
paranoid  individuals  but  it's 
a  risk  I  would  take. 

Well  you've  vanquished 
the  worst  of  the  world's 
horrors  and  now  it's  time  to 
celebrate  your  home  coming 
in  the  time-honoured 
tradition. 

But,  it's  not  over  yet. 
Sliming  towards  you  is 
Homosapiens  boozerus  and 
he's  out  for  the  kill.  Advice 
on  how  to  escape  the 
octopus-armed  Casanova, 
whether  of  the  foreign  or 
domestic  variety,  are 
reserved  for  future  articles! 
(Additional  information 
courtesy  of  Mark  Colhridge 
at  the  National  Poisons  Unit) 
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Holiday  survival 

You  might  be  looking  forward  to  a  dream  holiday  but  iff  your  suitcase  arrives 
spilling  half  its  contents,  the  kids  won't  stop  squabbling,  or  you've  got  raging 
toothache  and  can't  buy  an  aspirin  anywhere,  that  dream  can  soon  become  a 
nightmare.  Zita  Thornton  offers  some  survival  tips 


Most  of  us  would  admit  that 
the  annual  holiday  is  the 
highlight  of  the  year  —  one 
of  the  main  reasons  why  we 
troop  off  to  work  and  earn 
the  pennies  every  day. 

But  whether  your  idea  of 
an  ideal  break  is  a  deserted 
beach  on  a  tropical  island,  a 
cultural  experience  in  a 
European  capital,  or  a 
fortnight's  B&B  on  the  South 
Coast,  good  planning  is  the 
key  to  success. 

When  deciding  where  to 
go,  it's  easy  to  be  beguiled 
by  glossy  brochures. 
Sometimes  you  need  a 
degree  in  "brochurespeak" 
to  ascertain  exactly  what's 
on  offer.  Yet  if  you  make  the 
wrong  choice  at  this  crucial 
planning  stage,  your  holiday 
fortnight  could  be  blighted. 

Bear  in  mind  the  needs  of 
all  your  party.  You  might 


like  to  get  right  away  from  it 
all  but  if  you  do,  you  could 
find  yourself  spending  your 
free  time  devising 


entertainment  for  bored 
teenagers.  Egually,  a  distant 
beach  or  too  many  steps  can 
spell  holiday  hell  for  the 


elderly  or  those  with  small 
children. 

When  you  have  selected 
what  seems  like  a  suitable 
resort,  try  to  read  between 
the  lines.  Does  "lively" 
mean  all-night  discos?  Is  the 
"100  yards  from  the  beach" 
in  a  vertical  direction?  Study 
photographs  of  the  resort  in 
different  brochures  to  get  an 
overview  and  ask  yourself 
why  you  only  ever  see  half 
of  that  hotel.  It  could  be  next 
door  to  a  building  site  or  on 
top  of  a  main  road  or  a  busy 
railway  track. 

Ask  questions 

Don't  book  anywhere 
without  bombarding  your 
travel  agent  with  a  list  of 
guestions.  They  have  access 
to  information  not  listed  in 
the  brochures.  Better  still, 
ring  the  tour  operator  and 


Watch  out  for  the  water 

In  Britain,  we  take  for  granted  a  safe  water  supply  but  this  is  not  always  the 
case  abroad. 

Even  swimming  can  cause  problems.  Many  hotel  pools  abroad  are  not  up  to 
standard  and  even  in  Britain,  toxins  were  found  in  80  per  cent  of  freshwater 
lakes  and  rivers  tested  recently. 

With  swimming  you  can  only  use  your  common  sense  to  avoid  murky 
water,  but  there  are  positive  steps  you  can  take  to  avoid  infection  from  tap 
water: 

Avoid  drinking  tap  water  in  areas  where  you  are  in  any  doubt  as  to  the 
quality.  Stick  to  bottled  water  and  canned  drinks 

•  Refuse  ice  cubes  in  drinks  —  these  are  only  as  clean  as  the  water  they're 
made  from 

•  Don't  brush  your  teeth  in  questionable  tap  water 

•  Stay  away  from  salads  which  will  have  been  rinsed  in  tap  water 

®  Boiling  is  the  most  effective  way  to  sterilise  water.  Boil  vigorously  tor  five 
minutes  and  allow  to  cool  in  a  covered  container 

•  Sterilisation  tablets  based  on  chlorine  or  iodine  are  adequate  disinfectants, 
particularly  for  travellers  to  areas  where  bottled  water  is  scarce. 
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Holiday  first  aid 

What  medicines  you  pack 
for  your  holiday  depends 
a  great  deal  on  the 
destination  and  type  of 
holiday.  Obviously  a 
week  in  the  Algarve 
carries  fewer  health  risks 
than  a  month  roughing  it 
in  India. 

This  list  is  a  basic 
starter  for  the  less 
adventurous  but  if  you 
need  more  detailed 
advice  contact  a  specialist 
travel  clinic  or  your  GP. 

•  Travel  sickness  remedy 

•  Sunscreens  and 
aftersun 

•  Analgesic 

•  Rehydration  sachets 

•  Local  anaesthetic  spray 
for  stings 

•  Hydrocortisone  cream 
for  insect  bites 

•  Insect  repellant 

•  Antiseptic  cream 

•  Plasters 

•  Crepe  bandage 

•  Tweezers 

•  Scissors 


ask  to  speak  to  someone 
who  has  visited  your  chosen 
destination. 

Your  queries  might 
include  where  the  nearest 
doctor  and  pharmacy  is, 
whether  your  hotel  has 
adequate  fire  escapes,  (a 
recent  BBC  "Watchdog" 
programme  found  that  some 
don't),  exactly  what  the 
promised  watersports  are, 
whether  plenty  of  sun 
shades  are  available  on  the 
beach  and  around  the  pool, 
and  the  likelihood  of  the 
children  being  kept  awake 
all  night  by  "live  music". 

If  you  have  special 
requests  such  as  a  room  on 
the  ground  floor,  because 
steps  are  a  problem  or  you 
don't  want  to  risk  a  balcony 
with  young  children,  or 
perhaps  you  need  adjacent 
rooms  so  older  children  are 
near  by,  be  sure  to  tell  the 
travel  agent  when  you  book. 

And  get  your  request  in 
writing  too,  in  case  of  any 
problems  when  you  finally 
reach  your  destination. 

The  case  in  hand 

We've  all  seen  them  —  cases 
and  bags  on  the  airport 
carousel  that  have  obviously 
not  been  up  to  the  trip.  It's 
so  embarrassing  to  have  to 
watch  your  underwear 
whirling  round  in  front  of 
your  fellow  travellers! 

The  British  Luggage 
Association  advises  that  you 
should  consider  the  value  of 
what  you  intend  to  pack 
when  buying  luggage  and 
don't  skimp  on  cost.  After 
all,  would  you  put  a  video 


camera  in  a  carrier  bag? 

They  also  advise  spending 
time  choosing  luggage  and 
going  to  a  specialist  shop  or 
a  good  luggage  department. 
Think  about  your  method  of 
travelling  too.  Travelling  by 
car  means  less  wear  and  tear 
than  if  you  go  by  plane.  And 
bear  in  mind  how  much 
carrying  you  will  have  to  do. 
If  a  case  is  heavy  when  its 
empty,  just  imagine  how  it 
will  feel  when  it  is  lull. 

Soft-sided  luggage  is 
lightweight  but  strong  and 
good  for  coach  or  train 
journeys.  However,  solid 
sides  give  extra  protection, 
particularly  if  your  case  will 
be  manhandled  by  airport 
baggage  staff  or  will  travel 
on  a  roof  rack. 

On  the  minus  side,  these 
cases  are  heavier  so  you 
might  want  to  consider  one 
with  wheels.  Make  sure  that 
any  wheels  are  recessed  so 
that  they  can't  be  torn  off 
easily. 

Security  is  important  if  you 
are  to  be  parted  from  your 
case  during  the  journey. 
Even  expensive  cases  can 
have  inadequate  padlocks  so 
you  might  want  to  add  your 
own.  For  easy  identification 
among  the  hundreds  of 
identical  cases  at  the  airport, 
tie  a  brightly  coloured 
ribbon  around  the  handle  or 
add  some  distinctive  stickers 
to  your  case. 

Special  needs 

There  are  many  people  who 
travel  regularly  despite 
having  special  medical 
needs.  Provided  certain 
precautions  are  taken  no  one 
should  encounter  any 
problems. 

It  is  wise  to  take  an 
adequate  supply  of  your 
medication  with  you,  and 
that  includes  the 
contraceptive  pill.  Keep 
these  supplies  with  you  in 
your  hand  luggage  to 
minimise  the  risk  of  loss. 
This  is  particularly  important 
if  you  take  insulin  as  this 
could  freeze  in  the  hold  of 
an  aeroplane. 

In  Richard  Dawood's  book 
"Traveller's  Health",  Dr 
Peter  Watkins  has  advice  for 
diabetics  which  would  apply 
equally  to  asthmatics  or 
anyone  with  a  chronic 
medical  condition.  He 
recommends  carrying  a  clear 
statement  of  the  condition 
and  treatment  with  you  at  all 
times.  As  well  as  being 
available  in  emergencies  this 
should  avoid  any  problems 
with  customs  officials,  which 
is  particularly  important 
when  identifying  the  need 
for  carrying  syringes,  for 
example. 

Dr  Watkins  also  warns 
that  diabetics  crossing  time 


zones  will  need  to  change 
their  insulin  schedule  and 
advises  carrying  some  form 
of  sugar  in  case  of 
hypoglycaemic  attacks.  This 
is  particularly  important 
when  meals  may  be 
irregular  or  missed 
altogether. 

Anyone  taking  regular, 
prescribed  medication 
should  make  a  nolc  ol  Hie 
generic  name  of  their 
prescription  as  the  brand 
name  may  vary  in  different 
countries. 

When  flying,  the  frail, 
elderly  or  disabled  may  use 
their  own  wheelchair  up  to 
the  aircraft  or  book  ahead  to 
reserve  one  of  the  airline's 
wheelchairs.  If  travelling  by 
plane  or  train,  book  an  aisle 
seat  for  easy  access. 

Special  needs  includes 
spectacles  and  contact 
lenses.  Always  carry  a  spare 
pair  with  you  and  sufficient 

i — 


cleaning  and  neutralising 
solutions.  Don't  rely  on 
being  able  to  buy  products 
when  you  arrive. 

Don't  let  thoughts  ol  all 
that  can  go  wrong,  put  you 
of]  I  ravelling  abroad.  The 
good  news  is  that  most  of  the 
holiday  horror  stories  can  be 
avoided  with  a  little 
forethought. 

Check  oul  our  list  of 
recommended  items  for  a 
basic  holiday  first  aid  kit 
(opposite).  The  majority  of 
these  items  are  on  sale  in 
pharmacies  and  your 
customers  will  need  advice 
on  what  to  take. 

You  may  like  to  adapt  this 
list  for  your  pharmacy  so 
that  you'll  be  ready  for  the 
holiday  rush. 
•  "Travellers'  Health  — 
How  to  stay  healthy  abroad" 
by  Dr  Richard  Dawood  is 
published  by  Oxford 
Paperbacks,  priced  £7.99. 


Keeping  the  kids  happy 

It's  tiring  and  unsafe  to  travel  with  fractious  children  so  the 
motto  has  to  be  "Be  prepared"  and  that  includes 
anticipating  delays  to  your  journey. 

•  Pack  your  hand  luggage  with  enough  food  and  drink  to 
feed  an  army  and  take  care  that  you  have  plenty  of  baby 
food  and  milk.  Always  overestimate  the  amount  of  nappies 
you  might  need. 

•  If  you  can,  fly  from  an  airport  which  has  a  well 
supervised  playroom  and  book  in  as  soon  as  you  arrive  as 
they  can  get  busy  at  peak  times. 

•  On  your  journey,  produce  inexpensive  but  new  toys, 
activity  books,  puzzles  and  comics  to  keep  children's 
interest,  and  save  some  for  the  return  journey. 

•  Most  airlines  provide  cots  for  babies  under  six  months 
and  you  can  take  your  own  car  seat  for  older  infants, 
provided  you  have  paid  for  a  seat  on  the  plane  for  them. 
Many  also  provide  special  children's  meals  but  these,  too, 
need  to  be  ordered  in  advance. 

•  When  travelling  by  car  don't  let  children  read  or  draw  as 
this  can  cause  car  sickness.  Borrow  story  tapes  from  the 
library  and  be  prepared  to  play  games  or  sing  songs. 

•  For  youngsters  who  have  passed  the  age  of  "eye  spy", 
radio  games  such  as  "Just  a  minute"  or  "Any  questions" 
are  better,  or  you  could  try  making  up  limericks. 
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Inject  and  protect 

Although  the  majority  of  travel-related  illnesses  cannot  be  prevented  by  vaccination, 
immunisation  still  offers  invaluable  protection  against  serious  diseases  such  as 

hepatitis  and  polio,  writes  Sarah  Purcell 


The  holiday  season  is  upon 
us  once  again.  And  as 
customers  come  in  to  stock 
up  on  sun  care  products, 
insect  repellents  and  films, 
they  may  also  need  advice 
about  the  health  risks  their 
holiday  may  bring. 

Gone  are  the  days  when 
an  annual  holiday  usually 
meant  two  weeks  of 
indifferent  weather  at  a 
British  seaside  resort.  The 
ease  and  affordability  of 
travel  means  that  most 
countries  in  the  world  are 
now  potential  holiday 
destinations. 

But  with  travel  and 
adventure  in  unf  amiliar  parts 
come  health  risks.  Most 
people  tend  to  think  holiday 
health  advice  stops  at 
injections.  The  truth  is  that 
95  per  cent  of  travel-related 
diseases  are  not  preventable 
by  vaccination.  Advice  that 
will  lead  to  healthier 
behaviour  on  holiday  is  more 
likely  to  save  lives  than  a 
course  of  jabs. 

When  offering  advice,  you 
need  to  keep  the  facts  in 
perspective  and  not  alarm 
your  customer  with  holiday 
horror  stories.  Travellers 
who  get  ill  are  more  likely  to 
suffer  from  diarrhoea  and 
vomiting  or  respiratory 
illnesses  than  vaccine- 
preventable  diseases  like 
typhoid,  hepatitis  B  and 
cholera. 

Currently  the  only  vaccine 
that  is  compulsory  for 
international  travel  (and 
then  only  to  certain 
countries)  is  yellow  fever. 

Traveller's  diseases 

•  Yellow  Fever  is  a  viral 
infection,  carried  by 
mosguitos,  and  seen  mainly 
in  tropical  Africa  and  South 
America.  The  disease  can 
range  from  mild  illness  with 
no  symptoms  to  sudden 
onset  of  fever  with  vomiting 
and  headache.  This  can  lead 
to  bleeding,  jaundice  and 
liver  failure.  A  single 
injection,  which  can  be 
given  a  few  days  before 
travelling,  gives  ten  years 
protection.  The  vaccine  can 
only  be  given  at  special 
centres. 

•  Cholera  is  a  bacterial 
infection  passed  on  in 
contaminated  food  and 
water.  It  is  characterised  by 
a  sudden  onset  of  severe 


diarrhoea  and  vomiting.  The 
cholera  vaccine  is  the  least 
effective  of  all  offered  to 
travellers  and  should  only  be 
given  to  those  at  real  risk, 
for  example  those  visiting 
slum  areas  of  countries 
where  there  is  an  epidemic. 


The  vaccination  offers  50  per 
cent  protection  and  lasts  six 
months.  Two  injections  are 
given,  one  month  apart. 
Hygiene  precautions  are  the 
best  method  of  prevention. 
These  include  drinking  only 
sterilised  or  boiled  drinking 
water;  avoiding  seafood, 
salad  and  unwashed  fruit  or 
vegetables. 

•  Polio  is  a  viral  infection 
which  affects  the  nerve  cells 
and  can  cause  paralysis. 
Symptoms  include  fever, 
headache  and  muscle  pains. 
Most  people  will  have  been 
vaccinated  as  children,  but 
need  a  booster  every  ten 
years.  It  is  usually  given 
orally  on  a  sugar  lump. 

Hepatitis  hazards 

•  Hepatitis  A  is  a  viral 
infection  transmitted  by 
contaminated  food  and  drink 
which  causes  severe  liver 
inflammation.  It  is  the  most 
common  vaccine- 
preventable  infection  among 
travellers.  Symptoms  include 
fever,  headache,  chills, 
nausea  and  vomiting.  A 
course  of  three  injections 
gives  ten  years  protection, 
or,  if  the  patient  presents  too 
late  for  this,  a  single 
injection  will  give  six  months 
immunity. 

•  Hepatitis  B  also  causes 
liver  inflammation.  It  is 


passed  on  the  same  way  as 
the  AIDS  virus  and  so 
vaccination  is  recommended 
for  travellers  likely  to  reguire 
medical  treatment  involving 
needles,  for  drug  addicts, 
those  with  promiscuous 
sexual  habits,  healthcare 


workers  going  to  endemic 
areas  and  any  traveller 
staying  in  an  affected  area 
for  more  than  six  months. 
Three  injections  are  given 
over  a  six  month  period, 
giving  three  to  five  year's 
protection. 

•  Meningitis  types  A  and  C 

is  common  in  the  desert 
regions  across  Africa,  India, 
Nepal  and  Saudi  Arabia. 
The  infection  can  be  fatal 
within  hours  of  symptoms 
appearing.  Travellers  who 
are  likely  to  come  into  close 
contact  with  the  local 
population  in  these  areas 
should  be  vaccinated  a  week 
before  departure.  Protection 
lasts  for  three  years. 

•  Typhoid  is  an  intestinal 
infection  passed  on  by 
contaminated  food  and 
drink.  It  is  most  common  in 
developing  countries  with 
poor  sanitation.  Initial 
symptoms  are  similar  to  flu. 
Travellers  to  at-risk  areas 
are  given  two  injections,  four 
to  six  weeks  apart,  which 
give  three  years  protection. 

•  Rabies  is  a  viral  infection 
transmitted  by  the  bite  of  an 
infected  animal  and  it  is 
usually  fatal.  Vaccination  is 
recommended  for  visitors 
likely  to  come  into  contact 
with  animals.  In  the  event  of 
a  bite,  medical  help  should 
be  sought  immediately  and  a 


vaccine  booster  given. 

•  Diphtheria  is  on  the 

increase,  particularly  in 
Eastern  Europe.  The  disease 
affects  the  upper  respiratory 
tract  and  sometimes  the 
skin.  It  is  passed  on  by  direct 
skin  contact  or  by  inhaling 
droplets  from  an  infected 
individual.  Although  most 
children  are  given  the 
vaccine,  adults  travelling  to 
high-risk  areas  who  are 
unsure  of  their  immune 
status  should  be  vaccinated. 
This  involves  three 
injections,  one  month  apart, 
at  least  three  months  before 
travel. 

More  information 

•  Medical  Advisory  Services 
for  Travellers  Abroad. 

■b  071-631  4408 

•  Hospital  for  Tropical 
Diseases 

o  071-388  9600 

or  the  Healthline  on 

e  0898  345081 

•  Communicable  Diseases 
Unit,  Ruchill  Hospital 

s  041-946  7120 


Questions  first 

Before  you  can  hand  out 
any  advice  about 
vaccinations  or  holiday 
health,  there  are  a 
number  of  basic  guestions 
you  need  to  ask  your 
customers  in  order  to  gain 
an  idea  of  the  risks  they 
may  be  exposed  to: 

•  Where  are  they 
travelling  to? 

•  How  long  are  they 
staying? 

•  Are  they  staying  in  one 
place  or  travelling 
around?  Will  they  be 
visiting  rural  areas  or 
keeping  to  larger  cities? 

•  Are  they  staying  in 
luxury  hotels  or  back- 
packing? 

•  What  will  the  weather 
be  like? 

•  Age  and  health  history 
of  your  customer. 

In  some  cases  vaccines 
are  not  advisable,  and  the 
GP  will  have  to  weigh  up 
the  risks  to  the  patient 
against  the  likelihood  of 
disease.  Vaccines  are  not 
advisable  for  pregnant 
women,  young  babies, 
those  with  a  compromised 
immune  system  and 
anyone  with  a  fever. 
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Hayfever  sufferers  will  be  faced  with  a  bewildering  array  of  treatments  in  the 
pharmacy  this  Summer.  Jane  Feely  looks  at  what's  new  on-shelf 


:  i 

Spoilt  for 

choice 


Just  when  you  think  you've 
got  to  grips  with  what  to 
recommend  for  a  particular 
ailment,  along  comes  a  new 
group  of  products  and  you 
have  to  start  all  over  again. 

New  products  are  a 
challenge  for  pharmacy  staff. 
You  have  to  know  all  about 
them  so  that  when  a 
customer  comes  through  the 
door,  having  seen  it 
advertised  on  television,  you 
won't  be  found  wanting. 

It's  bad  enough  having  to 
admit  that  you've  never 
heard  of  the  product  in 
question  but  it's  worse  if  an 
eagle-eyed  customer  then 
spots  it  on  the  shelf  behind 
you,  and  you  didn't  even 
know  it  was  there! 

The  race  to  keep  up  to 
date  has  been  intensified  by 
the  Government's  policy  of 
removing  certain  products 
from  prescription  control, 
allowing  them  to  be  sold 
over  the  counter. 

These  POM  to  P  switches 
have  been  hailed  as  the 
future  of  community 
pharmacy,  ensuring  that 
effective  medicines  are 
available  over  the  counter 
for  minor  ailments.  But  they 
do  make  demands  on  the 
pharmacy  staff,  as  anyone 
faced  with  a  hayfever 
sufferer  this  Summer  will 
soon  find  out. 

Yet  more  choice 

In  the  past,  most  hayfever 
sufferers  probably  opted  for 
an  antihistamine,  usually 
one  of  the  newer  varieties 
with  a  convenient  dosage 
and  little  risk  of  drowsiness. 

Others  may  have  chosen  a 
nasal  spray  for  congestion, 
while  a  minority  prefer 
natural  remedies  like 
homoeopathic  products. 

This  year,  the  choice  is 
much  wider.  Government 
changes  have  allowed  the 
POM  to  P  switch  of 
beclomethasone  nasal  spray 
and  of  eye  drops  containing 
sodium  cromoglycate. 

Add  to  this  the  availability 
of  newer  antihistamines  like 
Zirtek,  the  addition  of 
variants  to  established  lines 
like  Aller-eze,  and  the 
introduction  of  own  label 
products,  and  you'll  soon  see 
why  customers  get  confused. 

Buying  Beconase 

Hayfever  sufferers  have 
been  having  Beconase  on 
prescription  for  20  years  and 
now  it  is  available  OTC  as 
Beconase  Hayfever  Spray. 

The  active  ingredient  is 
beclomethasone 
diproprionate  which 
prevents  the  symptoms  of 


hayfever  by  reducing 
inflammation  in  the  nose 
when  exposed  to  pollen. 

Because  the  product  is 
applied  directly  to  the  nose 
as  a  spray,  very  little  of  the 
active  ingredient  enters  the 
blood  stream  and  this 
reduces  side  effects 
elsewhere  in  the  body. 

The  recommended  dose  is 
two  sprays  into  each  nostril 
every  morning  and  evening, 
remembering  to  remove  the 
dust  cap  on  the  bottle  first. 
Before  using  the  spray,  the 
nose  should  be  blown 
gently. 

It  may  take  two  to  three 
days  for  the  treatment  to 


have  an  effect  and  for  the 
best  results,  it  should  be 
used  daily  throughout  the 
hayfever  season. 

If  no  benefit  is  seen  after 
ten  days,  check  to  see  if  the 
customer  is  using  the  spray 
correctly.  If  everything 
appears  to  be  OK,  they 
should  be  referred  to  their 
doctor. 

Beconase  is  not  intended 
for  children  under  the  age  of 
12  and  the  pharmacist 
should  be  alerted  if  the 
patient  is  pregnant  or  if  they 
suffer  from  glaucoma. 

The  majority  of  the  new 
OTC  products  are  eye  drops 
of  2  per  cent  sodium 


cromoglycate.  This  active 
ingredient  prevents  the 
release  of  inf  lammatory 
substances  like  histamine, 
which  are  present  in  high 
concentrations  in  the  eyes  in 
cells  called  mast  cells.  Trials 
have  shown  that  relief  from 
symptoms  can  be  achieved 
in  more  than  80  per  cent  of 
cases. 

Examples  of  new  products 
include  Brol-eze,  Clariteyes, 
Hay-crom,  Opticrom  Allergy 
Eye  Drops  and  Optrex 
Hayfever  Allergy  Eye  Drops. 

The  recommended  dose 
for  these  products  is  one  or 
two  drops  into  each  eye  four 
times  daily.  Care  should  be 
taken  with  use  by  wearers  of 
contact  lenses. 

Other  changes 

Zirtek  is  the  latest  of  the 
new  generation  of 
antihistamines  to  be  made 
available  OTC.  A 
non-sedating  product,  each 
tablet  contains  cetirizine 
lOmg.  The  recommended 
dose  is  one  tablet  daily. 

Aller-eze  Clear  is  an 
addition  to  an  existing  range 
of  hayfever  products.  The 
company  is  marketing  the 
variant  as  "the  first 
antihistamine  to  address  the 
problem  of  hayfever 
aggravated  by  pollution". 

Aller-eze  Clear  contains 
terfenadine  6()mg,  the  same 
active  ingredient  as  found  in 
Triludan  and  Seldane,  and 
also  in  Unichem's  own-label 
hayfever  tablets  launched 
recently. 

Ask  your  pharmacist 

As  we  said  before,  the 
availability  of  all  these  new 
products  poses  a  challenge 
for  pharmacy  assistants. 
How  do  you  know  what  to 
recommend? 

The  best  idea  is  to  do  what 
the  public  are  always  being 
urged  to  do  —  ask  your 
pharmacist.  It  may  be  that 
your  boss  has  decided,  for 
whatever  reason,  not  to 
stock  all  the  new  products 
that  are  available.  He  or  she 
may  decide  that  the  needs  of 
customers  can  be  covered 
adequately  with  a  smaller 
selection. 

Why  not  ask  your 
pharmacist  what  they  feel 
about  the  new  products  and 
what  they  prefer  to 
recommend  as  first  line 
treatment,  and  what  should 
be  reserved  for  sufferers 
who  have  tried  other 
products  without  success. 

That  way  you'll  be 
prepared  when  the  first 
sneezing  sufferers  come 
through  the  pharmacy  door. 
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If  you've  never  suffered  from 
hayfever  you  might  be 
wondering  what  all  the  fuss 
is  about.  People  are  sneezing 
constantly,  their  noses  are 
running  and  their  eyes 
streaming  and  the  finger  of 
blame  is  being  pointed  at 
tiny  pieces  of  plant  floating 
around  in  the  air.  Come  on, 
who  are  you  kidding? 

Unfortunately  for  around 
one  person  in  six  in  the  UK, 
hayfever  is  far  from  being  a 
figment  of  the  imagination  of 
science  fiction  writers.  It's  an 
everyday  misery  that  makes 
concentrating  impossible, 
driving  difficult,  even 
hazardous,  and  upsets  work, 
study  and  all  your  favourite 
leisure  pursuits.  No  joking 
matter! 

There  is  no  end  of  good 
information  around  about 
hayfever,  particularly  from 
medicine  manufacturers. 
This  article  gives  an 
overview  of  this  common 
ailment  and,  in  the  pages 
that  follow,  we  look  in  more 
detail  at  the  way  hayfever 
affects  the  eyes  and  how  this 
symptom  is  treated. 

Pollen  problems 

Many  of  us  expect  that  once 
the  Summer  arrives,  we  can 
get  outside  and  enjoy  long 
country  walks  or  picnics  in 
the  park.  However,  what  the 
rest  of  us  take  for  granted 
can  be  the  very  thing  that 
sets  a  hayfever  sufferer 
along  the  path  to  misery. 

Hayfever  is  an  allergic 
reaction  to  pollen  or  fungal 
spores  and  so,  logically, 
symptoms  are  at  their  worst 
when  there's  a  lot  of  the 
offending  particles  around. 
This  explains  why  hayfever 
is  a  problem  on  warm,  sunny 
days  when  grasses  and  trees 
are  in  flower,  and  why  an 
innocent  walk  in  the  park 
can  set  the  nose  twitching. 

Hayfever  sufferers  are 
over-sensitive  to  certain 
pollens  or  spores  and  their 
noses  react  to  these  particles 
as  if  they  are  unwanted 
intruders. 

When  pollen  is  inhaled, 
antibodies  are  produced  by 
the  body  which  trigger  the 
release  of  irritant  chemicals 
like  histamine  from  the  mast 
cells  lining  the  nose.  These 
chemicals  cause  sneezing 
and  a  streaming  nose  and 
eyes,  all  attempts  by  the 
body  to  wash  away  the 
offending  pollen.  In  addition, 
the  lining  of  the  nose  swells, 
causing  that  stuffy, 
blocked-up  feeling. 

Other  hayfever  symptoms 
include  an  itching  or  tickling 
sensation  in  the  eyes,  nose 
and  the  roof  of  the  mouth 
and  a  loss  of  taste  or  smell. 

Although  hayfever  itself  is 
not  a  serious  condition, 


Ten  times  more  people  get  hayfever  in  the  Summer  than 
fall  victim  to  a  typical  Winter's  flu  epidemic.  With  the 
peak  pollen  season  upon  us  again.  Over  the  Counter 
keeps  you  up-to-date  on  this  miserable  affliction 


sufferers  have  an  increased 
risk  of  developing  asthma. 
Refer  anyone  with  a  dry 
cough,  breathlessness, 
wheezing  or  tightness  of  the 
chest  to  the  pharmacist. 

Identify  victims 

Most  sufferers  recognise 
their  own  symptoms, 
especially  if  they've  suffered 
before.  If  there's  any 
uncertainty,  ask: 

•  "How  old  were  you  when 
you  first  noticed  it?" 

Hayfever  usually  begins  in 
the  teens  or  sometimes  the 
early  20s.  First  time  sufferers 
are  unlikely  to  be  in  their 
50s  or  older. 

•  "At  what  lime  of  year  do 
you  notice  symptoms?" 

Hayfever  is  most  common 
between  May  and  July, 
although  some  people  suffer 


as  early  as  April,  when 
certain  tree  pollens  are  to 
blame,  and  continue 
sneezing  until  September, 
when  f  ungal  spores  are  more 
of  a  problem. 

•  "How  long  have  the 
symptoms  lasted?" 

A  cold  usually  clears  up 
within  a  week  or  so. 
Hayfever  can  come  and  go 
for  months. 

•  "Do  symptoms  get  worse 
on  sunny  days?" 

Unlike  a  cold,  hayfever 
varies  in  intensity  depending 
on  the  weather.  Symptoms 
are  worse  on  warm,  sunny 
days  with  light  breezes  and 
better  on  cooler,  wet  days. 

•  "Does  anyone  else  in  your 
family  have  hayfever?" 

Hayfever  commonly 
affects  more  than  one  family 
member. 


As  we  described  earlier, 
hayfever  is  a  reaction  to 
pollen,  with  the  symptoms 
caused  by  the  release  of 
inflammatory  substances  like 
histamine.  Treatment  is 
aimed  at  stopping  this 
inflammatory  reaction. 

By  far  the  most  common 
form  of  treatment  for 
hayfever  is  an  antihistamine. 
As  their  name  implies  these 
work  by  blocking  the  effects 
of  the  histamine  released 
when  a  sensitive  nose 
encounters  pollen. 

There  are  a  large  number 
of  antihistamines  on  the 
market  and  what  your 
customer  chooses  may  well 
be  based  on  personal 
preference  and  what  they 
have  found  worked  best  for 

Continued  on  p35^ 
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What's  blowing 
hay  fever  away  all 
over  Europe? 


7P94  sera  Zirtek  going  OTC. 
Now  you  can  sell  Europe's 
leading  antihistamine  direct. 
Which  means  both 
enhanced  safety  and 

satisfaction  for  your  t 

x 

customers  and 

enhanced  profits  for  you. 

Call  your  Chemist  Brokers ' 
representative  now. 


Product  L  icence  hold  by: 

^lic?  Pharma 
L  ^ 

UCB  Pharma  Limited, 
Star  House,  69  Clarendon  Road, 
Watford,  Hertfordshire  WD  1  1DJ 
Telephone  0923  211811 
Telefax  0923  229002, 


Available  through: 

Chemist 
L_HI  Brokers 

Food  Broker  House.  Northarbour  Road, 
North  Harbour.  Portsmouth, 
Hampshire  P06  3TD 
Telephone  0705  219900 
Facsimile  0705  219222 

Also  available  from  your  wholesaler 


Z.  TM 
irtek 

c  e  t  i  r  i  z  i  n  e 

1994  and  Europe's  leading 
antihistamine  goes  OTC... 


The  name  your  customers  know  is  now  in  a  new  field. 


Optrex  Hayfever  Allergy  Eye  Drops  is  an  important  addition 
to  the  Optrex  range  because  90%  of  all  hayfever  sufferers  have 
eye  symptoms  and  regard  them  as  the  most  distressing  ones. 
That's  why  Optrex  has  joined  forces  with  sodium 
cromoglycate,  a  fast  and  effective  medicine  doctors 
have  been  prescribing  for  years. 


Applied  directly  to  the  eye,  it  acts  in  minutes  and  effectively 
relieves  hayfever  eyes. 

Now  available  over  the  counter  as  new  Optrex  Hayfever 
Allergy  Eye  Drops,  it's  the  treatment  you  can  recommend 
with  confidence.  And  with  your  help,  it'll  grow  -  together 
with  your  sales. 


The  vision  of  the  future 


For  more  information  on  the  Optrex  range,  please  contact:  Crookes  Healthcare,  Nottingham  NG2  3AA. 


Driving  days 

A  hayfever  sufferer 
behind  the  wheel  of  a  car 
provides  a  particular 
hazard. 

Closing  your  eyes  as  a 
result  of  a  sneeze  while 
travelling  at  70mph  could 
mean  that  you  travel 
"blind"  for  100  yards! 

Thankfully  there  are  a 
number  of  simple 
precautions  you  can  take: 

•  Drive  with  the  windows 
and  air  vents  closed 

•  Try  to  plan  journeys  to 
avoid  travelling  early  in 
the  morning  or  late  in  the 
afternoon  when  pollen 
levels  are  highest 

•  Take  your  preferred 
medication  the  necessary 
length  of  time  before 
setting  out,  particularly  if 
the  forecast  is  for  a  high 
pollen  count  that  day 

•  Avoid  treatments  that 
cause  drowsiness 

•  If  you  buy  a  new  car, 
consider  opting  for  a 
model  which  has  a  pollen 
filter  built  into  the 
ventilation  system 


Continued  from  p32 

them  in  the  past. 

In  general  antihistamines 
can  be  divided  into  two 
types.  With  the  older  type, 
like  chlorpheniramine 
(Piriton)  and  phenindamine 
(Theophorin),  drowsiness 
may  occur.  Remember  to  ask 
the  customer  if  they  intend 
driving  and  if  drowsiness 
will  be  a  problem  for  them. 
Older  preparations  also  have 
a  shorter  duration  of  action 
and  so  have  to  be  taken 
three  times  a  day  or  more. 

The  newer  antihistamines 
include  terfenadine 
(Seldane,  Triludan), 
astemizole  (Pollen-eze, 
Hismanal),  loratidine 
(Clarityn)  and  the  newly 
available  cetirizine  (Zirtek). 

As  a  general  rule  these 
don't  have  the  same 
drowsiness  problem  as  the 
older  products  and  because 
of  their  longer  duration  of 
action,  doses  are  only 
necessary  once  or,  at  most, 
twice  a  day. 

Red,  itchy,  streaming  eyes 
can  be  a  particular  problem 
with  hayfever.  Drops  like 
Otrivine-Antistin,  which 


contains  xylometazoline  and 
antazoline,  can  be 
recommended  and  this  year 
there  is  a  whole  host  of  eye 
drops  containing  sodium 
cromoglycate. 

This  year  is  also  the  first 
year  that  Beconase  Nasal 
Spray  can  be  sold  over  the 
counter  in  pharmacies.  This 
is  an  anti-inflammatory 
agent  and  works  directly  on 
the  site  of  inflammation  in 
the  nose. 

Further  details  on  these 
new  products,  and  how  they 
work,  can  be  found  on  p31. 

Sodium  cromoglycate  is 
also  the  active  ingredient  in 
certain  nasal  sprays 
(Resiston  One,  Rynacrom). 
This  active  ingredient  works 
to  prevent  the  release  of 
inflammatory  substances 
from  mast  cells,  so  stopping 
the  symptoms  of  hayfever. 
However,  their  relatively 
short  duration  of  action,  and 
need  for  freguent  dosing, 
may  be  a  disadvantage  for 
some  sufferers. 

Sufferers  who  find  that 
nasal  congestion  is  a 
particular  problem  may 
prefer  a  decongestant  spray 


(eg  Afrazine,  Dristan  and 
Otrivine).  Long  term  use  of 
these  should  be  avoided  as 
there  is  a  danger  of  rebound 
congestion  occuring  after  the 
treatment  is  stopped. 

Oral  decongestants  such 
as  pseudoephedrine  or 
phenylpropanolamine 

Continued  on  p36p» 
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should  be  avoided  by 
anyone  taking  medicines  for 
high  blood  pressure  or  for 
heart  conditions. 

With  the  growing 
popularity  of  complementary 
therapies  to  relieve  minor 
ailments,  customers  may 


Tips  to  survive  the 
Summer 

If  you're  determined  that  hayfever  is  not  going  to  spoil 
your  Summer  fun,  check  out  the  following  helpful  tips: 

•  Wear  sunglasses  out  of  doors  to  prevent  pollen  coming 
into  contact  with  your  eyes 

•  Keep  windows  closed  when  travelling  by  train  or  car  — 
with  the  volume  of  air  forced  through  a  vehicle  travelling 
at  any  speed,  occupants  breathe  in  more  pollen  than 
someone  walking  along  the  same  route 

•  Stay  away  from  grassy  areas  and  avoid  picnics  or  walks 
in  field  where  flowers  are  budding  or  where  crops  are 
being  harvested 

•  Try  to  arrange  your  day  so  that  you  venture  outside 
during  the  mid-morning  when  the  pollen  count  is  lower 
and  not  during  the  early  evening  when  levels  rise  again 

•  If  you  are  travelling  abroad,  ask  your  travel  agent  about 
the  local  hayfever  "season"  at  your  destination 

•  Try  to  arrange  seaside  holidays  as  pollen  levels  tend  to 
be  lower  on  the  coast 

•  If  you  stay  in  a  fairly  built  up  area,  keep  windows  closed 
when  the  pollen  count  is  high.  If  windows  are  open,  spray 
the  curtains  with  water  to  help  trap  the  pollen 

•  Be  prepared  —  always  pack  your  preferred  hayfever 
medication  if  you  go  out  for  the  day 

•  Get  someone  else  to  mow  the  lawn 


Facts  at  your  fingertips 

•  Hayfever  is  the  most  common  allergy  in  the  UK.  It 
affects  one  in  six  of  the  population 

•  It  is  an  allergic  reaction  to  pollen  grains  released  from 
grass,  trees,  plants  and  moulds 

•  Hayfever  runs  in  families  and  is  most  prevalent  in  young 
children,  teenagers  and  young  adults 

•  Four  out  of  five  hayfever  sufferers  experience  symptoms 
every  year  at  the  same  time 

•  Symptoms  include  an  itchy,  runny  nose,  weepy  eyes, 
sneezing  and  nasal  congestion 

•  Symptoms  can  last  anything  from  a  matter  of  days  to 
several  weeks 

•  The  hayfever  season  begins  in  mid-April  with  the 
flowering  of  trees  and  continues  until  September,  peaking 
in  June  and  July 

•  The  pollen  season  starts  earlier  in  southern  England  and 
Mediterranean  countries  because  of  more  favourable 
weather  conditions 

!•  Grass  pollen  release  peaks  early  in  the  morning  and 
again  late  afternoon,  increasing  symptoms  during  the 
evening  and  at  night 

•  Hayfever  is  estimated  to  cost  this  country  4  million 
working  days  a  year 

•  The  number  of  GP  consultations  for  hayfever  have 
increased  by  400  per  cent  in  the  past  30  years,  despite  a 
drop  in  the  pollen  count.  Experts  have  suggested  a 
possible  link  with  increased  pollution  levels 


TRILUDAN/TRILUDAK  FORTE  ABRIDGED  PRODUCT  INFORMATION  Presentations:  Triludan  Tablets:  Each  tablet  contains  60mg  terfenadine.  Triludan  Forte  Tablets:  Each  tablet  contains  120mg  terfenadine.  Uses:  Antihistamine  indicated  lor  symf 
relief  of  hay  fever,  allergic  rhinitis  and  allergic  skin  conditions  Dosage  and  Administration:  Adults  and  Children  over  12  years:  60mg  twice  daily  or  1 20mg  once  daily  in  the  morning.  Children  6-12  years:  30mg  twice  daily.  Do  not  exceed  the  statf; 
Contra-indications,  Warnings  etc.:  Contra  indications:  Concomitant  use  with  oral  keloconazole,  itraconazole  or  erythromycin.  Use  in  patients  with  significant  hepatic  dysfunction.  Known  hypersensitivity  to  the  drug.  Warnings:  QT  prolongation  and/or  veijj 
arrhylhmios,  including  torsades  de  pointes  have  been  reported  at  doses  higher  than  those  recommended  and  at  normal  doses  in  patients  whose  terfenadine  metabolism  is  impaired  by  drugs  or  by  liver  disease  (see  'Contra-indications').  If  syncope  occurs,  terfif 
should  be  discontinued  and  the  patient  evaluated  for  potential  arrhythmias.  Precautions:  Terfenadine  is  not  recommended  in  patients  in  whom  electrolyte  imbalance  or  prolonged  QT  interval  are  known  or  suspected.  Concomitant  use  of  terfenadine  is  not  recommej 
patients  receiving  potentially  arrbythmogenic  drugs  and  those  producing  electrolyte  imbalance.  Although  evidence  is  lacking,  the  risk  of  arrhythmia  might  be  increased  (see  'Warnings').  Side-effects:  Headache,  dizziness,  abdominal  pain  and  gastrointestinl 
and  skin  rashes  have  been  reported.  In  objective  tests  terfenadine  has  been  shown  to  be  free  from  central  nervous  system  side-effects.  Reports  of  drowsiness  are  extremely  rare  but  it  is  advisable  to  check  the  individual  response  before  driving  or  per] 
complicated  tasks.  Drug  Interactions:  Use  with  oral  keloconazole  or  itraconazole  is  contra-indicated.  Use  with  erythromycin  is  contra-indicated  Concurrent  use  with  other  imidazole  oral  antifungals  or  other  macrolide  antibiotics  is  not  recommended.  Com 
use  of  drugs  with  arrhythmogenic  potential  or  those  causing  electrolyte  imbalance  not  recommended  (see  full  data  sheet).  Pharmaceutical  Precautions:  None  legal  Category:  P.  Package  Quantities  and  Retail  Price:  Triludan  Tablets  Packs  of  1C 
£2.89.  Triludan  forte  Tablets  Packs  of  7  tablets  £3.89  Product  licence  Numbers:  Triludan  Tablets  4425/0024.  Triludan  Forte  Tablets  4425/0091 .  Date  of  preparation:  March  1 994  further  information  including  Product  Data  Sheet  is  availabl; 
Marion  Merrell  Dow  Limited,  Lakeside  House,  Stockley  Park,  Uxbridge,  Middlesex  UB11  1  BE.  Marion,  Merrell,  Dow  and  Triludan  are  trademarks. 


turn  to  you  for  advice  on 
what  to  try. 

Nasaleze  is  a  novel 
approach  to  the  problem  of 
pollen,  acting  as  a  protective 
barrier  in  the  nose.  The 
product  contains  vegetable 
cellulose  powder  which, 
when  puffed  into  the  nose,  is 
converted  to  a  gel. 

This  forms  a  protective 
barrier  over  the  nasal 
mucosa,  trapping  any 
irritants  such  as  pollen.  The 
barrier  is  said  to  be  effective 
for  up  to  12  hours  and  then 
disperses  naturally. 

If  homoeopathy  is  your 
customer's  preferred  option, 
Weleda's  Mixed  Pollen  30 
contains  a  homoeopathic 
dilution  of  pollens  known  to 
trigger  hayfever  including 
oil  seed  rape  (left). 

Nelson's  Hayfever  tablets 
contain  a  sixth  strength  of 
Allium  cepa,  Euphrasia 
officinalis  and  Sabadilla 
officinarum,  and  New  Era's 
Combination  H  is  a 
homoeopathically  prepared 
biochemic  remedy. 

For  someone  who  suffers 
severely  from  hayfever,  a 
doctor  might  decide  on  a 


course  of  desensitising 
injections.  These  are  only 
given  by  certain  specialist 
centres  because  of  the  risk  of 
reactions  to  the  injection 
itself. 

Good  all  round  advice  in  the 
pharmacy  should  always 
involve  tips  to  help  your 
customers  deal  with  their 
ailment,  whether  this 
involves  advice  on  fibre  for 
haemorrhoid  sufferers, 
skincare  advice  for  acne 
victims  or  dietary  tips  for 
mums  to  be.  Hayfever  is  no 
exception. 

Check  out  our  tips  to 
surviving  the  Summer 
(opposite)  and  pass  on 
advice  on  how  to  avoid 
pollen  levels  when  they  are 
at  their  peak.  Many  TV, 
radio  stations  and  even  local 
newspapers  carry  news  of 
pollen  levels  so  there's  no 
excuse  for  getting  caught 
unawares. 

You're  message  to 
hayfever  sufferers  should  be: 
"Be  prepared  and  don't  let 
the  pollen  spoil  your 
Summer  fun". 


'What  hayfever 
means  to  me' 


"I  get  hayfever  for  about  two  to  three  weeks  every  April 
so  I  reckon  it  must  be  the  blossom  on  the  trees.  Some 

I animal  fur  also  affects  me  and,  I  know  it  sounds  funny, 
but  scraping  new  potatoes  sets  me  off  too.  I  get 
continuous  sneezing,  a  runny  nose  and  streaming  eyes. 
But  the  rest  of  the  time  I'm  fine."  (Mrs  P,  50  year  old 
secretary  from  Kent) 

"I  have  suffered  from  hayfever  for  years,  never  have  I 
been  able  to  part  with  my  hanky  for  the  months  of  May, 
June,  July  and  August.  The  worst  part  is  always  sniffing 
and  having  a  red,  swollen  nose  at  work!"  (Mrs  X,  31  year 
old  radio  and  TV  presenter  from  Brixton,  London) 

"Some  Summers  are  worse  than  others.  One  year  I  tried 
to  give  blood  and  they  wouldn't  take  it  because  I  was  on 
antihistamines  for  my  hayfever.  So,  I  had  to  leave  off  the 
tablets  for  seven  days  and  I  felt  miserable.  When  I  went 
back  they  told  me  I  was  anaemic  and  wouldn't  take  my 
blood  anyway!"  (Miss  M,  a  26  year  old  journalist  from 
Glasgow) 

"I'm  a  despatch  rider  and  occasionally  suffer  from 
hayfever  with  an  itchy,  runny  nose  and  sneezing.  This  is 
most  annoying  as  I  have  to  remove  both  my  motorbike 
helmet  and  gloves  just  to  scratch  my  itchy  nose.  Imagine 
my  problems  when  I  sneeze!"  (Mr  Z,  34  year  old  despatch 
rider  from  Fulham,  London) 


1QQ/1  Intercare  built  the  OTC  hayfever  market 

±y  OLT»  with  the  launch  of  Aller»eze. 

iQor  Intercare  develops  the  market  for 

l^sOxJm  "congested  hayfever77  with  Aller»eze  Plus. 

X994»  Intercare  opens  a  whole  new  market  with. 


ALLER'EZE  CLEAR  COUNTER  PRESCRIBING  INFORMATION 

PRESENTATION:  White  round  tablet  coded  TFN  60'  with  a  break  line  on  the  other  side.  Each  tablet  contains  Terfenadine  USP  60mg.USES: 
:  For. the  symptomatic  relief  of  allergic,  rhinitis  including  hay  fever  and  allergic  skin  disorders.  RECOMMENDED  DOSE:  Adults  and  children  over  12: 
One  tablet  twice  a  day  (or  two  tablets  in  the  morning)  Do  not  exceed  the  stated  dose.  CONTRA-INDICATIONS,  WARNINGS:  Concomitant 
administration  with  oral:  ketocdnazole,,  itraconazole,  erythromycin  or  drugs  with  arrhythmogenic  potential.  Patients  with  significant  liver  disease. 
"  Patients  with  a  known  hypersensitivity  to  terfenadine.  PRECAUTIONS:  Not  recommended  for  use  in  pregnancy  unless  the  doctor  considers  it 
.'essential.  Caution  in  patients  with  impaired  liver  function,  those  receiving  treatment  with  potent  inhibitors  of  liver  oxidation  or  conditions  leading  to 
.  QJ  interyal  pfplongation.  SIDE  EFFECTS:  Tests  have  shown  that  Aller-eze  Clear  antihistamine  (terfenadine)  does  not  cause  drowsiness.  It  will 


Aller*eze  Clear 


Allereze  Clear 


NON-DROWSY  ANTIHISTAMINE  TABLETS 


Fast  acting  an  day  hayfever  relief 
Without  drowsiness  for  a  clear  head 

contains  Terfenadine 


For  pollution-aggravated  hayfever. 


An  important  development  -  real  growth  for  the 
hayfever  market. 

Today,  there's  more  to  hayfever  than  just  pollen.  Over  the 
past  30  years,  there's  been  a  fourfold  increase  in  the  incidence  of 
hayfever, '  despite  falling  pollen  counts  and 
decreasing  grassland  areas.2 

With  more  and  more  scientific  evidence 
being  assimilated,  medical  experts  have  no 
doubt  about  the  link  between  air  pollution 
and  the  increase  in  hayfever.1 

Introducing  new  Aller -eze  Clear  - 
today's  answer  for  today's  hayfever. 

Already,  more  and  more  people  are  noticing 
the  aggravating  effects  of  pollution  increasing  their  allergic 
sensitivity.  And,  a  growing  number  of  people  who  didn't 
realise  they  had  hayfever  will  soon  identify  their  problem  - 
through  the  biggest  ever  Aller«eze  national  TV  campaign.  This 


this  new  category  into  your  pharmacy  and  bringing  you  new  sales. 

Plus,  there's  further  support  from  a  panel  of  medical 
experts  and  massive  PR  coverage  to  highlight  the  allergy/ 
pollution  problem. 

As  the  needs  of  sufferers  are  changing, 
Aller-eze  Clear  is  specifically  formulated  with 
terfenadine  so  it  won't  cause  drowsiness. 

Its  anti-inflammatory  properties  can 
help  reduce  the  effects  of  air  pollutants, 
low-level  mucosal  inflammation  which  is 
thought  to  increase  sensitivity  to  allergens.4 

Capitalise  on  this  new  opportunity. 
Aller* eze  is  synonymous  with  hayfever 
relief  to  the  consumer,  so,  this  hayfever  season,  with  great 
bonus  deals  on  tried  and  trusted  Aller«eze,  AHer«eze  Plus  for 
"congested  hayfever"  and  now  new  Aller* eze  Clear  for 
pollution  aggravated  hayfever,  you'll  be  seeing  your  way  clear 


will  stimulate  real  interest  and  consumer  awareness,  directing    to  another  profitable  season. 


Plus  Aller*eze 


SUM; 


LONG  LASTING  ALLERGY  RELIEF 


Allereze  Clear 


NON-DROWSY  ANTIHISTAMINE  TABLETS 


Fast  acting  all  day  hayfever  relief 
Without  drowsiness  for  a  clear  head 


•  HAY  FEVER  SYMPTOMS 

•  1TCHV  WATERY  EYES 

•  INSECT  BITES  AND 
SKIM  ALLERGIES 

NESS  FOR  90%  OF  USERS 


Aller^eze 

The  biggest  hayfever 
business  opportunity  in  years. 


cos:  1.  Fit- ming  DM,  Crombie  Dl,  Prevalence  nt  Asthma  i 
er  in  the  UnitL-d  Kingdom  Clinical  and  Experimental  All 
and  Experimental  Allergy  1989;  1<>  515-520 
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(iNTERCflRE) 

Intercare  Products  Limited,  7,  The  Business  Centre, 
Molly  Millars  Lane,  Wokingham,  Berkshire  RG11  2QZ. 


A  sANlio/  COMPANY 


not  normally  affect  the  ability  to  drive  or  perform  tasks  requiring  concentration.  However,  as  with  all  drugs,  care  should  be  taken  initially  because 
'■.  there  may  be  rare  exceptions.  May  increase  the  sedative  effect  of  alcohol.  Most  common  side  effects  include:  headaches,  tummy  upsets, 

increased  appetite  and  sweating.  These  side  effects  are  rarely  serious  and  often  disappear  on  their  own.  Medication  should  be  discontinued  and 
i  medical  advice  obtained  if  effects  include:  fainting  and/or  palpitations,  unexpected  swelling,  tight  chest  or  wheezing.  OVERDOSAGE:  It  is  important 

not  to  exceed  the  stated  dose.  In  this  eventuality,  obtain  prompt  medical  advice  and  for  identification,  take  samples  of  the  tablet  and/or  the  leaflet.  . 
i  LEGAL  CATEGORY:  B  PRODUCT  LICENCE  NUMBER:  PL  0530/0391  COST  AND  RETAIL  PRICE:  Packs  of  10  tablets.  Retail  price  £2.69 
!  DISTRIBUTOR:  Intercare  Products  Limited,  Wokingham,  Berks. 


Double  the  success 
Double  the  opportunit 


Double  the  sale 


1  J    Clarityn™-  the  fastest  growing 
^  ^  antihistamine  over  the  counter, 
is  joined  by  a  powerful  new 
partner  -  Clariteyes™ . 


On  the  pack  and  at  point  of 
sale,  Clariteyes  eye  drops  visually 
link  with  Clarityn  for  ease  of 
pharmacy  recommendation  - 
building  on  the  established 
success  of  Clarityn  in  hayfever. 


Clarityn  &  Clariteyes  -  a  logical  partnership 
for  your  hayfever  customers 

AVAILABLE  AT  WHOLESALERS  NOW. 

High  impact  point  of  sale  display  material  is  available  from  your  local  Schering-Plough 

Consumer  Health  Representative. 


Schering-Plough 


Consumer  Health 


Schering-Plough  Consumer  Health 
A  Division  of  Schering-Plough  Ltd 
Welwyn  Garden  City,  Herts  AL7  1TW 


'  denotes  trademark 


The  eyes  do  suffer  when  there's  pollen  in  the  air.  The  result  is  allergic 
conjunctivitis,  a  common  symptom  of  hayfever.  Dr  Paul  Ursell,  ophthalmologist  at 
Greenwich  Hospital,  London  describes  the  condition 


The  eyes  have  it 


Red,  streaming  eyes  which 
itch  like  mad  are  a  common 
hazard  for  the  UK's  millions 
of  hayfever  sufferers. 
Allergic  conjunctivitis,  as  the 
condition  is  termed,  can 
make  life  very  miserable 
indeed. 

Many  conditions  affecting 
the  eye  are  self-limiting  and 
do  not  have  any  long-term 
effects.  The  main  concern,  in 
most  cases,  is  the  fear  of 
misdiagnosing  a  major 
illness,  which  can  happen, 
but  is  very  rare. 

This  article  takes  a  closer 
look  at  allergic  conjunctivitis 
and  describes  briefly  some  of 
the  other  common  eye 
conditions  you  may  see  in 
the  pharmacy. 

Inflammation 

Conjunctivitis  is  the  most 
common  and  well  known 
eye  disease.  There  are  three 
main  causes  —  allergic,  viral 
and  bacterial. 

Conjunctivitis  is  an 
inflammation  of  the 
conjunctiva  which  lines  the 
inside  of  the  eyelids  and  also 
the  outside  of  the  globe. 
When  this  tissue  becomes 
inflamed  it  becomes  swollen, 
the  blood  vessels  dilate, 
excess  secretions  are 
produced  and  the  eye 
becomes  painful. 

When  suffering  from 
conjunctivitis,  the  customer 
complains  of  irritated,  red 
and  watery  eyes  which  stick 
together  in  the  morning. 
Vision  should  not  be  affected 
in  conjunctivitis  as  the  eye 
itself  is  not  involved. 

The  different  causes  of 
conjunctivitis  manifest  in 
slightly  different  ways  and 
knowledge  of  these 
symptoms  can  aid  diagnosis. 

It's  an  allergy 

Allergic  conjunctivitis  is  the 
most  common  cause  of 
conjunctivitis,  during  the 
hayfever  season.  It  is  an 
immune  reaction,  by  the 
conjunctiva,  to  pollen  in  the 
atmosphere. 

The  customer  complains  of 
the  following  symptoms: 

•  Stringy,  white  discharge 

•  intense  itching 

•  "Hayfever"  and  sneezing 

•  Redness  affecting  both 
eyes 

•  Similar  symptoms  during 
previous  Summers 

•  Normal  vision 


The  treatment  of  allergic 
conjunctivitis  is  to  modify 
the  local  immune  response. 
In  the  past  corticosteroid  eye 
drops  were  used  but  these 
do  have  side-effects.  Today, 
sodium  cromoglycate  drops 
are  just  as  effective  and 
have  minimal  side-effects. 


With  the  recent  POM  to  P 
switch,  sodium  cromoglycate 
drops,  which  have  been  the 
treatment  of  choice  by 
ophthalmologists,  are  now 
available  over  the  counter. 

Sodium  cromoglycate 
works  by  preventing  the 
release  of  the  chemical 


mediators  that  cause  the 
classical  symptoms  of 
hayfever  eyes.  However,  as 
the  immune  response  is 
already  active,  the  effect  of 
sodium  cromoglycate  is  not 
immediate,  and  the  drops 
have  to  be  used  for  a  few 

Continued  on  p42^> 
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Acute  allergic  Conjunctivitis  (DrPMarazzil  Science  Photo  Library) 


Linked  to 
contact  lenses 

Contact  lenses  are  now 
worn  by  a  large  section  of 
the  population.  There  are 
two  main  problems 
associated  with  their  use 
—  conjunctival  reactions 
to  the  cleaning  solutions 
and  infections  of  the 
cornea. 

If  there  has  been  a 
reaction  to  the  contact 


lens  cleaning  solutions 
the  eyes  will  be  intensely 
red  and  sore,  particularly 
when  lenses  are  inserted. 

The  customer  should  be 
asked  if  they  have 
changed  to  a  new  lens 
solution  recently  and  if 
relief  is  obtained  when 
the  lenses  are  removed. 

If  the  cornea  has 
developed  a  bacterial 
ulcer,  the  patient's  vision 
will  be  blurred  and, 
despite  removing  the 
lenses,  the  symptoms  will 
remain. 

If  solution  sensitivity  is 
suspected,  customers 
should  be  advised  to  see 
their  contact  lens 
practitioner.  If  there  is  a 
corneal  infection,  medical 
attention  is  needed, 
urgently. 

It  may  be  possible  that 
the  customer  is  wearing 
contact  lenses  but  has  a 
problem  not  related  to 
their  lenses. 

In  all  cases,  when  the 
patient  develops  red  eyes, 
the  contact  lenses  should 
be  removed  until  the 
symptoms  have  had  time 
to  resolve. 


Continued  from  p4 1 

days  before  relief  occurs. 

Sodium  cromoglycate 
drops  should  be  used  four 
times  a  day  for  as  long  as 
symptoms  last.  If  there  is  no 
improvement,  if  symptoms 
worsen,  or  if  the  vision  is 
affected,  the  customer 
should  see  their  doctor. 


Viral  conjunctivitis  is  an 
infectious  condition 
associated  with  a  viral  upper 
respiratory  tract  infection 
and  is  usually  caused  by  an 
adenovirus.  The  customer 
will  complain  of: 

•  Red  eyes 

•  Recent  or  current  upper 
respiratory  tract  infection 

•  Watery,  profuse  discharge 

•  Painful  or  foreign  body 
sensation 

•  Both  eyes  affected 

•  Normal  vision. 

This  condition  is  entirely 
self-limiting  and  should  not 
cause  any  long-term 
problems.  Treatment  is 
reassurance  of  the  sufferer 
and  symptomatic  relief .  If 
symptoms  persist,  or  the 
vision  is  affected,  the  patient 
should  seek  medical  help. 

Bacterial  conjunctivitis  is 
much  less  common  than 
allergic  or  viral  cases. 
Symptoms  include  a  sticky, 
yellow  discharge  which 
accumulates  overnight  and 
causes  the  eyes  to  be  stuck 
together  in  the  mornings. 
Treatment  is  with  antibiotic 
eye  drops. 

Ask  questions 

Pharmacy  staff  need  to 
recognise  what  is  safe  to 
treat  in  the  pharmacy, 
alerting  the  pharmacist 
when  there  is  any  doubt  at 


all.  The  pharmacist  in  turn 
needs  to  know  when  the 
patient  should  be  referred  on 
to  the  doctor. 

There  are  some  standard 
guestions  which  you  should 
ask  of  any  customer 
presenting  with  red  eyes  in 
the  pharmacy: 

•  Do  you  have  hayfever  or  a 
cold? 

•  Is  your  vision  affected? 

•  Have  you  had  it  before?  If 
so,  what  was  it? 

•  Do  you  wear  contact 
lenses? 

This  should  give  you  a 
good  idea  whether  the 
problem  is  something  that 
can  be  dealt  with  in  the 
pharmacy. 

Remember,  if  symptoms 
have  not  resolved  within  a 
few  days,  or  if  vision  is 
affected,  medical  advice 
should  be  sought. 

•  Rhone-Poulenc  Rorer  have 
produced  a  set  of  guidelines 
which  help  in  the  diagnosis 
and  treatment  of  seasonal 
allergic  conjunctivitis. 

The  company  also  has  a 
series  of  consumer  leaflets 
on  allergic  conjunctivitis, 
styes,  blepharitis  and 
infective  conjunctivitis. 

For  copies,  contact  the 
company  at  RPR  House,  52 
St  Leonards  Road, 
Eastbourne,  East  Sussex, 
BN21  3YG. 


Other  eye  problems 


Eyelid  problems  such  as 
styes  and  blepharitis  can 
be  treated  effectively  in  the 
pharmacy. 

Styes  (right)  are 
infections  in  the 
glands  that  form 
the  greasy  part  of 
tears.  This  causes 
a  tender,  swollen 
lid  which  is  red, 
with  a  specific 
lump.  The  eye 
itself  is  not 
generally  involved 
but  can  become 
slightly  red.  The 
sufferer  can  be 
advised  to  take 
analgesics  for  the 
pain  and  an 
antibiotic  eye 
ointment. 

Blepharitis  is  a 
chronic  infection 
of  the  follicles  of 
the  eye  lashes  at 
the  lid  margins. 
The  patient  will 
complain  of  itchy 
eyes  which  are 
sticky  in  the 
mornings.  There 
may  well  be  some  redness 
of  the  conjunctiva  but  the 
main  site  of  infection  will 
be  the  lid  edges,  which  will 
be  red  and  swollen  with 


crusts  in  the  eye  lashes. 

Treatment  involves 
washing  away  the  crusts 
which  the  bacteria  live  on  by 


regime  must  be  continued 
even  after  the  symptoms 
have  resolved. 
Other  diseases  of  the 


A  Stye  On  the  upper  eye  lid  (Western  OphthaimicHospilallSciencePhoto  Library) 


clearing  the  lid  edges  with  a 
dilute  solution  of  baby 
shampoo  using  a  cotton  wool 
bud.  Because  this  condition 
is  chronic,  the  lid  cleaning 


eye  such  as  corneal 
ulcers,  glaucoma  and 
problems  with  vision  are 
best  managed  by 
ophthalmologists . 
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THE  POLLON-EZE™  NEW  DRIVE 


ITS  AN  EYE-OPENER! 


This  summer  both  you  and  your  customers  will  see 
an  amazing  new  drive  behind  Pollon~Eze,  support- 
ed by  Centra  Healthcare  -  a  major  new  force  in  OTC 
with  a  dedicated  commitment  to  pharmacy. 

Look  at  the  Pollon~Eze  drive  for  relief. 

A  non-drowsy  modern  hayfever  treatment  that 
provides  24  hour  relief  in  a  convenient  one-a-day 
calendar  pack. 

Look  at  the  Pollon~Eze  special  strengths. 

It's  clearly  and  powerfully  branded  for  the  growing 
OTC  hayfever  market.  It  contains  a  compound  with 


proven  Rx  and  OTC  heritage  and  it  offers  you 
excellent  profitability. 

NOW  look  at  the  Pollon~Eze  new  drive 
to  support  your  business. 

We've  a  new  £^4  million  national  radio  advertising 
campaign  to  cover  the  whole  hayfever  season. 
Sponsored  radio  pollen  count  slots.  Striking  new 
point  of  sale.  A  bright  new  consumer  leaflet.  Plus 
special  pharmacy  training  support  all  dedicated  to 
supporting  your  pharmacy  business. 


Make  sure  you're  fully  stocked  up  for  the  Pollon~Eze  new  drive. 

Talk  to  your  Centra  Healthcare  representative  or  telephone  0494  450778. 


Denotes  trademark  ©  Centra  Healthcare  1994  All  rights  reserved. 
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ADVERTISEMENT  FEATURE 

Sally  Hansen  points  the 
way  to  strong  nails  sales 


Ihe  UK  nailcare 
market  is  growing  at 
a  very  healthy  rate 
ami  as  sales  of 
nailcare  treatments 
rise,,  so  too  can 
chemists'  profits. 
Nailcare  treatments 
account  for  nearly 
70  per  cent  of 


nailcare  sales  in  the 
UK  —  definitely  a 


manufacturer,  Sally 


treatments  to  best 


Following  I  lie  trend 

The  healthy  picture  of  nailcare 
sales  is  due  primarily  to  the 
strong  shift  towards  the  natural 
look  and  a  heightened 
awareness  among  women  of 
the  ease  —  and  benefits  —  of 
caring  for  their  nails  in  the 
same  way  they  care  for  their 
skin. 

The  emphasis  in  nailcare  is  on 
prevention  rather  than  cure. 
Care  rather  than  cover  up.  It 
used  to  be  common  practice  to 
splash  on  some  brightly 
coloured  polish  in  an  attempt 
to  disguise  tatty  nails.  But  not 
any  more.  Women  are  aware 
that  ragged  nails  are  not 
disguised  by  nail  colour  and  — 
thanks  to  companies  such  as 
Sally  Hansen  which  offers  a 
wide  range  of  treatments  — 
consider  nailcare  as  a  much 
better  alternative. 

The  message  to  adopt  a 
regular  nailcare  regime  is  being 
communicated  to  —  and 
accepted  by  —  a  large  number 
of  women.  Hard-hitting 
advertising  and  PR  campaigns 
in  the  national  press  have 
resulted  in  nailcare  finally  being 
given  the  credence  it  deserves 
and  product  demand  is 
escalating. 

Nailcare  represents  a  growing 
and  encouraging  market 
environment  and,  as  advisors 
on  both  treatment  and 


cosmetic  issues,  chemist  counter 
assistants  are  in  a  prime 
position  to  maximise  the 
opportunities  available. 

Where  to  start? 

Sally  Hansen  has  a  range  of  23 
nail  treatment  products  which, 
for  simplicity,  have  been 
divided  into  colour  coded 
categories  identified  by  a 
colour  band  on  the  bottom  of 
each  pack.  Cuticle  Care  is  blue. 
Nail  Repair  green, 
Strengtheners  &  Hardeners  lilac. 
Top  &  Base  Coats  yellow  and 
Manicure  Helpers  pink. 

It  is  not  necessary  to  stock  all 
23  products  to  meet  all 
demands:  a  carefully  chosen 
selection  of  products  from  each 
category  will  ensure  that  the 
majority  of  customer 
requirements  are  met  and  a 
successful  combination  of 
complementary  products  are 
available. 

From  small 
beginnings... 

If  you're  new  to  nailcare,  the 
following  display  offers  a  good 
starting  point,  including  a  good 
cross  section  of  products.  Cream 
Cuticle  Remover,  Vitamin  E  Nail 
&  Cuticle  Oil,  Dries  Instantly 
Base  Coat,  Dries  Instantly  Top 
Coat,  Double  Duty  (two  in  one 
Base  and  Top  Coat),  Hard  As 
Nails  with  Nylon  (for  soft  nails), 
No  More  Breaks  (for  brittle 
nails),  Nail  Biter,  Maximum 
Growth,  Dry  Fast  Spray  and 
French  Manicure  Kit. 
Research  has  shown  that 


nailcare  products  are  seen  as 
beauty  products  —  rather  than 
treatments  —  and  in  response 
to  this  opinion  Sally  Hansen 
repackaged  its  entire  range  last 
year  in  bright  white  and  peach. 
With  blister-mounted  bottles 
and  clearly  listed  key  product 
benefits,  the  range  is  very 
tactile,  informative  and 
attractive. 

...to  larger  stocks 

Once  sales  are  established, 
extend  the  range  with 
alternatives  for  a  wider  choice. 
For  instance,  add  the  Gel 
Cuticle  Remover  alongside  the 
Cream,  offer  No  Chip  top  coat 
alongside  the  Dries  Instantly 
product  and  One  Coat  Instant 
Strength  alongside  No  More 
Breaks.  Each  product  has  its 
own  specific  benefits  and 
although  they  overlap  in  some 
ways,  each  stands  in  its  own 
right  and  demands  display 
space. 

The  art  of  display 

Having  selected  the  key 
products  to  stock,  they  should 
be  carefully  and  logically 
displayed,  ideally  in  a 
custom-built  display  stand.  This 
not  only  makes  the  range  look 
neat  and  orderly,  it  also  ensures 
maximum  and  effective  use  is 
made  of  the  display  space 
available. 

Place  related  products 
alongside  each  other  to  prompt 
link  purchases  and  allow  direct 
comparison  and  an  informed 
choice  to  be  made.  Obvious 
ones  to  place  side  by  side  from 


the  'starter  selection'  listed 
above  are:  Hard  as  Nails  With 
Nylon  and  No  More  Breaks  — 
offering  a  choice  of  two 
strengtheners;  Cream  Cuticle 
Remover  and  Vitamin  E  Nail  & 
Cuticle  Oil  —  two  related 
products;  Nail  Biter  and 
Maximum  Growth  —  customers 
would  progress  from  one  to  the1 
other;  Dries  Instantly  Top  and 
Base  Coats  —  which 
complement  each  other 
perfectly. 

Site  the  display  stand  next  to 
nail  polishes  and  other  beauty 
treatment  products  such  as 
depilatories  and  false  eyelashes 
Remember,  nailcare  treatments 
complement  cosmetics  —  stock 
them  in  addition  to  these 
products,  not  instead  of  them. 

A  word  of  advice 

Although  many  women  have  a 
smattering  of  nailcare  know 
how,  any  additional 
information  or  advice  you  can 
offer  will  be  very  valuable. 
Product  knowledge  will  enable 
you  to  speak  authoritatively 
about  nailcare  and  encourage 
customer  interest  to  be 
converted  into  a  purchase. 

Before  you  can  offer  advice, 
however,  your  own  knowledge!' 
might  need  refreshing.  Sally 
Hansen's  advisory  HandOut 
leaflet  is  ideal  to  update  you  on 
the  need  for,  and  value  of, 
preventative  nailcare. 

A  compact,  10-page 
concertina  leaflet,  HandOut 
explains  the  importance  and 
accessibility  of  good  nailcare.  It 
offers  basic  advice  on  how  to 


identify  your  nail  type  and 
nailcare  regimes  for  each  type, 
product  explanation,  an 
easy-to-follow  9-Step  Manicure, 
a  quick  problem/solution 
reference  chart,  Top  Ten  Tips 
for  nailcare  and  a  brief 
explanation  via  a  diagram  of 
how  the  nail  grows. 
*To  support  its  range  in-store 
Sally  Hansen  is  offering  100 
copies  of  HandOut  to  all  of  its 
stockists.  In  addition,  a  free 
copy  of  HandOut  will  be  sent  to 
non-stockists  and  anyone 
wanting  to  know  more  about 
nailcare  (see  response  coupon 
at  the  foot  of  this  page  for 
details). 

Last  piece  of  advice 

As  well  as  the  HandOut  leaflet 
—  which  since  its  introduction 


last  Autumn  has  been  sent  to 
over  5,000  women  on  request 
—  Sally  Hansen's  free  Nail  Tips 
Advisory  Service  is  also  proving 
very  popular. 

Launched  to  coincide  with 
the  extension  of  the  range  in 
September,  it  has  already  been 
used  by  over  2,000  women.  The 
service  works  simply  in  two 
stages:  firstly,  applicants  write 
to  a  Freepost  address 
requesting  a  questionnaire.  This 
is  sent  by  return  with  a  copy  of 
HandOut. 

Completed  questionnaires  are 
then  sent  to  the  Freepost 
address  and  from  their  answers 
a  personal  nailcare  programme 
is  compiled  and  returned. 
Publicity  in  national 
newspapers  and  women's 
magazines  has  encouraged  a 
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DOTY  _ 


high  response  with  over  85  per 
cent  of  women  taking  the  time 
to  complete  the  second  stage  of 
the  Advisory  Service. 
Signposting  your  customers  to 
the  Advisory  Service  offers 
them  a  good  opportunity  to 
broaden  their  nailcare 
knowledge  further. 

The  hard  (as  nails) 
sell 

Having  read  about  the 
individual  product  benefits,  you 
will  be  in  a  strong  position  to 
sell  the  products  with  authority. 
Be  prepared  to  offer  advice: 
you'll  find  most  customers 
won't  know  enough  to  make 
an  informed  purchase  and  will 
appreciate  your  guidance. 

Link  selling  is  strongly 
recommended  —  and  very  easy 
to  do  with  this  type  of  product. 
For  example: 

•  a  customer  is  choosing  a  nail 
colour:  check  she  has  a  top  and 
base  coat  and  explain  the 


importance  of  both  these 
products. 

•  a  young  lady  is  buying  some 
Nail  Biter  —  encourage  her  to 
take  some  Vitamin  E  Nail  & 
Cuticle  Oil  to  nourish  and 
soothe  her  cuticles  and  treat 
hangnails  which  invariably 
result  from  nail  biting  habits. 
Also  recommend  she  returns 
once  the  nails  start  to  grow  for 
some  Maximum  Growth,  Sally 
Hansen's  unique  10  day  nail 
growth  programme,  ideal  for 
short,  stubby  nails. 

•  a  customer  with  a  broken  nail 
should  take  a  Nail  Mender  Kit 
for  immediate  treatment  but 
also  No  More  Breaks  or  Hard  as 
Nails  With  Nylon  to  prevent 
future  problems. 

The  way  forward 

For  more  details  of  Sally 
Hansen's  range  please  till  out 
the  response  coupon  on  this 
page. 

Customers  wanting  to  contact 
Sally  Hansen's  Nail  Tips  Advisory 
Service  should  send  a  postcard 
with  their  name  and  address  to 
Sally  Hansen  Nail  Tips  Advisory 
Service,  Freepost  TN1528, 
Tunbridge  Wells,  Kent  TN4  8BR. 


Tick  appropriate  boxes: 

1 3  stock  Sally  Hansen:  please  send  me  100  copies  of 
HandOut 

3  don't  stock  Sally  Hansen:  please  send  me  a  copy  of 
HandOut 

3  would  like  to  receive  a  visit  from  a  Sally  Hansen 
representative 

Name  

Address  

Tel:  

Return  to:  Customer  Services,  Network  Management  Ltd. 
Christy  Estate,  North  Lane,  Aldershot,  Hampshire  GU12  4QP 


Monitored  closes 

Some  monitored  dosage  systems  may  look  like  they're  straight  out  of  science 
fiction  but,  as  Liverpool  pharmacist  Jeremy  Clitherow  explains,  they  offer  some 

very  real  benefits  for  patients 


Love  them  or  hate  them, 
monitored  dosage  systems 
are  here  to  stay.  It  is  all  too 
easy  to  dismiss  them  as  an 
unnecessary  waste  of  our 
resources,  both  in  money 
and  time,  and  forget  what 
happens  at  the  other  end  of 
the  supply  chain. 

Imagine  the  scene  in  a 
nursing  home  where  there 
has  been  a  crisis  and  all  the 
staff  have  had  to  drop 
whatever  they  were  doing 
and  rush  to  the  aid  of  a 
colleague  or  patient. 

On  their  return  to  the 
medicine  round,  can  the 
nurse  be  certain  that  old  Mr 
Smith  has  been  given  his 
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Get  practical 

The  decision  to  request  a  pharmacy  to  supply  a  MDS  is  not  one  to  be  taken 
lightly.  The  cost  to  the  pharmacy  in  time,  manpower  and  equipment  is  huge. 

It  is  unreasonable  to  expect  any  pharmacy  to  subsidise  any  nursing  or 
residential  home  by  supplying  materials  and  labour  without  reimbursement. 
Yet  some  home  owners  do.  The  sooner  this  profession  sets  the  record 
straight,  the  better. 

At  present  the  Department  of  Health  argues  that  the  only  person  to  gain 
from  the  use  of  a  MDS  is  the  carer.  Therefore  the  NHS  should  not  have  to 
pay.  By  that  argument,  if  the  benefit  is  to  the  carer,  the  bill  should  be  his  too. 

For  a  pharmacy  to  undertake  the  supply  of  a  MDS  for  an  individual  or  a 
group  requires  co-operation  between  the  doctor,  the  carer,  the  patient  and  a 
great  deal  of  information. 

When  all  this  is  in  place  the  system  can  start,  not  before.  If  you  try  to  run 
before  you  can  walk,  you  fall  over.  If  you  try  to  start  MDS  before  all  the  data 
is  in  place,  the  system  will  crash,  just  like  a  computer. 


tablets?  He  might  have  been  I 
or  then,  he  might  not.  What  I 
if  he  is  confused  and  he  can'tl 
be  relied  upon  to  confirm  the| 
facts?  What  if  the  medication! 
is  a  life  saver?  Was  the 
record  made  out,  or  did  the 
distraction  take  precedence?! 

Similarly,  what  if  old  Mr 
Jones  is  fiercely  independent 
and  actively  chooses  to  live  I 
by  himself?  He  could  be 
housed  in  sheltered 
accommodation  or  live  in  a 
pensioner's  flat,  fending  for  | 
himself  in  the  community 
guite  happily. 

Mr  Jones  needs  daily 
medication.  His  carers  need  ij 
to  be  sure  that  he  is  taking  itfJ 
properly,  at  the  right  time  1 
and  that  he  never  runs  out.  I 

The  solution  to  both  of 
these  hypothetical  examples  | 
could  be  a  monitored  dosagei 
system  —  MDS  for  short.  j 
Just  by  looking,  anyone  can  I 
see  what  has  been  taken,  j 
when,  what  is  overdue  and  n 
what  needs  to  be  ordered. 


Those  of  us  who  have  been  J 
in  pharmacy  for  a  while  can  I 
clearly  remember  the  way 
medicines  used  to  be 
handed  out  in  nursing 
homes. 

There  were  vast  trays  of 
open  medicine  pots,  vials 
and  unstoppered  tablet 
bottles,  most  with  the 
patient's  name  written  in 
ball  point  pen  on  a  strip  of 
zinc  oxide  tape  which  was 
stuck  onto  the  side  of  the 
bottle.  There  were  bulk  pots|J 
of  the  most  commonly  used  I 
tablets  from  which  the  nurse| 
would  dispense  the  daily 
doses. 

Alongside  was  the  system I 
known  as  "potting  up".  TheT 
way  it  worked  was  that, 
before  the  medicine  round, 
the  nursing  staff  took  the 
reguisite  dose  from  the 
patient's  own  pharmacy- 
dispensed  medicine  bottle 
and  placed  it  in  the  pot 
allocated  to  that  patient. 

The  pot  then  went  onto 
the  tray  on  the  medicine 
trolley.  The  next  patient's 
medicine  was  then  "potted 
up"  in  the  same  way  and  so 
on  until  all  the  patients  had 
been  done.  The  system  was 
very  labour  intensive,  and 
therefore  costly,  for  the 
emptoyer  or  nursing  home 
proprietor. 
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MDS  has  revolutionised  all 
this.  Potting  up  is  virtually  a 
thing  of  the  past, 
administration  and  records 
are  simplified  and  staff 
numbers  can  be  cut  down. 
The  difference  is  that  all  the 
donkey  work  is  now  done  by 
the  pharmacy. 


Even  in  these  modern  times, 
those  ol  us  who  operate  a 
domiciliary  service,  where 
we  visit  patients  in  their  own 
homes,  have  seen  some 
bizarre  domestic  variations 
on  the  "potting  up"  theme. 

There  are  egg  boxes  with 
the  morning,  lunchtime, 
teatime  and  bedtime  doses 
all  pre-packed.  Most  of  the 
compartments  look  as 
though  they  are  filled  with 
liquorice  allsorts. 

Some  people  prefer  to  use 
ice  cube  trays  to  serve  the 
same  purpose.  Not  one  is 
ever  covered,  even  with 
cling  film,  There  are  the 
more  practical  and  inventive 
types  who  actually  make 
primitive  dosette  trays  which 
hold  standard  tablet  bottles. 

The  common  factor  of  all 
of  these  is  that  they  rely 
upon  the  patients  to 
dispense  their  own 
medicine.  Better,  surely,  for 
the  pharmacist,  the  trained 
professional,  to  do  the  job. 


If  you  browse  through  the 
manufacturers'  literature  on 
their  various  MDS,  the 
common  advantages  appear 
to  be  saving  nursing  time 
and  staff  costs,  together  with 
increased  safety  and 
efficiency  and  better 
paperwork.  Blisters  have 
their  specific  advantages,  as 
do  refillable  cassettes. 

There  is  no  doubt  at  all 
that  the  use  of  any  MDS  will 
bring  about  profound 
changes  to  the  nursing  or 
residential  home.  For  them, 
there  will  be  a  reduction  in 
their  need  to  hold  medicinal 
stock  and  in  the  time  spent 
checking  stock  and 
dispensing  to  the  patients. 
There  is  also  increased  ease 
of  checking,  of  operation 
and  better  security. 

For  the  pharmacy,  there 
are  advantages  to  be 
recognised  prior  to  investing 
in  or  recommending  a 
system.  The  most  obvious 
one  must  be  the  question  of 
the  back-up  you  receive 
from  the  MDS  manufacturer. 

Does  the  manufacturer 
help  you  when  you  are 
struggling  to  start  up  or  do 
they  just  sell  you  the  bits  and 
leave  you  to  it?  Do  they  have 
a  helpline?  Will  they  tram 
you?  Will  they  train  your 
home's  staff  for  you?  If  the 
answers  are  "Yes",  these  are 
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The  old  and  the  new  —  the  familiar  tablet  bottle  and  counting  triangle  (left)  gives  way 
to  the  hi-tech  world  of  the  monitored  dosage  system  (right) 


advantages.  If  they  are 
"No",  they  are 
disadvantages  and  warrant 
caution  all  round. 


The  question  of  the 
disadvantages  of  MDS 
depends  on  which  side  you 
are.  There  are  three  main 
areas  to  consider  —  the 
home,  the  pharmacy  and  the 
MDS  manufacturer. 

Possible  disadvantages  to 
the  home  are  minimal.  They 
will  need  more  storage 
space,  because  running  the 
MDS  does  take  up  a  large 
amount  of  space.  There  are 
also  problems  associated 
with  furnishing  all  of  the 
synchronised  prescriptions 
on  time,  and  a  possible  lack 
of  flexibility. 

For  the  pharmacy  the 
disadvantages  must  be  the 
labour,  purchase  and 
running  costs,  plus  the  ever 
present  worry  of  absent,  or 
wrong,  prescriptions. 

For  the  manufacturer,  the 
opposition's  best  selling 
points  are  their  biggest 
disadvantages.  Each  has  its 
merits  and  drawbacks. 

Blisters  are  expensive  to 
run.  Each  drug  has  its  own 
card  and  each  dose  has  its 
own  card,  so  for  two  drugs 
each  having  a  dose  of  one 
tablet  four  times  a  clay,  eight 
cards  are  needed.  The 
different  times  of  the  day 
have  different  colours,  hence 
the  real  multiplicity  of  cards 
and  colours.  They  are  used 
once  only  and  thrown  away. 

Cassettes  are  expensive  to 
buy  in  the  first  instance  but 
they  then  have  a  very  small 
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running  cost.  They  are 
bulky,  admittedly,  but  by  the 
virtue  of  their  size,  their 
contents  are  easy  to  see. 

The  dispensed  medication 
in  its  MDS  must  be  stored  in 
the  same  way  as  any  other 
medicine.  It  must  be  kept  in 
a  cool,  dry  place  and 
protected  from  light.  That 
may  mean  in  a  dark,  cool 
stockroom  at  the  pharmacy 
prior  to  delivery  to  the  home 
and  in  a  dark,  cool,  locked 
cupboard  when  at  the  home. 

The  working  life  of  a  MDS 
unit  is  no  more  than  six 
weeks;  two  weeks  from 
packaging  to  delivery  and 
four  weeks  at  the  home,  at 
the  outside.  The  practical 
risk  of  absorption  of  water 
vapour  is  a  controversial 
subject  and  is  possibly  of 
academic  interest  only. 

A  counsel  of  perfection 
would  be  to  keep  the  MDS 
units,  either  at  the  pharmacy 
or  at  the  home,  in  an  airtight 
dry  cupboard  containing  a 
few  packets  of  replenishable 
desiccant  on  each  shelf. 


Since  MDS  first  became 
possible,  we  have  witnessed 
dramatic  changes  in  the  way 
medicines  are  "delivered"  to 
the  patient. 

Some  enterprising 
pharmacists  have  invested 
time,  manpower  and  capital 
in  their  service  and  even 
send  trained  members  of 
staff  to  visit  the  homes.  One 
of  the  leading  manufacturers 
even  advocates  the  use  of  a 
lap  top  computer  to  take  all 
the  data  on  the  visit. 

This  is  certainly  a  rapidly- 


developing  service  and  one 
in  which  pharmacy  really 
can  show  the  way  to 
improved  healthcare  in  the 
community. 


Different  types 
of  MDS 

There  are  many  different 
commercial  types  of 
monitored  dosage  systems. 
Generally,  we  can  split 
them  into  two  mam 
categories  —  blister  types 
and  those  with  refillable 
cassettes. 

The  most  commonly 
recognised  blister  systems 
include  the  Boots  Manrex, 
the  Compliapak,  the  Park 
and  the  Venalink  systems. 
The  best  known  refillable 
cassette  types  are  the 
Nomad  and  the  W&W 
systems. 

None  of  these  tablet 
containers,  for  that  is  what 
they  are,  should  be  viewed 
in  isolation.  They  are  only 
a  part  of  a  system. 

The  whole  system 
comprises:  the  tablet 
container,  the  card  or 
cassette,  its  holder,  the 
blisters,  the  backing,  the 
foil,  the  label,  the  data 
card,  the  medicine 
administration  and  record 
chart  (MARR  chart),  the 
carrier,  the  platens,  the 
heat  sealer,  the  warning  or 
allergy  mechanism,  the 
reminder  cards,  the 
telephone  and  most 
importantly  of  all,  effective 
communication  between 
the  pharmacy  and  those 
who  care  for  patients. 
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Dealing  with  dry  skin 


One  in  three  of  your  customers  will  suffer  from  some  form  of  dry  skin  problem, 
ranging  from  occasional  dry  patches  to  more  chronic  conditions  such  as  eczema  and 
psoriasis.  While  rarely  life-threatening,  dry  skin  disorders  can  have  a  devastating 
effect  on  the  guality  of  life  for  their  sufferers,  many  of  whom  may  find  it  difficult  to 
discuss  their  problems  openly  in  the  pharmacy. 


As  the  first  point  of  contact 
for  sufferers  of  dry  skin, 
pharmacy  assistants  will 
need  to  ensure  that  any 
queries,  whether  handled  by 
themselves  or  referred  to  the 
pharmacist,  are  dealt  with  in 
an  efficient  and  sympathetic 
manner. 

To  help  understand  why 
dry  skin  can  be  such  a 
problem  it  is  important  to 
appreciate  what  has 
happened  when  the  skin 
becomes  "dry". 


The  skin  is  the  largest  organ 
in  the  body.  It  has  many 
functions,  but  one  of  the 
most  important  is  that  it  acts 
as  a  barrier  between  our 
inner  body  and  the  outside 
world.  It  stops  foreign  bodies 
from  passing  into  the  body 
and  prevents  materials 
inside  escaping  out. 

The  skin  is  divided 
broadly  into  two  parts,  the 
dermis  and  the  epidermis. 
The  dermis  is  the  deeper 
layer  in  which  lie  the  nerves, 
blood  vessels,  and  glands, 
enmeshed  in  a  material 
known  as  collagen.  This, 
together  with  elastin,  gives 
the  skin  its  boundless  ability 
to  stretch  and  move  without 
splitting. 

The  epidermis  is  the  outer 
layer.  This  is  a  complicated 
arrangement  of  cells  which 
divide  continuously  to  make, 
ultimately,  a  row  of  flat, 
plate  like  discs  on  the  very 
outermost  layer  of  the  skin, 
the  strateum  corneum. 

These  cells  are  dead  and 
consist  entirely  of  a  protein 
known  as  keratin.  However, 
between  these  discs  and 
around  them  are  coatings  of 
fatty  materials  or  lipids, 
which  form  the  protective 
barrier  that  holds  moisture  in 
the  skin. 

Even  with  normal  skin  a 
small  amount  of  water  is  lost 
every  day  across  the  skin 
surface,  evaporating  into  the 
atmosphere.  It  is  when  the 
lipid  barrier  becomes 
imparled,  and  moisture  loss 
increases  as  a  result,  that  the 
skin  becomes  dry. 

There  are  a  number  of 
things  that  can  dry  even 
quite  normal  skin. 

Detergents,  soaps  and 
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harsh  chemicals  dissolve  or 
alter  the  lipid  barrier  in  the 
skin,  literally  washing  it 
away.  Other  dry  skin 
aggravators  include  the  sun 
and  wind,  ageing,  central 
heating,  solvents, 
disinfectants,  and  even 
excessive  exposure  to  water 
itself,  which  also  washes 
away  the  protective  lipid 
barrier. 

These  factors  become  a 
major  problem  for  some 
people  with  occupations  in 
the  catering,  hairdressing, 
nursing  and  gardening 
professions.  Housewives  are 
also  at  risk. 

Customer  needs 

Customers  with 
compromised  skin  will  often 
feel  embarrassed  and 
self-conscious.  If  the 
pharmacy  is  crowded  offer 
customers  the  opportunity  to 
discuss  their  problem  in  a 
quiet  part  of  the  shop. 
Reassurance  is  crucial.  Good 
eye  contact  and  touching  an 
arm  or  hand  will  help  put 
the  customer  at  ease. 
Remember,  dry  skin 
disorders  are  not  contagious. 
Build  up  a  mental  picture  of 
your  customer  and  their 
lifestyle.  It  could  be  that 
their  skin  problem  is  a  direct 
result  of  contact  with  harsh 
chemicals  or  allergens  at 
home  or  work. 

Where  and  what  are  the 
symptoms?  Often  the  site 
provides  a  clue  to  the  cause. 
Find  out  if  it  is  spreading 
and  how  long  the  symptoms 
have  persisted.  Does  anyone 
else  in  the  family  have  a 
similar  problem?  The 
[pharmacist  or  even  the  GP 
jmay  need  to  be  consulted  if 
you  suspect  a  serious  skin 
condition  such  as  eczema  or 
psoriasis. 

What  action  has  the 
customer  already  taken? 

There  is  no  point  in 
recommending  a  treatment 
[which  has  already  been 
tried,  and  failed.  The 
original  treatment  may  have 
[aggravated  the  problem. 
Is  the  customer  taking  any 


other  medication?  Some 
drugs  can  cause  skin 
reactions  and  the  pharmacist 
will  need  to  be  consulted. 

Skin  disorders 

The  most  common  medical 
conditions  that  cause  dry 
skin,  and  in  which  dryness  of 
the  skin  is  a  major  problem 
are  eczema,  contact 
dermatitis,  ichthyosis 
(scaling  skin),  and  psoriasis. 
Taut,  uncomfortable,  red 
and  itchy  —  these  are  just 
some  of  the  symptoms 
experienced  by  sufferers  of 
dry  skin.  And  if  the  problem 
worsens  the  skin  can  begin 
to  crack,  weep  and  bleed, 
causing  immense  discomfort 
and  occasional  pain. 


E45  has  produced  a  series  of 
seven  Skin  Reports  for  use 
by  pharmacy  staff.  The 
library  includes  information 
on  eczema,  handcare, 
suncare,  and  skincare  in  the 
elderly  and  young  infants . 


The  mainstay  of  treatment  in 
most  dry  skin  disorders  is  the 
use  of  rehydrating  products 
which  include  soap- 
substitutes,  emollients  and 
bath  oils. 

E45,  the  dry  skin  care 
specialists  from  Crookes 
Healthcare  offer  a  range  of 
complementary  products 
that  effectively  cleanse, 
bathe  and  moisturise  dry, 
sensitive  and  uncomfortable 
skin. 

Practical  advice 

To  ensure  effective 
management  of  any  dry  skin 


condition  it  is  important  to 
have  customer  compliance, 
as  regular  use  of  products 
will  be  necessary.  For 
instance,  there  is  no  point  in 
recommending  the  use  of 
thick,  greasy  ointments  if  the 
customer  will  not  use  it  for 
cosmetic  reasons. 

E45  offers  this  advice  to 
pharmacy  assistants  when 
dealing  with  customers  who 
have  dry  skin  problems: 

Before  recommending 
any  product  that  claims  to 
have  a  rehydrating  effect, 
carry  out  your  own  product 
testing.  This  will  enable  you 
to  describe  the  texture, 
performance  and  smell  more 
knowledgeably. 

Recommend  the  liberal 
use  of  emollients,  such  as 
unperfumed  Cream  E45 
throughout  the  day  to  keep 
the  skin  soft  and  supple.  Use 
of  an  emollient  while  the 
skin  is  moist  is  particularly 
beneficial  as  it  traps  in  the 
water. 

A  bathing  regime  using  a 
rehydrating  bath  oil  such  as 
Bath  E45  and  a  non-drying, 
soap-free,  washing  cream 
such  as  Wash  E45,  will 
benefit  those  with 
widespread  dry  skin 
problems. 

Your  elderly  customers 
may  find  it  more  convenient 
to  use  bath  oils  if  they 
cannot  reach  their 
extremities,  but  they  should 
take  care  not  to  slip. 

The  urge  to  scratch  can 
be  overwhelming  for 
children,  particularly  at 
night,  so  suggest  wearing  of 
cotton  gloves  or  mittens. 

Rubbing  or  gentle 
patting  of  the  skin  is  better 
than  scratching. 

Fingernails  should  be 


keep  short  to  prevent 
scratching  and  infection. 

Bedtime  stories  are  a 
good  way  to  keep  young 
minds  occupied  prior  to 
lights  out. 

Keeping  cool  in  the 
Summer  is  important  for 
eczema  sufferers  as  this  will 
reduce  the  desire  to  scratch. 
Recommend  the  wearing  of 
loose  fitting,  cotton  clothing, 
long  hair  tied  back  and,  if 
possible,  an  electric  fan  for 
extra  cooling  relief. 

Ensure  your  customers 
avoid  exposure  to  potentially 
irritating  substances  at  all 
times  to  prevent  further  skin 
damage.  Protective  gloves 
are  advisable. 

When  small  areas  of 
contact  dermatitis  are 
present,  a  1  per  cent 
hydrocortisone  cream,  such 
as  H'45,  available  over  the 
counter,  used  once  or  twice 
a  day  for  a  maximum  of 
seven  days,  will  help.  An 
emollient  such  as  Cream  E45 
applied  in  between 
applications  will  relieve  the 
dryness  and  prevent  further 
dehydration. 
5  If  the  skin  is  cracked, 
weeping  and  bleeding,  a 
doctor's  advice  should  be 
sought. 


Remember:  a  1  per  cent 
hydrocortisone  cream  can 
only  be  used  for  the 
treatment  of  allergic  and 
irritant  contact  dermatitis 
and  reactions  to  insect 
bites.  It  is  not  suitable  for 
use  on  skin  infections, 
broken  skin,  or  certain 
individuals,  so  always  read 
the  label  and  consult  your 
pharmacist  before 
recommending  use. 


Crookes  Healthcare  are 
one  of  the  sponsors  of  the 
1994  Pharmacy  Assistant 
Awards  programme 
developed  by  de  Brus 
Marketing  Services  Ltd, 
and  supported  by  Chemist 
&  Druggist. 

The  selling  skills  modules 
in  the  programme  are  fully 
endorsed  by  the  National 
Pharmaceutical  Association 
as  part  of  their  overall 
commitment  to  training  for 
community  pharmacy. 
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Best  foot  forward 


All  Winter,  our  feet  have 
been  hidden  out  of  sight  in 
boots,  shoes  and  thick  tights, 
but  now  the  weather's 
getting  warmer,  it's  a 
different  story  all  together. 

The  first  sight  of  the  sun  is 
enough  to  send  us 
rummaging  around  in  the 
bottom  of  the  wardrobe  for 
the  sandals  that  haven't  seen 
the  light  of  day  since  last 
year.  But  when  we  put  them 
on,  we  shouldn't  be 
surprised  if  our  toes  don't 
look  their  best.  You  wouldn't 
either,  if  you'd  been 
hibernating  all  Winter! 

Feet  are  so  often 
neglected  —  how  many 


Feet  have  got  to  be  the  most  neglected 
part  of  our  bodies.  If  ignored  for  too  long 
they  can  cause  many  problems,  so  why 
not  make  this  the  Summer  you  put  your 
feet  first?  Trudy  Thomas  MRPharmS 
explains  all... 


tends  to  be  more  dry. 

Dry  skin  can  be  treated 
and  prevented  by  using  rich 
emollient  creams  to  help 
rehydrate  the  skin  eg  Cream 
E45  or  Scholl's  Deep 


skincare  regimes  have  you 
read  which  seem  to  stop  at 
the  ankles?  But  if  you  want 
your  feet  to  look  their  best 
this  Summer,  you've  got  to 
look  after  them  all  year 
round. 

And  its  not  just  the  looks 
we're  talking  about  here. 
Healthy,  well-looked  after 


j: 


feet  will  look  after  you  in 
return.  And  when  you've  got 
to  be  on  your  feet  all  day  in 
the  shop,  there's  nothing 
worse  than  feet  that  feel  like 
they're  killing  you. 

In  this  article  we  look  at 
some  of  the  most  common 
feet  problems  you'll 
encounter  in  the  pharmacy. 
You  may  have  even  suffered 
yourself.  This  Summer,  why 
not  resolve  to  put  your  best 
foot  forward. 

Not  so  sweet 

Sweaty,  smelly  feet 
can  be  a  big  problem 
in  Summer.  The 
unpleasant  smell  is 
caused  by  bacteria  breaking 
down  the  sweat. 

Anyone  with  this  problem 
should  be  advised  to  wash 
and  dry  their  feet  thoroughly 
every  day.  They  should  opt 
for  footwear  that  lets  their 
feet  breathe  as  much  as 
possible  and  remember  to 
change  their  socks  or  hosiery 
frequently.  Deodorising 
insoles  may  also  be  useful. 

Feet  can  overheat  in  an 
another  way  too.  The  skin  of 
the  foot  burns  easily  in  the 
sun  and  should  be  protected 
with  regular  applications  of 
a  high  protection  sunscreen. 

Hard,  dry  skin  is  really  the 
opposite  problem,  occuring 
when  not  enough  sweat  is 
produced  to  keep  the  skin 
moist.  It  is  common  in 
elderly  people,  whose  skin 


For  an  often  neglected  part  of  our  body,  our  feet  have  to 
put  up  with  a  great  deal  every  day.  Did  you  know  that: 
The  average  person  takes  approximately  18,000  steps 
each  day 

During  a  lifetime,  your  feet  will  walk  70,000  miles  — 
almost  four  times  around  the  world 

Feet  sustain  five  million  pounds  of  pressure  each  day 

70  per  cent  of  foot  problems  arise  from  wearing  the 
wrong  footwear 

By  the  age  of  20,  nine  out  of  ten  people  will  have 
suffered  from  a  foot  problem  of  some  description 

Women  are  four  times  more  likely  to  suffer  foot 
problems  than  men  because  of  wearing  high-heeled, 
I  pointed  shoes 

Each  foot  contains  250,000  sweat  glands  and  produces 
I  an  egg  cup  full  of  sweat  a  day 

The  human  foot  contains  nearly  a  quarter  of  all  the 
bones  in  our  body.  It  is  also  one  of  the  most  sensitive  parts 
of  the  body,  containing  around  72,000  nerve  endings 

Our  feet  are  getting  bigger.  Around  100  years  ago  the 
average  was  size  3,  now  it  is  6. 


SO 
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Alert  your 
pharmacist 

The  following  groups  of 
customers  should  be 
referred  to  the  pharmacist 
when  seeking  advice  about 
their  feet.  Ask  your 
pharmacist  if  there  are  any 
other  customers  he  or  she 
would  like  to  have  referred 
and  when. 

•  Diabetics  —  This  group 
have  to  take  extra  care  of 
their  feet.  This  is  because 
diabetes  causes  changes  in 
the  blood  vessels  of  the 
feet  and  means  that  not 
only  is  infection  more 
likely,  but  pain  cannot  be 
felt  so  easily.  Thus, 
diabetics  could  hurt 
themselves  badly  without 
knowing  it. 

You  must  not 
recommend  any  foot 
treatment  for  a  diabetic 
customer.  All  diabetics 
receive  free  footcare  and 
should  be  having  regular 
check-ups  with  the 
chiropodist. 

•  Elderly  people  — 
Problems  with  eyesight 
and  handling  clippers  etc 
may  make  DIY  footcare 
hazardous  for  elderly 
people,  so  refer  them  to 
your  pharmacist. 

•  Children —  Children's 
feet  are  delicate  and  need 
special  care. 


Moisturising  Cream. 

Verrucas  are  another 
problem  you  may  be  asked 
about.  A  verruca  is  a  wart  on 
the  foot  caused  when  a  virus 
enters  through  damaged 
skin.  The  side  of  the 
swimming  pool  and 
changing  rooms,  where 
people  walk  around  in  bare 
feet,  are  freguent  sources  of 
infection. 

Verrucas  are  common 
among  school  children  and 
appear  as  a  raised  lump, 
often  on  the  sole  of  the  foot. 
Black  dots  in  the  centre  of 
the  verruca  are  not  a  root, 
and  do  not  have  to  be 
removed. 

A  variety  of  products  exist 
for  treating  verrucas.  They 
contain  strong  substances 
such  as  salicylic  acid  and  so 
you  would  be  wise  to  involve 
the  pharmacist  in  their  sale, 
especially  when  being  used 
for  children. 

Corns  and  callouses 

Corns,  callouses,  pressure 
sores  and  blisters  are  all  very 
common  foot  problems. 
They  result  from  friction  and 
pressure  from  ill-fitting 
shoes. 

Corns  are  a  thickening  of 
the  outer  layer  of  the  skin. 
Hard  corns  are  often  found 
on  the  tops  of  the  toes, 


especially  the  little  one.  Soft 
corns  appear  between  the 
toes,  where  perspiration 
keeps  them  moist.  All  corns 
can  be  painful. 

A  callous  differs  from  a 
corn  in  that  it  doesn't  have  a 
definite  centre.  Callouses 
tend  to  cover  a  wider  area, 
usually  on  the  ball  of  the  foot 
or  on  the  heal.  They  are 
cream-yellow  to  look  at  and 
the  pain  is  often  described  as 
burning. 

Pressure  points  most  often 
arise  on  the  tops  of  toes  and 
are  a  warning  that  a  corn, 
callous  or  blister  is  about  to 
form.  Blisters  are  fluid-filled 
areas  which  the  body  forms 
to  protect  skin  from  friction. 

The  only  way  to  get  rid  of 
ci  11  of  these  problems  for 
good,  is  to  wear  correctly 
fitting  shoes.  In  the 
meantime,  painful  areas  can 
be  protected  with  padding. 

Medicated  pads,  such  as 
those  containing  salicylic- 
acid,  can  help  to  remove  the 
thick  skin,  but  must  be  used 
with  care  and  should  be 
avoided  by  diabetics. 

"Bathroom  surgery", 
including  the  popping  of 
blisters,  is  dangerous  and 
can  lead  to  infection. 

Athletic  types 

Athlete's  foot  is  a  common 
foot  problem  and  you  don't 
have  to  be  an  athlete  to  get 
it,  however,  changing  room 
floors  are  a  freguent  source 
of  infection. 

This  condition  is  actually  a 
fungal  infection  of  the  skin, 
most  commonly  between  the 
toes,  ft  makes  the  skin  itchy, 
white,  soggy  and  inflamed.  If 
the  infection  is  very  bad,  the 
skin  may  bleed  and  the 
toenails  can  also  become 
infected.  You  must  refer  any 
cases  like  this  to  the 
pharmacist. 

There  are  a  range  of 
treatments  for  athlete's  foot 
including  powders,  creams, 
sprays  and  liquids.  Which 
ever  product  is  chosen,  it 
should  be  used  for  at  least 
two  weeks  after  the 
condition  has  cleared  up  to 
stop  the  fungus  coming  back 
cigain. 

Products  for  athlete's  foot 
should  be  applied  not  only 
on  the  affected  area,  but  also 
to  the  apparently  healthy 
skin  in  a  2-inch  band  around 
the  infection.  This  is  to 
ensure  that  any  invisible 
fungal  spores  are  also  killed 
off.  Unless  spores  are  treated 
as  well,  the  condition  will 
simply  return  once  treatment 
is  stopped. 

Most  athlete's  foot 
products  contain  antifungal 
agents.  It  is  generally 
accepted  that  the  newer 
ones,  clotrimazole, 
miconazole  and  econazole 


are  the  most  effective.  Some 
products  contain  salicylic 
acid  to  remove  the  layers  of 
infected  skin  and  stop  the 
fungus  growing. 

Hygiene  measures  are 
important  to  help  clear  the 
infection  and  prevenl  il 
recurring.  Peel  need  to  be 


kept  as  dry  as  possible. 
Trainers,  wellies  and  nylon 
socks  all  make  feet  sweaty 
and  are  best  avoided  where 
possible.  Socks  and  hosiery 
should  be  changed  daily  and 
washed  in  as  hot  a  wash  as 
they  will  stand. 

Continued  on  p52^» 
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C@u»f inued  from  pS  1 

To  ensure  your  feet  are  in 
tip-top  condition  for  the 
Summer,  why  not  get  into 
the  routine  of  a  weekly 
pedicure?  You'll  be  surprised 
at  the  results. 

Firstly,  bathe  the  feet  and 
dry  them  carefully, 
especially  between  the  toes. 
At  this  point,  an  emollient  or 
moisturising  cream  can  be 
applied  to  help  soften  any 
hard  skin. 

Next  comes  nail  trimming. 
There  is  a  correct  way  to 
trim  toenails,  which  is 
straight  across  the  top. 


veracur 


Helps  pharmacists  put  down 
what  feet  pick  up. 


Swimming  and  other  bare  foot 
activities  help  Verrucas  spread. 
So  now's  the  time  to  remember 
Veracur  Gel. 


Convenient,  painless,  non-acid 
No  cutting,  no  burning 
Suitable  for  children 


ten 


Veracur  -  ;el  contains  a  formaldehyde  solution  BP  equivalent  to  0  75%  w/w  formaldehyde  on  water  nnscible  gel  base  Available  in  15g  tubes 
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-  Puts  verrucas  on  the  run. 

Typharrn  Limited,  14  Parkstone  Road,  Poole,  Dorset  BH15  2PG 
Telephone  0202  666626  Fax  0202  666309 


Toenail  clippers  are 
probably  best  for  the  job. 
Any  rough  edges  should  be 
filed  gently  with  an  emery 
board. 

If  toenails  are  cut 
incorrectly  into  a  curved 
shape,  sharp  corners  can 
form  which  dig  into  the 
delicate  skin  around  the  nail. 
This  is  what  is  known  as  an 
ingrowing  toenail  and  can 
be  extremely  painful  and 
become  infected  easily. 

Anyone  who  suspects  they 
have  an  ingrowing  toenail 
should  be  referred  to  the 
pharmacist  who  will  almost 
certainly  refer  them  on  to  a 
chiropodist. 

Some  people  like  to  paint 
their  toenails  in  the  Summer. 
To  do  a  clean  job  of  this,  try 
putting  foam  separators  or 
cotton  wool  between  the 
toes  before  applying  varnish. 

Because  highly-coloured 
nail  varnish  can  stain  the 
nails,  it  is  advisable  to  use 
base  coat  first,  followed  by 
several  thin  coats  of  varnish. 
Finally  finish  off  your  foot 
care  routine  with  a  foot 
refreshing  spray. 

As  a  pharmacy  assistant 
you  spend  a  great  deal  of 
time  on  your  feet,  so  treat 
them  kindly  and  set  your 
customers  a  good  example 
at  the  same  time.  You'll  be 
glad  you  did. 


The  feel  good 
factor  for  feet 

Most  of  us  lead  busy, 
hectic  lives,  always  on  our 
feet.  Here  are  some  hints 
and  tips  to  help  relieve 
tired,  aching  legs. 

Avoid  doing  anything 
which  restricts  the  flow  of 
blood  to  the  legs,  such  as: 

•  sitting  with  your  legs 
crossed 

•  wearing  knee  or  thigh 
length  socks  or  stockings 
with  a  restricting  band  at 
the  top 

•  wearing  a  panty  girdle 
which  cuts  into  the  thighs. 

Try  some  simple 
exercises  at  home  or  at 
work  which  will  help 
improve  the  circulation: 

•  rock  to  and  fro  from  the 
heel  to  the  ball  of  your 
foot 

•  circle  your  ankle  joints 
clockwise  and 
anticlockwise. 

If  you  have  to  spend 
long  periods  of  time  on 
your  feet,  opt  for  support 
tights  or  stockings  which 
have  special  compression 
to  help  the  blood  flow. 
(Courtesy  of  Scholl 
Consumer  Products) 

•  For  fact  sheets  on  a  range 
of  common  foot  and  leg 
conditions,  call  the  Scholl 
Help  Line  on  0582  482929. 
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Scholl's  new  deo 
foot  spray 

Helping  feet  achieve 
that  "feel  good  factor" 
this  Summer,  Scholl 
have  launched  a  new 
Deo  Foot  Spray,  £2.45. 

The  product  contains 
citric  acid  to  lower  the 
pH  of  the  skin  and  to 
help  prevent  the  growth 
of  odour-producing 
bacteria.  Bare  feet 
should  be  sprayed 
morning  and  night  and 
after  exercise  to  leave 
feet  fragrant  and 
comfortably  cool. 

A  £1.4  million  TV 
advertising  campaign 
featuring  products  from 
Scholl's  Natural 
Toiletries  range  is 
currently  on  air  in  four 
different  regions  — 
London,  Meridian, 
Central  and  Anglia. 
Scholl  Consumer 
Products.  Tel:  0582 
1482929. 


SB  put  the  Spring  into  Ribena 


Ribena  Spring  is  the 
latest  addition  to  the 
drinks  range,  aimed  at 
meeting  the  consumer 
demand  for  adult  health 
drinks. 

Over  the  past  few 
years,  the  growth  in  the 
bottled  water  market 
has  been  phenomenal, 
due  to  concerns  about 
tap  water  and  a  decline 
in  caffeine  and  alcohol 
intake. 

Ribena  Spring 
combines  traditional 
Ribena  blackcurrant 
juice  with  sparkling 
spring  water  in  a  drink 
which  provides  100  per 
cent  of  the 
recommended  daily 
intake  of  vitamin  C,  half 
the  amount  of  vitamin 
B12  and  17  per  cent  of 
niacin  in  each  250ml. 

The  launch  will  be 


supported  by  a  £2 
million  television 
campaign  this  Summer 
featuring  the 
Ribenaberries.  All 
launch  stock  will  feature 
a  "try  this  bottle  free" 
promotion,  offering 
consumers  their  money 
back  after  purchase. 

Also  new  to  the 
Ribena  range  is  a 
raspberry  flavour  ready 
to  drink  product. 

Promotional  activity  is 
also  ongoing  for 
Lucozade  Sport.  This 
includes  a  new  500ml 
"thirst  slammer"  bottle, 
new  television 
advertising,  continued 
sports  sponsorship  and  a 
"buy  one  get  one  free" 
offer  to  encourage  trial. 
Smithkhne  Beecham 
Nutritional  Healthcare. 
Tel:  081-560  5151. 


Contemporary  new  look  for  Ten-O-Six  cleansers 

;  Brodie  &  Stone  have 

relaunched  their 

Ten-O-Six  Deep  Pore 

Cleanser  with 
!  contemporary  new 
|  graphics  to  give  the 

product  a  bolder, 

fresher,  younger  look. 

A  specialist  deep  pore 
j  cleanser,  the  product 

originates  from  a 

prescription  only 

formula  called  1006, 

available  years  ago. 
Ten-O-Six  is  said  to 

be  especially  helpful  for 
'young  and  problem 
'skins  plagued  with  spots 

and  acne. 
To  celebrate  the  new 

look,  the  company  is 


sampling  over  360,000 
full  size  bottles  across 
the  country  this  month. 

Ten-O-Six  Deep  Pore 
Cleanser  comes  in  two 


variants  —  original  for 
normal  to  oily  skin,  and 
sensitive.  Brodie  & 
Stone.  Tel:  071-278 
9597. 


Sensodyne,  the  number  one  toothpaste  in  the  sensitive 
sector  of  the  market,  is  now  available  in  a  gel.  The  new 
product  is  said  to  combine  the  efficacy  of  Sensodyne  F 
with  a  clear  blue  formulation  and  a  new  freshmint 
taste.  It  is  thought  this  will  appeal  especially  to 
younger  adults.  Sensodyne  Gel  comes  in  a  45ml  tube, 
£1.75,  and  a  trial  size,  £0.69,  is  also  available. 
Stafford-Miller  Tel:  0707  331001 


Shockwaves  breaks  the  mould  with 
a  real  gel  spray 


Wella  Shockwaves,  the 
youth  hair  styling  brand, 
has  launched  a  gel 
product  in  a  spray, 
capitalising  on  the  trend 
for  short,  styled  hair. 

The  product  provides 
the  hold  of  a  traditional 
gel  combined  with  the 
ease  and  precision  of  a 
spray.  Transparent 
bottles  show  the  thick 
gel  which  is  transformed 
into  a  fine  spray  by  the 
pump  action  container. 

Shockwaves  Real  Gel 
Spray  comes  in  two 
variants  —  Real  Volume 
Gel  Spray  for  adding 
volume  and  lift  to 
normal  and  straight 
hair,  and  Real  Curl  Gel 
Spray  for  energising 
and  defining  curly  or 
permed  hair. 

The  sprays  will  sell  at 
£2.25,  but  for  a  limited 
period  an  introductory 
price  of  £1.75  will  apply. 

Shockwaves  is  being 
advertised  on  local 
independent  radio 
stations  across  the 
country.  The  2-minute 
bursts  feature  the  latest 
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news  in  music,  fashion, 
technology  and  style. 
Wella  GB.  Tel:  0256 
20202. 

•  If  you  would  like  to 
try  Shockwaves  Real 
Gel  Spray,  OTC  can 
offer  you  that  chance 
for  free!  We  have  20 
samples  to  give  away. 
Just  write  to  Over  the 
Counter/  Shockwaves 
Offer,  Chemist  & 
Druggist,  Benn 
Publications,  Sovereign 
Way,  Tonbridge,  Kent 
TN9  1RW  by  June  27. 
The  first  20  out  of  the 
bag  after  that  date  get 
the  product.  Don't 
forget  to  say  whether 
you'd  like  the  Volume 
or  the  Curl  variant. 

53 


Nike  freshens 
up  the  male 
fragrance 
market 

Nike,  one  of  the  fastest 
growing  male 
fragrances  in  Europe,  is 
now  available  on  the 
UK  market. 

The  fragrance  is 
described  as  "coolfresh" 
and  it  will  be  targeted  at 
"confident  young  men 
with  active  lifestyles", 
says  the  company. 

Nike  has  top  notes  of 
citrus  and  fruit  which 
give  way  to  an  earthy 
middle  note  combining 
jasmine,  cedar,  and 
sandalwood.  Additional 
ingredients  with 
antiseptic  properties 
help  soothe  the  skin. 

All  ingredients  are 
natural  and  have  not 
been  tested  on  animals. 
Packaging  is  recyclable. 

The  Nike  range 
consists  of  two  sizes  of 
After  Shave  Splash,  an 
Eau  de  Toilette  Splash, 
two  sizes  of  Eau  de 
Toilette  Spray,  Hair  & 
Body  Shampoo, 
Deodorising  Body 
Spray,  Anti-Perspirant 
Deodorant  Spray,  and  a 
Deodorant  Stick. 
Network  Management 
Ltd.  Tel:  0252  29911. 


Fuji  launch  new 
Sensia  film 

Fujichrome  Sensia  is  the 
new  film  to  give  slide 
film  enthusiasts  sharper 
images  and  warm 
colours. 

The  film  is  available 
in  ISO  100,  200  and  400 
in  135  format,  and  24  or 
36  exposures. 

The  launch  will  be 
supported  by  adverts  in 
magazines  and  new  PoS 
material  is  available. 

Customers  buying  the 
film  will  have  the  . 
chance  of  free  tickets  to 
visit  the  giant  IMAX 
cinema  in  Bradford. 
Fuji  Photo  Film  UK  Ltd. 
Tel:  071-586  5900. 


as 
WELL*  ! 
BALSAM 


Wella  relaunch  adds  enriched 
formulations  across  Balsam  range 


Wella  have  relaunched 
their  Wella  Balsam 
range  of  shampoos, 
conditioners  and 
intensive  conditioners  to 
reflect  the  changing 
needs  of  the  consumer. 

The  shampoos  and 
conditioners  have 
increased  conditioning 
properties  and  a  much 
thicker,  richer 
consistency.  The  new 
packs  have  clearer 
branding. 

The  shampoo  and 
conditioner  ranges 
consist  of  Extra  Shine 
for  all  hair  types,  Extra 


Rich  for  dry  or 
damaged,  and  Extra 
Care  for  permed  and 
coloured  hair. 

On  the  irrtensives 
side,  two  new  products 
will  cater  for  all  rieeds;- 
says  the  company  — 
Replenishing  Hair 
Therapy  for  dry  ends, 
dry  and  frizzy  hair  and 
for  teated,  permed  or 
coloured  hair. 

Prices  are  £1.49  for 
shampoos,  £1.69,  for 
conditioners  and  £1.99, 
for  intensives 
Wella  GB  Ltd.  Tel:  0256 
20202. 


Palmolive  now  offers  Wash  and 
Creme  moisturising  bar 


Colgate-Palmolive  are 
looking  to  change  the 
way  we  wash  our 
bodies  with  the  launch 
of  a  new  moisturising 
bar  called  2  in  1  Wash 
and  Creme. 

The  new  product  is 
what  is  called  a 
synthetic  detergent 
moisturising  bar,  said  to 
cleanse  the  skin  without 
drying  it  out  like  normal 
soap. 

Each  bar  contains  30 
per  cent  hydrocreme 


said  to  help  soften  and 
hydrate  the  skin. 

Palmolive  2ml  Wash 
&  Creme  comes  in  two 
packs  —  a  single  bar 
retails  at  £0.79  and  a 
twin-pack  at  £1.49. 

The  new  product  will 
be  advertised  on  TV 
starting  in  June  with 
coverage  in  women's 
magazines.  Over  three 
million  samples  will  be 
distributed. 

Colgate-Palmolive  Ltd. 
Tel:  0483  302222. 


The  simplest  Predictor  test  yet 


More  than  20  years 
after  introducing  the 
first  home  pregnancy 
test  in  the  UK,  Chefaro 
have  relaunched 
Predictor  as  "so  simple 
—  you  can't  go  wrong". 

The  new  test  is  now 
100  per  cent  accurate  in 
laboratory  trials,  says 
the  company.  It  can  be 
used  at  any  time  of  the 
day,  as  early  as  the  day 
the  woman's  period  is 
due,  and  gives  a  result 
in  four  minutes. 

The  test  only  has  to 
be  held  in  the  urine 
stream  for  one  second 
due  to  a  super 
adsorbent  sponge  tip.  In 
addition,  the  result 
window  is  located  in  the 
cap,  so  there's  no 
chance  of  urine 
splashing  the  result 
window  and  ruining  the 


test's  results. 

The  new  pack 
features  an  enlarged 
logo  in  navy  blue  and 
gold  on  a  pink  and 
white  background.  The 
message:  "So  simple  — 
you  can't  go  wrong"  has 
struck  a  cord  with  users, 
says  the  company. 

New  Predictor  is 
currently  being 
advertised  on  radio  and 
advertisements  will 
appear  in  women's 
magazines  this  Summer 
from  July. 

The  company  has 
produced  a  number  of 
leaflets  which  assistants 
can  write  off  for  free  of 
charge.  Write  to 
Predictor  Leaflets,  PO 
Box  43,  Wantage,  Oxon, 
OX12  8LZ. 

Chefaro  UK.  Tel:  0223 
420956. 


Colgate  enter  the  bicarbonate  of 
soda  toothpaste  market 

Colgate-Palmolive  have 
unveiled  a  major  new 
product  with  the 
introduction  of  Colgate 
Bicarbonate  of  Soda 
toothpaste. 

The  product  is  said  to 
combine  the  natural 
cleaning  and  polishing 
properties  of 
bicarbonate  of  soda  with 
the  cavity  protection 
reassurance  of  the 
Colgate  name. 

The  emergence  of 
bicarbonate  of  soda  as  a 
new  sector  in  the  UK 
toothpaste  market  has 
been  prompted  by  the 
success  of  these 
products  in  America, 
where  one  consumer  in 
six  now  uses,  what  they 
call,  baking  soda  paste. 

Colgate  Bicarbonate 
of  Soda  will  be  available 
in  two  sizes,  a  100ml 
stand-up-tube  format 
and  a  50ml  standard 
tube.  They  will  retail  at 
£1.69  and  £0.89 
respectively.  The 
company  believes  it  will 
appeal  to  the  slightly 
more  orally-aware 


consumer,  motivated  by 
a  cosmetic  benefit. 

Backed  by  a  total 
investment  of  £3.2 
million,  the  new 
toothpaste  will  be  on 
national  TV  from  July. 
Simultaneously,  10 
million  samples  will  be 
distributed  door-to-door 
and  mounted  on  the 
cover  of  magazines. 
Colgate-Palmolive  Ltd. 
Tel:  0483  302222. 
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Coughcaps 

UP  To8  HOURS 
°*y  COUGH  RELIEF 


SB  relaunch  Coughcaps  under  the 
Contac  brand  name 


Coughcaps,  the 
sustained  relief  cough 
formulation  launched  by 
Snnthkline  Beecham  in 
1990,  has  been 
repositioned  under  the 
Contac  brand  name. 

The  P  medicine  is  the 
only  capsule  product  to 
give  long-lasting  relief 
from  dry  coughs.  As 
Contac  400  is  also  a 
sustained  release 
medication,  the  two 
have  been  brought 
together.  The  Contac 
range  is  thought  to 
ppeal  to  busy  people 
looking  for  hi-tech, 
onvement  medication. 


Contac  Coughcaps 
will  be  advertised  as 
part  of  the  Contac  range 
for  the  Winter  1994/95 
season.  Both  brands  will 
feature  on  display 
material  and  new 
shelt-edgers. 

To  aid  assistants,  an 
educational  booklet  is 
available  explaining  the 
product's  benefits,  how 
the  sustained  action 
works,  what  symptoms 
to  look  for,  and  what 
guestions  to  ask 
sufferers. 

Snnthkline  Beecham 
Consumer  Healthcare. 
Tel:  081-560  5151. 


Junifen  is  the  latest  addition  to  the 
Crookes'  OTC  family 


rookes  Healthcare 
lave  increased  the 

hoice  of  hguid 
Dainkillers  for  children 
[With  the  OTC  launch  of 
Junifen,  an  ibuprofen 

yrup. 

Available  as  a 
prescription  only 
inedicine  for  four  years, 
he  product  can  now  be 
nought  over  the  counter 
n  pharmacies. 

Junifen  suspension, 
^2.65,  is  an  orange- 
lavoured,  sugar-free, 
olour-free  syrup 
ontaining  lOOmg  of 
Duprofen  in  each  5ml. 
It  is  indicated  for  the 
eduction  of  fever  and 
nild  to  moderate  pain  in 
hildren  between  the 
iges  of  one  and  12 
ears.  It  provides  relief 
if  fever  and  pain 
issociated  with 
conditions  such  as 
larache,  sore  throats, 
leadache,  cold  and  flu 
ymptoms  and  minor 
ches  and  sprains. 
The  recommended 
loses  are:  1-2  years,  one 
5ml  spoonful  three  to 
jour  times  daily;  3-7 
fears,  one  5ml  spoonful 
hree  to  four  times  daily; 
[-12  years,  two  5ml 
poonsful  three  to  four 
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times  daily.  A  maximum 
of  four  doses  a  day 
should  not  be  exceeded. 

Junifen  should  not  be 
given  to  children  with 
stomach  ulcers  or  other 
serious  stomach 
disorders.  Asthmatics  or 
anyone  allergic  to 
aspirin  should  contact 
their  doctor  before 
taking  Junifen.  If 
symptoms  persist  for 
more  than  three  days, 
patients  should  consult 
their  doctor. 

Literature  and  growth 
charts  will  be  produced 
for  doctors'  surgeries 
and  health  centres  and 
special  packs  will  be 
produced  for  healthcare 
professionals. 

A  pharmacy  assistants 
training  module  will  be 
available  within  the 
next  few  months. 
Crookes  Healthcare  Ltd. 
Tel:  0602  507431. 


Lanacane  available  as  a 
triple-action  body  powder 


Combe  International 
have  launched  a 
medicated  powder  to 
their  Lanacane  range. 

The  new  product  is 
described  as  a 
triple-action  body 
powder  which 
medicates,  absorbs 
moisture  and  dries  the 
skin.  Ingredients  include 
menthol,  for  its  cooling 
action,  and  zinc  oxide  to 
help  prevent  irritation. 
The  product  is  said  to  be 
six  times  more 
absorbent  than  talc. 

Market  research 
suggests  that  nearly  half 
of  the  UK  population 
suffers  from  some  form 
of  skin  irritation.  Of 
these,  85  per  cent  treat 
their  condition,  35  per 
cent  with  a  powder. 

In  tests,  Lanacane 
powder,  £4.99,  was  well 
accepted,  says  Combe. 


Four  out  of  five  people 
rated  the  product 
excellent  or  good,  and 
85  per  cent  said  they 
would  buy  it  again. 

The  product  will  be 
advertised  in  the 
national  newspapers, 
supplemented  by  a 
radio  campaign. 
Combe  International. 
Tel:  081-680  2711. 


Carter-Wallace  are  running  an  on-pack  promotion  this 
Summer  on  First  Response.  Double  test  packs  will 
carry  a  tape  entitled  "Relaxed  Beginnings",  a 
compilation  of  soothing  music  to  relax  couples  who  are 
trying  for  a  baby  or  to  help  women  already  pregnant 
to  unwind.  Handy  exercise  tips  are  included  which 
pregnant  women  can  carry  out  to  the  music.  First 
Response  is  being  supported  by  a  £500,000  advertising 
campaign  in  women's  magazines  including  Marie 
Claire,  She,  Options,  Essentials  and  Cosmopolitan. 
Carter-Wallace  Ltd.  Tel:  0303  850661 


Seton  have  relaunched  their  haemorrhoid  preparation 
Anodesyn  to  emphasise  its  triple  action  and  to 
increase  awareness  of  the  product  on-shelf.  The 
product  is  available  in  ointment  and  suppository  forms 
and  contains  lignocaine  hydrochloride  and  allantoin. 
The  company  estimates  that  as  many  as  half  the 
population  will  suffer  from  haemorrhoids  at  some  time 
in  their  life  with  the  over  45s  and  pregnant  women 
being  particularly  susceptible.  During  1994,  these 
main  groups  will  be  targeted  with  information  about 
the  product,  as  will  district  and  practice  nurses,  who 
are  recognised  as  key  recommenders  of  such  products. 
Seton  Healthcare.  Tel:  061-652  2222 


Oxysept  1  Step 
now  has  an 
added  indicator 

If  you're  a  contact  lens 
wearer,  you  will  know 
how  easy  it  is  to  forget 
whether  you've 
neutralised  the  cleaning 
solution  you  use.  If  you 
haven't,  you  won't 
forget  the  pain  and 
possible  damage  you 
can  do  to  your  eyes. 

Now,  Allergan  have 
added  a  new  indicator 
to  their  Oxysept  1  Step 
system  which  helps 
remove  this  danger. 

The  neutraliser  is 
incorporated  in  a 
delayed-release  tablet 
to  which  vitamin  B12 
has  been  added  as  an 
indicator. 

B12  is  a  safe,  water 
soluble,  naturally 
occuring  vitamin.  As  the 
tablet  breaks  down,  the 
B12  colours  the  solution 
pink.  Once  in  solution,  it 
retains  its  pink  tone 
until  the  lens  wearer  is 
ready  to  put  their  lenses 
in.  No  pink  colour 
means  the  cleaning 
solution  has  not  been 
neutralised  and  the 
lenses  should  not  be 
worn  until  it  has. 

The  new  product  is 
being  phased  in  to  the 
Oxysept  1  range  from 
this  month  and  will  be 
supported  by  consumer 
advertising  in  July. 
Allergan.  Tel:  0494 
444722. 


Denim  gets  a 
new  identity  for 
the  1990s 

Elida  Gibbs  have 
relaunched  Denim  with 
an  image  said  to  provide 
a  strong  masculine 
identity  that  appeals  to 
today's  man. 

The  move  is  part  of  a 
European  harmomsation 
and  follows  on  from  the 
brand's  success  in  Italy 
where  it  is  the  number 
one  mass  market  male 
fragrance. 

New  packaging 
features  a  close-up  of  a 
man  in  a  denim  shirt 
and  the  range  has  been 
streamlined  to  offer  an 
after  shave,  £4.50,  body 
spray,  £1.75,  anti- 
perspirant,  £1.75,  and  a 
roll-on,  £1.25. 
Elida  Gibbs.  Tel: 
071-486  1200. 
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Crookes  Healthcare  are 
building  on  the  heritage 
of  their  Optrex  range 
with  the  addition  of 
Optrex  Hayfever 
Allergy  eye  drops. 

The  launch  has  been 
made  possible  by  the 
switch  from  POM  to  P  of 
sodium  cromoglycate 
eye  drops  for  seasonal 
allergic  conjunctivitis 
and  hayfever. 

There  are  believed  to 
be  over  6  million 
hayfever  sufferers  in  the 
UK  and  up  to  90  per 


cent  experience  the 
associated  symptoms  of 
itchy,  red  and  weeping 
eyes.  Optrex  Hayfever 
Allergy  eye  drops, 
£3.99,  are  said  to  offer 
symptomatic  relief 
within  two  minutes. 

The  product  launch  is 
being  supported  by  both 
trade  and  consumer 
advertising,  public 
relations  support,  point 
of  sale  material  and 
consumer  literature. 
Crookes  Healthcare  Ltd. 
Tel:  0602  507431. 


Anadin  All  Night  is  the 
latest  addition  the  the 
analgesic  range  from 
Whitehall  Laboratories. 
It  is  targeted  specifically 
at  people  who  suffer 
from  pain  during  the 
night. 

Each  tablet  of  Anadin 
All  Night  contains 
500mg  of  aspirin  which 
is  released  at  a 
controlled  rate 
throughout  the  night. 

Effective  pain  relief  is 
achieved  two  hours 
after  the  tablets  are 
taken, says  the 
company,  and  will  last 
for  ten  hours. 

The  usual  adult  dose 
is  one  or  two  tablets, 
taken  one  to  two  hours 
before  going  to  bed. 
Anadin  All  Night  comes 
in  packs  of  ten,  £1.95, 
and  30,  £3.95.  It  is  a 


Smithkline  Beecham  are 
investing  £2.5  million 
behind  the  Oxy  range  in 
a  national  TV 
campaign. 

Appealing  to  Oxy's 
core  target  market,  a 
Joe  Bloggs  denim 
promotion  to  win 
£50,000  worth  of  jeans 
and  shirts  will  run 
throughout  the  Summer. 
Entry  is  via  educational 


With  the  oral  hygiene 
market  seeing  so  many 
changes  this  Summer, 
Macleans  have 
announced  a  major 
relaunch  and  the 
addition  of  a  new 
variant. 

The  original  Macleans 
toothpaste  has  been 
reformulated  to  contain 
what  the  company  says 
is  a  unigue,  and  highly 
effective,  combination  of 
fluoride  and  calcium. 

The  Mildmint  variant 
has  been  renamed 
Coolmint  and  the  range 
has  a  new  pack  design, 
nicknamed  "bubble", 
said  to  convey  a  cool, 


Pharmacy  only  product. 

Whitehall  have  also 
produced  an  Anadin 
pharmacy  pack 
containing  a  range  of 
printed  material 
explaining  both  the 
composition  and 
rationale  for  each 
product  in  the  range. 

Each  pack  consists  of 
pharmacists'  counter 
prescribing  sheets  on 
each  Anadin  product, 
an  assistants  guide  and 
50  selection  guides  for 
consumers  to  help  them 
decide  which  product  is 
best  for  them. 

Packs  are  available 
from  Whitehall  reps  or 
by  writing  directly  to 
Whitehall  Laboratories, 
Huntercombe  Lane, 
South,  Taplow, 
Maidenhead,  Berks  SL6 
0PH.  Tel:  0628  669011. 


leaflets  which  will  be 
attached  to  all  products. 

The  promotion  will  be 
supported  by  radio 
advertising  and  through 
competitions  in  key 
teenage  magazines. 
Readers  will  be  able  to 
win  Joe  Bloggs  jeans, 
shirts  and  CDs. 
Smithkline  Beecham 
Consumer  Healthcare. 
Tel:  081-560  5151. 


clean,  fresh  image. 

Pack  sizes  have  also 
been  reviewed. 
Macleans  Freshmint  has 
been  downsized  from 
175ml  to  150ml  and  the 
Freshmint  and  Coolmint 
packs  from  1250ml  to 
100ml. 

The  new  variant  is  a 
bicarbonate  of  soda 
toothpaste,  the  latest 
craze  in  the  UK, 
following  the  success  of 
the  sector  in  America. 
The  Macleans  variant 
contains  15  per  cent 
bicarbonate  of  soda  and 
uses  the  pack-line  "For 
a  cleanness  you  can 
feel". 


Pantene 
Pro-vitamin 
extends  formula 
to  the  hair 
styling  market 

Procter  &  Gamble  are 
building  on  the  launch 
of  Pantene  Pro-vitamin 
shampoos  and 
conditioners  with  a 
range  of  styling 
products. 

The  new  range  is  also 
based  on  the  patented 
Pro-vitamin  B5  complex, 
Pantyl  B,  said  to  help 
reduce  friction  during 
brushing  and  combing 
and  protect  against 
damage  during  styling. 

In  tests,  consumers 
identified  key  attributes 
of  hold  and  control, 
manageability,  hair  feel, 
volume  and  fragrance. 

The  Styling  Series 
comprises  Pantene 
Pro-V  Nourishing  Fixing 
Spray  for  use  on  dry 
hair  at  the  end  of  the 
styling  process  to  hold 
or  fix  the  style  in  place. 
This  comes  in  two 
variants  —  extra  hold 
for  permed,  coloured 
and  damaged  hair,  and 
natural  hold  for  normal 
or  dry  hair.  It  retails  at 
£1.99,  with  a  launch 
trial  size  at  £0.69. 

A  non-aerosol  Fixing 
Spray  is  also  available, 
£1.99. 

The  new  Nourishing 
Volumismg  Mousse, 
£1.99,  is  designed  for 
use  on  damp  hair  at  the 
start  of  styling  to  add 
volume  to  the  final  style. 
There  are  two  variants 
—  extra  control  and 
natural  control. 

Nourishing  Styling 
Gel  completes  the  new 
line-up.  For  use  on  wet 
or  dry  hair  it  comes  in 
one  strength,  extra 
control,  for  all  hair 
types.  It  retails  at  £1.99. 
Procter  &  Gamble 
(Health  &  Beauty  Care) 
Ltd.  Tel:  0784  434422. 


Both  the  relaunched  1 
brand  and  the  new 
paste  will  be  supported  I 
by  TV  commercials 
during  July  and  August1' 
at  a  cost  of  £3.5  million.  >'j 
Smithkline  Beecham 
Consumer  Healthcare.  I 
Tel:  081-560  5151. 


B4LMER'S 


COCOA  BUTTER 
FORMULA™ 


with  SPF  F>        &  Vitamin  E 

MOISTURIZING 
LIP  BALM 

■ 


Palmer's  are  extending  their  cocoa  butter  formula 
range  with  a  moisturising  Up  balm.  Based  on  the 
company's  cocoa  butter  formula,  the  lip  balm  is  also 
enriched  with  vitamin  E  and  a  sun  protection  factor  15. 
The  twist-top  lip  balm  retails  at  £1.35.  The  launch  will 
be  supported  by  a  promotional  campaign  plus 
sampling  in  major  women's  magazines.  E.T.  Browne 
UK  Ltd.  Tel:  081-532  9224 


Optrex  range  extended  with 
Hayfever  Allergy  eye  drops 


Anadin  targets  night  time  pain 


Summer  promotions  for  Oxy  range 


Macleans  aim  to  take  the  toothpaste  market  by  storm 
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Pharma  Nord  add  one-a-day  garlic 


Pharma  Nord  UK  have 
added  Bio-Garlic,  one  a 
day  product  to  their 
Bio-series  range  of  food 
supplements. 

Each  Bio-Garlic 
tablet,  contains  300mg 
of  garlic  powder,  of 
which  4.7  mg  is  alliin, 
the  inactive  substance 
which  is  broken  down 
j  into  allicin  in  the  body. 


A  once  daily  dose  of  the 
new  product  is  sufficient 
to  provide  the  necessary 
intake  of  allicin,  says  the 
company. 

Because  the  garlic 
tablets  are 

enteric-coated,  odour  is 
not  a  problem,  says  the 
company. 

Pharma  Nord  UK  Ltd. 
Tel:  0670  519989. 


Oral-B  are  'keeping  teeth  for  life' 


Oral-B  have  launched  a 
new  toothbrush  which 
they  will  be  advertising 
using  the  catch  line: 
"Keeping  teeth  for  life". 

The  new  brush  is 
called  Advantage 
Plaque  Remover  and 
boasts  a  power  tip  on 
the  brush  head.  This  has 
longer,  angled  filaments 
to  help  clean  around  the 


I- 


'ill' 


back  of  the  teeth. 

The  brush  also  has  an 
"action  cup"  with 
multi-level  filaments 
designed  to  surround 
the  tooth  while  also 
cleaning  around  the 
gums.  All  filaments  are 
end-rounded  and  the 
brush  features  the  blue 
indicator  strip  which 
shows  the  user  when  to 
purchase  a  new  one. 

The  new  brush  is  said 
to  reduce  plaque  levels 
by  up  to  45  per  cent  and 
gingivitis  by  28  per  cent 
over  an  eight-week 
period. 

Advantage  Plaque 
Remover  comes  in  five 
colours  in  four  straight 
head  sizes  and  two 
angled  head  sizes.  It 
retails  at  £2.29. 

The  launch  is  being 
supported  with  a  £2 
million  TV  campaign. 
Oral-B  Laboratories. 
Tel:  0296  432601. 


Try  a  little  Witch-craft  on  sun-sore 
skin  this  Summer 


EC  de  Witt  are  offering 
an  alternative  to 
traditional  aftersuns  this 
Summer  with  the  launch 
of  Witch  Sunsore. 

This  contains  natural 
witch  hazel  and  is 
aimed  primarily  at 
holiday  makers  and 
people  who  are  active 
outdoors.  It  is  designed 
to  provide  relief  from 
the  pain  of  sunburnt 
skin  by  cooling  it  down, 
iand  conditioning  the 
skin.  It  also  helps 
prevent  peeling  and 


speeds  up  the  healing 
process. 

Witch  Sunsore  will 
retail  at  £4.25  for  a 
100ml  pack.  It  can  be 
used  all  over  the  body. 

Also  from  EC  de  Witt 
is  Afterbite,  a  handy 
applicator  pen  to  relieve 
insect  bites,  stings  and 
nettle  stings. 

Afterbite,  £2.49,  has 
an  alkaline  formulation 
which  neutralises  the 
sting,  soothing  pain. 
EC  de  Witt  &  Co  Ltd. 
Tel:  0928  579029. 


Age  Defying  Complex  for  Pond's  Performance  and  a 
new-look  for  the  Classic  range 


Pond's  Performance 
Age  Defying  Complex 
with  Alpha  Nutrium,  is 
hardly  a  name  that  trips 
easily  off  the  tongue  but 
it  is  the  latest  addition  to 
Elida  Gibb's  range. 

The  product  contains 
alpha  hydroxy  acids,  the 
latest  thing  to  hit  the 
mass  market  skincare 
sector.  The  product  is 
said  to  boost  the  skin's 
natural  cell  renewal 
process,  speeding  up 
the  removal  of  surface 
cells,  revealing  fresher 
cells  underneath. 

In  trials  in  America, 
86  per  cent  of  those  who 
used  the  product  said  it 
made  them  "look  and 
feel  younger  than  ever 
before". 

Age  Defying  Complex 
is  recommended  for  all 
but  the  most  sensitive 
skins  and  should  be 
used  at  night.  It  comes 


in  a  50ml  jar,  retailing  at 
£8.25. 

Media  support  for  the 
Pond's  range  for  1994 
will  total  £3.2  million.  Of 
this,  £1.6m  will 
advertise  the  new  Age 
Defying  Complex  on 
TV.  Trial  sizes  and 
sachets  are  also 
available. 

In  addition,  the 
company  has  upgraded 
the  Pond's  Classic  range 
with  new  cartons  and 
labels.  Each  product 
type  will  be  identified 
with  flashes  of  colour  — 
dark  blue  for  Hydro 
Nourishing  Cream,  light 
blue  for  Dry  Skm 
Cream,  yellow  for  Light 
Day  Cream,  pink  for 
Shine  Control 
Moisturiser  and  green 
for  Cold  Cream 
Cleanser. 
Elida  Gibbs.  Tel: 
071-486  1200. 
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Pollenna,  the  hay  fever  remedy  from  Nelson's 
Homoeopathy,  is  available  with  a  new  counter  unit 
which  takes  six  packs  ol  the  product.  The  company 
have  also  produced  large  dummy  packs  for  use  in 
window  displays.  Nelson's  recommend  that  the  new 
Aroma-Mask  from  Nelson  &  Russell  can  be 
recommended  with  any  hayiever  purchase  to  help 
refresh  and  revitalise  the  eyes.  Special  hayfever  deals 
are  available  for  a  limited  period  from  territory 
managers  or  via  the  free  order  line  on  0800  289515.  A. 
Nelson  &  Co  Ltd.  Tel:  081-946  8527 


Mosquit-exr  for 
long  term 
protection 
against  mozzies 

The  loathsome  mozzie 
can  be  the  scourge  of 
any  holiday.  They  can 
ruin  an  intimate  moonlit 
meal,  an  evening's  stroll 
or  a  night  fishing  trip. 

New  this  year  is  a 
slow-release  insect 
repellent  said  to  offer  up 
to  12  hours  protection 
from  the  little  blighters. 

Riemann's  Mosquit-ex 
is  odourless  after  only 
two  to  three  minutes 
and  is  non-greasy  and 
invisible  when  applied. 

Retailing  at  £9.95,  the 
product  will  be 
supported  by  a  PR 
campaign  in  consumer 
and  specialist 
magazines,  starting  this 
month.  A  full  point  of 
sale  package  is 
available  on  request. 
Riemann  UK  Pic.  Tel: 
0737  242470. 


Mentadent  toothpaste  offers 
bicarbonate  of  soda  variant 


A  bicarbonate  of  soda 
variant  is  now  available 
in  the  Mentadent  range. 

The  move  follows  the 
launch  of  Arm  & 
Hammer  baking  soda 
toothpaste  in  the  UK  last 
year  and  reflects  the 
popularity  of  such 
products  in  America. 

Bicarbonate  of  soda 
neutralises  plaque  acids 
and  is  a  mild  abrasive  to 
help  remove  plaque. 
The  paste  also  contains 
fluoride. 

Bicarbonate  of  Soda 


toothpaste  comes  in  two 
sizes  retailing  at  £0.92 
and  £1.65.  Trial  sizes 
will  be  available  from 
June.  From  July,  packs 
will  be  tamper-evident. 

The  new  product  will 
be  advertised  on  TV 
and  in  the  Press. 

Elida  Gibb's  feel  that 
this  sector  of  dental  care 
will  show  strong  growth 
over  the  next  few  years 
as  consumers  trade  up 
to  premium  products. 
Elida  Gibbs.  Tel: 
071-486  1200. 


OVER  THE  COUNTER  28  May  1994 


57 


Heinz  extends  range  of  baby  sauces  and  breakfasts 


ALLERGY  RELIEF  +  DECONGESTANT 


MSrACTMGfleuffmOM 

•  NASAL  AND  SINUS 
CONGESTION 

•  HAY  fEVEBANO  OTHER 
ALLERGY  SYWIPTOMS 


•  HAY  FEVER  SYMPTOMS 

•  ITCHY  WATERY  EVES 

•  INSECT  SITES  AMO 
SKIN  ALLERGIES 
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Aller-eze  Clear  tackles  hayfever 
aggravated  by  pollution 


Aller-eze  Clear  is  the 
latest  addition  to 
Intercare's  range  of 
antihistamines  but  this 
product  has  been 
targeted  specifically  at 
hayfever  made  worse  by 
pollution. 

Research  suggests 
that  hayfever  sufferers 
feel  that  symptoms  are 
aggravated  by  pollution 
especially  itchy  throats. 

Aller-eze  Clear 
contains  terfenadine 


Elida  Gibbs  have  added 
two  new  toothbrushes  to 
their  Mentadent  range. 

Mentadent  Step-up  is 
for  children  aged  three 
to  1 1 .  and  replaces  the 
current  Junior  brush.  It 
has  a  unique  character 
stand  with  feet  which, 
the  company  says,  helps 
keep  the  bathroom  tidy 
and  increases  the  child's 
interest  in  brushing 
their  teeth. 

The  brush  has  soft- 
ended  bristles  and  a 
small  head.  An  easy- 
grip  handle  gives  better 
control  when  brushing. 

The  Step-Up  brush 
comes  in  four  colours  — 
blue,  green,  pink  and 
yellow.  It  retails  at 
£1.99. 

The  second  new 
brush  is  Mentadent 
Profile.  This  has  ripple 
action  bristles  said  to 
clean  between  the  teeth 
more  effectively.  A 
tapered  head  gives 
better  access  to  the 
back  teeth  and  a 


60mg,  a  non-drowsy 
antihistamine  said  to  be 
particularly  effective  at 
relieving  palatal  and 
throat  itching.  It  retails 
at  £2.69  for  ten  tablets. 

The  launch  will  be 
advertised  on  TV  during 
May  and  June  and  is 
expected  to  reach  70 
per  cent  of  hayfever 
sufferers  in  the  16-34 
age  group. 

Intercare  Products  Ltd. 
Tel:  0734  790345. 


non-slip  handle  gives 
better  brush  control. 

The  handle  features  a 
timer  device  which 
shows  the  user  when 
the  brush  is  three 
months  old,  prompting 
them  to  buy  a  new  one. 

The  Profile  comes  in 
red,  blue,  green  and 
black  and  sells  at  £1.79. 

TV  advertising  will 
begin  in  June  and  starts 
again  in  August. 
Elida  Gibbs.  Tel: 
071-486  1200. 


The  range  of  products 
available  for  babies  has 
increased  with  the 
launch  of  Heinz's  range 
of  baby  sauces  and 
breakfasts. 

The  pour-over  sauces 
are  expected  to  appeal 
to  mums  who  give  their 
babies  home-prepared 
food.  Mums  often  mash 
up  meat  and  vegetables 
and  add  liquid  to  the 
right  consistency. 

However,  adult 
sauces  and  gravies  are 
often  unsuitable  for 
babies  because  of  their 
high  salt  content  and 
additives. 

The  Heinz  sauces  are 
suitable  for  babies  from 
three  months  and  are 
free  from  added  salt, 
artificial  additives  and 
gluten.  Iron  and  vitamin 
C  are  included. 

Ajar,  £0.41  contains 
enough  for  two 
servings.  There  are  five 


Diocalm  offers  a 

The  Diocalm  range  of 
anti-diarrhoeal  products 
has  been  repositioned 
with  products  suitable 
for  all  age  groups. 

Diocalm  Ultra, 
containing  loperamide 
in  a  capsule  format,  is 
the  fastest  way  to  stop 
diarrhoea.  It  is 
recommended  for 
people  over  12  years. 

Diocalm  Dual  Action 
stops  symptoms  and 
helps  relieve  the  pain 
associated  with 
diarrhoea.  It  contains 
morphine  hydro- 
chloride, activated 
attapulgite  and 
attapulgite. 

The  product  is 
suitable  for  anyone 
aged  six  to  12  years,  at 
a  dose  of  one  tablet 
every  two  to  four  hours, 
and  for  those  aged  12 
and  over  at  two  tablets 
every  two  to  four  hours. 

Diocalm  Replenish  is 
a  rehydration  solution 


Maximum  Strength 
Aspro  Clear  is  the  latest 
addition  to  Roche's 
analgesic  portfolio.  It  is 
said  to  combine  the 
power  and  efficacy  of  a 
maximum  dose  aspirin 
with  the  speed  of  action 
of  a  soluble  formulation. 

Each  tablet  contains 
500mg  of  aspirin,  and 
the  company  believes 
the  product  is  unique  as 
the  only  high  strength 
aspirin  to  be  available 
with  GSL  status. 

The  product  will 
relieve  headache, 


flavours  to  choose  from 
—  beef,  chicken,  fruity 
tomato,  creamy 
vegetable,  and  beef  and 
vegetable. 

Heinz  have  also 
introduced  five  new 
baby  breakfasts  — 
apple  and  banana 


which  replaces  the  fluid 
and  salt  lost  during 
episodes  of  diarrhoea. 
The  formula  is  that 
recommended  by  the 
World  Health 
Organisation. 
Rehydration  therapy  is 
the  only  recommended 
OTC  treatment  for 
acute  diarrhoea  in 
children  under  six  years. 

A  consumer  booklet  is 
available,  highlighting 


migraine,  backache, 
neuralgia,  period  and 
dental  pain.  It  can  be 
used  to  alleviate 
symptoms  of  colds,  flu, 
sore  throats  and  high 


cereal,  apple  and 
apricot  cereal,  creamed 
porridge,  mixed  fruit 
muesli  and  tropical  fruit 
cereal.  They  are 
suitable  for  babies  from 
three  to  15  months. 
H.J.  Heinz.  Tel:  081-84£ 
2386. 


the  symptoms  and  likell 
causes  of  diarrhoea. 

For  assistants,  there  il 
a  training  programme  | 
on  the  range's  benefits  1 
and  on  self-medication  1 
in  this  product  area. 

The  Diocalm  range  I 
will  be  advertised  in  th<| 
national  press  during 
July  and  August. 
Smithkline  Beecham 
Consumer  Healthcare.  1 
Tel:  081-560  5151. 


temperature,  ft  also 
helps  relieve  the  pain  cl 
strains,  sprains, 
rheumatic  pain,  sciaticil 
lumbago,  fibrositis  and! 
muscular  aches  and 
pains. 

Maximum  Strength  1 
Aspro  Clear  comes  in  I 
packs  of  16  tablets, 
retailing  at  £1.79.  A 
national  Press 
advertising  campaign  i  In 
scheduled  as  part  of  thB 
brand's  launch. 
Roche  Consumer 
Health.  Tel:  0707 
366000. 


Mentadents'  two  new  toothbrushes 


Aspro  Clear  now  available  in  Maximum  Strength 


complete  range  to  suit  all  needs 
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Is  your  head  spinning  as  much  as  mine  is  trying  to 
get  to  grips  with  these  new  heartburn  treatments 
now  available?  To  coincide  with  the  launch  ol 
Pepcid  AC  and  Tagamet  100,  information  leaflets 
have  been  sent  out  telling  us  all  about  the 
products,  and  giving  a  checklist  to  use  when 
making  a  sale. 

The  general  information  about  both  products  is 
set  out  well  and  is  interesting  but  1  wonder  if 
maybe  the  list  ot  checks  could  have  been  less 
complicated  and  easier  to  understand.  In  both 
cases,  there  are  at  least  eight  different  points  that 
should  be  raised  with  the  customer  when  selling 
these  products.  And  there  are  additional  questions 
on  top.  To  be  quite  honest,  apart  from  the  general 
questions  about  age,  medicines  being  taken  and 
duration  of  symptoms,  I  am  really  struggling. 

For  example,  the  Tagamet  100  leaflet  says  most 
people  taking  other  medicines,  especially 
anticoagulants,  epilepsy-controlling  drugs 
(phenytoin)  or  theophylline,  should  be  referred  to 
their  doctor  or  should  speak  to  the  pharmacist 
first.  I  had  to  find  out  how  to  pronounce 
anticoagulant  first,  let  alone  know  what  it  was  and  I'm  sure  most  of  our 
customers  will  be  in  the  same  boat.  The  Pepcid  AC  leaflet  also  suggests  that 
you  find  out  if  any  non-steroidal  anti-inflammatory  drugs  are  being  taken. 

By  now,  the  thought  of  giving  anyone  accurate  and  clear  advice  about 
taking  either  of  these  products  was  really  beginning  to  bother  me.  This  all 
sounds  so  involved  and  complicated  and  I  wonder  how  many  customers 
would  actually  answer  these  guestions  properly  anyway. 

In  both  leaflets,  what  is  very  clear  is  that  if  there  is  any  doubt  at  all  then 
the  patient  should  be  referred  to  the  pharmacist  or  doctor,  and  if  the 
products  are  taken,  all  the  instructions  must  be  followed.  Quite  right  too. 
Bearing  this  is  mind,  maybe  its  not  such  a  good  idea  to  release  this  type  of 
product  onto  the  market.  I  know  that  it  offers  greater  choice  for  the 
customer  and  the  pharmacist  but  when  the  shop  is  busy,  it  is  unlikely  that 
all  the  relevant  guestions  will  be  asked  and  enough  time  spent  on  advising 
the  customer. 

Generally,  customers  want  the  product  regardless,  often  because  they 
have  seen  it  on  TV  and  the  fact  that  it  is  no  longer  a  prescription  medicine 
appeals  to  them.  Personally,  I  think  it  would  be  a  good  idea  to  introduce  a 
new  class  of  drugs,  between  POM  and  P,  which  could  only  be  sold  by  the 
pharmacist.  This  would  ensure  that  products  like  Tagamet  100  and  Pepcid 
AC  would  be  sold  correctly,  with  absolutely  no  doubt. 


ER...CAN  YOU   HELP           ?        SNIFF  .  IT'S 
BEEN  SO  SU/VA/y ...  SNIFF...  AND  WE  WENT 
TO  THE  COUNTRY  ...  SN/FF. .  .   ANP  ALL 
THE  FLOWSBS              SLOOAA \N&  . . .  SNIFF. . 
ANP  THEN  THERE    WAS   THIS  HAYSTACK 
SNIFF ...  ANP  WELI  ER. 

□ 


NO .'   YOU   DON'T  UNDERSTAND 
SNIFF...   I    NEED   TO  FIND  OUT. 
SNIFF..     IP  I'M  P/PESNAiNT  ! 
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otherwise  without  the  prior  perm 
to  Derek  Shaw  al  Benn  F 
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"As  a  natural  remedy  for  stres! 

and  strain  KalmS  COmeS 
highly  recommended." 


It's  not  surprising  that  many  of  your 
customers  often  suffer  from  periods  of  str 
strain  and  sleeplessness,  and  generally  fin 
difficult  to  cope.  That's  why  many  health 
professionals  recommend  Kalms.  Kalms 
traditional  herbal  remedy  made  from  pure 
plant  extracts,  and  is  not  known  to  be  hab 
forming.  Kalms  help  relieve  periods  of  w> 
and  strain  and  promote  natural  sleep,  so  y 
customers  can  feel  calmer,  more  relaxed  i 
more  in  control. 

Help  your  customers 

Keep  Calm  Keep  Kalms 


Kaln 


A  traditional 
natural  plant  remij 


It"  you  would  like  a  free  copy  of  the  Kalms  "Guide  To  El 
day  Stress  And  How  To  Cope  With  It,"  send  this  coupoif 
FREEPOST,  G  R  Lane  Health  Products  Ltd, 
Sisson  Road,  Gloucester  GL1  3QB. 

Please  print  in  block  capitals 

Name  

Address  


